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UKRAINE IN THE SYSTEM OF FOREIGN ECONOMIC ACTIVITY: PROBLEMS AND
WAYS OF FORMING CONDITIONS FOR ENTERING INTERNATIONAL MARKETS

The dynamics of Ukraine's foreign trade in recent years was analysed. It has shown that
Ukraine is a fairly significant country in the world market for goods and services. In 2020 it had a
wide range of trade relations with partners from 234 countries. Ukraine exports nearly USD 50
billion worth of goods and is one of the 50 largest exporters of goods. At the same time, the
following problems were identified: a slow and unstable growth in exports, a negative balance of
foreign trade in goods, an imperfect structure of exports due to its raw material nature.

The principal obstacles to increase exports were identified: the continuation of the armed
aggression of the Russian Federation and the loss of the part of enterprises producing export
products. Obstacles for Ukraine in the way of exporting products to some third countries
associated with the actions of the Russian Federation; low technological level of economic
development of the country, the consequence of which is a low level of competitiveness of
Ukrainian goods, a small share of high-tech products and mainly raw materials structure of
Ukraine's exports, which reduces export revenues; insufficient experience and knowledge of
domestic manufacturers in the sphere of foreign economic activity, inability to conduct effective
marketing research of foreign markets, present their products on them and establish partnerships.

It was concluded that the Export Strategy of Ukraine for 2017-2021 adopted in 2018,
which identified the priority tasks for the development of export potential, as well as the
established state institution "Office for Export Promotion" will contribute to the revitalization of
the national enterprises on the way to conquering foreign markets. For active and effective
foreign trade, it is also necessary to strengthen activities in the field of advanced training and the
Jformation of competencies of entrepreneurs, particularly, among representatives of SMEs, which
is necessary for participation in international trade.

Key words: foreign economic activity, foreign market, international trade, export, import,
export strategy.
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Problem statement. In current conditions of globalization, the economy of any country
does not develop in isolation from the economy of other countries and the world as a whole.
Development of trade among countries has a thousand-year history, which is growing rapidly with
the development of productive forces, scientific, technological and social progress in economic,
political and social spheres. Ukraine is no exception, with the economy significantly integrated
into the world trade system. At present, almost half of Ukraine's gross domestic product is formed
through exports and imports of goods and services, which is one of the main prerequisites for the
functioning and development of the national economy, improving the welfare of the population.
Realizing the importance of foreign trade, the Cabinet of Ministers of Ukraine in 2017 approved
the Export Strategy of Ukraine (road map of strategic trade development) for 2017-2021. This
document to some extent contributed to the growth of exports of Ukrainian goods, but its structure
remains inefficient, as it is dominated by raw materials. There are other problems of Ukraine's
foreign trade (UFT), which are studied by many national scientists. Recent research includes a
monograph by a team of scientists from KNTEU [1], which highlights the results of a
comprehensive analysis of conditions and trends in Ukraine's foreign trade, the impact of
exogenous and endogenous factors on its dynamics and structure, sectoral and geospatial features
of foreign trade relations. The article by L. Alaverdyan and O. Romanenko [2] is interesting,
where the main economic indicators of domestic foreign trade are given and socio-economic and
political factors under its development are analyzed; the problems and possibilities of structural
transformation of foreign trade are considered. The publication of T. Kovtun [3] revealed the
features of the dynamics of UFT during 2006-2018, calculated the index of comparative
advantages by product groups in the world commodity market and concluded that Ukraine today
has comparative advantages mainly in exports of low value added goods.

It should be noted that the signing of the Association Agreement and Free Trade Area
between Ukraine and the European Union and its ratification create potential opportunities for the
development of foreign economic activity, especially export of goods. However, the national
economy of Ukraine as a whole, and most of its industries remain vulnerable in foreign markets,
especially in the context of increasing integration and globalization processes, increasing
competition. Therefore, the analysis of the state, trends and problems of Ukraine in the
development of foreign trade in goods and the search for the ways to improve its structure, which
is the purpose of this article, remains an important task.

Main material. Despite difficult domestic economic and political situation, Ukraine's
foreign trade is gradually developing, increasing both imports and exports (Table 1).

Table 1 -Dynamics of GDP, sold innovative products, exports and imports in Ukraine for
2015-2019*

Dynamics,

Indicators 2015 2016 2017 2018 2019 .
times

Gross domestic product (in | 1988,5 | 2385,4 | 29839 | 3560,6 | 3974,6 2,00
actual  prices), milliard
UAH
Sales  volume, milliard | 1776,6 | 2158,0 | 26259 | 30452 | 2938,8 1,65
UAH
Export of goods and 46,8 45,1 52,6 57,3 64,0 1,37
services, milliard USD
Import of goods and 43,0 44.6 55,1 63,5 67,7 1,57
services, milliard USD
* Built by author on [4, c. 24-25]
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The table shows that GDP and sales of industrial products increased more than exports and
imports. However, these indicators are presented in different currencies, if we take into account
inflation, the gap in the dynamics will be much smaller. During this period, exports increased by
only 37%, while imports by 57%, which indicates an imbalance of UFT at present stage.

In most highly developed countries, the volume of exports of goods and services exceeds
imports, which indicates the dynamic development of domestic production and the
competitiveness of most goods in foreign markets. Thus, exports expand opportunities for
domestic producers and ensure GDP growth, employment and welfare. In Ukraine, as shown in
the table, in 2017-2019, imports of goods and services prevailed over exports (Fig. 1), the positive
is that the negative balance of foreign trade balance in the last year decreased. At the same time,
the negative trend has not yet been reversed. The fact that with Ukraine's largest trading partners
the negative balance of foreign trade is growing, for example: with Germany in 2015 the balance
of foreign trade in goods amounted to 2647 million USD, in 2019 it increased to 3604 million
USD; with China, such data for the corresponding period amounted to 1379 and 5612 million
USD. [4, p. 362-363].
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Figure 1. Volumes of export and import of goods and services of Ukraine
for 2015-2019 [4, p.24]

Ukraine is a fairly strong player in the world market of goods and services, but its position
is declining. According to WTO, in 2007 Ukraine ranked 49" in the list of the world's largest
exporters and 42" among the largest importers of goods, and in 2018 it took 53™ place among the
largest exporters of goods, and among importers — 50 place [5]. In 2020, foreign trade operations
were conducted with partners from 234 countries. At the same time exports of goods decreased,
which amounted to 49212.9 million USD, or 98.3% compared to 2019, and imports — 54091.3
million USD, or 89.0%. The negative balance of trade in goods amounted to 4878.4 million USD
(the negative balance in 2019 was 10745.6 million USD) [6].

Ukraine's largest trading partners are China, Poland, the Russian Federation, Germany, and
Turkey (Table 2). At the same time, most countries have a negative trade balance. China is the
largest trading partner, and it is positive that exports have almost doubled compared to 2019.
Exports to all other countries selected for analysis decreased, except for the United States, where it
remained at the previous level. Overall, exports from Ukraine decreased by 1.7% in 2020, but
despite the reduction in imports, we have a negative trade balance, which is almost 10% of total
exports of goods.
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Table 2 - Volumes and structure of foreign trade in goods with Ukraine's largest trading

partners in 2020 [6

Export Import
e in % in % to e in % in % to | Net
million million
USD before overall USD before overall | balance
2019 volume 2019 volume

Belarus 1335,3 86,2 2,7 2874.4 76,6 5,3 -1539,1
Egypt 16182 71,8 3,3 80,8 71,4 0,1 1537,4
India 1972,1 97,4 4,0 721,5 97,3 1,3 1250,6
Italy 1928.9 79,7 3,9 2127,5 102,5 3,9 —-198,6
China 7112,7 198,0 14,5 8305,7 90,2 15,4 -1193,0
Netherlands 1808.,4 97,8 3,7 740,6 96,8 1,4 1067,8
Germany 2071,8 86,9 4.2 5338,0 89,2 9,9 -3266,2
Poland 3273,1 99,3 6,7 4088,8 99,5 7,6 -815,7
Russian
Federation 2706,0 83,4 5,5 4542 .4 65,0 8,4 -1836,4
USA 983.,9 100,5 2,0 2955.4 90,0 5,5 -1971,5
Turkey 2436,3 93,0 5,0 2415,0 102,5 4,5 21,3
Total 49212,9 | 98,3 100,0 54091,3 | 89,0 100,0 -4878,4
EU countries 18612,1 | 89,7 37,8 23456,9 | 93,8 43,4 —4844,8

Ukraine has problems with export of goods, which are due to the difficulties in entering
foreign markets with a fairly strong competition. Therefore, exports grow at a very slow pace, and
in some periods decrease. In 2020, the dynamics of exports was significantly affected by the crisis
caused by the Covid-19 pandemic, as shown in Figure 2. The largest drop in exports was observed
in the month of the most dynamic spread of the disease and the mass introduction of restrictive
quarantine measures in most countries.
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Figure 2. Growth (decrease) of export of goods (in % to the corresponding period of the previous
year, progressive total) [6]

However, the problems of insufficient export dynamics have been going on for a long time,
they are caused not only by the pandemic. Ukraine has a number of internal reasons that hinder the
sale of goods on foreign markets. A significant factor in the degree of participation of the country
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in international trade is the technological level of economic development, which determines the
competitiveness of enterprises. In Ukraine, it is much smaller compared to the economies of the
developed countries.

When developing the Export Strategy of Ukraine, experts noted the main negative factors
for the foreign trade of our country. First, the armed aggression of the Russian Federation (RF),
which led to the loss of some enterprises producing export products, to the deterioration of
political and economic relations between the two countries, the termination of the Free Trade
Agreement between them and the introduction of import duties, bans of import of some
agricultural goods of Ukrainian origin, creating obstacles to trade with third countries (Kazakhstan
and Kyrgyzstan). And if with the aggressor country trade restrictions are quite natural, then with
other countries its reduction is due to the obstacles created by the Russian Federation. The volume
of export reductions is significant, as evidenced by the following data [4, p.362-363]:

export from Ukraine by years (millions USD): 2010 2019
to the Russian Federation 13428 3243
to Kazakhstan 1300 367
to Turkmenistan 209 55

Secondly, the low technological level of economic development which determines mainly
the raw material structure of Ukraine's exports — almost 70 percent of export are products of agro-
industrial complex of metallurgical and chemical industries, mineral products, wood, raw
materials for light industry.

Figure 3 shows the structure of export and import in 2019. High-tech goods, which include
machinery, equipment and mechanisms, electrical equipment, land vehicles, aircraft, floating
vehicles, optical and photographic devices and apparatus, accounted for only 11.1% of export, but
they had the largest share in imports — 33, 8%.
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Figure 3. Structure of export and import of goods of Ukraine in 2019 [4, p.365]

In recent years, Ukraine has gradually intensified its participation in the global commodity
market. The geography of partner countries is gradually expanding; however, the structure of
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exports indicates a slight diversification and mainly raw materials. And the structure of imports
has a technological dependence on external revenues of modern technology. At present, the
development of foreign economic trade relations is closely linked with the problem of
competitiveness of Ukrainian products on the world market. Its low level is due to the weak
processes of reconstruction and technical re-equipment of the main sectors of the Ukrainian
economy, and slow introduction of new technologies.

In Ukraine, there are examples of effective work on the foreign market in the sector of
high-tech products. Thus, the company "TPBS Production", which is the largest manufacturer in
Ukraine of high and low pressure pipelines for heat and nuclear energy. In 2020, 97% of its
products were exported abroad, mainly to Turkey, Bangladesh, India and CIS countries [8]. There
are other examples of domestic enterprises conquering foreign markets, but this is the exception
rather than the rule.

As noted in the Export Strategy of Ukraine, current conditions for entrepreneurship do not
stimulate Ukrainian enterprises to develop innovation and do not contribute to the diversification
of the economy. As a result, the structure of the export basket consists of a small number of goods
with relatively low added value, and the available resources, in particular the potential of highly
qualified personnel, are not fully used. Therefore, to achieve the goal of diversifying exports on an
innovative basis provides: strengthening a comprehensive institutional framework to stimulate
innovation, strengthening the innovation potential of enterprises, improving legal and economic
conditions for trade [7].

Thirdly, one of the major obstacles to the export of goods to foreign markets is the lack of
experience of entrepreneurs in foreign economic activity, the inability to conduct effective
marketing research in foreign markets, present their products and establish partnerships. This
indicates the need for better training to ensure effective operation in foreign markets.

At present stage, Ukraine exports a wide range of goods and services to almost all
countries. The current crisis of the World Trade Organization, strategic confrontation of the
leading countries of global trade increasingly lead to decentralization of the world trade, which
opens opportunities for trade relations not only with regular partners, but also to establish ties with
new countries [9]. The provisions of the National Export Strategy of Ukraine until 2021, which
identify 48 countries in focus, are aimed at using these opportunities.

By using the work of experts from the International Trade Center, markets have been
identified in which Ukrainian companies do not currently fully use the potential of foreign trade.
Based on the analysis of market size, actual and projected growth, stability of import growth,
current market access conditions (preferential regimes, availability of free trade agreements),
territorial, cultural and historical proximity, mutual correspondence of export-import structure,
markets were identified in focus, which are potentially attractive to most sectors of the Ukrainian
economy and can serve as a guide for further development of export activities. The main place
among the markets in focus is occupied by the EU countries, to which exports are growing today,
others are markets in which Ukrainian producers have significant potential for export, including
Turkey, China, India, Egypt, Saudi Arabia, Canada, the United Arab Emirates, the United States,
Israel, Belarus, Georgia, Moldova, Japan, Indonesia, Thailand, Bangladesh, Lebanon, the
Philippines, Nigeria, and Switzerland [7].

To intensify and increase the efficiency of foreign trade in 2018, the Government of
Ukraine established the state institution "Export Promotion Office" (EPO) as an advisory body to
the Ministry of Economic Development and Trade of Ukraine to assist Ukrainian exporters in
entering new markets. The strategic goal of the Office is to help Ukrainian business to be
successful in international markets by: developing export competencies of Ukrainian business;
assistance in establishing cooperation and partnership between Ukrainian and foreign business;
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promotion of Ukrainian goods and services abroad [10]. To implement these tasks, EPO works
with: Ukrainian business and associations; foreign business and associations, trade and import
support organizations, foreign consultants.

The main activities of the Office are:

- preparation of information for exporters: databases, analysis of priority markets and
industries;

- organization of education for exporters: trainings, seminars, webinars and other training
events for exporters;

- provision of services for exporters: assessment of export readiness, initial consulting,
assistance in finding business partners, advising on participation in foreign tenders (GPA);

- organization of business events that open new export opportunities: trade missions,
exhibitions, B2B and B2G meetings.

According to the Office's Report for 2020, this state institution actively works to develop
foreign trade skills among Ukrainian producers. In 2020, the Export Promotion Office became a
finalist in the European Enterprise Promotion Awards 2020 in the category "Support for Business
Internationalization", presenting the national educational programme "EXPORT R|Evolution
Ukraine", which was established in 2017 and organized by the Office in conjunction with the
Institute of Marketing Estonia with the financial support of the Estonian Ministry of Foreign
Affairs to assist Ukrainian entrepreneurs and exporters [11].

Conclusions. The study allows us to draw the following conclusions.

Ukraine is a very powerful player in the world market of goods and services. In 2020 it had
foreign trade relations with partners from 234 countries. Ukraine export of goods worth almost 50
billion USD and is among 53 largest exporters of goods. However, at present, due to the
pandemic, exports declined. At the present stage, Ukraine does not use all opportunities for
effective participation in international trade in goods.

The biggest obstacles to increasing export are: continuation of the armed aggression of the
Russian Federation and the resulting losses of some enterprises that produced export products, the
obstacles that Russia creates for Ukraine to export products to certain third countries; low
technological level of economic development, which causes a low level of competitiveness of
Ukrainian goods, a small share of high-tech products and mainly the raw material structure of
Ukraine's exports, which reduces export revenues; insufficient experience of domestic
entrepreneurs in the field of foreign economic activity, inability to carry out effective marketing
research of foreign markets, to present their products and to establish partnerships.

To intensify and increase the efficiency of export activities in Ukraine, the Export Strategy
of Ukraine (“road map” of strategic trade development) for 2017-2021 was approved, which
identified priorities for the development of export potential, the state institution “Export
Promotion Office” was established to support national enterprises on the way to conquering
foreign markets.

At the present stage, in order to intensify foreign trade, it is necessary to strengthen
activities in the field of skills and competencies of enterprises (entrepreneurs), in particular
representatives of SMESs, necessary for participation in international trade. Modern knowledge in
the field of business and international marketing is necessary for effective promotion on foreign
markets. The ability to: determine the export potential of an enterprise, an objective assessment of
the range of goods or services to identify market advantages, assess financial capabilities of the
enterprise to organize the production of products for export; analysis of foreign markets,
conducting market research and identifying promising markets for their own goods; search for
foreign partners and establishing mutually beneficial contacts with them; studying logistics issues,
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finding best ways for the company and ways to enter the selected market; clear understanding of
the legal framework for export activities.
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Muuenko I.M., TOKTOp €KOHOMIYHUX HayK, Mpodecop, 3aBiayBad kadeapu Mi>KHAPOIHHX
€KOHOMIYHMX BiTHOCHH L[eHTpanbHOYyKpaiHCHKHI HAIlIOHATBHUN TEXHIYHUN YHIBEPCUTET

YKPAIHA B CUCTEMI 30BHIINHLOEKOHOMIYHOI AIAJIBHOCTI: IPOBJEMMU 1
HJISIXU ®OPMYBAHHSA YMOB BUXOAY HA MI’JKHAPO/IHI PUHKHA

B cratTi 37iiicHeHO aHami3 AMHAMIKU 30BHIIIHBOI TOPTiBiIl YKpaiHM 3a OCTaHHI POKHU, KUK
MoKa3aB, 10 YKpaiHa € JOCHTh 3HAYHUM CyO’€KTOM CBITOBOT'O PUHKY TOBapiB i mociuyr, y 2020 pori
BOHA MaJjla 30BHIITHHOTOPTOBENbHI BIIHOCHHU 13 mapTHepaMu 3 234 kpaiH cBiTy. YKpaiHa eKCIopTye
TOBapiB Maike Ha 50 Mupa. J0J. 1 BXOJUTH Y MIBCOTHIO HAWOUIBIIUX eKCIopTepiB ToBapiB. [Ipu
bOMY BHUSBJICHO TIOBUIbHE 1 HecTaOlIbHE 3pOCTaHHS EKCIOPTy, HETaTHBHE CalbJ0 OallaHCy
30BHIIIHBOI TOPTiBIIi TOBapaMH, HEJOCKOHATY CTPYKTYpPY €KCIIOpPTY, 0OyMOBIIEHY HOTO0 CUPOBHHHUM
XapakTepoM. Bu3HaueHO HaWOUIbIN TMEpemKoa Ha NUIIXY 30UIbIIEHHS EKCIOPTY: MPOAOBKEHHS
30poiiHoi arpecii Pociiicekoi @enepaiii Ta 00yMOBJIEHI HEO BTPAaTH YaCTUHU MIANPUEMCTB, LIO
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BUPOOJISUIM €KCIOPTHY NPOAYKLil0, Ta odymoBieHl aismu P® mepemkonu mis YkpaiHu Ha OUIAXY
eKCIOPTY MPOAYKLIi B OKpeMi TpeTi KpaiHW; HU3bKHI TEXHOJIOT1YHHI PIBEHb PO3BUTKY €KOHOMIKH,
o0 OOYMOBIIOE HU3BKUH pIBEHb KOHKYPEHTOCHPOMOXHOCTI YKpPaiHCHKMX TOBapiB, Majly 4YacTKy
BHCOKOTEXHOJIOTIYHOI MPOIYKI[i Ta TEepeBaXHO CHUPOBHHHY CTPYKTypa eKCIOpTy YKpaiHu, M0
3HIDKY€E BHPYYKY BiJl €KCIIOPTY; HEAOCTATHINM JOCBIJ BITYM3HSHUX MIAMPHEMIIB y cdepi 30BHIMIHBO
€KOHOMIYHOI  JiSUTBHOCTI, HEBMIiHHS 3JIMCHIOBAaTH €(QEKTHBHE MAapPKETUHIOBE JOCIIKCHHS
3apyOlKHHMX PUHKIB, TPE3CHTYBATH CBOi TOBApH Ta 3aB’s3yBaTH MapTHEPCHKI BiIHOCHHHU. 3pOOIJIEHO
BUCHOBOK, 1o mpuitHata y 2018 p. Excrmoptna Crpateris Ykpainm Ha 2017-2021 pokwu, sika
BHU3HAUMJIA IPIOPUTETHI 3aBAAHHA IIOAO0 PO3BUTKY €KCIIOPTHOTO MOTEHIlIANy, Ta CTBOpPEHA JAeprKaBHA
ycraHoBa «Od¢ic 3 mpocyBaHHS EKCHOPTY» CHPHATUMYTh AaKTHBi3amii HisIbHICT BITUM3HSHHUX
HIANPUEMCTB Ha HUIAXY /0 3aBOIOBAHHS 30BHIIIHIX PHHKIB. Takok 3po0JeHO BHCHOBOK, IO JJIS
aKTMBHOI 1 €()eKTUBHOI 30BHIIIHBOI TOPTIBII HEOOXITHO MOCHUIIMTU JISUIBHICTD y cdepi hopMyBaHHS
HABUYOK 1 KOMIIETEHIIH MiIIpueMCTB (MiANpUeMIIiB), 30kpema npeacraBHukiB MCII, HeoOXinHuX s
y4acTi B MDKHApO/IHIN TOPriBIIL.

Kiro4oBi cjioBa: 30BHIIIHBOGKOHOMIYHA JiSIbHICTH, 3OBHINIHIA pPHHOK, MIiXKHApOIHA
TOPTIBJIS, EKCIOPT, IMIIOPT, €KCIIOPTHA CTPATETis.

Mbinenko W.M., 1OKTOp >KOHOMHUYECKHMX HayK, mpodeccop, 3aBeayromuii kadeapoii
MEXIYHAPONHBIX  3KOHOMMYECKMX  OTHOIICHMM, lIeHTpambHOYKpamHCKHH  HAaIlMOHAJIBHBIN
TEXHUYECKUU YHUBEPCUTET

YKPAWHA B CUCTEME BHEITHESKOHOMMWYECKOM JIEATEJIBHOCTH:
MPOBJIEMbBI 1 ITYTU ®OPMHUPOBAHMSI Y CJIOBUI BHIXOJIA HA
MEXIAYHAPO/JHBIE PBIHKH

B crarpe mpoananuzupoBaHa AWHAMUKA BHEIIHEW TOPTOBIA YKpPawHbl TMOCIECTHHUX JIET,
KOTOpas MOKa3aja, yTo YKpanHa sIBJISETCS JOCTATOYHO 3HAYMMOM CTPaHOM MHPOBOIO PhIHKA TOBapOB
u ycayr, B 2020 rogy oHa mMesia IIUPOKHN KPyT TOPTOBBIX OTHOINIEHHM ¢ MapTHepaMmu u3 234 cTpaH
Mupa. YKpauHa 3KCIOPTHPYET ToBapbl NouTH Ha 50 muuinapaos nosutapos CIHA u sBisercs onHUM
U3 TATUICCATH KPYMHEHIINX HSKCIOPTEPOB TOBApoB. B Toke Bpems ObUIM BBISIBICHBI MPOOJIEMBI:
MEJICHHBI ¥ HEeCTaOMJIBHBIA POCT IKCIIOPTA, OTPHUIIATEIILHOE Cajlb/I0 BHEIIHEH TOPTOBIHM TOBApaMH,
HECOBEpIICHHAs! CTPYKTypa IKCIIOPTa M3-32 €r0 CHIPhEBOr'0 XapakTepa. BhIABIEHBI camble OoJblIHe
MPEMATCTBHUS HAa IMyTH HapallMBaHUS JKCIIOpPTa: MPOJOHKEHUE BOOPYKEHHOW arpeccun Poccuiickoin
®denepauny U MOTEPS YACTH MPEIIPHUITHHA, TPOU3BOASIIMX IKCIOPTHYIO MPOAYKIIMIO, U CBSI3aHHBIE C
nerictBusaAMH Pocculickoit denepanyii NpensaTCTBUSA I YKPaWHbl HA MYTH 3KCIOPTa NPOIYyKIHHU B
HEKOTOpBIE€ TPETbU CTPaHbl; HU3KUHM TEXHOJOTMYECKHH YPOBEHb 3KOHOMHMUYECKOTO PAa3BUTHS CTPAHBI,
CJIEJICTBUEM KOTOpOTrO SIBJIETCS HU3KUHA YypOBEHb KOHKYPEHTOCIOCOOHOCTH YKPAaWHCKHUX TOBapoOB,
HeOoIbIIast 101 BEICOKOTEXHOJIOTUYHOW MPOIYKIMU U B OCHOBHOM CBHIPBEBAsi CTPYKTYpa JKCIOpPTa
VYKpauHbl, 4TO CHMXKAET JOXOJbl OT AIKCIOPTA; HEIOCTATOYHBIM OINBIT M 3HAHUS OTEUECTBEHHBIX
Npou3BOAUTENECH B cdepe BHEIIHEOKOHOMUYECKOW JAeATENbHOCTH, HEYMEHUE IPOBEIEHUS
3G PEKTUBHBIX MAapPKETUHTOBBIX MCCIIEIOBAHUN 3apyOE)KHBIX PHIHKOB, MPEJICTABICHUS HAa HUX CBOMX
TOBApOB W HaNaXUBaHUS MapTHEPCKUX OTHomieHud. CnenaH BbBOA, uTo mnpunsTas B 2018 .
OxcnoptHas Ctpaterust Ykpauna Ha 2017-2021 roxbl, koTopas omnpeaenniia IpUOPUTETHBIC 3a]a4u
M0 Pa3BUTHIO SKCIIOPTHOTO MOTEHIIMANA, a TAKKE CO3/IaHHOE TOCyAapcTBeHHOe yupexnaeHue «Oduc
JUI TPOJBMIKEHUSI SKCIOpTa» OyAyT CIOCOOCTBOBAaTH AKTHBM3AIMH AESITEIBHOCTH OTEYECTBEHHbIX
NPEINPUATHIA Ha MyTH 3aBOCBAHUs BHEIIHMX PBHIHKOB. [ akTUBHOM M 3((EeKTUBHON BHEIIHEH
TOPTrOBJIM HEOOXOAMMO TAKXKE YCHIHUTH JAEATENLHOCTh B OOJACTH IMOBBIIICHUS KBATU(PHUKAIUU U
(dbopMHpOBaHUSI KOMIIETEHIIMHA  MpeanpuHUMarened, B dYacTHocTH Yy mpencraButeneii MCB,
HEOOXOIUMBIX JJISl YYaCTHsI B MEXIyHapOJAHOM TOPTOBIIE.
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