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HEPEIMOBA

CamocrTiifHa Ta 1HAMBIAyaldbHa poOOTa 3100yBayiB € BAXIMBOIO CKIJIAOBOIO
HABYAJILHOTO MPOIIECY, 110 BIUIMBAE HA TTMOMHY Ta CTIWKICTh HAOYTHUX 3HAHB 1 YMiHb, SIKi
JI0TIOMAraroTh TBOPUYO 3aCTOCOBYBATH iX B MalOyTHIH npodeciiiHiii JiSTbHOCTI.

Camocmiinina poooma 3000yeauie (CPC) - onvH 13 000B'SI3KOBUX BHIIB HABUAJILHO-
Mi3HAaBAJbHOI AISUIBHOCTI 3/100yBaya, 110 BUKOHYE pi3HI (QYHKIII, cepel sIKHUX Ba)IJIMBE
3HAYEHHIO MAlOTh:

- HaBYalibHA, fIKa MOJSTa€ B OMNPALIOBAHHI MEPIIOJKEPEI, IO CHpHUse OUIbII
rIIMOO0KOMY OCMHUCIIEHHIO BJKE 3aCBOEHOI CyMU 3HAHb.

- Mi3HaBaJibHA, MPU3HAYEHHS SKOi MOJIATa€ B OMAHYBaHHI HOBOIO CYMOIO 3HaHb,
PO3IIUPEHH] MEX CBITOTJISY.

- KOpHTYyIOUa, 10 Mepeadadae OCMHUCICHHS HOBITHIX TEOPid, KOHIISIIIIH, KaTeropii,
M1JIXO0/IIB O BU3HAYEHHS CYyTHOCTI BIJIOMUX TOHSITh, HAMPSMKIB PO3BUTKY HAyKH 1 T.II..

- CTUMYJIIOIOYA, CYTHICTh SIKOi MOJISira€ y Takiil opraHizamii caMOCTIMHOI poOOTH,
KOJIY 3100yBay OTPUMYE 3aJ0BOJICHHS BiJl PE3YJIbTATIB M13HABAJIBHOIL JIISUIBHOCTI.

- BUXOBHa, IO CHOpsSMOBaHa Ha (OpMyBaHHS TaKWX SKOCTEH, SK BOJIA,
IJIECIIPSMOBAHICTb, BIAMOBIJATbHICTD, TUCIUILUTIHOBAHICTD.

- po3BHBaIO4a, IO CIPSAMOBaHa Ha PO3BUTOK CAMOCTIMHOCTI, TBOPYOCTI,
JOCITITHUIBKUX YMiHb OCOOMCTOCTI.

MeTtoto CPC € 3aCBO€HHS B IOBHOMY 00CsI31 HaBUaJIbHOI TPOrpaMu Ta MOCIIIJOBHE
dbopmyBaHHS y 3/100yBauiB CAMOCTIMHOCTI SIK PUCH XapaKTepy, L0 BIAITPa€ CYTTERY POJb
y ¢opMyBaHHI cydacHOTo ¢axiBlisi BUINOT KBaTi(iKallii.

Hasuuku camocmiitnoi pooomu:
YMIHHS MONTYKY HEOOX1THO1 JTITepaTypu;
Opl€HTAIllA B MOTOIII 1H(GOpMAIIii 0710 00paHOi CIeiabHOCTI;
- HAaBUKHU BEJICHHS 3aMUCIB (CKIJIAaHHs IPOCTOTO 1 pO3TOPHYTOTO IJIaHY, KOHCTIEKTY,
pedeparty, BUCTYIy, @ TAKOXK HABUKH HAYKOBO-TIOIIYKOBOi pOOOTH).
Yminna 3acmocysamu 3nanna na npaxmuyi:
- peaizauis Ha MPAKTUYHUX, CEMIHAPCHKUX 3aHATTSX;
- BHUKOHAHHS 1HAWBITYaJbHUX 3aBJaHb ITi/T YaC TIPOXOKEHHS MTPAKTHUKH.

Inougioyanvna poooma 3000ysaua (IPC)- 1e ayaiutopHa caMocTiiiHa poOoTa Ta
IHIWBIyalibH1 3aBJaHHS 1]l KEPIBHUILITBOM BHKJIaJaya, MiJ 4Yac BUKOHAHHS SIKUX
3100yBa4 MOXKE€ OTPUMATH METOIWYHY JOTOMOTY Y BHUIJIAAI KOHCYJBTALIM MIOJ0
BUKOHAHHS 1€l poOOTH, MPU IbOMY KOHCYJBTAIlll HOCATh 1HIUBIAYaJbHUI XapakTep.
BoHna Moke BKITFOUaTH BUBYECHHSI OKPEMHX PO3JILIIB HABYAIBHOI JUCITUTIIIHY, Ay IMTOPHE
MPOCKTYBaHHS, POOOTY 3 BUKOPUCTAHHSIM KOMIT IOTEPHOI TEXHIKHA TOIIO 1 BPaXOBYBATH
crienrgi9H1 BUMOTH JTUCIHILTIHH.

Inougioyansni nasuanvno-oocnionuusvki 3aedanns (IH/[3) € onniero 3 dopm
caMocCTiitHOT po6oTH 3100yBaviB, sika nepeadadac CTBOPEHHS YMOB IS SKHAWTIOBHIIIOT
peaizalili TBOpYMX MOXKIMBOCTEH 37100yBaviB 1 Ma€ Ha MET1 MOTJIMOJICHHS, y3aralbHEeHHS
Ta 3aKpIIUICHHS 3HaHb, SKI 37100yBaud OJEPXKYIOTh B IPOLIECI HAaBUYAHHS, a TaKOXK
3aCTOCYBAaHHS IIUX 3HAHb HA MTPAKTHIII.



1. 3MICT I BUAH CAMOCTIMHOI POBOTH 3JOEYBAYIB

3 ypaxyBaHHSIM 3MICTY, IIIJICH Ta 3aBaHb TUCIUILIIHU “ J[iT0Ba iHO3eMHA MOBa Yy
npodeciiiHiii Ta HayKOBIN AISUIBHOCTI”, 1[0 BUPIIIYIOTHCS B MPOIIECI BUKOHAHHS PI3HUX
dbopm CPC, MOxXHA BUIUTUTH TaKi BUIUA CAMOCTIHHOT poOOTH:

1. CamocrTiiiHe ompalfoBaHHs 3700yBadeM MaTepiay, ske rnepeadadae HaCTYITHE:

- pobora B mo3aHaByanbHUN Yac (B OiOmioreri, iHQOpMAIIHUX Mepekax, B
JIOMAIITHIX YMOBax);

- ONpaIlOBaHHs MaTepialiB 3 IMATOTOBKH [0 JEKIIHHUX Ta CeMIHApChKUX/
MPaKTUYHUX 3aHSAT;

- ONpAlIOBaHHSA Ta KOHCHEKTYBaHHS TEOPETUYHOIO HABUAIBLHOTO MaTepiaiy s
CaMOCTIIHOTO BUBYEHHS;

- MMATOTOBKA MIHI-JIEKIIIT;

- CKJIaJaHHS! TEPMIHOJIOTTYHOTO CIIOBHUKA;

- OTpAIlfOBaHHS JOAATKOBOI JITEpaTypH 3 AUCIHUILUIIHU;

- MOTOYHE KOHCYJBTYBaHHS 3 MPOOJIEMATHKHU KypCY.

2. BuOipkoBi anpTepHaTHBHI 3aBJaHHs (ITOIIyKOBO-aHAJIITHYHA POOOTA),
cepen SKUX KOKeH 3700yBay MO>Ke BUOpaTH 3aBIAaHHS HA BJIACHUN PO3CYH 3 TUM, II00
HaOpaTh HEOOXI1/IHY KUIBKICTh OaliB., a caMe:

- TIAroTroBKa pedeparip/ece Ta MPE/ICTABIICHHS MaTepialliB y BUTJISII
Ipe3eHTAIlli;

- OTJISiJ JIITEpATypPHUX JKEPeE 13 KOHKPETHOT TEMAaTUKU Ta MIPEICTABICHHS
JIOTOBIAI;

- poborta B rpynax (4-5 cT):10CIIIKEHHS,

- pobota B Tpymax (4-5 cT): MOJENIOBaHHS MiHI-CUTYyallld (Kehc-MeTon) Ta
CKJIQJITaHH$ J1JI0BOI TPU 3 KOHKPETHUM MIPUKJIATHUM MaTepiasiom;

[IpesenTamii - BUCTymHM Teped ayIUTOPIEI0, MIO0 BUKOPUCTOBYIOTHCS; IS
MIPE/ICTABIICHHS TIEBHUX; JIOCSATHEHB, PE3yJIbTATiB POOOTH TPYIH, 3BITYy PO BUKOHAHHS
IHIUBIAyallbHUX 3aBAaHb Tollo. [Ipamroroun Haj pedeparom 4yu OMOBIII0, 3100yBay
NOBUHEH MPOSBUTHU BJACHY 1HILIATUBY Ta CaMOCTIMHICTh MpHU BUOOpPI JITEPATypHUX Ta
HAyKOBHUX JIKEpeJ, MPOBEICHHI CIOCTEPEKEHb Tra IHIIMX METOMIB JOCTIHKEHHS, Y
CKJIaJlaHH1 iany pedeparty (momosiai) Ta ix opopmiieHHs. Lle HeoOXiAHO HE TUIBKU JIs
BMIHHS CaMOCTIHHO TpAaIfOBaTh 3 HAYKOBUMHU JDKEpellaMd, a W JJs PO3BUTKY
MICUXOJIOTIYHOT KYJIBTYPH Ta MOBJCHHS 37100yBauchbkoi momomi. [lepm HIX posmnodaru
HamucaHHs pedepaTy ado T0moBil, 3100yBady BapTO BUKOHATH TaKy POOOTY:

I10patH 10 TeMH HEOOX1IHY JIITepaTypy Ta TIUOOKO i1 BUBYUTH.

MPOyMaTH Ta CKJIACTH JIeTaJbHUHN TUTaH poOOTH.

OCMHCIIUTHU TIPABUIILHICTh Ta JOBECTH OCHOBHI MOJIOKEHHS, 10 BUCYBAIOThCSI.
3icTaBUTH (aKTH, IO POITIIAIAIOTHCS B HAYKOBIH JIITepaTypi, BUIIIUTH iX CIITbHE
Ta BIAMIHHE, y3arajJbHUTH HAYKOBHI Marepiail y BIAMNOBIAHOCTI 31 CKJIAJEHUM IUIAHOM
pedepary abo gomnosimi.

- MATOTYBaTH HEOOXiAHI 10 poOOTH LIIOCTpalii, BMUJIO BUKOPHCTOBYBATH BJIACHI
CIIOCTEPEXKEHHS, IOCB1JI Ta 1HII METOM JTOCII1IKEHHS.

Takox HaTa€THCsI MOKIIMBICTh BUCTYIIUTH MIEPe]I TPYIIO0 3100yBadam, siKi Harmucasu
Halikpauii pedepaTu, AONOBI/L, 3po0WIM Mpe3eHTalio. 3400yBayam, Kl BUCTyNalOTh 3
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pedepaToM (IOMOBIIIO, TPE3EHTAITIEI0), 0aKaHO YCHO BUKJIAAATH KOPOTKHM 3MICT, a HE
YUTaTH HANUCaHUW TeKCcT. Tak BOHM BYaThCs OOTPYHTOBYBAaTH BIIACHY HYMKY,
BUPOOJISIIOTH Y ce0e JIEKTOPChKY MaiiCTepHICTh. BHuCTym 00roBOpIOIOTSH 1 JOMTOBHIOIOTH yCi
3nm00yBavl MiJ KEpIBHUITBOM BHUKJIaAaya. Y Tpoleci oOrOBOpEHHs, mepeadadaeTbes
oOMiH 37100yBauaMu AyMKamH 1 MOTJISIAaMU 3 MPHUBOAY TUX a00 IHIIUX JHUCKYCIHHUX
UTaHb.

Ece, ocobnuBocTi HamucaHHs Ta BUMOTH. Ece - HEBEMMKUN TEKCT, IIO BHpaxKae
MIJKPECICHO 1HIUBIAyaJbHy TOUYKY 30pYy aBTOpa. ToMy 1 Te, Ik MOro HamwucaTH, € CyTO
ocoOucTuM BUOOpOM. AJie JiesKi TOpaju 13 bOTO MPUBOAY AATH BCE K MOXKHA.

1 xkpok. O6aymaiite 3mict. Ilepen mouyaTkoM HalMcaHHS ece, OO0AyMaiTe Horo
CTPYKTYPY 1 BMicT. Haifmpocriiie 11e 3po0uTH, MOCTaBUBIIN cCaMOMYy 001 JeK1IbKa MTUTaHb
CTOCOBHO TeMaTWku. DOpMyJIOBaHHS BIANOBIACH Ha HUX JOMNOMOXXE B HaIlMCaHHI
ocHOBHIH yactuHl. [loctapaiitecs Biipa3y BU3HAUUTH CTHIIICTUKY CBOTO €CE.

2 xpoxk. Hamumiite ece. B mepmomy maparpadi copmyimroiiTe OCHOBHY 171€r0
BalIOro MailOyTHHOro omnoBigaHHs. HamaraiiTecs mpuBepHYyTH yBary TOro, 10 YMMOCH
3axorumoe. 2, 3 1 4 nmaparpad - ocHoBHa yacTuHa. [IpuBeniTh apryMeHTH Ha J10Ka3 Ballol
OCHOBHOI JIyMKH. SIKIIIO TOpe4HO, HaBeMITh npukianu 3 Bamoro »kutts. He Oiiftecs
BBOJIMTH KOHKPETHI JaH1 Mpo Balle KUTTs, PO cebe, CBOto ciM’10. ['onoBHE, abu 11e O0yino
JIOpeyHo. Y 3aBeplIalibHOMY naparpadi niJcuiabTe OCHOBHY AYMKY, BUCYHYTY CIIOYaTKY.
[ToB’s1KITh 31 BCTYIIOM 1 OCHOBHOIO YaCTHUHOIO.

3 xpok. IlpoBeniTe niepeBipKy. [lepeBipTe CTPYKTYpYy: YU € JIOTIYHHM 3B’ SA30K MIXK
naparpadamu? [lepeBipre, un B €quHOMY CTUJII HamucaHe ece. [IpubepiTh Bce 3aiiBe,
OTIOBIJIaHHS TIOBUHHE BUMTH KOPOTKUM 1 JlakoHIYHUM. He OiifTecs mepenucyBaTu ece.

PoGota rpymax mae 3MOry CTPYKTypyBaTH CEMIHApChKl 3aHATTA 3a (OPMOIO 1
3MICTOM, CTBOPIOE MOKJIMBOCTI JJIsi y4acTi KOXKHOTo 3700yBada B poOOTI 3a TEMOIO
3aHATTS, 3a0e3meuye (hOpMyBaHHSI OCOOMCTICHUX SIKOCTEH Ta JTOCBIY CIIJIKYBaHHSI.
BaxuiBuM HampsiMKOM poOOTH B Tpylax € HaBUAIbHO-JIOCTIAHUIIbKA HiSUIbHICTD.
CkmanHi TeMu Uid JOCHIJKEHHS MO)KE BUKOHYBATH Ipyna 3 JEKUIbKOX 3100yBayiB.
[Ipomec mocHiIKEHHSI BKJIOYAa€ BHBYEHHS JOKYMEHTIB, MaTepialiB MICIEBOI MpecH,
Oeciii, 0COOHUCTI CIOCTEPEKEHHS, AHKETHI onuTyBaHHsA. [[0TIM MOTPIOHO CKIIACTH IJIaH,
BU3HAYUTH CBOIO TOYKY 30Dy, HalMCaTH KOHCIEKT YW TMOBHUN TEKCT IMOBIIOMIICHHS,
y3arajJlbHUTH Matepiai, 3poOuTH BUCHOBKH. [Ipo pe3ynbTaTh HaBYAJIBHUX JOCIHIKCHb
PEKOMEHIyEThCSl IOBIAOMUTH Ha 3aHATTAX, KOH(pepeHUiax ado opopMuUTH iX y BUTIIAIL
TaOJIHIb, CXEM, aTLOOMIB.

Kelic-meTon nepenbavae po3riisjl, aHadl3 KOHKPETHUX CUTYallil, SIKHW Ja€ 3MOTy
HAOJIM3UTH MPOIIEC HABYAHHS JI0 PEATbHOI MPaKTUYHOI AisIbHOCTI. Ha BimMiHy Bif] iHITUX
METO/[IB aKTUBHOTO HAaBYaHHS JUIOBa Ipa € CHCTEMOIO, IO XapaKTepU3yeTbCs
CaMOHACTPOIOBAaHHSIM Ta CaMOHaBYaHHSAM. Y Tpi HE MOKHA TMepeadayuTH CUTyallli, 3
SKUMH 31IITOBXHETHCS TOW YM 1HIIMKA YYacCHHMK Ta BCS AUIOBA rpyna B HijoMy. MoxHa
JIMIIe BU3HAYATH NPABUIIA JJIsl YYACHUKIB y PI3HUX CUTYyalsiX. Byab-ske pillleHHs rpaBus
IPYHTYETHCS Ha HOTO BJIACHUX PIMICHHSX, [0 MPUHAMAIOTHCS Mi BIUIMBOM 1M 1HIIKX
ydacHUKiB. OTpUMaHHS YCHIIIHOTO pPe3yibTaTy 0a3yeThCsl Ha TOMEPEIHbO BHBUYCHOMY
TEOPETUYHOMY MaTtepiaji.

Merta n1510BOT Ipu - 3aKpilUIeHHS Ta CHUCTeMAaTH3allis 3HaHb 37400yBadyiB; HAOYyTTS
HABUYOK BUKOPUCTaHHS 1H(OPMAIIMHUX 1 KOMYHIKAI[IMHUX TEXHOJIOTIH, 3aKpIIIeHHS



OTPUMAHUX TEOPETHUUHUX 3HAHb OCHOBHMX MOHATH Yy MPOQECiiiHii NIATBbHOCTI.



2. PEKOMEHJIALII IIOJ10 OPTAHIZAIII CAMOCTIMHOI POBOTH
3]J0BYBAYIB 3 JUCIUILIIHY “ ILIOBA IHO3EMHA MOBA Y
MPO®ECIMHINA TA HAYKOBIH JISIIBHOCTI ”

TEMA 1. Social Gatherings: Invitation and Preparation
1. TepMiHOJIOTIYHUI CJIOBHHK (32 BU3HAYECHHAMH)

« RSVP (Répondez s'il vous plait): A formal request for a response to an
invitation in order to confirm attendance.

« Networking: The process of establishing and maintaining mutually beneficial
professional and academic connections.

« lcebreaker: An informal remark or activity designed to initiate conversation and
ease tension in social or professional gatherings.

« Dress Code: A set of written or cultural rules specifying the appropriate clothing
for a particular social or academic event.

. Small Talk: Polite, informal conversation about light, uncontroversial topics
used during social gatherings.

2. Temu pis pedeparis

1. Cross-Cultural Etiquette in Hosting Academic and Business Networking Events.

2. The Art of Professional Small Talk: Strategies for International Conferences and
Banquets.

3. Written Protocol: Drafting Official Invitations, Acceptance Letters, and Regrets.

3. InauBigyasbHe 3aBJaHHA

« Po3pobka «Event Invitation & Networking Toolkit»: Cxiactu naker
JIOKYMEHTIB JUIsl IPUAHATTS/Opranizaiii 3axoy: 1) odiriine 3anporieHHs Ha
HAYKOBUYW MIPUUHATTS; 2) JTUCTa-BIANOBIAL 13 iaTBepkeHHsIM (RSVP); 3)
nepenik i3 5—7 miarorosieHux ¢pas mis «small talky aHrmCEKOI0 MOBOIO.

4. IlepeJiik NUTaHb AJI51 CAMOKOHTPOJIIO

1. What are the main rules for sending and responding to formal academic
invitations?

2. How do dress code designations (e.g., Business Formal, Smart Casual) differ in
international settings?

3. What strategies can be used to initiate and smoothly end small talk with foreign
colleagues?

4. What cross-cultural factors should be considered when planning a social
gathering for an international panel?

TEMA 2. Translation of Scientific and Technical Literature

1. TepMiHOJIOTIYHUI CJIOBHHK (32 BU3HAYECHHAMH)
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Technical Terminology: A specialized system of words or expressions used
within a specific field of science or technology.

False Friends (False Cognates): Words in two languages that look or sound
similar but have significantly different meanings.

Translation Equivalence: The degree of semantic and functional parallelism
between a source text and its target language translation.

Literal Translation: A word-for-word translation that adheres closely to the
form of the original text, often risking grammatical or stylistic errors.
Machine Translation (MT): Automated translation of text by computer
algorithms without immediate human intervention.

2. Temu niis pedpeparin

1. Lexical and Grammatical Challenges in Translating Specialized Academic Texts.
2. Strategies for Overcoming "False Friends" in Ukrainian-English Technical

Translation.

3. The Role and Ethics of Al-Driven Translation Tools in Academic Publishing.

3. InauBigyajbHe 3aBJaHHS

IIpoekt «Comparative Translation & Glossary Development»: BuOpatu
dbparmeHT haxoBoi HaykoBoi cTaTTi (300—400 ciiB), 3M1MCHUTH HOTO MUCHhbMOBUI
nepeKia]l YKpaiHChbKOK/aHTIIHCHKOI0 MOBOIO Ta YKJIACTH TEPMIHOIOTTYHUM
c1oBHUYOK (15—20 KIII04OBUX TEPMIHIB 13 KOHTEKCTYyIbHUMH BU3HAYEHHSAMH ).

4. IlepeJiik NUTaHb AJI51 CAMOKOHTPOJIIO

1.

N

What are the key grammatical transformations used when translating passive
structures into Ukrainian/English?

How should an author handle ambiguous or highly contextual technical jargon?
What are the main risks of relying entirely on Al translation tools for scientific
manuscripts?

How is terminological consistency maintained throughout a lengthy research
paper?

TEMA 3. Report and Abstract Writing. Delivering a Report. Having Discussions

1. TepMiHOJIOTiYHHUIT CJIOBHUK (32 BUBHAYEHHSAMH)

Abstract: A concise summary of a research paper, thesis, or report that outlines
its objectives, methods, results, and conclusions.

IMRaD Standard: A widely accepted structural format for academic papers
consisting of Introduction, Methods, Results, and Discussion.

Signposting: Verbal phrases used in presentations to guide the audience through
the structure and transitions of a talk.

Floor (in debate): The right to speak in a formal meeting, conference, or
parliamentary-style discussion.



Rebuttal: A logical statement or argument intended to counter, refute, or
disprove an opposing viewpoint.

2. Temu s pedeparis

1.

2.
3.

Structural and Linguistic Features of Writing Abstracts for Scopus and Web of
Science Journals.

Rhetorical Strategies and Verbal Signposting for Oral Scientific Presentations.
Managing Q&A Sessions and Handling Critical Questions in Academic Debates.

3. InauBinyanbHe 3aBJaHHSA

Po3podka «Conference Presentation & Abstract Package»: Hanncatu
posmupeny anoraririto (200-250 cniB) 3a cranmaprom IMRaD Tta miaroryBaTtu
TUTAH-KOHCTIEKT (Script) S-XBHJIMHHOI JJOTIOB1/I1 3 BUKOPUCTAHHSIM MOBHUX KJTIIIIE
JUTSL BCTYITY, TIEPEXO/IiB Ta BUCHOBKIB.

4. IlepeJiik NUTaHb AJI51 CAMOKOHTPOJIIO

1.

2.

3.

4.

What are the mandatory structural elements of an international scientific
abstract?

Which signposting phrases are most effective for introducing data visualisations
during a speech?

How can a speaker politely disagree or counter an objection during an academic
discussion?

What methods help maintain audience engagement during a technical report?

TEMA 4. Organizing and Holding Conferences

1. TepmiHoOTiYHMIi CIOBHUK (32 BH3HAYEHHSIMM )

Call for Papers (CFP): An official announcement inviting researchers to submit
their academic abstracts or full papers for a conference.

Keynote Speaker: A prominent expert invited to deliver the headline address
establishing the main theme of a conference.

Proceedings: A collection of academic papers, abstracts, or reports published in
connection with a scientific conference.

Session Chair / Moderator: The individual responsible for keeping time,
introducing speakers, and directing discussion during a conference session.
Hybrid Event: A conference or meeting that combines an in-person physical
venue with an interactive online audience component.

2. Temu nas pedeparis

1.

Preparing an Effective Call for Papers (CFP) and Event Program for
International Audiences.



2. The Responsibilities and Language Formulas of a Conference Session
Moderator.

3. Challenges and Best Practices in Organizing Hybrid and Virtual International
Conferences.

3. InauBinyanbHe 3aBIaHHS

o IIpoekt «International Conference Call for Papers (CFP) & Agenda»:
Po3pobutu anrnomoBuuii iHpopmaniitauii muct (Call for Papers) ans
MDKHApOIHOT HAyKOBO-TIPAKTUYHOI KOH()EPEHIIil 32 CBOIM HAIIPSIMOM,
BKJIIOUAIOYH HAMPSAMH pOOOTH, BUMOTH JI0 1OJ1a4i Ta pO3KJIaJ] CECill.

4. IlepeJiik NUTaHDb AJIS CAMOKOHTPOJIIO

1. What essential information must be included in an official Call for Papers?

2. How should a session chair manage time limits diplomatically when a speaker
exceeds their allocation?

3. What are the technical and organizational considerations unique to hybrid
scientific conferences?

4. What language formulas are used to formally open, moderate, and close a
conference session?

TEMA 5. Marketing in Global Markets

1. TepmiHoaoTiYHMIi CTOBHUK (32 BH3HAYEHHSIMM )

. Global Marketing: The process of conceptualizing, producing, and promoting
goods or services on a worldwide scale.

. Glocalization: The practice of adapting international products or marketing
strategies to fit local cultures and preferences.

. Market Entry Strategy: An planned approach to delivering goods or services to
a new target market across national borders.

. Joint Venture: A business arrangement in which two or more parties pool their
resources to accomplish a specific foreign market expansion task.

. Tariff and Non-Tariff Barriers: Government-imposed restrictions, taxes, or
regulations that impede international trade.

2. Temu nas pedeparis

1. Standardization versus Adaptation: Strategic Choices in International Marketing.

2. Cross-Cultural Pitfalls and Success Stories in Global Advertising Campaigns.

3. Evaluating Entry Strategies for Emerging International Markets: Exporting,
Licensing, and Direct Investment.

3. InauBinyanbHe 3aBJaHHSA



Anajnituunuii keiic «Global Market Entry Analysis»: [linroryBatu
aHajiTHYHy 3amucky (250-300 ciiiB) aHTTIHCEKOK MOBOIO 3 aHAJII30M BUXOIY
YKpaiHCHKOTO MiANpUEMCTBA/MpoayKTy Ha puHok €C ado CIIIA 3
oOTpyHTYBaHHSIM oOpaHoro crnoco0y nmponukHeHHs (Entry Strategy).

4. IlepeJiik NUTaHb AJIS1 CAMOKOHTPOJIIO

1.

2.

3.

4.

What factors determine whether a company should standardize or adapt its
marketing mix globally?

How do cultural dimensions (e.g., Hofstede's model) impact international
consumer perceptions?

What are the pros and cons of joint ventures compared to direct foreign
investment?

How do trade regulations and currency risks affect global marketing planning?

TEMA 6. Introducing Marketing

1. TepMiHOJIOTIYHUI CJIOBHHK (32 BU3HAYCHHAMH)

Marketing Mix: A foundation model for business, traditionally centered around
Product, Price, Place, and Promotion (the 4 Ps).

Value Proposition: A clear statement that explains how a product solves
customers' problems, delivers specific benefits, and tells why to buy.

Brand Identity: The visible elements of a brand, such as design, logo, and
messaging, that distinguish it in consumers' minds.

Target Audience: A specific group of consumers identified as the intended
recipients of a particular marketing message or product.

Holistic Marketing: A marketing strategy that considers the business as a
whole, integrating relationship, internal, integrated, and socially responsible
marketing.

2. Temu nas pedeparis

1.

2.

3.

The Evolution of Marketing Philosophies: From Production Orientation to
Digital Ecosystems.

Crafting a Compelling Unigue Value Proposition (UVP) for Modern B2B and
B2C Brands.

The Expansion of the 4 Ps to the 7 Ps in the Modern Service and Academic
Sector.

3. InauBinyanbHe 3aBJaHHS

Po3pooka «Product / Service Marketing Profile»: Onucatu oOpanuit
IPOIYKT, HOCIYTy a00 HAyKOBY pO3pOOKY aHTIIIIChKOI0 MOBOIO 32 JI0NIOMOTOO
koMmIuiekcy mapketunry 4P/7P (Product, Price, Place, Promotion) Ta
chopmymroBatu i Unique Value Proposition (UVP).



4. IlepeJik NUTAHb JJIsI CAMOKOHTPOJIIO

1. What is the fundamental difference between selling and marketing concepts?

2. How do the additional 3 Ps (People, Process, Physical Evidence) apply to service
marketing?

3. What role does brand identity play in creating long-term customer loyalty?

4. How is value defined and measured from a consumer's perspective?

TEMA 7. Understanding and Approaching the Market

1. TepmiHosioriuHMii CJIOBHUK (32 BUSHAYEHHSIMH)

. Market Segmentation: The process of dividing a broad target market into
smaller, more defined subsets of consumers with shared characteristics.

« STP Model: A strategic framework comprising Segmentation, Targeting, and
Positioning to align product offerings with consumer demand.

. PESTLE Analysis: A framework used to analyze external Macro-environmental
factors: Political, Economic, Social, Technological, Legal, and Environmental.

« Market Positioning: The strategy of establishing a brand's image or identity in

the minds of consumers relative to competitors.
« Niche Market: A focused, targetable portion of a broader market served by
specialized products or services.

2. Temu nas pedeparis

1. The Role of Demographic, Psychographic, and Behavioral Factors in Market
Segmentation.

2. Application of PESTLE Analysis for Assessing Foreign Market Risks and
Opportunities.

3. Strategic Positioning: How Brands Differentiate Themselves in Saturated
Markets.

3. InauBigyasjbHe 3aBJaHHSA

o Po3podka «PESTLE & Positioning Report»: [Iposectu PESTLE-anaini3
30BHIIIHBOIO CEPEAOBUILA JJIs1 OOpaHOi raixysi aHrI1iCbKOK MOBOIO Ta
noOyayBaTu KapTy nosuuionysanss (Positioning Map) m1st 1BOX-Tphox
KOHKYPEHTIB.

4. IlepeJiik NUTaHb AJI51 CAMOKOHTPOJIIO

1. What are the criteria for effective market segmentation?

2. How does psychographic segmentation differ from behavioral segmentation?
3. What are the steps involved in executing a comprehensive PESTLE analysis?
4. How does a company re-position a product if its initial market strategy fails?

TEMA 8. Marketing Research: An Aid to Decision Making

1



1. TepMiHOJIOTIYHUI CJIOBHUK (32 BU3HAYECHHAMH)

Primary Data: Original information collected directly by the researcher for a
specific research purpose at hand.

Secondary Data: Pre-existing information collected by external sources, such as
reports, government publications, or past studies.

Qualitative Research: Exploratory research used to understand underlying
reasons, opinions, and motivations (e.g., focus groups, interviews).

Quantitative Research: Research focused on quantifying data and generalizing
results from a sample population using statistical methods.

Sampling: The process of selecting a representative group of individuals from a
larger population for statistical study.

2. Temu pis pedeparis

1.

2.
3.

Quantitative vs. Qualitative Methodologies in Modern International Marketing
Research.

Designing Effective Questionnaire Instruments for Global Consumer Surveys.
Ethical Issues and Data Privacy Regulations (GDPR) in Collecting Consumer

Data.

3. InauBigyasbHe 3aBJaHHSA

Po3podka «Marketing Survey Instrument Design»: CkiiacTi aHTJIOMOBHY
aHkeTy/onuTyBabHUK (8—10 3anmuTanb pi3HOTO THITY: 3aKpHTI, mkaia Jlikepra,
BIJIKPUTI) IS TOCTIDKEHHS PUHKY 200 OITIHKH 33I0BOJICHOCTI
KJIIEHTIB/HAYKOBIIIB.

4. IlepeJiik NUTaHb AJI51 CAMOKOHTPOJIIO

1.

2.

3.
4.

What are the advantages and limitations of using secondary data in market
research?

When should a researcher choose qualitative focus groups over gquantitative
surveys?

What are the key rules for framing non-biased questions in a survey instrument?
How do data privacy laws affect the methodology of online market research?

TEMA 9. Understanding Buyer Behaviour

1. TepmiHoJIOTiYHUIi CJTOBHUK (32 BU3BHAYEHHSIMH)

Consumer Decision-Making Process: The stages a buyer goes through when
evaluating, buying, using, and disposing of products.

Buying Center / DMU (Decision Making Unit): A group of individuals within
an organization who participate in the B2B purchasing decision.

Cognitive Dissonance: Post-purchase anxiety or regret experienced by a buyer
regarding the correctness of their purchase decision.

1



Customer Journey Map: A visual representation of every interaction and
touchpoint a customer has with a brand.

B2B Buying vs. B2C Buying: Differences between business-to-business
purchasing (formal, high-value, team-driven) and consumer buying (individual,
emotional, quick).

2. Temu s pedeparis

1.

2.

3.

Psychological and Social Factors Influencing the Modern Consumer Decision
Process.

The Structure and Dynamics of the B2B Decision-Making Unit (DMU) in
Enterprise Sales.

Mapping the Digital Customer Journey: From Awareness to Brand Advocacy.

3. InauBigyajbHe 3aBJaHHSA

Po3pooka «Customer Journey Map & Behavioural Profile»: Onucaru
npodinb nokymnus (Buyer Persona) aHrmiicbko0 MOBOIO Ta CKJIACTH KapTy HOTO
nursixy (Customer Journey Map) BiJi BAHUKHEHHS TOTPEOU J10 MiCISIKYITIBHOT
MOBEJIHKH JIJIs1 KOHKPETHOT'O TOBAapY/MOCIYTH.

4. IlepeJiik NUTaHb AJI51 CAMOKOHTPOJIIO

=

What are the key stages of the consumer decision-making process?

How does the B2B buying process differ from individual B2C purchases in terms
of complexity and risk?

What strategies can marketers deploy to reduce post-purchase cognitive
dissonance?

How do social proof and digital marketing touchpoints influence impulse purchasing?

3. PEKOMEHJALII IO BAKOHAHHSI IHAUBIYAJIBHOT'O
HABYAJILHO-TOCJTHULILKOTO 3ABJIAHHS

InuBinyansHe 3aBOaHHS HEOOXiTHE Il CHUCTeMaTHu3allli, 3aKpiljieHHs 1
PO3IIMPEHHS TEOPETUYHUX 1 MPAKTUYHUX 3HAHb 3 TUCHUIUTIHY  J[i10Ba 1HO3eMHA MOBa
y mpodeciiiHii Ta HaykoBid gisubHOCTI”. IHJI3 no3Bossie 3m00yBayam omaHyBaTH
HEOOXIHI TPAKTUYHI HABUYKH TPU BUPIMICHHI KOHKPETHUX MPAKTHUYHUX 3aBJaHb,
PO3BUTKY HABUYOK CAMOCTIMHOI pOOOTH 1 OBOJIOIIHHS METOJAMKOIO BEACHHS HAYKOBHX
JOCHI>KEeHb, TOB's13aHUX 3 Temoro THJI3.

KomriekcHe HaykoBO - TBOpYE I1HAUBIAyaJbHE 3aBlIaHHS € TPYHTOBHUM

JOCIIKEHHSIM, 110 3/IIHCHIOETHCS Ha MPOTA31 BUBYEHHS 3/100yBaueM aucruiutiau. o
HOTO PI3HOBU/IIB HAJICKATh:



® HANMCAHHA HAYKOBOI CTATTi, TEMATHKA SIKOI CTOCYEThCS AUCLHMIUIIHU, Y (axoBe
HayKOBE BUJIAHHS Ta MyOJIiKallis Te3 y MDKHApOIHUX 30ipHUKaxX (1HIAUBIAyalbHO, a00 y
CIIBaBTOPCTBI 3 BHKIagadyeM). OOOB’SI3KOBOIO YMOBOIO € MPUMHSTTS A0 JIPYKYy CTaTTi
peIaKIli€ro BUAAHHS 0 MOYATKY 3aJ1KOBOI Cecii;

E pPo3po0Ka Bi3yaJIbHOI0 CyNPOBOJKEHHS TUCHHUILIIHM (TO0YyA0Ba IPYHTOBHUX
JIOTIYHUX OJIOK CXEeM) 3a TeMaMH HaBUYaJbHOTO KypCy Ta iX OhOpMIICHHS IUTaKaTaMH,
claiijlaMu 4M y BiZIeOo Martepial, 13 000B’I3KOBUM 3aXUCTOM Iepea ayauTopiero banku
Bi3yaJIbHOT0 CYNPOBO/KEHHSI CIPHUSIOTH aKTHBI3allli TBOPUOTO CHPUUHATTA 3MICTY
MUCIUIUIIHA 3a JJOIIOMOTOK0 HA0OYHOCTI:

] 3aKOHO/IaB4l MaTepiajay Ta KOMEHTapi 0 HUX;

HaBYaJILHO-METOJUYHI MaTepialii 3 BUBYCHHS HABYAIBHOI TUCITUTIIIHY;
IHTepaKTUBHI MOCIOHUKH, T IPYUHUKH;

nepioANYH1 BUJIaHHS;

anb0OM CXEM 3 HaBUAIbHOI TUCIUILUTIHY;

] pEeKIJIaMHI MaTepiaiu 3 MPAKTUKU po0oTH (hiHAHCOBUX, MOJATKOBHUX,
CTPaxOBUX OPraHiB YKpaiHHu TOIIIO.

®m BUKOHAHHS  IHJMBIAYyaJIbHOIO  PO3PAaXyHKOBOTO  3aBJaHHS  (IIPOBENICHHS
pPO3paxyHKIB Ta €KCHEPTHA OLIHKU (PIHAHCOBOIO CTaHy KOHKPETHOT'O MiJANPUEMCTBA 3
PI3HHX TEM)

n 1HUBITyaJIbHE HAYKOBO - TBOPYE 3aBJIaHHSI BAKOHAHHS JOCIIKEHb.

m IHIUBIAYyaJIbHE TBOPUYO-AaHAJITUYHE 3aBJaHHS - BUKOHAHHS PO3pPaxyHKIB Ta
31MICHEHHS] aHaji3y MOKa3HUKIB Ha MIJACTaBl JaHUX MpPO (PiHAHCOBO-TOCHOJAPCHKY
JISUTBHICTD MIIIPUEMCTBA

IIpn Bukonanui IH/I3 3100yBau moBMHEH MPOJAEMOHCTPYBAaTH BMIHHS B cepi
HayKOBO-JOCIIITHOI JISUTBHOCTI, pOOOTH 3 TOTOBUMH MaTepiajlaMH, BMIHHSI TBOPUYOTO U
OpHUTIHAJIBLHOTO BUPIMICHHS MMOCTABIICHUX 3aB/aHb.

IH/3 3m00yBaum BHKOHYIOTh CaMOCTIMHO TIPOTSATOM BHUBUCHHS JUCIUILIIHH
«Opranizaifisi TOCTUHHOCTI B 3ac00ax pO3MIIMIEHHS» 3 TPOBEICHHSIM KOHCYJIbTAIIIH
BUKJIaJa49eM JUCITUILIIHUA BIATOBIIHO 0 rpadika HaBUYAJILHOTO MPOIIECY.

[H/I3 BKiIrO4Yae HACTYIHI €JIEMEHTH HAYKOBOTO JIOCITII>KEHHS

n MpaKTUYHA 3HAYYIICTh;

[ KOMIUIEKCHHUM 1 CUCTEMHMI MiX01 O BUPIIIEHHS MOCTABJICHOTO 3aBAaHHS;

B BUKOPHUCTaHHS Cy4aCHUX TEOPETUYHUX METOJOJOrIH 1 HayKOBUX PO3pPOOOK Ta
JOCIIJKEHD 3a JJAHOIO TEMOIO;

m 3aCTOCYBaHHS TBOPYOTO MIJXOMy W BIIOMTTS BJIACHOTO OA4YeHHS BUPINICHHS
MOCTaBJICHOTO 3aBJAHHS.

IIpakTH4yHa 3HAYYLHICTh MOJSIrae B OOIPYHTYBAaHHI PEANIbHOCTI Ta ii pe3yJbTaTiB
st moTped mpaktuku. [l peanpHICTIO PO3yMilOTH POOOTY, MO 3a CBOIM 3MICTOM
BIJINIOB1/1a€ ICHYIOUMM MPoOIeMaM, pe3yIbTaTh sIKO1 MOKYTh OyTH BUKOPHUCTaH1 PI3HUMU
rOTeNIbHUMHU W KYpOPTHUMH MIAMPUEMCTBAMU ISl BUPIILICHHS 1CHYIOUHUX TIPOOJIEM.

KoMmuiekcHuid i CHCTeMHHI MiAXO0AM BUKOPUCTOBYIOTH IS PO3KPUTTA TEMU U
MOJISITAIOTh Y TOMY, IO MpeaMeT TOCTIIKEHHs Miajiiarae 6araTro01YHOMY BUBYEHHIO:
TEOPETUYHI1 MOJOKEHHS, MPAKTUYHI PIMIEHHS 1 HApOOITKH, aHaji3, HUISAXU W YMOBH
peamizauii mnominmenHs. Ilpu 1boMy HEOOXITHO MIATPUMYBATH B3aEMO3B'A30K,
MOCJIITIOBHICTD 1 JIOTIYHICTh BUKJIAJaHHS MaTepially; BUKOPUCTATH Cy4acH1 TEOPETHYHI



METOJI0JIOT11, HAyKOB1 pO3POOKH 1 TOCTIHKEHHS 3a JaHOK TEMOIO.

[1ix yac BUBYEHHS quctUIUIiHM “ Jl1710Ba iIHO3eMHA MOBa y npodeciitHiii Ta HayKOBIH
JisTbHOCTI ~ 31100yBadl BUKOHYI0Th oaHy [HJ/I3 y Burisiai aHamituaHoi poOOTH , fKa
MOBHHHA MICTUTU HACTYITHI PO3I1IN:

1. TuTynpHUI apKyII MICTUTH (IUB. I0AATOK A):

*  Ha3BYy YHIBEPCHUTETY;

* Ha3By Kadeapu;

*  Ha3BYy HaBYAJIBHOI AWCIUILTIHM;

* HOMEp aKaJAeMiuyHOi rPyIu;

* npaty noxadi IH/I3 BuknagadeBi Ha mepeBipKy - A€HB, MICSAIb, PIK;

* iH(dopmarito po peectparlito podotu idabopaHToM Kadeapu B KypHATl s
peectpallii MUCHbMOBUX poOIT 3700yBadiB, M0 MiAISATalOTh OOOB'S3KOBIM  3/a4l
BUKJIaJlayaMm.

2. 3wmict. BinbuBae Ha3Bu po3auiiB (maparpadisB i T.M.) MUCbMOBOI POOOTH, IO
po3kpuBaroTh 3micT IH/3. Yci cTopinku HymepyioTh npaBopyd yropi. BunsiTkoMm €
TUTYJIBHUM apKyIll, TOMY HyMepallis MOYrHaE 13 UGpH «2».

3. Beryn. Beryn po3kpuBae CyTHICTh, CTaH HAyKOBOTO 3aBJIaHHS 1 HOTO 3HAYCHHS.
TyT e BKa3zyloTh METY ¥ 3aBJaHHS JOCIIHKEHHS.

4. TeoperuuHa yacTuHa. Po3kpuBae HayKoBe JOCTIIHKEHHS 1 BIAMOBIIa€ 00paHii
TeMl, BcTyny i BucHoBkam IH/I3.

5. IlpakTuyHa 4yactuHa. [IpakTU4HI TpUKIaTd 3 TOCTIKEHHS 3a OOpaHOO
TEMaTHUKOIO

6. BucHoBKH. Y BHUCHOBKAaX YKa3ylOTb pe3yJbTaTH, OTPHMaHI MPH MPOBEACHHI
JOCJIIKEHHS, POIO3UIlli 200 peKoMeHAaIlli 111010 BUPIIICHHS MOCTABICHOTO 3aB/IaHHSI
BIJIMTOBIJTHO JIO PE3YyJIbTATIB IOCIII>KEHHS.

7. CnmMcoKk BUKOPUCTAHHUX JIAKepeJl.

8. Momarku. B nomatkd MOXyTh BXOJIWTH PI3HOMAHITHI TaOIMIN, UIIOCTpAIlii,
cxemu, miarpamud 1 T.7. OQopMieHHS BHKOHYIOTh Yy TakKuUW CHOCIO: TICHIS CIHCKY
JiTepaTypu OoQOpMISIIOTh OKpeMy CTOpPIHKY 3 HamucoMm 1o mneHtpy: «JOJATKW»,
HOMEp sKoi € octanHIM. Hymepariito M0AaTKiB BUKOHYIOTh MIJISIXOM BHUKOPHUCTAHHS
3aroioBHUX OYKB andasity (A, b, B...), ki po3MilLyI0Th IPaBOPyY yropi.

9. Bumoru no odopmienns. Llpupr Times New Roman, 14, momyropHwmii
IHTEpBaI; MOJs: BEpXHE i HUXKHE - 20 MM, JiBe - 30 MM, mipase - 10 mm.



4. THANBIJTY ATbHI HABYAJTBHO-TOCJIIIHULILKI 3ABJAHHS

Po3kpuTtu ofHe 13 HI)KUYEHABEIEHUX MTUTaHb (710 15 CTOPiHOK).

Tema 1. Social gatherings. Invitation and preparation

« Tema 1: Cross-Cultural Etiquette in Hosting Academic and Business Networking
Events.

. Tema 2: Writing Effective Formal and Informal Event Invitations and RSVP
Responses.

. Tema 3: Small Talk Strategies for International Scientific Conferences and
Dinners.

Tema 2. Translation of scientific and technical literature

. Tema 4: Grammatical and Lexical Features of Translating Technical and
Scientific Texts.

. Tema 5: Strategies for Avoiding "False Friends" (False Cognates) in Scientific
English.

« Tema 6: The Role and Limitations of Al Tools (DeepL, ChatGPT) in Academic
Translation.

. Tema 7: Terminology Standardisation in Translating Specialised Literature.

Tema 3. Report and abstract writing. Delivering a report. Having discussions.

« Tema 8: Structural Analysis of an Abstract According to International IMRaD
Standards.

. Tema 9: Signposting and Transition Phrases for Effective Public Academic
Presentations.

. Tema 10: Polite Disagreement and Argumentation Techniques in Scientific
Discussions.

. Tema 11: Preparing Visual Aids and Data Descriptions for Scientific Reports.

Tema 4. Organizing and holding conferences.

. Tema 12: Drafting Conference Calls for Papers (CFP) and Event Programs in
English.

. Tema 13: The Role and Language of a Conference Session Chair / Moderator.

. Tema 14: Organizing Virtual and Hybrid International Scientific Events: Key
Protocols.

Tema 5. Marketing in global markets.

. Tema 15: Adapting Domestic Marketing Strategies to International Target
Markets.



. Tema 16: Cultural Nuances and Standardization vs. Adaptation in Global
Advertising.

. Tema 17: Analysis of International Market Entry Strategies (Exporting,
Licensing, Joint Ventures).

Tema 6. Introducing marketing.

. Tema 18: Evolution of Marketing Concepts: From Product Orientation to
Holistic Marketing.

. Tema 19: Developing a Unique Value Proposition (UVP) for a New Brand or
Service.

o Tema 20: The 7 Ps Marketing Mix Model in the Modern Service and Academic
Sector.

Tema 7. Understanding and approaching the market.

. Tema 21: Market Segmentation, Targeting, and Positioning (STP Model) in
Practice.

« Tema 22: Conducting B2B vs. B2C Market Analysis for Specific Product
Categories.

« Tema 23: Analyzing Micro and Macro Environmental Factors (PESTLE
Analysis) in English.

Tema 8. Marketing research: an aid to decision making.

. Tema 24: Designing Effective Questionnaires and Survey Instruments for
International Research.

. Tema 25: Qualitative vs. Quantitative Marketing Research Methods:
Comparative Analysis.

. Tema 26: Data Presentation and Analytics: Interpreting Marketing Trends in
English Reports.

. Tema 27: Ethical Considerations in International Secondary Data Collection.

Tema 9. Understanding buyer behaviour.

. Tema 28: Psychological and Social Factors Influencing Modern Consumer
Decision-Making.

. Tema 29: B2B Buying Process: Key Roles and Decision-Making Units (DMU)
in Enterprise Sales.

« Tema 30: The Impact of Digitalization and Social Media on Consumer Journey
Mapping.



5. CUCTEMA OINIHIOBAHHA

Cucrema OIIHIOBaHHS Kypcy Tmependadae 2 BUIUM KOHTPOJIO: TTOTOYHUH,
T17ICYMKOBHIA.

MeTou KOHTPOJIIO: CIIOCTEPEKEHHS 332 HABUAIBHOIO JTiSIBHICTIO CTY/ICHTIB, YCHE
ONUTYBaHHS, IMHUCBMOBUN KOHTPOJb, TECTOBUM KOHTposib. dDopma MiJICyMKOBOIO
KOHTPOJTIO: 3aJiK.

KonTponb 3HaHb 1 yMiHb CTYJEHTIB (MMOTOYHMIA 1 MiJACYMKOBHUH) 3 NHUCHUIUTIHU
«/limoBa iHO3eMHa MOBa y TipodeciiiHii Ta HAYKOBIM MISIIBHOCTI» 31HCHIOETHCS 3T1THO
3 KPEOUTHOK TpaHC(EepHO-HAKONMNYYBAJIBHOK CHCTEMOIO OpraHi3auii HaBYaJIbHOTO
npouecy. PEHTHHT cTyZieHTa 13 3aCBOEHHS TUCUUIUIIHY BU3HavyaeThes 3a 100 OanbHOIO
IKAJIOKO.

IIkana ouiHoBaHHsA: HawioHaJbHa Ta EKTC

Cyma GauriB 3a BCi Ouitka Omninka 3a HaIlOHAJBHOIO KO
BUIH Hanan§HoI CKTC JUISL €K3aMEHY, KypCOBOTO IIPOEKTY JUTSL 3QUTIKY
AAJIBHOCT1 (poboTH), MPaKTUKH
90-100 A BIZIMIHHO
82-89 B 5
o0pe
74-81 C HOOP 3apaxoBaHO
64-73 D .
3a/10BUIBHO
60-63 E

. . HEC 3apaxOBaHO 3
HE3aJ0B1JIBHO 3 MOXXJINBICTIO

35-59 FX MOJKJIMBICTIO TIOBTOPHOTO
TOBTOPHOTO CKJIaJaHHs
CKJIaTaHHSI
. , HE 3apax0oBaHo 3
HE3aJI0BIJIbHO 3 000B’I3KOBHM ,
1-34 F 000B’I3KOBUM ITOBTOPHUM

IIOBTOPHUM BUBUYCHHAM I[I/ICHI/IHJ'IiHI/I

BUBYEHHSAM JUCHUILIIIHA

Kpumepii oyinrosanns. ExBiBaJIeHT OMIHKHM B Oanax I KOXKHOI OKpEeMOi TeMHU
MO>Ke OyTH Pi3HUIA, 3aralibHy CyMy OajliB 3a TEMY BU3HAUYECHO B HaBUAJILHO-METOINYHIN
kapTi. Po3mozin GaniB Mixk BUAaMu 3aHATh (JIEKIlli, CEMIHAPCHKI 3aHSTTS, CaMOCTiiiHA
po00Ta) MOKIMBUN IJISIXOM CHUIBHOIO MPUMHATTS PIILIEHHS BUKJIaJay4a 1 CTYJIEHTIB Ha
MEPIIOMY 3aHSTTI.

Omuiaky «BiaMiHHOY» (90-100 GaniB, A) 3aCIyroBy€ CTYJICHT, SIKUM:

— BCEOIYHO, CHCTEeMaTH4YHO 1 TJIMOOKO BOJIOAIE HABYAIBHO-TIPOTPAMOBUM
MarepiaioM;

— BMI€ CaMOCTIHHO BHUKOHYBAaTH 3aBJIaHHS, TMepea0davyeHi Mporpamoro,
BUKOPHUCTOBY€E HAOYTI 3HAHHS 1 BMIHHS Y HECTaHAAPTHUX CUTYaLlIfX;

— 3acBOIB OCHOBHY 1 O3HallOMJICHHH 3 JOJAaTKOBOIO JITEpaTyporo, sKa
PEKOMEHI0BaHa MPOTPamoro;

— 3aCBOIB B33a€MO3B'SI30K OCHOBHUX IMOHITHh TUCIUIUIIHA Ta YCBIIOMIIIOE iX
3HaYeHH JJ1s podecii, Ky BiH HaOyBae;



— BUJIBHO BHCJIOBJIIOE€ BJIACHI JIYMKH, CAMOCTIMHO OIIIHIOE€ Pi3HOMAHITHI KHUTTEBI
sSBUIIA 1 (HAKTH, BUSBIISIOYM OCOOMCTICHY MO3UIIIIO;

— CaMOCTIMHO BH3HAYa€ OKpeMi IUJII BJIACHOI HABYAJIbHOI JiSJILHOCTI, BUSIBUB
TBOpYl 3AI0HOCTI 1 BHUKOPUCTOBYE iX TpU BHUBYCHHI HABYAIHHO-TIPOTPAMOBOTO
MaTepialy, IpOsSBUB CXWJIBHICTH A0 HAYKOBOi pOOOTH.

Ominky «106pe» (82-89 6ais, B) - 3acimyroBye cTyneHT, sSKuii:

— TIOBHICTIO OINaHYBaB 1 BUTbHO (CaMOCTIMHO) BOJIO/IE HABYAJIBLHO-TIPOTPAMOBUM
MaTepiajioM, B TOMY YHCIl 3aCTOCOBYE HOTrO Ha MpaKTHUIll, MAa€ CHUCTEMHI 3HAHHS
JOCTaTHbOMY  00Cs31  BIAMOBIAHO JO  HaBYaJILHO-TIPOTPaMOBOr0  Marepiany,
apryMEHTOBAaHO BUKOPHUCTOBYE 1X Y PI3HUX CUTYaLlIsIX;

— Ma€ 3JaTHICTh J0 CaMOCTIMHOTO MONIYKYy iH(popMaIlli, a TakoX 0 aHaTi3y,
MTOCTAaHOBKH 1 PO3B'A3yBaHHs poOsieM npoeciiftHOro CIpsIMyBaHHS;

— TiJI Yac BIJINOBI/A1 JIOMYCTUB JI€SIKI HETOYHOCTI, SIKI CAaMOCTIHHO BHUIIPABIISIE,

no0upae MepeKOHIIMBI ApIYMEHTH Ha M1TBEPIKEHHSI BUBYEHOTO MaTepialy.

Omuinky «106pe» (74-81 6ain, C) 3aciiyroBye CTYJIEHT, SIKHIA:

— B 3araJIbHOMY POOOTY BUKOHAB, aJie B/INOBIJIa€ Ha €K3aMEHI 3 IEBHOIO KIJIbKICTIO
IOMMJIOK;

— BMI€ TOpIBHIOBATH, Y3arajlbHIOBaTH, CHCTEMATH3yBaTH 1H(POPMAILIO Mij
KEpIBHUIITBOM BHKJIaJaya, B I[IJIOMy CaMOCTIMHO 3aCTOCOBYBaTHM Ha MPAKTHIIL,
KOHTPOJIIOBATH BJIACHY JISJIbHICTB;

— ONaHyBaB HABUYAJbHO-TIPOTPAMOBHUI Marepias, YCIIIIHO BHKOHAB 3aBIaHHS,
nependayeHl MPOrpamMoro, 3acBOiB OCHOBHY JIiTepaTypy, SKa PpPEKOMEHJIOBaHa
IpOrpamoro.

O1iHKy «3a10BUIbHOY (64-73 6anu, D) - 3acIyroBy€e CTyI€HT, SIKHUI:

— 3Ha€ OCHOBHUI HAaBYAJIbHO-TIPOIPAMOBHIA MaTepial B 00Cs31, HEOOX1THOMY JJIs
MOJAJIBIIOT0 HAaBYaHHS 1 BUKOPUCTAHHS Horo y MailOyTHi# npodecii;

— BUKOHYE€ 3aBJIaHHS, aJi€ MpHU PIIIeHH] J0MyCKa€e 3HaYHY KIJIbKICTh IOMUJIOK;

— O3HAMOMJICHHI 3 OCHOBHOIO JIITEPaTypoOIo, SIKa peKOMEHI0BaHa MPOrpaMoio;

— JIOITyCKA€ Ha 3aHATTIX YU €K3aMEH1 IIOMMJIKH IMPHU BUKOHAHHI 3aB/IaHb, ajie IMij
KEepPIBHUIITBOM BUKJIaJa4a 3HAXOAUTH IIJISXH X YCYHEHHS.

Omuinky «3a10BUIbHO» (60-63 6anu, E) - 3acnyroBye CTyIEHT, AKHii:

— BOJIOJIIE OCHOBHMM HaBYaJIbHO-TIPOTPAMOBUM  MarepiaioM B  00cs3i,
HEOOX1JHOMY JUIsl IOJIaIbIIIOT0 HAaBYaHHS 1 BUKOPUCTAHHS KOro y MalOyTHIi npodecii,
a BHUKOHAaHHA 3aBJaHb 3aJ0BOJIbHSE€ MIHIMaIbHI KpuTepii. 3HAHHA MaloTh
pPENpPOIYKTUBHUM XapakTep.

Orminka «He3an0BUTbHO» (35-59 GaniB, FX) - BUCTaBISETHCS CTYICHTY, SIKUN:

— BUSIBUB CYTTEBI MPOTAIMHU B 3HAHHSX OCHOBHOTO MPOTPaMOBOTO Martepiamy,
JIOTTYCTHB MPUHITUIIOB] TTOMUJIKY Y BUKOHAHHI TIepe10aueHuX MporpaMoro 3aBAaHb.

OmuiHky «He3an0BUIbHOY (0-35 6aiiB, F) - BUCTABIISIETBCS CTYACHTY, SIKUM:

— BOJIOJIIE HABYaJIbHUM MaTepiaioM TUIBKM Ha PIBHI €JIE€MEHTapHOro
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pO3Mi3HAaBaHHSA 1 BIATBOPEHHS OKpeMHX (PakTiB a00 HE BOJIOJIIE 30BCIM;

— JIOINyCKa€e rpy01 MOMUIIKM NP BUKOHAHHI1 3aBJlaHb, Mepe10aueHuX MporpaMoio;

— HE MOKE IMPOJOBXKYBaTH HABYaHHS 1 HE TOTOBUU /10 MpodeciitHOl MISIIBHOCTI
MiCyIs 3aKIHYEHHS YHIBEPCUTETY 0€3 MOBTOPHOTO BUBYEHHS JAHOI AUCIUILIIHH.

[TincymkoBa (3arajpHa OIliHKA) KypCy HaBYAJIbHOI TUCIHUIUIIHK € CYMOIO
pPEUTHHTOBUX OIIIHOK (0amiB), olep)KaHUX 3a OKpeMi OILiHIOBaHI (opmMH HaBYAIHHOT
TUSJIBHOCTI: TIOTOYHI Ta IIJICYMKOBI CaMOCTiiiHI pOOOTH IOJ0 PIBHS 3aCBOEHHS
TEOPETUYHOTO MaTrepialy TiJ 4ac ayJUTOPHUX 3aHATh Ta CaMOCTIMHOI pPoOOTH
(MOTYJbHMIM KOHTPOJIB); OlHKA (0anu) 3a BUKOHAHHS NMPAKTUYHHUX I1HIWBIIYyaJTbHUX
3aBAaHb. [liicyMKoBa OIIHKa BHUCTABJISIETHCS MICJSI MOBHOTO BUBYEHHS HABUYAJIbHOI
TUCITUTUTIHYN, $SKa BHBOJUTHCS SK CyMmMa MPOMDKHHMX OIIHOK 3a 3MICTOBI MOMYJI.
OcraTouHa OI[IHKA pIBHS 3HaHb CKJIANAEThCS 3 PEUTUHIY 3 HABUAIBHOI pOOOTH, IS
OIIHIOBAHHSI SIKOi MpU3HAYaeThCA 65 OaliB, 1 peUTHHTY 3 aTecTallii (3a1ik) - 35 Oaris.

Po3noain 0aiiB, iKi 0OTPUMYIOTH CTYACHTH IIPH BUBYCHHI JMCLUILIIHH
" JlinoBa iHO3eMHa MOBa y ipo(eciitHiil Ta HayKOBIii AisUIBHOCTI

[ToTouHuMi KOHTPOJIb Ta CAMOCTIiHA poOoTa Camocriiina | Makeum

Ta aJbHa
— - . 1HAMBITY- cyMma

CamocrTiiiHe OnpaIfoBaHHs TEMH Ta ayJAUTOPHA aKTHBHICTh 31100yBayiB :
aJIbHa OaniB

(MaKcUMaJIbHO)
pobora)
3micToBHif MOy 1 3MICTOBHIA MOYIH 2
25-50 100

T1 | T2 | T3 | T4 | TS | PK 1 T6 | T7 | T8 T9 | PK2

5 5 5 5 5 15 5 5 5 5 15
2. BubipkoBi BUaH poOiT (MaKCUMaJIbHO)

[TinroToBka pedeparib, ece Ta NPEACTaBICHHS MaTepialiB y BUIJISAI Ipe3eHTallll B
[TigroToBKa iHAMBITYyalIbHOTO 3aBJIaHHS 8
CxkraaHHsi TEPMIHOJIOTIYHOTO CJIOBHUKA 3 TEMHU 1
Ornsa miTepaTypHHX JIKepen 13 KOHKPETHOI TEMaTUKH Ta MPeACTaBICHHS
IOIIOBIl 4
BukoHaHHsI HAaBYAJIbHO-TIPAKTHYHOTO 3aBJaHHs (1HAUBIAYAJIBHOTO) 10
. . 20
Po6ora B rpynax (4-5 cTyn.): 1ociiKeHHs, po3paxyHKOBO-aHaJIITUYHA poOoTa. Ha rpyry
Po6ora B rpynax (4-5 cTyn.): MOJENIOBaHHS MiHi-CUTYyallii (Keic-MeToxn). 20
CkJaaHHs TiJI0BOT TpH Ha TPpyny
Hanucanns Ta ny6Jikartii Te3 3riIH0 TEMaTHKH KYpCY 10
Hanucanns Ta myOuikaniii ctarTi y ¢haxoBux 30ipHUKAX 20

[Mpumitka: T1, T2,..,T9— tema nporpamu, PK - PyOixkHuii KOHTpOIIH
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