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Collectively, these principles constitute the foundation of “intelligent” communication:
personalization secures relevance, contextuality ensures situational appropriateness, consistency
sustains trust, and interactivity accelerates organizational learning through dialogue. Consequently,
enterprises establish communication mechanisms suited to the contemporary environment, enabling
efficiency gains and revenue growth. The strategic reconfiguration of the enterprises’s
communication strategy thus mitigates crisis vulnerability and supports market-share expansion by
elevating customer satisfaction and strengthening corporate reputation in general.
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TRANSFORMATION OF ENTREPRENEURIAL ACTIVITY UNDER
THE INFLUENCE OF BUSINESS ENVIRONMENT DIGITALIZATION

The modern global economy is developing under the influence of active implementation of
digital technologies in all spheres of life, including entrepreneurship. Digital business
transformation changes approaches to business operations and requires new strategies to remain
competitive. It involves the integration of information technologies into all aspects of enterprise
functioning—management, communication, accounting, and interaction with consumers. The main
goal is to enhance efficiency and the innovative potential of business [3; 135]. Key areas of
digitalization include cloud services, e-commerce, HR automation, digital marketing, and social
media, which form a new business model where data, information, and technology become core
resources.

The COVID-19 pandemic significantly accelerated digitalization. Lockdown restrictions
forced companies to quickly adapt to new conditions by implementing remote work formats, online
commerce, and digital tools for personnel and customer relationship management [2]. The transition
was accompanied by several challenges: lack of technical resources, insufficient digital literacy of
employees, low cybersecurity levels, and difficulties in adapting to new work conditions [1; 166].
Although these factors slowed down the digital transformation of business, they did not stop its
development.

Digitalization has become a key driver of the global economy: companies actively
implement digital technologies, increasing their market resilience [2]. This process covers all
sectors—from manufacturing and trade to finance, education, healthcare, and governance.

One of the leading modern trends is the use of artificial intelligence and data analytics to
support effective managerial decision-making. For example, Amazon applies Al algorithms to
analyze user behavior, personalize recommendations, and optimize logistics, which increases sales
and reduces costs. Netflix uses viewing analytics to shape recommendations and create content,
demonstrating the successful use of digital technologies for customer retention and business
expansion.

The COVID-19 pandemic significantly accelerated the development of digital services in
education. Platforms such as Zoom, Moodle, and Google Meet enabled the transition of the learning
process to an online format, expanding access to education for millions of people [2]. Thus, the
future development of digital business is associated with the further spread of technologies such as
artificial intelligence, blockchain, cloud computing, and 5G communication [3; 139]. These
technologies create conditions for new business models, enhance communication efficiency, and
reduce operational costs. Digitalization is already transforming business practices by opening new
opportunities for process automation, demand forecasting, and productivity growth.
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In Ukraine, business digitalization is rapidly evolving—the examples of Grammarly,
Monobank, Rozetka, and Reface confirm the effectiveness of modern technologies. Today, digital
transformation is a key factor of business success, competitiveness, and innovative development.
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IHTET'PANIA ITYYHOI'O IHTEJEKTY Y HABYAJIBHI TIPOI'PAMHU 3 MAPKETHHI'Y TA
JIOI'ICTUKHA

Cdepu MapKeTHHTY Ta JIOTICTUKHA CTAIOTh BCE OUTBII 3aJCKHUMHU BiJ] aHATI3y BEIUKHX
JIaHUX, IPOTHO3HOI aHAITHKK Ta aBTOMATU3allil npouecis. IHTerparis mry4dnoro inrenexty (Al) B
OCBITY TPYHTYETbCS HAa BU3HAaHHI TOTO, IO IIi TEXHOJOTIi € KJIIOYOBUMHU I (OPMYyBAHHS
IHTEJIEKTYaIbHUX CTpateriii y Oi3Heci. SIKIO MapKeTHHT BUKOpHUCTOBYe Al 1uisi mepcoHamizarii
KOMYHIKaIliii Ta MPOTHO3YBaHHS CIOXHBYOI MOBEIHKHU, TO JIOTICTUKA TOKJIAIAETHCS HA HBOTO IS
ONTUMI3AIlil JIAHIIOTIB TMOCTayaHHs, YMPABIiHHS AaBTOHOMHUMM CHCTEMaMU Ta MiJABHILEHHS
cTifikocTi Mepex. JlJis MArOTOBKM KOHKYPEHTOCIPOMOXHHX (axiBuiB 1HTerpauis Al B OCBITHI
IPOrpaMH € He IPOCTO 0akaHO0, @ KPUTUYHO HEOOX1THOO.

Merta nochi/pKeHHsST - BU3HAUYEHHS TEOPETUKO-METOUYHUX 3aca]] Ta pO3POOKY MPaKTHIHUX
pexoMeHaalii o0 eheKTUBHOI iHTerparlii iHCTpyMeHTIB 1 TexHousoriit Al y HaB4anbHI mporpamu
3aknaniB Bumoi ocBith (3BO) 3 MapkeTHHTYy Ta JIOTICTHUKH, L0 3a0e3MedyuTh (OpMyBaHHS
KOMIIETEHIiil MaltlOyTHbOTO B YKpaiHi.

B Vkpaini nocnigxkeHHsM BHKOpucTaHHS Al B MapkeTWHIy Ta JIOTICTUII AaKTHBHO
3aliMarOThCsl €KOHOMICTH, (axiBii 3 MeHeKMeHTY Ta [T-ramysi. Tak, ApicrapoB €.M. posrisangae
Al B cdepi onTumizalii J0riCTUKU. 3a HOro TyMKOIO, alTOPUTM MalTMHHOTO HaBYaHHS J103BOJISIOTh
MOJINIIUTH NMPOrHo3u nonuty Ha 20%. Ane He BHUcTayae KBaTi(iKOBaHMX KaJpiB SKI MaroTh
HeoOXxinHi 3HaHHS W HaBuuku [1]. Jlumenko M. O. mpomoHye s HaBYaHHS MEPCOHATY
TeXHOJIOT1sIM Al BUKOPHUCTOBYBaTH KOPOTKOCTPOKOBI TEPMiHM HaBYaHHS: MIABUILEHHS KBaJi(ikaiii
MpalliBHUKIB Yepe3 TPEHIHTM, CEMIHapH Ta HaBYaJbHI MpOrpaMu Jjs MIATPUMKU 1HHOBALIHHOT
KyJabTypu B opranizamii [2, c. 196]. Ilotiok, FO. b., Hamyrka, II. B., MarnymeBcska, T.M.
JOBOJSITh, IO 0/ OOCACHEHHS MAKCUMATbHUX pe3ylbmamié npu euxopucmanui Al neobxiona
KOMNJIEKCHA Ni020MOo6Ka Kaopise, iHeecmuyii 8 iHpacmpykmypy ma po3poOKa NOAIMUKU, WO
niompumye po3sumox yugposux mexronocii ¢ Yrpaini [3]. Tapaackinoto T.M. 3anpomnoHOBaHO Ta
OOTpYHTOBaHO Cy4YacHMM UU(GPOBHI IHCTPYMEHT [UIsl 3aKiajliB BUIIOI OCBITH: €JIEKTPOHHUI
moaeHHUK «StudDiary», BUKOpHCTaHHS IHCTPYMEHTIB IM(PPOBOTr0 MapKETUHTY, MAPKETUHIOBUX Ta
aHamiTHuHUX MeTpuk [4]. Tyraii B., Xynoneit B. nponoHyioTh konyenmyanbHy mooens inmeepayii
Al 6 cucmemy aoanmusHoeo YnpaeiiHHsA NIONPUEMCMBOM, SIKA NOEOHYE AHANIMUUHI MONCIUBOCMI
Al ma ynpaenincovki komnemenyii nepconany, cghopmysamu siki nosunui 3BO, npucmocosyrouu cgoi
HasyabHi niaanu nio nompeou punxy [5, c. 264-271].
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