MIHICTEPCTBO OCBITH 1 HAYKH YKPATIjH
IIEHTPAJIbHOYKPATHCbKUN HALIIOHAJIbHUM TEXHIYHUU YHIBEPCUTET
KA®E/IPA MDKHAPOIHNX EKOHOMIYHNX BIJTHOCHUH

JIJIOBA ITHO3EMHA MOBA
MOBHO-KYJIbTYPHA KOMYHIKAIIIA
(IHO3EMHOIO MOBOI0O)

METOAWYHI BKa31BKHA 1O BUBYEHHS IUCIIUATLIIH
JUTSl CTYZICHTIB TPETHOTO KypCy creriaabHocTi 056
“MDKHapOIH1 €EKOHOMIYHI BITHOCUHU

3aTBepKEHO Ha 3aciaHH1
Kadenpu Mi>KHapOJHOT €eKOHOMIKH
[Tporoxon Ne 1 Bix 30.09.2017 p.

KPOITUBHUILIbKUN — 2017



JlinoBa 1iHO3eMHa MoBa. MOBHO-KyJIbTypHa KOMYHIKAIllE 1HO3EMHOI MOBOIO.
MeToauuHi BKa3iBKM J0 BHUBUYEHHS AWCHMIUIIHU IS CTYIEHTIB TPETHOTO KypCy
crietiaibHOCTI ,,MiKHapoaHI €KOHOMIuHI BigHocuHW // Yknagaui: Munenko B.IL.,

K.[.H., 1o1eHT, MakcumoBa O.I1., k.i.H., acuctent. — Kponusauupekuii: [IHTY, 2017.
— 29c.

Peuenzent: ['aBpunenko O.M., kKaHAWAT MEJAroriyHuX HayK, JOUEHT Kadeapu
iHo3emaux moB [THTY

BiamoBimaneHuii 3a BUITYCK: 3aBiyBad Kadeapu Mi>KHAPOIHUX €KOHOMIYHUX BiJHOCHH,
npodecop Murnenko .M.



Beryn

Jucuumiing  «JlimoBa iHO3eMHAa MOBa» Ta «MOBHO-KYJbTypHA KOMYHIKAIIis
1HO3EMHOI0 MOBOIO» BHUKJIQJAIOTHCS 3T1IHO OCHOBHHMX BHUMOT JI0 3MICTY IHCIIHILIIH,
BUKIJIQJICHUX  OCBITHBO-TIPO(ECIHOI0  MPOrpaMol0  MIArOTOBKM  OakajaBpa 3a
crietiaypHicTIO 056 "MiKHaApOIHI €KOHOMIYHI BIJHOCHMHHU" B 00Cs31, epeadadeHoMy
HaBYAJIHLHUM TIJIAHOM.

[Iporpama pos3pobnena xkadenporo MikHaponHoi exkoHomiku [HTY 3
ypaxyBaHHSIM MMPUHIIUIIIB TUTIOBUX MPOrpaM il HeclemianbHuX (aKyJbTeTiB BY3iB.

[Iporpama 3 iHO3eMHOT MOBH Mepeadadae KOMIUICKCHE BHUBUCHHS aHTJINCHKO1
MOBH 1 CIIpSIMOBaHa Ha PO3BHUTOK y CIyXadiB BIAMOBITHUX TEOPETUYHUX 3HAHb, YMiHb,
HAaBUYOK Ta MOBHY MPAKTUKY Yy BUIJIS/IlI BUKOHAHHS MEPEKIaAiB B YCHIN Ta MUCbMOBIN
dbopmax, aHOTyBaHHS Ta pedepyBaHHs AokyMmeHTarii. Oco0nauBa yBara MpUAUISETHCS
YUTAHHIO 1HO3EMHOIO MOBOIO JIiTepaTypH 3 (paxoBOi AUCITUTLTIHH.

[IpeamMeTOM NpPaKTUYHUX 3aHATH € JEKCUYHUN Martepian moOyToBOi, CyCHIbHO-
MOJITHYHOT Ta €KOHOMIYHOI TEMAaTHKH, & TaKOXK (POHETWYHI, TpaMaTH4Hi, CTHIICTHYHI
npaBuiia MoOy/10BY BUCIIOBIIOBAHHS aHTIIIHCHKOI0 MOBOIO.

Jlexcuka. Ilim yac BUBYEHHS Kypcy ciyxadl moBHHHI 3acBOiTH 200 JIEKCUYHHUX
OJIMHHUIIH CTielianbHOT JeKkcuku Ta 400 oMUHUIG CyCHTBHO-TTOOYTOBO1, EKOHOMIYHOT Ta
MOJITHYHO1 JIEKCUKHU. PO3IMIMPEHHIO0 JIGKCUYHOTO 3aracy CIpHUsS€ ayAuTOPHE YUTAHHS
CYCHIJIbHO-TIOITUYHOT Ta (paxoBO1 JIITEPATypH.

['pamaTtrka BHKJIAMA€ThCS y TICHOMY 3B'S3Ky 3 JeKkcukoro. OcoOimBOi yBaru
3aCIlyTOBY€ BHUBUEHHS OCOOJMBOCTEH Ta TPYAHOIIIB TpaMaTUKH, a TaKOXK
CTHJIICTUYHOT'O BUKOPUCTAHHS rpaMaTUYHUX (OPM JJIsi CIIIJIKYBaHHS.

Mertoro BUKIIaaHHS TUCIUILTIH «/[U1oBa 1HO3eMHa MOBa» Ta «MOBHO-KyJIbTYpHA
KOMYHIKaI[isl IHO3€MHOIO MOBOIO» €:

- HAaBYUTHU CTYJICHTIB-€KOHOMICTIB MPAKTHUYHO BOJIOJITH AHTJIIHCHKOIO MOBOIO, a
came: pPO3MOBISTH Ha MOOYTOBI TeMH, BECTHU [IJIOBY Oe€cimy, 4MTaTh JITeparypy
CYCIIJIBHO-TIOJITUYHOTO Ta €KOHOMIYHOTO HampsMKiB. 3a0€3MeUuTH TpaMaTUIHHUMHU
3HAHHSAMHU, K1 O I03BOJUIM BUCIOBIIOBATU CBOI JYMKH, BOJIOAITH HABUYKAMH MUCHbMA,
a TaKOX TepeKIafaT Ta pedepyBaTu OpUriHAIbHY JITEpaTypy 3 haxy;

- ¢hopMyBaTH y CTYJEHTIB 3arajbHi Ta MpodeciiiHO OpPiIEHTOBaHI KOMYHIKATHBHI
MOBJICHHEB1 KOMIMETEHIIi (JIHTBICTUYHY, COIIIOJIHTBICTUYHY 1 NparMaTU4Hy) s
3a0e3neyeHHs iIXHbOro €(PEeKTUBHOTO CIUIKYBAaHHS B aKaJeMIYHOMY Ta MpoQeciiiHoMy
CEPEIOBHIIIL;

- ¢opMyBaTH y CTYJICHTIB 3arajibHi KOMIETEHIIT (IeKIapaTUBHI 3HAHHS, BMIHHS 1
HAaBUYKH, KOMIIETEHIII0 ICHYBaHHS Ta BMIHHA BUYHTHCS), 3a0e3medyBaTH
IHTErpaTUBHICTh HAaBUYOK 1 BMiHb, T€Opil W MPAKTHKHU, pPeali3allil0 MIKIPEAMETHUX
3B’SI3KIB; CIPUSITH PO3BUTKY 3A10HOCTEH 10 CAMOOIIIHKY Ta 3IaTHOCTI JJO CAMOCTIMHOTO
HAaBYaHHS B aKaJeMIYHOMY Ta MpOQeciiHOMY CEepelOBHILl SK IiJ 4Yac HAaBYaHHS B
[MHTY, Tak 1 micias OTpUMaHHS JUILIOMA PO BHIILY OCBITY;

- 3aJIy4aTd CTYJICHTIB JI0 TAKMX aKaJeMIYHUX BHUJIIB AISUIBHOCTI, SIKI aKTHUBI3YIOTh
1 Jani pO3BUBAIOTh YBECh CIEKTP iXHIX Mi3HABAJIBHUX 3A10HOCTEH; O3HAMOMUTH CTY-
JICHTIB 3 HAIIOHAJILHO-KYJIBTYPHIUMH OCOOJIMBOCTSIMH KpPaiHU, MOBA SIKOT BUBYAETHCS;

- Jlomomaratu cryAeHTam y (opMyBaHHI 3arajilbHUX KOMIIETEHIII 3 METOIo
PO3BUTKY iX 0COOMCTOT MOTHBAII1 (IIIHHOCTEH, 171eaiB); 3MIIHIOBATH BIEBHEHICTH CTY-
JICHTIB SIK KOPUCTYBa4iB MOBH, a TAKOX 1X MIO3UTHUBHE CTaBJICHHS 0 BUBYCHHS MOBH;
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- ¢opMyBaHHS HEOOXIJHOI KOMYHIKaTMBHOi CIPOMOXHOCTI B cepax
npodeCIfHOr0 Ta CUTYaTUBHOTO CIUJIKYBAaHHS B YCHIN 1 MUCbMOBHUX (opMax, HABUUOK
MPAKTUYHOTO BOJIOJIHHS 1HO3€MHOIO MOBOIO B PI3HHMX BHIaX MOBJIEHHEBOI JTISITLHOCTI B
00cs131 TeMaTHKH, 110 00yMOBJIeHa MpodeciiHUMU MOTpeOaMu; OBOJIOAIHHS HOBITHBOIO
(haxoBoro iHGOpMaIIIEI0 Yepe3 1HO3EMHI HKEpena;

- CIIPHSITH CTAaHOBJICHHIO KPUTUYHOTO CaMOYCBIJOMIICHHS Ta BMiHb CIIIKYyBaTHUCS
1 poOUTH BaroMuii BHECOK y MIKHAPOJHE CEPEIOBUIIIE, [0 MOCTIMHO 3MIHIOETHCS;

- JIOCATaTH UIMPOKOTO0 PO3YMIHHSI Ba)JIMBUX 1 PO3IUIAHOBAHMX MIKHAPOJHHUX
COLIIOKYJIBTYPHUX TpoOJieM, A TOro 100 JISTH HAJIEKHUM YUHOM Y KYJIbTYPHOMY
PO3MaITTI MpodeciiHUX Ta aKaJIeMIYHUX CUTYaLlif;

- crnpuaATd (OpMYBaHHIO y CTYJEHTIB MO3UTHUBHOTO CTaBJIEHHS Ta MOBAaru 0
3BHYAiB, TPAAUIIH, KyJTbTypHOTO HaJOAHHS KpaiHU, MOBA SIKO1 BUBYAETHCS;

3aBmaHHg BUBYCHHS auciuILniH «/liloBa iHo3emHa MoBa» Ta «MoBHo-
KYJbTYPHA KOMYHIKalifl iHO3€MHOI0 MOBOIO»:

- YIOCKOHAITIOBATH TIPaBWJIa HOPMATHUBHOT BUMOBHU AHTIIIMCHKOT MOBH 1 MpaBHiia
YUTAHHS, BOJIOAITH HUMU Ha TPAKTHII;

- 3aCBOITM OCHOBHI MpaBWJia MOOYJOBU CKIATHOCYPSAHUX Ta CKIATHOMIAPAIHUX
pEYeHb Ta BMITH 3aCTOCOBYBATH iX Y MOBJICHHEBIN JISTbHOCTI;

- OBOJIOJITH CHCTEMOIO YaciB JIECIIB B aHIIIMCHKINA MOBI (aKTUB, IIACUB);

- BMITH  CKJIaJaTH  CkjJaaHe  (CKIAOHOCYpsiAHE  Ta  CKJIAJHOMIAPSIIHE)
CTBEp/KyBaJbHE, 3allepeyHe, MUTATLHE PEUCHHS,

- 3acBOiTH 600 JEKCUYHUX OAMHMUIIB, 3 SKUX 200 EKOHOMIYHHX TEPMIHIB, a TAKOXK
HaWOLIBII TOMIMPEH] KJIIIIe 1 PEIUTIKU, K1 BXXKUBAIOTHCS y TUIOBUX KOMYHIKATHBHHX
CUTYaIlIfX;

- cpopMyBaTH HABUYKH MIATOTOBJIICHOTO Ta HEMIATOTOBICHOTO MOBJICHHS Y MEXKax
BU3HAYEHOI TEMATUKH;

- yuTaTH 31 WBUAKICTIO 90 CIiB 32 XBIINHY;

- OBOJIOAITH HAaBUYKAMHU YUTAHHS OPUTIHAIBHOI JIiTeparypu 3 ¢axy Ta OCHOBHUMU
npuiloMaMu NepeKIiany;

- BMITH pedepyBaTu HAayKOBY CTAaTTIO Ta MHCATH aHOTALII0 3a JOMOMOTOIO
CJIOBHHKA,;

- OBOJIOITH HEOOXITHUMHU 3HAHHSAMU Ta HAaBUYKAMH JUISI BEJIEHHS A1JI0BOI OeCiIn B
MeXax MarOyTHROT CIIEeIiaTbHOCTI;

- OBOJIOJITH HEOOXITHMMH 3HAHHAMHM Ta HABHYKAMH JUII BEACHHS I1JI0BOI
KOPECIOH/IEHIII1 (JIJIOB1 JINCTU-3AIIUTH, JTUCTU-BIAMOBII, JIUCTH-HArayBaHHS Ta 1H.);

- 3100yBaTu Kpae3HaBuy iHpopmaiiro npo Benukobpuraniro/CHIA.

VY mpoueci BuBYEHHS TUCHUILIIH «JlimoBa iHO3eMHa MOBa» «MOBHO-KYJIbTypHA
KOMYHIKaIlisl 1HO36MHOI0 MOBOIO» 3a0€3Me4y€ThCsl CHAJKOEMHICTh 3HaHb CTYICHTIB-
€KOHOMICTIB 3 PO UIBHIMHU AWCHUILUTIHAME ,,MiXKHapoHa eKoHoMika”, ,,EkoHOMIKa
3apyOiKHUX Kpain’, ,aBectyBanHs’, ,MikHapomHi (iHaHcu”’. BUKOPUCTOBYIOTHCS
HaOyTl TEOPETHYHI Ta MPAKTUYHI HABUYKH JJIsI OOTOBOPEHHSI €KOHOMIYHHUX MPOOJIEM B
VYkpaini, €C ta Benmukoopuranii/CIIIA.



Il;1an BUKJIAJAHHA TUCHMILIIH
«/limoBa 1HO3eMHa MOBa» Ta «MOBHO-KYJIbTYpHA KOMYHIKaIlis iHO3EMHOIO MOBOIO»

No Kinpkicts roguu
n/n 3micT [IpakTuyHi CamocTiiiHa
3aHATTS pobora Beboro
JlioBa iHO3eMHa MoBa cemectp V = 120 roann

1. | Companies
(Kommanii). Ctpykrypa
Kommasii. Buau xommanii 10 12 22
3a (hopMOIO BIACHOCTI.
dopmH miAMPUEMHHUIITBA.

2. | Company personnel
(ITepconana koMmnaHnii).
CorianbHi BITHOCUHH Y
O13Hecl. AKTHBH Ta ITaCUBHU
koMmnanii. Ctui
yIpaBIiHHS.

12 14 26

3. | Customers
(KiienT/cno:kuBaui).
Poborta 3 ximenaTamu. 12 12 24
Cknaganus oimidHux
nuctiB. [Ipodins kiieHTa.

4. | Troubleshooting
(BupimenHns mpoodJiem

KoM aHii).

SWOT aHani3, yTBOpEHHs
CKJIQJTHUX CIIIB.
Oco0OmuMBOCTI  HANWCaHHA
3BITY, MEMOpPaHAyMY,
HaTaHHS JITTOBUX
KoHCynbTamii. Hammcanns
CBOT anami3zy.

12 14 26

5. | Company history
(IcTopist kommnawii).
Icropis ycnixy kommanii Bic, 10 12 22
Ford. OcobmBocTi
Npe3eHTaIlll KOMIIaHii.

Bceboro 3a cemectp: 56 64 120

MoBHO-KYJIbTYpHA KOMYHiKanifA iH03eMHOI0 MOBOKO  Cemectp VI = 60 ronunu

6. | Business travel
(JinoBa momopo:x).
BinpsokeHHss 3a  KOpJIOH.

OcobmuBoCTI Kpoc- 6 6 12
KyJIbTYPHUX KOMYHIKaIIH y
JJIOBOMY CepeIOBHIIII.
OdopmieHHs (dakcy.




Po3pobka mporpamu Bi3uUTy
710 1HIIOT KpaiHM.

Goods and services
(ToBapm Ta mocayrm).
VYHIKaIbHI XapaKTEePUCTUKHU
toBapy. [Ipodinp Kmienra.
XapakTepucTuKa Ta BUIU
TOBApPIB 1 MOCIYT.

14

Retailing

(Po3apiona ToprisJsi).
IcTopis BUHHUKHEHHS
IITPUX-KOTY Ta fioro
pi3HOBUW. TpamuiiiiHi Ta
HeTpaIUIlIHI cnocoou
MOKYTIOK 1 MPOJaXKYy.
Kommnanist IKEA — ninep
PO31Ip1OHOT TOPTIBIII.

12

Marketing and
Advertisement
(MapxkeTuHr Ta pexiiama).
Bunan mapketunry, Buau
pEKIIaMHU.

12

10.

International trading
(Mixxnapoana ToprisJst).
MixxHapoiHa TOPTiBISA
dopmu MIKHAPOTHOT
TOPTiBJI1

10

Bceboro 3a cemectp:

28

32

60

Bceboro 3a pik:

84

96

180

el

3micm oucuyuniinu
«/inoea inozemna moea» 3a memamu

Cemectp V
Tema 1: Companies (Kommnanii)
Company structure. (CTpyKTypa KOMIIaHii)
Types of ownership of companies. (Buau xommnasiii 3a ¢opmMor0 BIaCHOCTI)
Forms of entrepreneurship. (Popmu nianpueMHUIITBA)
Making up a short annotation about a company.
(HammucanHst KOpOTKOI aHOTAIIl1 TPO KOMIIAHIIO)

Jlekcuka. Ilpu BuBueHHi Temu «Kommanis Ta ii CTpykTypa» 3MICTOM JIEKCUYHOTO
OJIOKY € OCHOBHI BHJIM KOMIMaHIA 3 Pi3HOK (OPMOIO BJIACHOCTI B YKpaiHi,
Bemukoo6putanii, €C ta CIIA. HochiKyrOThCd OCOOIMBOCTI KOXXHOTO 3 BHJIIB
KOMIIaHii, a TaK0 BU3HAYAIOTHCS MepeBaru Ta HEAOJIKH KOXKHOTO BUIy. Baromum €
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OMaHyBaHHS HABMYOK HAMMCAHHS aHOTAIll (CTPyKTypa, THIOBI cioBa 4 ¢pas3u, 5Kl €
HEBI1Jl'EMHOIO YACTMHOIO HAMCAHHS aHOTAlli).

Kuaruosi cioBa: to be involved in, activity, selling, production, industry, information,
technology, manufacture, a multinational, to operate, complicated, structure,
parent/holding company, to own (ownership), subsidiary, record company, financial data,
business community, carrier, to be committed to, quality, quantity, broadcasting, co-
finance, due (to), expansion, communication skills, under pressure, applicant, company
logo, brand name, to work for, to report to, integral part, a closely knit team, to apply
(for a post), Curriculum Vitae (CV), Personnel Department, closing date (deadline),
shortlisted candidate, to invest, to launch (a product), to recruit (to hire), trainee, public
company (plc), joint venture, open joint-stock company, closed joint-stock company, private
company, state-owned company, company with limited liabilities (Itd), to enable,
strategic planning, editorial, business awareness, covering letter, equality, consumer,
competitive, software, chart, scheme, annotation.

I'pamaTuxa. O3HailomyieHHSI 3 OCOOJMBOCTSIMU BUKOPUCTAHHS 1H()IHITUBHUX TPYIIL.
OcoOnuBYy yBary ciifi 3BepHYTHM Ha BIJNOBIAHO IMACHBHE Ta AaKTUBHE 3HAYCHHS
KOHCTPYKIiH.  O3HallOMJIEHHST 31  CTPYKTYpOlO, OCHOBHUMH  CIOJYyYHUKAMU
(OMMHApPHUMHU Ta TMApHUMHK) Ta MOPSIKOM CIIB Yy CKIAQJHOCYpPSIHOMY pPEYEHHI.
CHoay4YyHUKH Ta MOPSAOK CIIIB Y CKIAIHOMIAPSTHOMY PEUCHHI.

®onernka. HeoOXigHO BMITH pO3Mi3HABATH TEMAaTUYHY 1HQOPMAIIIO, PO3YMITU
OCHOBHY 1/1€10 Ta JAeTajl TEKCTy (JI1ajory), 1HTEpIpeTyBaTh OCHOBHHM 3MICT TEKCTY
(miamory).

IIuTaHHs AJ CAMOKOHTPOJIIO
What are main types of ownership?
Choose a company and describe its structure.
Draw organisational chart of a well-known company in Ukraine.
Draw organisational chart of a well-known company in the world.
What are most important departments a company should have?
What is the difference between a parent company and a subsidiary?

A S

CamocriitHa podora
1. ITigrotyBatu 1oaaTkoBy iHGOpPMAIIiO, T0TIOB1IH a00 MPE3eHTAIlII0 HA TEMY:
1.1. The peculiarities of a public company.
1.2. The peculiarities of a joint-venture.
1.3. The peculiarities of a company with limited liabilities.
2. TloBTopuTH TmpaBWiIa BUKOPUCTaHHA 1H(QIHITUBHUX TpYI, MpaBuUia MOOYJOBH
CKJIQIHOCYPSAHHUX Ta CKJIATHOMIIPSAHUX PEYEHb Ta BUKOHATU TpaMaTH4HI BIIPaBH.

Jliteparypa:
1. Anrmiickka MoBa. HapuanpbHUN MOCIOHMK JJIsI CTYACHTIB CIHEHIAIbHOCTI
,,MiKHapoaH1 ekoHOMIYHI BigHOCcHHM /Ykinanad: B.I. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.



Tema 2: Company Personnel
(ITepconana koMmnaHii)

1. Labour and social relations in business (CortiagbHi BiTHOCHHHU y O13HECI)
2. Assets and liabilities of a company (AKTHBY Ta IMacKBU KOMIIaH1i)
3. Styles of management (Ctuii yrpaBiiHHS)

Jlexcuka. Ilpu BuBueHH1 Temu «llepconan kommaHii» 3MICTOM JIEKCUYHOTO OJIOKY €
OCHOBHI JIEKCUYHI OJMHUIII, BUpa3u, Kiile y cepl B3aeMHUX BIJHOCHH Ha poOOYOMY
MICITi; CJIOBa Ta THUIIOBI Kimimie 1 (pa3u i CIOUIKyBaHHS y Oi3HEC CEpeIOBHIII.
BaxxnuBuM € 3aCBOEHHS TUMOBUX (Ppa3 i poO3MOBHU Ha MEPEroBOpax, KOH(EpPEeHIIisIx Ta
spMapKax.

Kuwuosi cioBa: to earn salary, motivation, job satisfaction, social interaction,
colleague, status, position, achievement, assets, liabilities, productivity, styles of
management, to afford, inspirational, social life, to work overtime, counsellor,
performance appraisal, to set targets, to do a course, to prioritise, perks, Personnel
Officer, Advertising Executive, deadline, career, to match, value, recruitment advert, a
recruit, main quality, unique career, government policy, tax law, career opportunities,
interpersonal, confidence, to depend on/upon, revenue, challenge, approach, body
language, gestures, to tackle problems, to bang a fist, caveat [ ‘keiviet], to be responsible
for, to identify, qualification.

®onernka. HeoOXigHO BMITH pO3Mi3HABATH TEMAaTUYHY 1HQOPMAIIIO, PO3YMITU
OCHOBHY 1/1€10 Ta JAeTajl TEKCTy (J1ajory), 1HTEpIpEeTYyBaTH OCHOBHHM 3MICT TEKCTY
(miamory).

IIuTaHHA AJ8 CAMOKOHTPOJIIO:
1. What is the difference between a female and a male styles of management?
2. Which style of management is better?
3. What is assets and liabilities of a company?

CamocriitHa podora
1. ITigrotyBatu 1oaaTKOBY iHGOpPMAIIIO (JI0MIOB1Ib, pedepart, npe3eHTalli) Ha TEMY:
1.1. Male style of management: advantages and disadvantages.
1.2. Female style of management: advantages and disadvantages.
2. TloBropuTu TmpaBuia CTYNEHIB TOPIBHSAHHS B AaHIJINCHKIM MOBi, BUKOHATH
rpaMaTU4Hi BIIPaBU.

JlirepaTtypa:
1. Anrmiiiceka MoBa. HapuanmbHuii MOCIOHMK JJISI CTYIEHTIB CHEIiadbHOCTI
,,MKHapoH1 ekoHOMIuHI BimHOcuHUW /Ykianad: B.I. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.
2. First Insights into Business. Sue Robbins / Students” book. — Longman: Edinburgh Gate,
2001.-183 p.

3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. 71 p.



4. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.

5. Streamline English (Destinations). Audio course for intermediate level. Oxford
University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio cassettes).

6. The language of trade. Jeanne S. Holden. Angie Campbell Group. — New York, -
132 p.

Tema 3: Customers (KiienTn/cnoxkuBauyi).
. Customer care. (Po0oTa 3 Ki1ieHTaMH)
. Business correspondence. (Cknamganss opiiiHUX JHCTIB)
3. Customer profile. (Ilpodins kiieHTa)

DN =

Jlexcuka. Ilpu BuBueHHI Temu «KimieHTH/COKHUBaYi» 3MICTOM JIEKCUYHOTO OJIOKY €
Taki OCHOBHI TOHSTTS: THUIM KIIEHTIB, Mpodiib KIi€HTa, OCOOJMBOCTI poOOTH 3
KJIIEHTaMU, TIOPIBHSIHHSA MoTpeO KiIieHTIB B YKpaiHi Ta BenukoOputaHii, mOTeHIIiHHI
npoOjieMH, SKi MOXYTh BUHUKHYTH MiJi 4ac poOoTH 3 KiieHTaMu. Baromum €
OTNaHyBaHHS HAaBUYOK CKJIaJaHHs Ta HamMcaHHs OMIIIHHUX JTUCTIB.

Kurouosi caoBa: customer, to provide goods, to provide services, insurance, training,
repeat business, customer loyalty, code of practice, customer care, to complain about,
employee, employer, queue (am. LINE), qualification, opening hours, objective, What
do you do? Business analyst, introductory session, to enclose, to be dissatisfied with,
food hamper, to take care of ..., balance, increase Card limit, to charge, full range of
services, workstation, purchase, delivery on request, assembly services, discount,
Assistant Manager, Multinational retailer, courteous, to make an offer, to accept an
offer, to refuse an offer, to put through, aisle seat, to/a refund, store.

I'pamaruka. BaxnuBuMm € TIpyHTOBHE IOBTOPEHHS OCOOJMBOCTEH YTBOPEHHS

MaCUBHOTO CTaHy JI€cIOBa y TENEepilIHbOMY, MHUHYJIOMY Ta MaiOyTHBROMY uaci,
3aCBOEHHS MPaBUJI YTBOPEHHS MACUBHOTO CTaHy 3 MOJAJIbHUMH JTI€CIOBAMU Ta MPAaBUI
BXKMBaHHS 1H(IHITUBY 3 YaCTKOIO f0.

®oneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMAaTHUYHY 1HGOPMAIlIIO, PO3YMITH

OCHOBHY 1JI€f0 Ta JieTalli TEKCTy (Aiajory), 1IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY
(miamory).

~NON B W

1.

|

IIuTaHHA AJ CAMOKOHTPOJIIO

. What is customer profile?

. What kind of training can you name?

. What is customer loyalty?

. What is the difference between two terms: to attach and to enclose?
. Can you choose a company and make its customer profile?

. What phrases can you use while working with a customer?

. Give an example of direct and indirect questions.

CamocriitHa podora
[linroTyBaTu JOMOBIIL HA TEMY:

.1. Choose a company and make its customer profile.
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1.2. Make up a dialogue between a client and a shop-assistant.

2. BuBuutu cioBa Ta Bupasu Ao temu “‘Customers”

3. IloBTOpUTH TpaBWiIa YTBOPEHHS MAaCHUBY 3 MOJAJbHUMHM JIECIOBAMH Ta BXKUBAHHS
1H(IHITUBY 3 YaCTKOIO f0 Ta BUKOHATH TpaMaTH4HI BIIPaBH.

Jlitreparypa:
1. Anrmiiceka wMoBa. HaBuanpHUN TOCIOHMK JUIsl  CTYIEHTIB  CHEIiaJbHOCTI
,,MiKHapoaHi exkoHoMiuHi BigHocwHM /Ykmamgad: B.I. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. First Insights into Business. Sue Robbins /Student’s book. — Longman: Edinburgh Gate,
2001.-183 p.

Tema 4. Troubleshooting
(BupimenHnst npo0JieM KoMnaHii).

1. SWOT analysis. (SWOT ananiz).

2. How to write reports and memos (OcoOaMBOCTI HaNTUCAHHS 3BITY, MEMOPAHIyMY).
3. Business advising. (Haganss 1170BUX KOHCYIbTaIIii).

4. How to write a good SWOT analysis (OcobmuBocti Hanmucanas CBOT ananizy).

Jlexcuka. Ilpu BuBuUeHHI AaHOT TeMH OCOOJHMBY yBary HEOOXiHO 3BEPHYTH Ha
BuBueHHs JIO Ta BupasiB, 10 CTOCYIOTHCS MPOOJIeM KOMIMaHii Ta iX BUpimieHHs. Barome
3HaY€HHS MAlOTh OCHOBHI CJIOBA Ta BUPa3u 3 TEMH, Y4acCTh Y JUCKYCIsIX Ta 0OpMIICHHS
HEOOXITHUX JOKYMEHTIB. BaromMmum € BUBYEHHS CTPYKTYPHU HAIlMCAHHS MEMOPAHIyMYy, a
TaKO TUIOBI cj0Ba 1 BUpa3u ais ckiaganus CBOT anamizy.

Kurouosi cioBa: to achieve goals, objective, to get the results, to re-plan the strategy,
management consultant, company’s performance, to recommend changes, to make smth,
more efficient, SWOT analysis, troubleshooting, to solve problems, forward-looking
company, to lose one’s reputation, to appoint MD, to generate awareness, to encourage,
to cut costs, to make money, to do well financially, competitive, solutions, ‘quick fix’,
‘hard sell’, ‘soft sell’, proportion, average (on average), decade, a fair deal, sub-
committee, vehicle, appraisal-programme, prospective buyer, to avoid problems, to be
similar to smth/smb, survey, premises.

I'pamaTuka. [Ipu BUBUEHHI TeMH Ba)XJIMBHUM € IPYHTOBHE BHBYEHHS OCOOJIMBOCTEM
Hanmcanas CBOT aHamizy Ta CTPYKTypH CKIAQIHOMIAPSTHUX JOJaTKOBUX PEUYEHb Ta
TIPS AHAX TPUIHHHA.

®onernka. HeoOXimHO BMITH pO3MI3HABATH TEMATHUHY 1H(OpMAIIIO, PO3YyMITH
OCHOBHY 1/I€f0 Ta JieTalli TeKCTy (Jiajory), 1IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY
(miasnory).

ITuTanHA AJ9 CAMOKOHTPOJIIO:
1. Give the definition of a SWOT analysis.
2. What are the main factors to be taken into account while preparing a SWOT
analysis.
3. What is the role of SWOT analysis in a Business plan?
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4. Make a SWOT analysis of a well-known company in the world.
5. Make a SWOT analysis of a well-known company in the region.

CamocriitHa podoTa
1. IligrotyBatu 1ogaTKoBY iHGOpPMAIIIO (JI0MOB1Ib, pedepar, npe3eHTalli) Ha TEMY:
1.1. Tips for preparing a good SWOT analysis.
1.2. The peculiarities of writing a SWOT analysis in English.
2. TloBTOpUTH CTPYKTYpy CKIQTHOMIAPSIIHUX TOJAATKOBUX PEUYCHb Ta MIIPSIHUX
MPUYMHH Ta BUKOHATH TpaMaTUYHI BIIPABH.

Jliteparypa
1. Anrmiiceka MoBa. HaBuanbHUN TOCIOHHMK [T CTYIEHTIB CHEIIaJbHOCTI
,MikHapoaH1 ekoHOMIYHI BimHocuHM /Ykimanad: B.I. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.
3. KommiekT MoOJ00ro MiANPUEMIS AHIIIHCBKOI MOBOIO 3 KOMIIAKT-IUCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.
4. First Insights into Business. Sue Robbins /Student’s book. — Longman: Edinburgh
Gate, 2001. — 183 p.
Tema 5. Company history
(IcTopist kommnaHii)

1. The history of a company’s success (IcTopist ycrixy KoMmaHii).

2. The FORD Company. (Ictopist kommnasnii Ford).

3. The main principles of making presentation of a company
(OcobauBOCTI Mpe3eHTallli KOMIIaHii).

Jlekcuka. [lpu BuBYEeHHI TeMu «ICTOpisi KOMIaHii» 3MICTOM JIEKCHYHOTO OJIOKY €
OCHOBHI TIOHATTSI CTOCOBHO 1CTOpIi CTBOPEHHS KOMIIaHii, 1i CTPYKTypH, MpoOsieM Ta
nepcrekTuB. BaroMme 3HaueHHS MalTh OCHOBHI CJIOBa Ta BHpa3d Ha MO3HAYEHHS
OCHOBHHUX XapaKTEPUCTUK AiSIILHOCTI KOMIIaHI].

Kuarwuosi ciaoBa: marketing literature, annual report, company presentation, to be
established, founder, key events, to be backed by smb, to pioneer, production line,
assembly plant, sole, cushion, manufacturing rights, to negotiate the rights, a quarter,
disposable goods, to obtain a licence, asset management, to merge.

I'pamaTuka. [Ipu BuBueHH1 Temu [cTopist KOMMIaHii BaXXJIMBUM € I'PYHTOBHE BUBUCHHS
CTPYKTYPH CKJIQJIHOMIIPSAHIUX PEUYCHb YMOBH, OCOOJIMBOCTEH BXKMBAHHS CIIOJYyYHUKIB
in order to, while, a TakoX CKJIQTHOMIAPSATHUX PEUCHDb YacCy 31 3HAUCHHSIM OJTHOYACHOCTI
(cnmomyunuku: while, when) Ta CKIagHOMIAPSAIHUX pEYEHb Yacy 31 3HAYEHHSIM
HacTynmHoCTl (cmonyyHuku the next, after). OcoOGnuBYy yBary ciiji 3BEpHYTH Ha
y3rOJIKEHHS YaciB y CKJIQJAHOMIIPSAHUX PEYCHb Yacy 31 3HAUEHHSIM HACTYITHOCTI.

®doneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMaTHYHY 1HGOPMAIlI0, PO3YMITH
OCHOBHY 1/I€f0 Ta JieTalli TEKCTy (Aiajory), 1IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY

(miasnory).
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ITuTaHHA 1J9 CAMOKOHTPOJIIO:
1. What are the main factors in making a successful presentation?
2. What are the electronic means to be used while presentation.

Camocriiina poborta
1. [TigroTyBatu 70JaTKOBY 1H(pOpMAaIIitO (T0MOBiIb, pedepaT, Mpe3eHTAaIlil0) Ha TEMY:
1.1. How to make a good presentation of a company?
1.2. The problems you might encounter while making presentation.
2. lloBTOpUTH CTPYKTYpH CKJIAQJHOMIJIPSIAHUX PEYEHb YMOBHU, CKJIAJHOMIIPSIIHUX
peUeHb Yacy 31 3HAYEHHSIM OJHOYACHOCTI Ta CKIAQAHONIAPATHUX pEUYEHb 4Yacy 31
3HAYEHHSIM HACTYIHOCTI 1 BUKOHATH IPaMaTUYH1 BIPABH.

Jliteparypa:
1. Anrmiiceka MoBa. HaBuanbHUN TOCIOHHMK [T CTYIEHTIB CHEIIaTbHOCTI
,MikHapoaH1 ekoHOMIYHI BimHocuHM /Ykimanad: B.I. Munenko, — KipoBorpan:

KHTY, 2007. — 112 c.
2. Guide to Virgin Group. June-2004. New Line Publishing, N.Y. —2004. — 59p.
. KommiekT Mmonomoro miAnpueMIss aHrmiichkoi MOBOIO 3 KOMIIAKT-IHUCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.
4. First Insights into Business. Sue Robbins /Student’s book. — Longman: Edinburgh
Gate, 2001. - 183 p.

W

Cemectp VI

«Moeno-Kyarvmypua KOMyHIKayia iHO3eMHOI0 MOBOI0» 34 MeMamu

Tema 6: Business travel
([linoBa momopo:x).

1. Foreign business trip (BigpsikeHHs 3a KOPIAOH)
2. Social conventions in business environment.

(Ocob6IMBOCTI KPOC-KYIBTYPHUX KOMYHIKAIlIH y I1IJIOBOMY CEpPEIOBHIIII)
3. Making up itinerary (Po3poOka mporpamu Bi3UTY A0 1HIIOI KpaiHH)
4. Peculiarities of business etiquette in the UK/USA.

(OcobnuBocTi eTukery y BenukoopuTaHnii).
5. Making oral and written contacts (Y cHe Ta mTIChbMOBE HAJIaro>KCHHsI KOHTAKTIB).
6. Booking tickets. Travelling by land, sea or air.

(3amoBneHHs KBUTKIB. [logopoxk iTakoM, aBTOMOO1IEM YU MOTSATOM).
5. Booking a hotel room (bpoHtoBaHHSI KIMHATH Y TOTENI).

Jlekcuka. [Ipu BuBYeHHI TeMH «[1710BI TOAOPOXKI Ta €TUKET JLJIOBOTO CITUIKYBaHHS»
3MICTOM JIGKCHYHOTO OJIOKY € OCHOBHI JIEKCHMYHI OJWHHII, BUpa3H, Kiime y cdepi
JI0BOTO cryikyBaHHs. OCOOJIMBY yBary Ciiji 3BEpHYTH Ha TUIOBI (ppa3u ycHoro (rpu
3ycTpiul Ta Mo TejedoHy) Ta MUCHMOBOTO (JIJIOBAa KOPECHOHACHINIS) HalaroKeHHS
KOHTAKTIB Ta BEJCHHS AUIOBHUX TEPEroBOPiB, a TAKOX MpPaBHJIA IJIOBOTO E€TUKETY Yy
pi3HUX KpaiHax. Barome 3HaueHHs MalOThb OCHOBHI CJIOBa Ta BUpa3d Ha MO3HAYEHHS
PI3HUX TPAHCHOPTHUX 3ac00iB, MOBJICHHEBI KIIIIE CHUIKYBaHHS Ha BOK3all (B
aepomopTi), y TPAaHCIOPTI, TUMNOBI (pa3u MpU KYIIBIl/pe3epByBaHHI KBUTKIB Ta
OpOHIOBaHHSI KIMHATH Yy TOTeNl. BaxiMBO 3acBOITH 0COOJMBOCTI HANMMCAHHS I1JIOBOTO
aucTa (CTPYKTypy, TUTIOBI ()pa3u, OCHOBHI BUMOTH JI0 3MICTY).
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Kurwuosi cioBa: itinerary, business trip, colleague, cultural differences, social
conventions, to arrange a meeting, to find out, to guess, arrangements, suggestion, a
tour, obvious, staff, stuff, opposite opinion, opinion of the majority, business card, the
Mediterranean Sea, host’s family, office party, to compare, Chief Sales Director,
advertising campaign, Managing Director, to attend a conference, daily, Head Office, to
suffer from jet lag, culture gap, a tip, the rest, office lady, space, to be promoted, to
dominate, scheme, overseas, amusements, salary, to spill.

I'pamatuxka. Ilpu BuBYeHHI TemH /J[inoéa noOdopodc  BAKIUBUM € TPYHTOBHE
BUBYCHHS CTPYKTYPH CKJIQIHOMIIPSAHUX O3HAYAJbHUX PpPEUYEHb, OCOOIMBOCTEH
BXKMBAHHS 1H(QIHITUBHUX KOHCTPYKIIIH Ta CKJIaAHONIAPATHUX PEUCHb METH.

®onernka. HeoOXimHO BMITH pO3Mi3HABATH TEMATHUHY 1H(OpMAIIIO, PO3YyMITH
OCHOBHY 17Iel0 Ta JeTajl TEKCTy (J1ajory), IHTepHpeTyBaTH OCHOBHUN 3MICT TEKCTY
(miamory).

IIuTaHHA 1JI9 CAMOKOHTPOJIIO:
1. Give the definition of social conventions.
2. What social conventions can you name?
3. Name the difference in exchanging a business card in Europe and in Asia.
4. What is a jet-lag?
5. What are the ways to book a hotel room?
6. Describe your trip abroad (or to another town).

Camocriiina podorta
1. [TinroryBatu momaTkoBy iH(GOpMAIIiIO (OTIOBIAB, pedepat, mpe3eHTAaIlil0) Ha TEMY:
1.1. Tips for telephone etiquette.
1.2. How to make positive first impression.
1.3. Difference in European and Asian etiquettes.
2. TloBTOpUTHU CTPYKTYpH CKJIQJAHOMIAPSAHUX PEUYECHb YMOBH, CKJIQJHONIIPSIAHUX
peuyeHb O3HaYaJbHUX PEUYeHb, OCOOIMBOCTEH B)KMBaHHS 1H(MIHITUBHUX KOHCTPYKIIN Ta
CKJIQJHOMIAPSTHUX PEYEHb METH 1 BUKOHATH IPAMATHYHI BIPABH.

Jlirepartypa:

1. Anrmiiceka ™moBa. HaBuanbHUN TOCIOHHMK [T CTYIEHTIB CHEIIaJbHOCTI
,MiKHapoaH1 ekoHoMiuHI BigHOcuHM /Yknamad: B.l. Munenko.— KipoBorpan:
KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —

Manchester. — 57 p.

Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. — 59p.

4. First Insights into Business. Sue Robbins /Student’s book. — Longman: Edinburgh
Gate, 2001. — 183 p.

(8]
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Tema 7: Goods and services
(ToBapu Ta mocayru)

1. Features and types of goods and services (XapakTepucTuka Ta BUIH TOBAPIB 1
ITOCJIIYT)

2. Unique selling points of a product (YHikanbH1 XapaKTEpUCTUKHA TOBAPY)

3. Customer profile (Ilpodine kmieHTa)

Jlekcuka. [Tpu BuBueHHi Temu «ToBapu Ta MOCIYyTrU» 3MICTOM JIEKCUYHOTO OJIOKY €
OCHOBHI JIEKCMYHI OJWHMII, BHUpa3u, Kiimie y cdepl BUTOTOBJICHHS Ta MPOJAKY
TOBApY/MOCIYTU: OMUC MPOIYKTY 32 30BHINIHIMU XapaKTEepPUCTUKAMHU, OCHAILIEHHAM Ta
(YHKIIIOHATBHICTIO; BUAM Ta (OPMM MOCIYT; CJIOBa Ta TUMOBI Kiime 1 dpazu s
Ipe3eHTAIlls TPOIYKIIIT; TOPIBHAHHS MPOAYKIIii. BaxkMBUM € 3aCBO€HHSI TUIIOBUX (hpa3
Jis po3MOBH Ha sipMapky. Ciig 3BEpHYTH yBary Ha OMOpPHI (pa3ul Al MPOBEICHHS
aHaJi3y TabJIuIb Ta Jlarpam.

Kuaruosi cioBa: Unique selling points, customer profile, product’s features, benefits,
durable, trim, shoulder strap, brass locks, top-of-the-range, dull, eye-catching, high
performance, to invent (invention), prototype, working model, to overtake, to get
backing, hose [houz], to steal, attitude, demand, proposition, Marketing strategy,
Comparative degree, Superlative degree, discreet, light fabric, fmcg, consumer durables,
media, slim, software, multi-lingual, interpreter, databank, currency converter, on-screen
menu, preview mode, turnover, award, efficient, to withdraw, raw materials.

®doneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMAaTHUYHY 1HGOPMAIlIO, PO3YMITH
OCHOBHY 1/I€f0 Ta JieTalli TeKCTy (Jiajory), IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY
(miasnory).

ITuTanHA 1J9 CAMOKOHTPOJIIO:
1. Give the explanation of Unique selling points of a product.
2. What is fast moving consumer goods?
3. What is consumer durables?

Camocriiina poborta
1. [TinroryBatn momaTkoBy iH(pOpPMAIIiIO (OTIOBIAB, pedepat, mpe3eHTAaIlil0) Ha TEMY:
1.1. Make a presentation of a product giving its best features (USPs).
1.2. Make a presentation of service providing its best options.
2. IloBTOpUTH CTPYKTYpU CKIQTHOMIAPAIHUX JOMYCTOBUX PEUYECHb JJIsi BUPAKEHHS
HepeaabHO1, Oa)kaHoT /i1 B TENEPIIHBOMY Yacl Ta BAUKOHATU IpaMaTU4HI BIPaBH.

Jlitepartypa:
1. Anrmiickka MoBa. HaBuanbHMI TOCIOHHMK JUISi  CTYACHTIB  CIELIAIBHOCTI
,MiKHapoaHi exoHomiuHiI BigHocwHM /Yknamad: B.I. Munenko, — KipoBorpan:

KHTY, 2007. — 112 c.

2. First Insights into Business. Sue Robbins/Students’ book. — Longman: Edinburgh Gate, 2001.
— 183 p.

3. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.

14



Tema 8. Retailing
(Po3apidna Toprisis).

1. Traditional and non-traditional ways of selling and shopping.
(Tpanuiiiiai Ta HETPAIUIIIIHI CTOCOOM MOKYTIOK 1 TPOJIAXKY).
2. The history of a bar-code and its purpose.
(IcTopis BUHUKHEHHSI IITPUX-KOLY Ta HOTO PI3HOBUIN).
3. The IKIA Company — leader on the world market.
(Kommanist IKEA — ninep po3apiOHoi Toprisi).
4. The main tips how to make a contract. (Oco0MMBOCTI HANMMCAHHS KOHTPAKTY ).

Jlexcuka. [Ipu BuBuenni temu «Po3apiOHa TOPriBisi» 3MICTOM JIEKCHYHOTO OJIOKY €
JIO Tta Bupa3u Ha mO3HA4YeHHA (OPM TOPriBIi, OCOOJMBOCTEH iX opranizaiii,
peryitoBaHHs, ii poyli 'y MIKHApOJHIM eKOHOMIiuHiM iHTerpaiii. KpiMm Toro ciuin
3BEpPHYTHM yBary Ha MEXaHI3MHU pEryJIlOBaHHA TOPriBJi, a TaKOXX Ha BU3HAYCHHSA
0COOIMBOCTEN TOPriBEIbHOI MOMITHUKK. BaromMuMm € omaHyBaHHS HaBMYOK HaIMCaHHS
KOHTPAKTY.

Kurwuosi cioBa: retailing, retail outlet, wholesaler, middleman, margin [‘ma:dZIn],
consumer, department store, supermarket, mail-order catalogue, packaging, opening
hours, queue, specialist retailer, chain store, door-to-door sales, TV sales, e-commerce,
cash and carry, benefits, entertainment, appeal, insurance policy, to take smth for
granted, barcode, pattern, electronic scanner, to represent, underneath, three-digit code,
to commemorate, supplier, package size, a tin, checkout counter, till display, to deduct,
stock total, a wide variety of goods, switchboard operator.

I'pamaTuka. BaxxnuBuM € IpyHTOBHE MOBTOPEHHS OCOOIMBOCTEH YTBOPEHHSA (popm
ymoBHOro cnocody (Conjunctive II) Ta 3acBO€HHS OCHOBHUX MpaBWi ILI0I0 chep
BxuBaHHs Conjunctive Il (y BBIWIMBUX NpPOXaHHSAX Ta MNHUTAHHAX, Y Mopajgax, y
MoOaKaHHSX ).

®oneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMAaTHYHY 1HGOPMAIlII0, PO3YMITH
OCHOBHY 1JI€f0 Ta JieTalli TEKCTy (Jiajory), IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY

(miasnory).

IIuTaHHA AJ CAMOKOHTPOJIIO
1. What is the main difference between traditional and nontraditional retailing?
2. What is e-commerce and name its main types?
3. What information is presented in a bar-code?
4. Name the main kinds of retailing outlets.

Camocriiina podorta
1. IligroTyBaTH IOMOBIJIb HA TEMY:
1.1. Advantages of e-commerce.
1.2. Make a presentation about different types of retailing.
2. TloBropuTu mpaBWiIa OCOOJMBOCTEH YTBOPEHHS (HOPM YMOBHOIO CHOCOOY
(Conjunctive II) Ta 3acBo€HHS OCHOBHUX MpaBu 11070 chep BxuBaHHs Conjunctive I
Ta BUKOHATH rpaMaTU4HI BIPABH.
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Jliteparypa:

1. Awnrmiiceka MoBa. HaBuanbHUI MOCIOHUK JIJIs1 CTYJEHTIB criemianbHocTi 6.050103
,2MixHapoaHa ekoHomika” / Ykmamad: B.I. Munenko.— Kipoorpag: KHTY,
2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. - 71 p.

Tema 9: Marketing and Advertisement
(MapxkeTuHr Ta pexyiama).

1. Marketing and Market (MapkeTHHI Ta pHHOK).
2. Marketing concepts (Konueniii MapKkeTHHTY).
3. The ways of distribution of products or services (BuGip nuisixiB 30yTy OpoayKiii).
4. Advertisement in the distribution system. Successful advertisement.

(Pexnama y nomitumi 30yty. I[lopaau aist ycrminiHoi pekiamu).
5. Brand-names and advertising logos (bpenau Ta pekiaMHi BUCIIOBH).

Jlekcuka. [Ipu BuBUEHHI TeMH «MapKEeTHHT Ta peKyiaMa» 3MICTOM JIEKCUYHOTO OJIOKY
€ OCHOBHI TMOHATTS PHUHKY Ta MAapKETUHTY, MAapKETHHTOBOTO 1HCTPYMEHTapilo.
BusHayatoTbcst OCOOMMBOCTI KOXKHOTO 31 NUISIXIB  30yTy TPOAYKINi, a TaKOX
BU3HAYAIOTHCA MEPEBaru Ta HEJOJIKHA PI3HUX BHIIB pexinamu. Ciia 3BEpHYTH yBary Ha
0COONMHMBOCTI TMOOYIOBM TEKCTOBOI pekiamMu. BaromMuMm € oOnaHyBaHHS HaBHYOK
HAIlMCaHHS PEKJIIAMHOTO JHUCTa (CTPYKTYpH, THUIOBHUX CHIB 4u ¢pa3, CTUIIO, THUILY
3BEpTaHHS Ta iH.).

Kurouosi cioBa: effectiveness, brand-name, market, Marketing, policy, Marketing
concept, marketing tools, price policy, communication policy, Distribution policy, ways
of sales, product range, product quality, innovation of product, customer satisfaction,
price, areas of marketing, product focus, four Ps, customer focus, solution, access.

I'pamatuxka. O3sHailomyieHHsT 3 ocoOnauBocTsIMU BuKopucTaHHs Conjunctive y
CKJIQHOMIAPSAHUX PEUYEHHSIM YMOBHM 31 3HAYEHHSM HepeanbHOCTi. Bu3HaueHHS
OaraTo3HayHOCTI aiecioBa to do/to make Ta cdep Horo BXKUBaHHS.

®onernka. HeoOXiHO BMITH po3Mi3HaBaTH TeMaTHUHY 1H()OpPMAIIiIO, pO3yMITH OCHOB-
HY 17I€10 Ta JeTali TeKCTY (Iiaory), IHTepHpeTyBaTH OCHOBHUMN 3MICT TEKCTY (H1aJIory).

IIuTaHHA AJ CAMOKOHTPOJIIO
What is marketing?
What does marketing concept consist of?
What role does marketing policy play in the development of production?
What are the instruments in Marketing?
What factors do influence the market of products?
What is understood by the concept ,,Advertising and branding*?
What is communication policy? Its tasks.

Nk L=

Camocriiina poborta
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1. IligrotyBatu 1oaaTKOBY 1HGOpPMAIIiO, T0TIOB1Ib a00 MPE3eHTAIlII0 HA TEMY:
1.1. Components marketing policy.
1.2. Introduction of marketing policy in enterprise.
1.3. Description of product (Choice of product and its presentation).
2. TloBroputn  mpaBuia  ocobmuBocTsiMu  BukopuctanHs  Conjunctive y
CKJIQHOMIAPSAHUX PEUYEHHSIM YMOBHM 31 3HAUEHHSM HEPEATbHOCTI Ta BU3HAYEHHS
OaraTo3HauHoCTi fiecnoBa to do/to make Ta cdep ioro BKMBaHHA 1 BHUKOHATH
rpaMaTU4Hi BIIPaBU.
Jlitepatypa
1. Amnrmiiiceka MoBa. HaBuanpHUIT TOCIOHUK 111 CTYAEHTIB criernianbHOCT 6.050103
,2MixHapoaHa ekoHomika” / Ykmanmad: B.I. Munenko. — KipoBorpamx: KHTY,
2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.
Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. — 59p.
4. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. 71 p.

W

Tema 10: International Trade
(Mixxnapoana Toprisist)

1. International economic integration and international trade.
(MixxHapoHa €KOHOMIYHA 1HTErpallis Ta M>KHApOIHA TOPTIBIIA).
The forms of international trade. (PopmMu MI>KHAPOTHOT TOPTIBIL).
Trade policy and protectionism. (TopriBensHa MoJIITUKA Ta MPOTEKIIIOHI3M).
Regulation of international trade. (PeryiroBanHs Mi»KHapOAHOT TOPTIBII1).
World trade organisation (WTQO). (CiToBa opraHi3aitisi TOPTiBJIi).

SN

Jlekcuka. [Ipu BuB4YeHHI TeMu «MiXXHaApOJIHA TOPTIBJIS» 3MICTOM JIGKCHYHOTO OJIOKY
€ JIO Ta Bupasu Ha Mo3HadeHHA GOPM MDKHAPOJIHOI TOPTiBJIl, OCOOJHUBOCTEH iX
oprasizailii, peryyiroBaHHs, ii posl y MXXKHaApOAHIA eKOHOMIYHIN iHTerparii. Kpim Toro
CIiJ 3BEpHYTHM yBary Ha MeEXaHI3MHU PETYJIIOBaHHS MIKHAPOJHOI TOPTiBJIl, METOAM
MDKHApPOHOT TOPTiBJll, a TAKOX Ha BU3HAYEHHS OCOOJMBOCTEH TOPTiBEJIBHOI MOJITHUKH.
Baromum € ormanyBaHHSI HABUYOK HAITUCAHHS KOHTPAKTY.

Kuarwuosi ciaoBa: world trade, conference of world trade, commerce, trade policy,
protectionism, export, import, specialisation, the world market, additional charge on
border , VAT (Value Added Tax), trade agreement, invoice, organization of world trade,
commodities and services, money flow , capital , rate of exchange, pay balance, free
trade, economically powerful nations, selective protectionism, industries, tariffs,
advocates, willingness to negotiate non tariff measures, foreign direct investment,
procurement, associated with, procedures.

doneruka. HeoOXiHO BMITH pO3MI3HABATH TEeMaTHUYHY 1HGOPMAIlII0, PO3YMITH
OCHOBHY 1/If0 Ta JieTalli TeKCTy (Jiajory), IHTEpNpPeTyBaTH OCHOBHHMM 3MICT TEKCTY

(miasnory).

IIuTaHHA 1 CAMOKOHTPOJIIO
1. What is export and import? Give brief description.
2. What is the reason for Ukraine to imports some products and to export?
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3. What are the risks involved in international trade?
4. Explain the meaning of Free Trade.
5. What is the role of WTO 1n the international trade?

CamocriitHa podoTa
1. IligroTyBaTH IOMOBI/Ib HA TEMY:
1.1. Advantages of WTO for Ukraine.
1.2. Minuses for Ukraine to be a member of WTO.
1.3. Export- and Import operations of Ukraine.

Jliteparypa:
1. Amrmiiiceka MoBa. HaBuanpHUIT TOCIOHUMK 11 CTyneHTIB creriaabHocTi 6.050103
,2MixHapoaHa exkoHomika’/ Ykmanad: B.I. Munieaxo. — Kiposorpax: KHTY, 2007. —
112 c.
2. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,

2001.-183 p.
3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh Gate,
2001. =71 p.

4. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.

5. Streamline English (Destinations). Audio course for intermediate level. Oxford
University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio cassettes).
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Tunosi JJeKCHUKO-rPaAaMaTH4HI 3aBIAHHA
I. Complete the following sentences using one of the words from the table.
a) raw materials b) salary c) labour d) customer profile e) status

f) features g) labour costs  h) benefits 1) advertisement ]J) taxes

A company’s marketing department should decide what type of person will buy their

product and have a 1 or description of the consumer in mind. Then they can
design their advertisements. A good 2 should describe the 3 or
characteristics of the product as well as the 4 or advantages of buying the

product. The price of a product depends on various factors. Production costs are affected
by the availability of ___ 5, or workers and the availability of ___ 6, or the things
needed to make the goods. How much the company has to pay the workers, or ___ 7 |
1s another factor, and also the amount the government charges the company in 8 .
The people who work for a company, or the company’s labour force are the company’s
most important asset. Many different things motivate people to work, such as 9
or money, 10 or the position they have in the company and society.

1 2 3 4 5 6 7 8 9 10

II. Circle correct answer:
1. When I entered the office, most people ... at their desks.
a) worked b) were working c) have worked d) would work
2.We ... our reports yet.
a) had written b) haven’t written c) wrote d) write
3. Interest rates ... by 1% last year.
a)raised b)rose c¢)haverisen d)have rosen
4. At the end of ... busy day, sleep is the best tonic.
a) the b)a c) these d) -
5. entire (which word is the synonym?)
a)young b)open c¢)proper d) whole

I1I. Choose the correct answer.

1. ... coffee is very expensive at the moment.

A)The b)A «c¢)— d)These
2. T haven’t given ... permission to borrow my calculator.

a) anyone b) somebody c)everybody d) no one
3. Jane and Tom play soccer for their school team. In the last game Jane scored three
goals and Tom scored only one. Jane plays ... aggressively than Tom.
a) as b) so C) more d) a few more
4. A tourist wants to know ... .
a) where are guided tours b) are there guided tours
¢) where can they buy guided tours d) if there are guided tours
5. You ... be hungry after such a big dinner.
a) are allowed b)hadto c¢)can’t d)don’thave to
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6. David and Rebecca Carter, who ... married about a year ago, recently bought a new house.
a) have been b) was c) got d) has

7. Terry is in bed. He ... flu.

a) is having b) has been c¢) will be having d) was having

8. You’ve been out of work for several months, so you apply for a job that ... doing
something you don’t like.

a) involve b) will involve ¢) won’t involve d) will have involved

9. ... did Mr. Morris explain to that he had some personal problems?

a) Why b) Who ¢) Whose d) Where

10. Without your help Bill would never have been able to get there on time, ... he?
a) won’t b) would ¢) wouldn’t d) will

11. ... was a very heavy frost last night.

a) It b) There c¢) This d) That

12. Galileo proved that the Earth ... round the Sun.

a) had moved b) moves c¢) willmove d)is moving

13. He promised ... all night.

a) working b)towork c¢)work d)tohave worked

14. They were not allowed ... their presents until Christmas morning.

a)open b)opening c)toopening d)to open

15. This kind of fish ... with a white sauce.

a) served b) had served c)isserved d) is being served

16. What would you do if there ... an earthquake?

a) was b) would be c)1is d) had been

17. This person can ... .

a) depend b) be depended on c) depended on d) depend on

18. I remember ... the book in many bookshops, but I don’t remember what shops they
were.

a)tosee b)seeing  c)to seeing d) being seen
19. Susan, ... brother you met at the party, is going to work in Africa.
a) whose b) who ¢) what d) whom

20.1 ... a cigarette a day but now I smoke ten.
a) was used to smoke b) am used to smoking
c¢) got used to smoking  d) used to smoke

Translate the sentences into English using essential vocabulary:

Harmma xommnanis 3a6e3nedye ToBapamMu Ta HaJla€ TIOCIYTH CTAKyBaHHS 1 TPEHIHTY.
Koxna koMIanisg xoue MaTu MOBTOPHUI O13HEC 1 JOSIBHICTH 3 OOKY KITI€HTIB.

S mparirioro y BiAAUT poOOTH 3 KIIEHTAMHU.

Bu konmn-HeOy b CKap KUITUCS Ha MOCIYTH I1€1 KOMMIaHii?

Ckibku pOOITHHKIB Mae 1iei poOoToaaBelb?

Bubaure, 51 He 3HaB, IO TYT € Yepra.

Axwuit rpadixk podoTH 1bOro 6aHKy?

SIka ocHOBHA IIJIb BalIoi KOMITaHii?

9. Yum 3aiimaerecn?

10.Bin HaMaraeTbes miATpUMYBaATH ce6e y popmi Ta MIKIYETHCS PO CBOE 310POB’ 5.
11.Bona He3a10BOJIEHAa YMOBAMU ITO3UKH.

XN B D=
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12.CK17bKH TpOIIIEH 3aJIUIIUIOCS y TeOe Ha paxXyHKY?

13.baHK 3HIMa€ MJIATHIO 32 MOCIYTH OBHOTO CIIEKTPY MOCIYT.

14.Bu HajaeTe MOCIYry AOCTaBKU Ta 300pKH MeOJIIB 32 3HUKKAMU ?

15.JI>)xon CMIT — TOMIYHUK MeHeKepa. BiH 3aBxau YeMHUIA.

16.51 xouy, 11006 MEeH1 TOBEPHYJIM T'POIIIl B Mara3uHi.

17.Marks & Spencer — 11e MbKHApOTHHM pO3APIOHHI TOPTrOBEILlb, BITOMUI Y BCHOMY CBITI.
18.41 xouy 3amoBuTH KBUTOK 110 [Tapmxky. Micue Oi1st mpoxony, Oyab-iacka.
19.CkinbKku Mara3uHiB Ma€ s KOMIaHis ?

Tunosi JeKCUKO-rpaMaTHYHi 3aBJIAHHA 10 CEMECTPOBOT0 KOHTPOJII0

I. Choose the correct answer.

1. Go down ... Kingston Street and turn right into Mill road.
a) the b)a ¢) these d) -

2.1don’t like milk in ... coffee.

a) - b) the c)a d) these

3. At the end of ... busy day, sleep is the best tonic.

a) the b) a c) these d) -

4. We’ll go for a walk if ... sun comes out.

a)a b) - c) the d) this

5. Could you give me ... information I asked for in my letter?
a) the b) a ¢) an d) this

6. ... two missing explorers have been found safe and sound.
a) — b) The c¢) That d) Some

7. ... President is the largest cruise ship in the world.

a) Some b) The c)A d) -

8. This is going to be fog and ... cold weather all next week.

a)a b) — c) the d) any
9. Please give me a cup of coffee with ... cream.
a)a b) the c)— d) any

10. Stella liked her job in London and she is hoping to find
... same sort of job in Newcastle.
a) the b) this c)— d)a
11. Does ... have change for a pound?
a) anybody b) anything c)someone d)somebody
12. I'looked for my newspaper, but I couldn’t find it ... .
a) nowhere b) somewhere c)anywhere d) anything
13. ... would be silly to go out now.
a) There b) It c) Its d) -
14. Help ... to sandwiches, please.
a) yourselves b) you c) me d) your
15. We have done this exercise ... .
a) ourself b) yourself c¢) ourselves d) yourselves
16. Neither ... likes rock music.
a) of they b) girls c) of us d) out of us
17. That isn’t my key. ... is here.
a) My b) Me ¢) Mine d) None of me
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II.

18. That was the ... movie I’ve ever seen.
a) worst b) bad c) worse  d) worser
19. Those shoes cost ... mine.
a) much an b)asmuchas c¢)moreas d)as more as
20. The people who arrived ... got the best seats.
more earlier b) most early c) the earliest d) much early
21. The smaller a garden is, ... it is to look after.
a) the easier b) more easy c) easier d) more difficult
22.1don’t know where ... .
a) did he go b) he went c) went he d) yesterday he went
23. I wonder who ... .
a) did help him to escape b) to escape did him help
¢) him helped to escape  d) helped him to escape
24. Do you know ... ?
a) what sort of city is Sydney b) what sort of city Sydney is
c¢) is Sydney sort of city d) sort of city what is Sydney
25. She asked him ... .
how much did he expect to earn
how much he expected to earn
how will he expect to earn
how many he expected to earn
26. ... Einstein speak English when he went to live in the USA?
a) Could b) Must  ¢) Should d) Ought
27. Mary ... swim when she was three.
a) should b) may c¢)oughtto d)could
28. You ... be joking. No one buys two Rolls Royces.
a) haveto b)must c¢)should d) are able to

Translate the sentences into English using essential vocabulary:

1. SIka misapHICTH Baliol KOMIaHii?

2. Hamma xoMmaHis 3airydeHa y BUpOOHHUIITBO 3BYKO3aIHCIB.

3. Ham Bijia BIAMOBIIa€ 32 BUPOOHUIITBO Ta MPOJAaX KOHKYPEHTOCIIPOMOKHHUX

TOBapIB.

4. B sxiii ramy3i BU npaiioere?

Hamma mixxnaapoHa kommaHis Bene cBiil 6i3Hec y 30 kpaiHax cBiTy.

MatepuHChbKa KOMITaH1s Ma€ CKJIAHYy CTPYKTYpPY Ta MOX€e BOJIOITH 1HIIUMU

KOMITaHISIMHU.

Mu npairoeMo B 1o4ipHii kommasii B JyOmini.

Bu Bxe o3HaioMuncs 3 piHAHCOBUMU JaHUMHU ITi€T TyOaigHOT KoMMaHii?

. bpuTanceki ABiamniHii € OqHUMH 3 HAHOTBIINX aBianepeBi3HUKIB.

0 KommnaHis € BiiIaHOIO CBOIM KITiI€EHTaM, SKOCTi TOBapiB Ta PO3IIUPEHHIO MOCITYT
0 BCiid KpaiHi.

11.Mu ne 30upaemocs criB-(piHAHCYBATH 1€ TTPOECKT.

12.Bci npeTeH1eHTH MaroTh TapHI KOMYHIKATUBHI HABUYKH Ta A1JIOBY 0013HAHICTb.

13.HavyanpHUK BIAIITY KaJapiB € MiA3BITHUN TreHEpATbHOMY JUPEKTOPY.

14.Hamr Bifin € HEBil €MHOIO YaCTUHOO 3TypPTOBAHOT KOMaH/IH.

SN

5 0%
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15.0cTanHs nata ajis MoJaHHs BallluX JTOKYMEHTIB Ta pe3tome — 12.12.2009.
16.Kommanis imBectyBana £1 000 000 y 3amyck HOBOTO TOBapy Ha PUHOK.

17.51 36uparoch 0OrOBOPUTH BCl YMOBH JIJIsl CTBOPEHHS CIIJIBHOTO IiANPHUEMCTBA.
18.Bamia komnanist € BAT uu 3AT?

19.Hamma komMmaHisi 11¢ TOBapuCTBO 3 00OMEKEHOIO BIAMOBIIATBHICTIO.

20.4 BignoBiaro 3a cTpaTeriyHe MIaHyBaHHA Ta PearyBaHHs TEKCTIB peKIaMHu.
21.Cki1bpKH CIOXKUBaYiB BikoM 10 S0 poKiB Mae Ballla KOMIaHis?

22. PuHOK mporpaMHOTro 3a0€3MeUYeHHS € Ty’Ke KOHKYPEHTHUM ChOTOJTHI.

Tunosi 3aBaaHHA
JJISl BCTAHOBJICHHSI PIBHS 3aJIMIIKOBUX 3HaHb cTyAeHTIB 111 kypcy

I. Choose the correct answer.
1. They ... be tired. They’ve been traveling all night.
a) must b) can’t ¢) shouldn’t d) had to
2. Our English lessons at school were very boring. We ... long exercises and learn a lot
of grammar rules be heart.
a) must to write b) must write c¢) had to write d) to write
3. ... ride your bicycle, please, Jane?

a) MustI b) ShouldI c¢)Mayl d) Do I have to
4.1...1n love with Bill since 1998.

a)was b)am ¢) have been d) had been
5. The last time I ... Dick was in 1985.

a) saw b)haveseen c¢)see d) had seen
6.1... a decision yet.
a) haven’t made b) made c)am making d) will make
7.1... two pages so far.
a) wrote b) was writing  c¢) have written d) write
8.1... here all my life.

a) had lived b) was living c¢) am living d) have lived

9.1 ... to the dentist the other day.

a) have gone b) went c)havebeen d) was going
10. When I lived in London, I ... through the park every day.
a) walked b) was walking c¢) have walked d) have been walking
11.1... my coffee at the time.

a) have drunk b) was drinking ¢) am drinking d) would drink
12. By the time the train finally ... in Santa Maria, I had come to several conclusions.
a) had arrived b) was arriving c) has arrived d) arrived
13.1... Dick since 1985.
a) hadn’t seen b) didn’t see c¢) haven’t seen d) never saw
14.1... that you are wrong.
a) am feeling b) feel c)felt d) have felt

15. Charles ... just like his father.
a) looks b) is looking c¢) was looking d) have looked
16. Excuse me, but ... for someone?

a) do you wait b) have you waited

c) were you waiting  d) are you waiting
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17. I must go to the doctor. My toothache ... worse.
a) had got b) was getting c¢) is getting d) gets
18. — Listen! Somebody is driving into the driveway.
—1I ... anything.
a) don’t listen b) don’t hear c¢) am not hearing d) not hear
19.1... you’ll come to the party.
a) hoped b)hope c)willhope d)am hoping
20. Dolphins and whales are mammals. They ... air.
a) are breathing b) haven’t breathed c) breathe d) aren’t breathing
21. Come on, or ... the plane!
a) we’ll miss b) we’ve missed c) we’re missing d) we miss
22. When I ... Jill yesterday she was cleaning her teeth.
a) phoned b) had phoned c) was phoned d) has phoned
23. Nobody ..., so the little boy took the packet of sweets from the shelf and put it in his
pocket.
a) watched b) watches c) was watching d) had watched
24. Michael offered me another drink but I decided I ... enough.
a) drank b) had drunk c¢) am drinking d) have drunk
25. By the time I got to the station, the train ... .
a) had left b) was leaving c) is leaving d) left
26. I was walking in town the other day when I ... Nelly.
a) meet b) was meeting c) have met d) met
27. When I entered the office, most people ... at their desks.
a) worked b) were working c) have worked d) would work
28. This time last year she ... for her FCE exam.
a) prepared b) was preparing c) has prepared d) is preparing

II. Translate the sentences into English using essential vocabulary:

1. SIxi Touku po3apiOHOT TOPriBil BU 3HA€ETE?

2. Hama kommanist Mma€ OiIbIT HIXK 25 ONTOBUKIB, 3 SIKUMU CITIBIIPAITIOE.

3. Bu konu-HeOyb KOPUCTYBAIMCS MOCIyraMu OCcepeIHuKa?

4. TlosicHiTh J[>KOHY, 1110 Take Mapxka.

5. CKUIbKM CHOXUBAYiB KOPUCTYETHCS MOCTyraMu I1i€l KOMITaHii I0JeHHO?

6. YumMm BiApi3HSIETHCS CynepMapKeT B yHiBepMary?

7. THKOJU 51 3aMOBJISIO TOBAPHU MOMITOIO.

8. SIKi OCHOBH1 BUMOTH JI0 YITAKOBKH MPOIOBOIBYHMX TOBAPIB?

9. Po3apiOHa TopriBis 1ie 3a0e31eueHHs TOBapaMu Ta MOCIyraMy KIII€HTIB.

10.CroroaHi crio’kuBayi 3A1MCHIOIOTH MOKYIIKH 3 AoMy: yepe3 [nrepuer, TB nokynku
Ta MOUITOXO.

11.5xuit rpadik poOOTH IILOTO OaHKY?

12.11konu, y cBATa, MOKHA NOOAUYUTH JAOBT1 YEPTH y CyNEpMapKeTax.

13.Bce HeoOxiaHe 3HApAAAS sl pubalIKi MOXKHA MIPUA0ATH Y CHEIialli30BaHOMY
MarasuHi.

14.@ypuwem — 11e Mepexa Mara3uHiB ONTOBOI Ta pO3APIOHOT TOPTIBII.
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15.3aBTpa mu 30upaeMocs BifBiiaTh GaOpUIHUI MarasuH.

16.Ha3BiTh OCHOBHI IlepeBaru 1>0ro TOBapy.

17.51k1 po3Baru iCHYIOTb y IIbOMY MICTi?

18.Mewui 11e mog00aeThCA.

19.Haniuwmite 3aransHy iHQOpMALIio Ipo MOJITUKY CTpaXyBaHHs BallOi KOMITaHii.

20.Hikonu He cripuiiMaiiTe 110-HeOY/ b K HaJIEKHE.

21.111o Take WITPUX-KOJ.

22.11iHa TOBapy 3UUTY€ETHCA €JICKTPOHHUM CKaHEPOM.

23.Hamma xommanisa Oy/e npeACTaBIATH HOBHI TOBap Ha BUCTABIl HACTYITHOTO
THKHSL.

24.CK1JIbKY TIOCTavaIbHUKIB Ma€ Ballla KOMMaHis?

25.51 moBUHEH 3HATH PO3MIPH YIAKOBKH.

26.Bu moxeTe mobaunTH 1iHYy Ha TOBAp Ha JUCIUIET KACOBOTO amapary.

27.5lkuit 3arajgbHUM 3ammac ToBapiB BU MaeTe?

28.Hamm cynepmapkeT npojae mupoKuii BUOIp TOBapiB.

29.4xi ocHOBHI (DyHKIIIT TOBUHHA BUKOHYBATH TeIE(POHICTKA 111€1 KOMITaHii?

30.Mu MaeMo po3paxyBaTHCs 3a TOBap Ha Kaci.

IHincymKkoBuiA KOHTPOJIb
[lincyMKOBHIT KOHTPOJIb TMPOBOJUTHCS y BHUIVIAAI €K3aMeHy Ta 3aliky. Ek3amen
NPOBOAMTHCS TICHA TMEpPUIOr0 CEeMeCTpy, a 3aliK MiCias JPyroro ceMmecTpy 3a
pe3ylbTaTaMi KOHTPOJIIO 3HaHb 3 YOTUPHOX BUIIB MOBIIEHHEBOI I1STIBHOCTI:
* ay/IIFOBaHHS HE3HAHOMOT0 TEKCTY CEpPEIHBOI0 TPHUBANICTIO 3-5 XB. Ta BUKOHAHHS
TECTOBMX 3aBJIaHb Ha PO3YMIHHSI IPOCIYXaHOTO TEKCTY;
* YUTaHHS Ta NEPEKIIa]] YPUBKY 3HaHOMOI'O TEKCTY, IOCTAHOBKA S5 BU/IB 3alIUTaHb J0 TEKCTY;
* peepyBaHHS TEKCTY;
* PO3KPUTTS YCHOI TEMU;
* HAIIMCaHHsI JIEKCUKO-TPaMaTUYHUX TECTIB.

CIIMCOK POSMOBHUX TEM, 1O BUHOCATBHCS HA EK3AMEH
MICJISA V-ro CEMECTPY:

Pobota 3 kiienTamu.

Cxiaganss o(iniifHUX JIMCTIB.

[Tpodine kmienTa.

CrpykTypa KOMITaHii.

Buau komma#ii 3a popmoro BiaacHocTi. DopmMu MiANPHEMHUIITBA.

MapxkeTuHr Ta pexkiama. Buau MapkeTHHTY, BUAN PEKIAMH.

SWOT ananis.

Oco06IMBOCTI HAMMMCaHHS 3BITY, MEMOPaHIyMy, HaJlaHHS J1IJIOBUX KOHCYJIbTallli.

Hamucanus CBOT ananizy.

Icropis ycnixy kommaniit Bic, Ford. Oco6mmBocTi pe3eHTartii KoMIaHii.

XA R L=
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CIIMCOK POSMOBHUX TEM, IO BUHOCATDBHCS HA 3AJIIK
IHICJIA VI-ro CEMECTPY:

IcTopist BUHMKHEHHS IITPUX-KOAY Ta MOTO Pi3HOBH/IM.

Tpaauiiiiai Ta HETPAIUIIIITHI CITOCOOM MOKYTIOK 1 MPOAAXKY.
Komnanis IKEA — nigep po3apiOHOI TOPTiBIi.

Binpsmxenns 3a kopaoH. OcoOMuMBOCTI  KpPOC-KyJIbTYPHHX KOMYHIKAIii y
TJIOBOMY CEPEIOBHIIT.

Odopmiiennst pakcy. Po3poOka nmporpamu Bi3uTy 110 1HIOT KpaiHH.
VYHIKanbHI XapaKTEPUCTUKH TOBapY.

XapakTepucTrKa Ta BUAM TOBAPIB 1 MOCIYT.

CorianbHi BITHOCHHHU y O13Heci. AKTUBH Ta TaCUBU KOMITaHii.

. Ctuni ynpaBiiHHS.

10. Mi>kHapoHa €KOHOMIYHA 1HTErparlisi Ta MDKHApO{HA TOPTIBIISL.

11. @opmMu MDKHAPOIHOT TOPTIBIIL.

B -

© 0 N oL

IIpukaag TekcTy 1JI YUTAHHS TA JiTePpaTYPHOIo NMepeKJiaay Ha eK3aMeHi

International trade

International trade is exchange of capital, goods, and services across international
borders or territories. In most countries, it represents a significant share of gross
domestic product (GDP). While international trade has been present throughout much of
history (see Silk Road, Amber Road), its economic, social, and political importance has
been on the rise in recent centuries. Industrialization, advanced transportation,
globalization, multinational corporations, and outsourcing are all having a major impact
on the international trade system. Increasing international trade is crucial to the
continuance of globalization. International trade is a major source of economic revenue
for any nation that is considered a world power. Without international trade, nations
would be limited to the goods and services produced within their own borders.

International trade is in principle not different from domestic trade as the
motivation and the behavior of parties involved in a trade does not change
fundamentally depending on whether trade is across a border or not. The main difference
1s that international trade is typically more costly than domestic trade. The reason is that
a border typically imposes additional costs such as tariffs, time costs due to border
delays and costs associated with country differences such as language, the legal system
or a different culture.

International trade uses a variety of currencies, the most important of which are
held as foreign reserves by governments and central banks. Here the percentage of
global cummulative reserves held for each currency between 1995 and 2005 are shown:
the US dollar is the most sought-after currency, with the Euro in strong demand as well.

Another difference between domestic and international trade is that factors of
production such as capital and labor are typically more mobile within a country than
across countries. Thus international trade is mostly restricted to trade in goods and
services, and only to a lesser extent to trade in capital, labor or other factors of
production. Then trade in good and services can serve as a substitute for trade in factors
of production. Instead of importing the factor of production a country can import goods
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that make intensive use of the factor of production and are thus embodying the
respective factor. An example is the import of labor-intensive goods by the United States
from China. Instead of importing Chinese labor the United States is importing goods
from China that were produced with Chinese labor. International trade is also a branch
of economics, which, together with international finance, forms the larger branch of
international economics.

IIpukaan Tekcry 1is pedepyBaHHs Ha 3aJKy
Hoceio couyianvho-exonomiunoi mooeni pozeumky Illeeuii ona Yxkpainu (ypueox)

Opni€ero 13 HaWIIKaBIIIMX €BPOMEMCHKUX KpaiH CTOCOBHO CBOTO COIlaidbHO-
ekoHOMiuHOTO po3BUTKY € IlIBeris. Tak 3BaHa Mopenb ,,IBEICHKOTO COIMIami3My’
MOCTIHHO 3HAXOJWTHCS I YBarow EKOHOMICTIB, COI[IOJIOTIB Ta ICTOPHUKIB, SKI
HaAMaraloTbCid JOCIITUTH Ta BHUBECTH 3arajibHy (OpMyIy YCHIIIHOTO COILIaJIbHO-
€KOHOMIYHOT'O PO3BUTKY Ill€i KpaiHW Ta ii BIUIMB HA PO3BUTOK EKOHOMIKH 1HIIHX
€BPONEHCHKUX JIEPIKaB.

3a ocTaHHI pPOKM IcHYBaHHsA KkoiumHboro PansHcekoro Corozy Ta ioro
TpaHcopMmarllii 'y He3alle)KH1 JepKaBM MOKHaA OyJI0 MOYyTH BHpa3 ,,IIBEJICHKUI
comanizmM”. Jlanuit TepmiH OyB JOBOJII HE3BUYHHMM IS IEPECIYHOTO PaJISTHCHKOTO
IrpOMaJsTHUHA, TOMY IO MICTUB y coO1 mapajgokc. Sk KamiTajgicTUYHa Jep)kaBa, 3
HazBoro [lIBemis, Morima Martu MO CyTI ,KamTamcTHuHuUN cormiamizM’. OpHieo 3
BiAMOBiiel OyB IHIIWKA BHUpPA3: BUPOOJATH MO-KAMTATICTUYHOMY, a CIOKHUBATH TIO-
comianmictTuuHoMy. I mMaOyTh TOMy OUIBIIICTH JIOAECH HE PO3YMUIH, K coliami3Mm (B
paasiHCBKOMY pPO3YMiHHI), SIK YCTpiid, MIr ©0a3yBaThcsd Ha PUHKOBIA EKOHOMII Ta
MPUBATHIN BIACHOCTI, 110 rapantyBanu l1IBerii BUCOKUI piBEHb PO3BUTKY €KOHOMIKH, a
0c00JIMBO 3a0€3MEUYECHHS OTHOTO 3 HABUIIMX PIBHIB COL1aJIbHOTO 3aXUCTY HACEICHHS.

OnHak mapaJoKcaabHUN BUPa3, SKUIl BCl TaM ATalOTh BiJ PaJsSHCHKUX YaciB, H1 PO
M0 HE TOBOpPUTH MmiBeAaMm. [lorisHyBIIM Kpi3b ICTOPIIO HAa PO3BUTOK MIBEICHKOI
1HAYCTpli, MOKHAa MOOAYMTH, 110 BOHA 3aBXJIU Oyja npuBaTHOW. Jlep’kaBHa yacTka
MaiiHa He mnepeBuinye 10% iHaycTpii. 3a Tpaaulli€lo, IEPEBAKHO JIEPKABHUMU OYyIIH
Takl Tajly3l EKOHOMIKM, SK JICHHUIITBO, e€JEKTpoeHepreTuka. HuHI 3anuimaerbes
JIEp’)KaBHOIO TE€BHA YacTUHA pyAoBuaoOyBaHHs. llIBeachkuii pepxkaBHUM CEKTOP
HaWOIBIT PO3BUHYTUH Yy cdepl coliabHUX Tociayr. Hampukiasn, y Takux ramyssx, sK
OXOpOHA 37I0pOB’sl, OCBITA, COLIaJbHE CTPaxyBaHHs, II0 CTAHOBIATH MOJOBHHY cepu
MOCITYT, YacTKa JepaBu A0piBHIOE OIu3bK0 90%.

Boanouac, HeoOX11HO 3ayBaXKUTH, 1110 Aep:kaBHa BiacHicTh y IlIBewii 0azyeTbest Ha
TUX CaMHUX PUHKOBUX €KOHOMIYHUX MPUHIMUIAX, 110 1 MpUBaTHa BiacHICTb. OCTaHHIM
4acoM Jiep:KaBa IparHe rnepeaTu CBOI0 YacTKy y puBaTHUN cekTop. Llen mpouec, skun
JICTaB Ha3BY ,,AEPETYILISA”’, JOCUTh aKTUBHO MpoxoauTh y IlIBenii. [nmmmu cioBamuy,
MOJIITUKA € TAaKOI0, IO ypsia Oa)kae KOHTPOJIOBATU Ta CTUMYJIIOBATH BUPOOHMIITBO HE
Yyepes BJIACHICTh, a Yepe3 PEryJIAIi0 3aKOHIB 1 JOOPOBIILHI YTOJIU HA PUHKY Mpalii.

[TomTHYHOIO NMEPEeAYMOBOIO MIBEJICHKOI MOJIEN] CIIYT'Ye BUCOKOPO3BUHEHA KYJIbTYpa
KOMITpOMICY. 3a JIONOMOrol NapTHEPCTBA MK PI3HMMHM Kjlacamu, TIpylnaMu Ta
BEPCTBAMHU CYCIUJIBCTBA BHUPIIIYIOTHCS HaBITh caMi TOCTpl KOH(JIIKTH; 1 IIe¢ pOOUTH
MO>KJIMBUM MPOAOBXKYBAaTH €KOHOMIUHE 3pOCTaHHS 32 IHTEHCUBHUM TUIIOM. Po3BHHYTa
KyJIbTypa KOMIIpOMICY Tependayae, 1mo oOuaB1 KOHGIIKTYHOYl CTOPOHU POOISATh KPOKH
Ha3yCTpiy, OEpy4H 10 yBark >KUTTEBO BAXKJIMBI IHTEPECH.
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