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Beryn

Hucnumiina ,,JHo3emMHa MoBa (aHTJiichbKa)” BUKIAAAETHCS 3T1THO OCHOBHUX BUMOT JI0
3MICTy JUCHHMIUIIHY, BUKJIAJACHUX OCBITHBO-ITPO(ECIHOIO0 MPOrpaMoro MiAroTOBKH OakaiaBpa
3a cremianpHicTIO 056 "MiXHApOIHI €KOHOMIYHI BiTHOCHHH' B 00Cs3i, mependadeHoOMy
HABYAJIbHUM ILJIAHOM.

[Iporpama po3pobnena kadeapor MiKHAPOAHMX eKoHoMiuHuX BigHocuH LHTY 3
ypaxyBaHHSM MPUHIUIIB TUIIOBUX MPOTpaM sl HeCHeIialbHuX (DaKyIbTETiB BY3iB, @ TAKOXK
METOAMYHUX BKa31BOK, pO3pOOJEHUX YU4OOBO-METOAUYHUM 00'eqHAHHAM MiHiCTepCTBa OCBITU
1 HayKn YKpaiHu.

[Tporpama 3 iHO3eMHOT MOBHU Tepen0davyae KOMIUIEKCHE BUBYCHHS aHTIIIHCHKOI MOBH 1
CHOpSIMOBAHA HA PO3BHUTOK y CIyXayiB BIAMNOBIAHUX TEOPETUYHHMX 3HAHb, YMiIHb, HABUYOK Ta
MOBHY NpPaKTHKy Y BUIJISAAI BUKOHAHHS TEpEKIaliB B YCHIA Ta NHCBMOBIH (opmax,
aHOoTyBaHHs Ta pedepyBaHHs mokymeHtarii. OcoOnwBa yBara NPUIUISETHCS YUTAHHIO
1HO3eMHOI0 MOBOIO JIiTEpaTypH 3 PaxoBoi TUCIHUILTIHH.

[IpenmeTOM MpakTHYHUX 3aHATh € JIGKCHYHHM Martepias moOyToBOi, CyCHiIbHO-
MOJIITHYHOI Ta EKOHOMIYHOI TEMATHUKH, a TAKOK (POHETUYHI, TPaMaTUYHi, CTWIICTUYHI paBUIa
1moOyI0BH BUCIIOBIIOBAHHS aHTIIIHCHKOK MOBOIO.

Jlexcuka. Ilix yac BUBUEHHS Kypcy ciyxadi moBuHHI 3acBOiTH 200 JIEKCHYHUX OJAWHUIH
cnerianbHOi jekcuku Ta 400 OAUMHUIL CYCHITLHO-IOOYTOBOI, €KOHOMIYHOI Ta TMOJITHUYHOL
JEKCUKHU. PO3IIMPEHHIO JIEKCMYHOTO 3alacy CHpusi€e ayJuTOpHE YHMTaHHS CYCHUIbHO-
MOJIITUYHOT Ta (haxoBOI JITEPATYPH.

['pamaTnka BUKITaJa€ThCA Y TICHOMY 3B'SI3KY 3 JEKCHKOI0. OCcOOIMBOI yBaru 3aciyroBye
BHUBUYEHHSI OCOOJIMBOCTEW Ta TPYAHOUIIB TPaMaTHUKH, a TAKOXK CTHUJIICTUYHOTO BUKOPHCTAHHS
rpaMaTHYHUX (HOPM AJIsl CIUIKYBaHHS.

Mertoro BUKJIagaHHsa JUCIUILIIHN "THO3eMHOT MOBH (aHIUIIHCHKOT)" €:

- HABUUTHU CTYACHTIB-€KOHOMICTIB MPAKTUYHO BOJIOAITH AHTIINCHKOIO MOBOIO, & CaMe:
PO3MOBJISTH Ha MOOYTOBI TEMH, BECTH [IIOBY OecCiy, 4YMTaTH JIiTepaTtypy CYCHUIBHO-
MOJIITAYHOTO Ta €KOHOMIYHOTO HAaNpsMKiB. 3a0€3Me4YnTH TpaMaTHYHUMH 3HAHHSMH, SIKi O
JI03BOJIMJIM BUCJIOBIIIOBATH CBOi TYMKH, BOJIOJITH HaBUYKAMHU MUCbMa, a TaKOX MepeKIagaTH
Ta pedepyBaTH OpHUTiHAIBHY JIITEPATYPY 3 Paxy;

- (opmyBatH y CTymeHTIB 3araibHi Ta NpodeciiHO OpIEHTOBAaHI KOMYHIKATHBHI
MOBJICHHEB1 ~ KOMIETEHIli  (JIIHTBICTHYHY, COLIOJIHTBICTUYHY 1 TIparMaTH4Hy) IS
3a0e3MevYeHHsl IXHBOTO €(EeKTHBHOTO CIIIJIKYBaHHS B akaJeMiuHOMY Ta TpodeciiiHoMy
CEepeIOBUIIII;

- (opmyBaTH y CTYJEHTIB 3arajibHi KOMIETEHIli (IeKIapaTWBHI 3HAHHS, BMIHHS M
HAaBUYKH, KOMIIETEHIIII0O ICHYBaHHS Ta BMIHHS BUMTHCS); 3a0e3medyBaTH 1HTETPATHBHICTDH
HABUYOK 1 BMiHb, T€OPii i MPAaKTHUKH, peai3aliio MUKIPEAMETHUX 3B’ SI3KiB; CIIPUSTH PO3BUTKY
3m10HOCTeH 70 CaMOOI[IHKM Ta 3JaTHOCTI JI0 CAaMOCTIMHOTO HaBYaHHS B aKaJeMIYHOMY Ta
npodeciitHoMmy cepenoBuii sk mia yac HaBdanas B [IHTY, Tak i micias oTpuMaHHS AUILIOMA
PO BUILY OCBITY;

- 3aJly4aTH CTYACHTIB J0 TaKWX aKaJeMIYHUX BUAIB JisUTBHOCTI, SIK1 aKTUBI3YIOTh 1 Jaii
PO3BUBAIOTh YBECh CIIEKTP IXHIX IMM3HABAJBHUX 3MI0HOCTEH; O3HAHOMHUTH CTYACHTIB 3
HAI[IOHATBHO-KYJIBTYPHIUMH OCOOJIMBOCTSIMH KpaiHU, MOBA SIKOT BUBYAETHCS;

- IoNIOMaraTtu CTyIeHTaM y (popMyBaHHI 3arajibHUX KOMIIETEHI[IH 3 METOI0 PO3BUTKY iX
ocobucToi MoTuBamii (IIHHOCTEW, 1/1ealiB); 3MIIHIOBATH BIIEBHEHICTh CTYJICHTIB SIK
KOPHCTYBauiB MOBH, a TAKOX iX TIO3UTHBHE CTABJICHHS [0 BABYCHHS MOBH;
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- ¢hopmyBaHHA HEOOXiTHOI KOMYHIKAaTUBHOI CITPOMOKHOCTI B c(hepax mpodeciiftHOTO Ta
CUTYaTHUBHOTO CIIUJIKYBaHHS B YCHIW 1 MTUCbMOBHUX (popMax, HABUYOK MPAKTUYHOTO BOJIOTIHHS
iHO3€MHOI0 MOBOIO B PI3HHX BHJAaX MOBJICHHEBOI JiSUTBHOCTI B 00CS31 TEMAaTHUKH, IO
oOyMoBieHa mpodeciiiHuMu noTpedaMu; OBOJIOAIHHA HOBITHBOIO (haxoBOKO iH(OpMAaIi€o
4yepe3 1HO3eMHI JpKeperna;

- CIOPHUATH CTAHOBJCHHIO KPUTHYHOTO CAMOYCBIIOMJIEHHS Ta BMiHb CIUIKYBaTHCS 1
pOOUTH BaroMuii BHECOK Y MIXKHAPOIHE CEPEIOBHIIIE, 110 TIOCTIHHO 3MIHIOETHCS

- J0CSITaTh IIHPOKOTO PO3YMIHHS BaXJIWBHX 1 PO3IJIAHOBAHUX MIDKHAPOIHUX
COILIOKYIBTYPHUX MPOOJIEM, IS TOTO MO0 MiSITH HAJICKHUM YHHOM Y KYJIbTYpPHOMY PO3MAaiTTi
npodeciifHnX Ta aKaAeMiYHIX CUTYaIIiif;

- cpusATH (POPMYBAHHIO y CTYJCHTIB MO3UTUBHOIO CTaBJICHHS Ta MOBAaru J0 3BHYAiB,
TpaJHIIiiA, KyJIbTypHOTO HaI0AHHS KpaiHU, MOBA SIKO1 BUBYAETHCS,

3aBaaHHs BUBUYEHHS qucHuIuiiny "Ino3emHa moBa (aHrJilicbka)'

- YIOCKOHAJIIOBATH TMpaBWJIa HOPMATHBHOI BHUMOBU aHTJIIHCHKOI MOBH 1 TMpaBHiIa
YUTAHHSI, BOJIOJITH HUMHU Ha MPAKTHIII;

- 3aCBOITH OCHOBHI TIpaBWIa MOOYIOBH CKIAAHOCYPSTHUX Ta CKIQTHOMIIPSIAHUX PEUCHb
Ta BMITH 3aCTOCOBYBATH iX Y MOBJICHHEBIN JISUTBHOCTI;

- OBOJIOJIITH CUCTEMOIO YaciB JI€CIIIB B aHTJIIMCHEKIM MOBI (aKTHB, IIACHUB);

- BMITH CKJIAJIaTH CKJIagHE (CKIQJHOCYpSIHE Ta CKIATHOIIIPSIHE) CTBEPKYBAIbHE,
3arepeyHe, MUTaTbHE PeUCHHS;

- 3acoitn 600 nexkcuyHUX OAMHMIB, 3 KX 200 EKOHOMIYHUX TEPMIHIB, a TaKOXK
HANOUIBII TMOIIMPEHI KIMIe 1 PEeIUTiKH, SKi BXHBAIOTHCS y THUIOBUX KOMYHIKaTUBHUX
CUTYaIlifX;

- chopMyBaTH HABUYKHU IIiITOTOBJICHOIO Ta HEMIATOTOBICHOTO MOBIICHHS Yy MEXax
BHU3HA4YCHOI TEMaTHUKU;

- YUTATH 31 MBUAKICTIO 90 CITiB 32 XBUIIUHY;

- OBOJIOAITH HaBUYKaMU YHWTAaHHS OPUTIHAJIBHOI JiTepaTypu 3 ¢axy Ta OCHOBHHMHU
MpUOMaMU MEPEKIaY;

- BMITH pedepyBaTH HAyKOBY CTaTTIO Ta MUCATH aHOTAIIIIO 32 IONTIOMOTOI0 CIIOBHUKA;

- OBOJIOMITA HEOOXIMHMMH 3HAHHSMHU Ta HABUYKAMH JUIS BEACHHS OII0BOI Oecigu B
Mexax MaOyTHBOI CIeIiaTbHOCTI;

- OBOJIOJITH HEOOXITHMMH 3HAHHAMH Ta HaBUYKaMH JUI1 BEJCHHSA  JIUIOBOI
KOPECTIOHICHITi1 (IUTOB1 JINCTU-3AMUTH, JIUCTHU-BIAMIOBI I, INCTU-HATalyBaHHS Ta iH.);

- 3mo0yBaTu Kpae3HaBuy iHpopmMartito nmpo Bemukobpuraniro/CIIIA.

VY mporeci BUBYECHHS IUCHMIUIIHK «IHO3eMHa MoBa (aHrJilchbka)» 3a0e3medyeThes
CHAIKOEMHICTh 3HAHb CTYJICHTIB-€KOHOMICTIB 3 MPO(iIbHUMU AMCHHIUTIHAMA ,,MiXKHapoaHa
exoHoMmika”, ,,ExkoHOMika 3apyOixHUX Kpain”’, ,laBectryBanus”, ,MixHapomaHi QiHancu’.
BukopuctoByroTbcss HaOyTI TEOpPETHYHI Ta TMPaKTUYHI HABUYKH JJI1  OOTOBOPEHHS
eKOHOMIYHMX mpobieM B Ykpaini, €C ta BenukoOpuranii/CIIA.



Il1an BUKJIaAaHHA U CIUILTIHA
"Ino3emMHa MoBa (anrmiiiceka)'':

No KinpkicTe roguu
n/n 3micT [IpakTuyHi CamocriiiHa
3aHSTTSI pobota Beporo

Cemectp V = 300 ronun

Travelling around the world
1. | (ITomopoxx HaBkoJO cBiTy) Means 20 24 44
of transport (3acoOu pyxy)

A country profile of Ukraine

2. | (OrnspoBe BUBUYCHHST Y KPaiHM) 20 22 42
A country profile of the UK

3. | (OrnsamoBe BUBUCHHS 20 22 4?2
BenukoOpuranii)
A country profile of the USA

4. | (Oraspose BuBYeHHS CHIOTy4EeHHX 20 24 44

[ItaTiB AMepukn)

The European Union as an
economic and political union
5. | (EBpocor03 — EKOHOMIYHE Ta
MOJIITHYHE 00’ €JTHAHHS)

20 24 44

Companies

(Kommnamii). CTpyKkTypa KOMIIaHii.
6. | Buau xommaniii 3a popmoro 20 22 42
BiacHocTi. Dopmu
1 IITPUEMHUIITBA.

Company personnel (Ilepconan
kommaHii). ColiagbHi BITHOCUHU y
7. | 6i3Hecl. AKTUBH Ta TACUBH
kommnaHii. CTUI1 yrpaBJIiHHS.

20 22 42

Bcboro 3a cemectp: 140 160 300

Cemectp VI = 300 rogunn

Customers (KiaienTu/cnoxkuBaui).
PoGora 3 xiniearamu. CkitagaHHs

8. | opimiitnux auctis. [Ipodinb 18 20 38
KJTIEHTA.
Troubleshooting
9. | (BupimeHHsi mpo0JieM KOMIIaHii).
SWOT aHajis, yYTBOPEHHS
CKJIAJHUX CJIIB.
Oco0MMBOCTI HAMIMCAHHS 3BITY, 13 20 33

MEMOpaHIyMy, HaJaHHS JIIJTIOBUX
koHcyapTaniil. Hamucanas CBOT
aHayizy.




Company history
10. | (Icropist komMmnaHii).

Ictopis ycmixy kommnanii Bic, Ford. 16 20 36

Oco06JIMBOCTI IPe3eHTAIlil KOMIIaHii.

Business travel

(JdimoBa mogopox).

Binpsmxenns 3a KOPJIOH.

OC06H¥/IBOC."£1 KPOC-KyIIbTYpHHX 18 20 33
I1. | xomyHiKamn y ILJIOBOMY

cepenoBuii. OdopmieHHs daxcy.
Po3poOka mporpamu Bi3uUTy 10
1HIIO1 KpaiHu.

Goods and services

(ToBapu Ta mocayrm). YHiKaIbHI
XapakTepucTuku ToBapy. Ilpodinb 18 20 38
12. | ximieHTa. XapakTepuCTUKa Ta BUIU
TOBApIB 1 OCJIYT.

Retailing

(Po3apiona ToprisJsi).

[cTopiss BUHHUKHEHHS IITPUX-KOAY
Ta Horo pizHoBuAU. TpaauiiiiHi Ta
13. | HeTpaguuiiiHi cnocoOu MOKYIOK 1
IPOJAXY.

Komnanis IKEA — nigep

pO3JIp10OHOT TOPTIBII.

18 20 38

Marketing and Advertisement
14. | (MapketuHr Ta pekiama). Buau 16 20 36
MapKETHUHTY, BUJIU PEKIIAMHU.

International trading
15. | (MizkHapoaHa TopriBJjs).

: : 18 20 38
Muxnapoasa Toprisist Popmu
M1XHApPOJHOT TOPTIBII
Bcboro 3a cemectp: 140 160 300
Bceboro 3a pik: 280 320 600

3micm oucuuniinu
“Inozemna moea (anzniicoka)” 3a memamu

Cemectp V
Tema 1. Travelling around the world. Means of transport.
(ITomoposx HaBKO.10 CBiTY. 3ac00M TPAHCTIOPTY)

1. Travelling around the world (ITogoposx HaBKOJIO CBITY).
2. Travelling and transportation (ITogopox 1 3aco0u TpaHCIIOPTY).
3. Travel by train, ship, plane (IlonopoxxyBaTtu notsirom, kopadiem, JITaKOM).
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4. Flight: departures, arrival (Bignpasnenss, mpuOyTTs).
5. Oblique Moods (PedeHHs 3 peaibHOIO Ta HEPEATHLHOK YMOBOIO).

Jlekcuka. Ilpu BuBYEHHI AaHOI TeMU OcCOONMBY yBary ciia npuauuta JIO Ta
BHUpa3aM, 10 CTOCYIOThCSI TEMU MMOJI0POK1I HABKOJIO CBITY, IMOJOPOKI PI3HUMH 3aCO0aMHU
TpaHCHOPTY (JIiTakamMu, KOpadisiMu, MalluHaMu, aBTo0ycamu). CiiiJ1 3BEpHYTH yBary Ha
dbopMasibHI BHpasW y JAUTOBOMY cmiikyBaHHI. OcoOnmBa yBara MNPUIUTSIETHCS
HAIMMCAHHIO CTATTl (JIMCTA), M0 BUPAXa€ BIIACHY AYMKY 1 BpPaKCHHS aBTOpa MiCIs
BIJIBITaHHS BUBHAYHUX 1AM 'TOK KyJIbTypH, BU3HAYHHUX MICIIb, B1IBIJAaHHS MICT Ta iH.

Key words (Kuwuosi cioBa): traveling, air travel, flight, departure, arrival, train,
stopping/passenger train, suburban train, express train, board a ship, a train, a plane,
passenger.

I'pamaTuka. [loBTOp Ta y3aranbHEHHs BHMBUEHOTO 3a cemectp. lliaroroBka [0
HAMMCAHHS MM1JICYMKOBOTO KOHTPOJIIO.

®onetuka. HeoOxigHO BMITH pO3Mi3HABATH TEMATU4YHY 1H(OpMAIIO, PO3YMITH
OCHOBHY 1JIC}0 Ta JeTayl TEKCTy (Jiajory), 1HTepIpeTyBaTH OCHOBHHUH 3MICT TEKCTY
(masory), pedepyBaHHs CTaTTi, HEBEJIMKOIO 3a 00CsAToM TeKcTy. [IpociyxoByBaHHs Jiajiora
“On the train”.

ITuTaHHA 1JI CAMOKOHTPOJIIO
. Why do people travel?
. How do people begin to travel? (Where do they go at first?)
. What means of transport can people use?
. What kind of sights do you know?

N B~ W =

N

. Where do you want to travel most of all?
7. Do you have a dream of visiting London (Paris, Rome)?

8. Do many people park their cars on the pavement?
9. Do you have speed cameras at the side of the road?
10. What is the most convenient way for travelling around the world?

CamocriitHa podoTa
[linroryBaTu nqoaaTkoBy iH(opmMmariiito, Tomik abo npoekt (Power Point) Ha Temy:

1. The meaning of traveling in my life.
2. My favorite country.
3. Places which I want to visit in future.
4. Traveling in people’s life.
5. International business travel etiquette.
6. Country of my dream.

JlitepaTtypa:
1. Anrmiicbka MoBa. HaBuanpHuil mociOHuk nnst ctyneHTiB Il kypcy cmerianbHOCTI
«MixxHapo/iHi €KOHOMIYH1 BigHOCHMHU»./ Ykianadi: Munenko B.I., Kpacnoa O.l. —
KHTY, 2008. — 167 c.
2. Bep6a JI. T'., I'pamMatika COBpeMEHHOTI0 aHrauickoro s3bika: CrnpaBounuk/ JI. I'.
Bep0a, I'. B. Bep6a. — Kues: Jloroc, 2001. — 368 c.
3. I'anon FO.A. Business English - K.: €Bponeticbkuii YuiBepcutet, 2003. — 480c.
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Tema 2. A country profile of Ukraine (OrJsisiioBe BUBYeHHSI Y KPaiHH)

1. Ukraine is our native land. Contemporary Ukraine.

(Ykpaina — Hama pigHa 6atekiBinHa. CydacHa YkpaiHa).

2. Milestones of Ukrainian History (CtopiHkaMu yKpaiHCBKOT iCTOpIT).
3. The state system of Ukraine (/lep>xaBHa cuctema YKpaiHu).

4. Economy of Ukraine (ExoHomika Ykpainn).

5. Ukrainian outstanding people (YkpaiHChKi BU3HAYHI1 JTIOJH).

Jlexcuka. Ilpu BuBuYeHHI naHOi Temu ocoOmuBYy yBary ciif npuaumta JIO Ta
BHUpa3aM, IO BiJOOpakalOThb TMOBHUN orisia  kpainn (YKpaiHu), BKIIOYAIOYU
reorpadiyHe TOJOKEHHS, ICTOPUYHHUNA PO3BUTOK, HAWBHUIATHINI TOJli, BHIATHUX
TIs4iB, JAEpKaBHUM YCTpiil, YKpaiHCbKYy €KOHOMIKY, CHCTEMY OCBITH Ta CTOJHIIIO
VYkpainu. Oco6nuBa yBara NpUAUISIETBCS HAMMCAHHIO OQIMIMHOTO Ta HEOMIIIHHOTrOo
JUCTA, 110 BUPAXKA€ BIACHY TYMKY 1 BPaKEHHsSI aBTOpa MICJs BIJABIJAHHS BU3HAYHHUX
naM'siITOK KyJbTYpH, BU3HAYHUX MICIIb, BIJIBIJIaHHS MICT Ta 1H.

Key words (Kawuosi caoBa): Ukraine, history, national government, population,
capital, industry economy, education, university, landmark, legislative system,
court, politics.

I'pamaTuka. T'epynaiit sik He ocoOoBa popma miecioBa. Ciif 3BepHYTH yBary Ha
yTBOpEHHsI, (QYHKII Ta BXKUBaHHSA TepyHIIsA, a TAaKOX MOPIBHATH BUKOPUCTAHHS
repyH/is Ta IHQIHITUBA Y peUeHHAX. BMITH pO3pi3HIATH X 3HAUYCHHS.

®oneruxka. HeoOximHO BMITH pO3Mi3HaBaTH TEMATU4HY 1H(OpMAILiO, PO3YyMITH
OCHOBHY 1/I€10 Ta JAeTajl TEKCTy (J1ajory), 1HTEpIpEeTyBaTh OCHOBHHM 3MICT TEKCTY
(mianory), pedepyBaHHSI CTAaTTi, HEBEIUKOIO 3a 00csrom Tekcry. IlpociyxoByBaHHs
nianory «Ukraine is our native land».

ITuTaHHA 1JI9 CAMOKOHTPOJII0
1. What is the geographical position of Ukraine?
2. What are natural resources of Ukraine?
3. What is the official language of Ukraine?
4. What is the population of Ukraine?
5. What are significant events from the history of Ukraine you remember?
6. What are the peculiarities of Ukrainian economy?
7. Economy in contemporary Ukraine.
8. What is essential potential does Ukraine have to rapid development of economy
today?
9. What is the system of higher education?
10. What does Ukraine export (import)?
11. What do you know about financial market of Ukraine?
12. Which are the most developed branches of industry in Ukraine?
13. What do you know about famous people of Ukraine?
14. What is Ukrainian capital?



CamocriitHa podora

IigroryBartu noaatkoBy ingopmauiio, Tonik ado npoekt (Power Point) Ha Temy:
1. Ukraine is our native land.
2. Kyiv is the capital of Ukraine.
3. State system of Ukraine.
4. Economy in contemporary Ukraine.
5. Brief history of Ukraine.
6. Life of Ukrainian young people.
7. Educational system of Ukraine.

Jlireparypa:
1. Anrmiicbka MoBa. HaBuanpHuil mociOHuk anst ctyneHTiB Il xkypcy crerianbHOCTI
«MixHapomHI €KOHOMIYHI BigHOCMHM»./ Ykmamadi: Mwurnenko B.I., Kpacnoa O.I. —
KHTY, 2008. — 167 c.
2. Bep6a JI. I'., I'pamMaTika COBpeMEHHOTr0 aHrauickoro s3bika: CrnpaBoynuk/ JI. I'.
Bep0a, I'. B. Bep6a. — Kues: Jloroc, 2001. — 368 c.
3. I'anon FO.A. Business English - K.: €Bponeticbkuii YuiBepcutet, 2003. — 480c.
4. 36ipuuk mnpo VYkpainy. HaBuanpnmii mnociOnuk. Yactuna III // ykmamau C.B.
I'ammonoga. - K.: 3uanns, 1996. — 80 c.

Tema 3. A country profile of the United Kingdom of Great Britain and Northern
Ireland (OrasnoBe BuBYeHHst BetukoOpuranii Ta IliBniunoi Ipaanaii)

1. The United Kingdom of Great Britain (a brief overview) (O6’enHane KOpoOJiBCTBO
(KOPOTKHH OTJISIN)).

2. Important Milestones in the History of Great Britain (Scotland and Wales) (Barowmi
icTopuuHi noaii B icropii Benukoopuranii (ILlotnanaii ta Yensci).

3. The Britons as the nation. The international character of English (bpurtanmi sik Hartis.
MixxHapOHUH MOTJIS Ha aHTJIMIIB (XapaKkTepHi 0COOJIMBOCTI).

4. The state system of the U.K (/lepxxaBHa cuctema Benukoopuranii).

5. Economy of Great Britain (Exonomika Benukoopurasii).

6. Important people in Great Britain (Bu3nauni mroau BenukoOpuTanii).

Jlexcuka. Ilpu BuBuYeHHI naHOi Temu ocoOmuBYy yBary ciif npuaumta JIO Ta
BHpa3aM, IO BiJOOpakaloTh MOBHUHM orisia kpainu (BenukoOpuTanii), BKIIOUAIOYU
reorpadiyHe TOJIOXKEHHS, ICTOPUYHHUNA PO3BUTOK, HAWBHIATHINI TOli, BHIATHUX
T1sT4iB, AepKaBHUM yCTpiil, OpUTAHCHKY €KOHOMIKY, CUCTEMY OCBITH, BUBHAUYHUX OCI0 y
BenukoOpuranii. OcobnuBa yBara MNpPUAUIAETHCS HAMUCaHIO OQIIiiiHOTO Ta
HEO]IIIITHOTO JIMCTA, IO BUpPAXa€ BIACHY AYMKY 1 Bpa)KEHHS aBTOpa MICis BiABIaHHS
BU3HAYHUX TaM'SITOK KyJIbTYPH, BU3HAYHUX MICITh, BIZIBIJTAHHS MICT Ta 1H.

Key words (Karwuogi cioBa): the United Kingdom of Great Britain and Northern
Ireland, history, national government, population, capital, industry economy,
education, university, landmark, legislative system, court, politics.

I'pamaTuka. Participle I, II (mienpucniBHuK) sik He ocoboBa (opma mieciiona.
Cnin 3BepHYTH yBary Ha yTBopeHHs, QyHKIli Ta BxkuBaHHs Participle I, II, BmiTu
PO3pI3HATU iX 3HAYEHHS. A TaKOXX TMOPIBHITH BHUKOPUCTAHHS JIENPUCITIBHUKA,
repyH/is Ta iIHQIHITUBA Y PEUCHHSIX.



®onetuka. HeoOximHO BMITH pO3Mi3HABATH TEMATU4YHY 1H(OpMALIIO, PO3YMITH
OCHOBHY 1JIC}0 Ta JeTajll TEKCTy (Jaiajory), 1HTepIpeTyBaTH OCHOBHHUH 3MICT TEKCTY
(mianory), pedepyBaHHSI CTaTTi, HEBEIUKOTO 3a 00csIrom Tekcry. IIpociayxoByBaHHs
nianora «My visit to London».

ITuTaHHA 1J CAMOKOHTPOJII0
1. What is the geographical position of the United Kingdom of Great Britain and
Northern Ireland?
2. What do you know about the Britons as the nation?
3. What is the official language of the U.K?
4. What is the population of the U.K?
5. What are significant events from the history of the U.K, Scotland, Wales, Ireland?
6. What are the peculiarities of the U.K economy?
7. What is essential potential does Ukraine have to rapid development of economy
today?
8. What is the system of education?
9. What is the system of government?
10. What do United Kingdom of Great Britain and Northern Ireland export (import)?
11. What do you know about financial market of Ukraine?
12. Which are the most developed branches of industry in the U.K?
13. What do you know about famous people of Great Britain?
14. What is the capital of the U.K., Wales. Scotland and Ireland?

Camocriiina poborta
Hinrorysaru nonarkoBy iHpopmauiro, Tonik ad6o npoexr (Power Point) Ha Temy:
. The Britons as the nation.
. Scotland, Wales and Ireland.
. State system of the U.K.
. Economy in contemporary Ukraine.
. Important people of Great Britain.
. Life of Ukrainian young people.
. The educational system of the United Kingdom.
. Public holidays of Great Britain.
. The United Kingdom of Great Britain (a brief overview).

O 0 1O\ LN B W=

JlirepaTtypa:
1. Anrmiicbka mMoBa. HaBuanpHuii mociOHuk nnst ctynaeHTiB Il kypcy cmerianbHOCTI
«MixxHapomHI €KOHOMIYHI BigHOCMHM»./ Ykmamadi: Mwurnenko B.I., Kpacnoa O.I. —
KHTY, 2008. — 167 c.
2. Bep6a JI. T'., I'pamMatika COBpeMEHHOT0 aHrauickoro s3bika: CrpaBounuk/ JI. I'.
Bep0a, I'. B. Bep6a. — Kues: Jloroc, 2001. — 368 c.
3. I'anon FO.A. Business English. — K.: €Bponeiicbkuii YHiBepcuter, 2003. — 480c.
4. John & Liz Soars Headway pre-intermediate // Student’s book. Oxford University
Press., 2000 .
5. John & Liz Soars Headway pre-intermediate // Work book. Oxford University Press.,
2000.
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Tema 4. A country profile of the United States of America
(Orasmose BuBuenns CIIIA)

1. A brief overview of the United States (Kopotkuit orsisan CILIA).

2. Milestones of the U.S. history (Baromi ictopuuni nojii CIIA).

3. The state system of the U.S. ([Ilep:xaBHa cuctema CIIIA).

4. Americans as the nation (ITornsig Ha aMepUKaHITIB SK HA HAIIIIO).

5. How the Americans speak English? (I amepukaHiii pO3MOBISIOTh aHTIHCHKOIO?)

Jlexcuka. Ilpu BuBuYeHHI naHOi Temu ocoOmuBYy yBary ciif npuaiumta JIO Ta
BHpa3aM, 10 BigoOpaxatoTe moBHUU orisa kpainu (Cnomyueni Ulratu Amepukn),
BKJIFOYArOYM reorpadivyHe TMOJOXKEHHS, ICTOPUYHUN PO3BUTOK, HAWBHUIATHIINI TOIi,
BUJATHUX JMiS4iB, JEp>KaBHUU YCTpiil, yKpaiHChKYy €KOHOMIKY, CHCTEMY OCBITH Ta
cromuito CIIIA. OcobnuBa yBara nNpuauIS€ThCS HAIMCAHHIO aHOTALli HA IPOYUTAHUN
TEKCT, 1ICTOPit0, NMeperIaHyTHH DUIbM.

Key words (KawuoBi ciaoBa): the United States, history, national government,
population, capital, industry economy, education, university, landmark, legislative
system, court, politics.

I'pamaTuka. IloBTOp Ta y3araabHEHHS BUBUEHOI'O 3a CEMECT), 3a pik. IliarotToBka
710 HAMTMCaHHS M1JCYMKOBOIO MOAYJIBHOTO KOHTPOJIIO.

®onernka. HeoOXigHO BMITH pO3Mi3HABATH TEMAaTUYHY 1HQOPMAIIIO, PO3YMITH
OCHOBHY 1/1€10 Ta JAeTajl TEKCTy (J1ajory), 1HTEpIpeTyBaTh OCHOBHHM 3MICT TEKCTY
(mianory), pedepyBaHHSI CTAaTTi, HEBEIUKOIO 3a 00csrom Tekcrty. IlpociayxoByBaHHs
aianory «A trip to the U.S.».

IIuTaHHd AJ CAMOKOHTPOJIIO
1. What is the geographical position of the United States?
2. Who were the first white people to reach America?
3. What are natural resources of the United States?
4. What is the official language of the United States?
5. What is the population of the United States?
6. What are significant events from the history of the United States?
7. What are the peculiarities of the United States economy?
8. What is essential potential do the United States have to rapid development of
economy today?
9. What is the system of higher education?
10. What do the United States export (import)?
11. What do you know about financial market of the United States?
12. Which are the most developed branches of industry in the United States?
13. What do you know about famous people of the United States?
14. What do you know about Americans as the nation?

CamocriitHa podora
[TinroryBaTu noaaTkoBy iHpopmarlito, Tomik abo npoekt (Power Point) Ha Temy:
1. The United States of America (a brief overview).
2. Milestones of the U.S. history.
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3. The American nation.
4. How the Americans speak English.
5. State system of the United States.
6. US outstanding people.
7. The capital of the US.
Jliteparypa:
1. Anrmiicbka MoBa. HaBuanpHuii mociOHuk nns ctyneHTiB Il xkypcy cmerianbHOCTI
«MixxHapomHI €KOHOMIYHI BigHOCcMHM»./ Ykmamadi: Mwurnenko B.I., Kpacnoa O.I. —
KHTY, 2008. — 167 c.
2. Bep6a JI. T'., I'pammatrika coBpeMeHHOTO aHriuiickoro sizbika: CrnpaBounuk/ JI. T
Bepb6a, I'. B. Bep6a. — Kues: Jloroc, 2001. — 368 c.
3. I'amon FO.A. Business English. — K.: €Bponeticekuit YHaiBepcutet, 2003. — 480c.
4. John & Liz Soars Headway pre-intermediate // Student’s book. Oxford University
Press., 2000 .
5. John & Liz Soars Headway pre-intermediate / Work book. Oxford University Press.,
2000.
6. Michael Duckworth. Oxford Business English. Grammar and Practice. — Oxford
University Press, 1995.
7. Redman S. English Vocabulary in Use / Pre-intermediate and Intermediate. (Second
Edition). — Cambridge: Cambridge University Press, 2003. — 262 p.

Tema 5. The European Union as an economic and political union
(EBpomneiicbKuil €003 K €KOHOMIYHO-TIOTITUYHE 00’ €THAHHS)

1. History of European Union (EU) in brief
(Ictopuuni BizomocTi npo €Bpomneiicbkuii Coro3 Orisia0Bo).
2. Member States of the EU. Political centers.
(Kpainu-unenu €Bpocoro3y. [lomiTHuH1 IEHTpH).
3. European Comission. European Parliament. Council of the European Union
(E€Bpokomicisa, €BponapiiameHT, Paga €C).
4. Politics of the EU. European Court of Justice (ITomituka €C. Mixxunapoauuii Cyn).
5. Institutions of the EU .(YcranoBu €C).
6. Economy of the EU (Exonomika €C).

Jlexcuka. Ilpu BuBuUeHHI naHOi TeMu ocoOIMBY yBary ciif 3BepHytd Ha JIO,
abpesiatypu Ta aedininii €C Ta fioro yctaHoB. HeoOxiqHO 3BepHYTH yBary Ha iCTOpitO
BUHUKHEHHS, PO3BUTOK, OCHOBHI HampsMKU [isiabHOCTI €C, 1 BUABUTH PO3YMIHHS
CTYIACHTaMH BaXJIMBOCTI 1HTerpamii Ykpainum no €C. Baxmuicte €C mnomsirae y
BCTAQHOBJICHHI KOHTAaKTIB MIX pI3HUMHU KpaiHaMu, MOUIMPEHHI €KOHOMIYHUX 3HaHb,
CIPUSHHA PO3BUTKY Koomepalii, 3411 ICHEHHS] MOHITOPUHIOBUX JIOCIII)KEHb 3 BUBUCHHSI
ri100anpHUX npobieM. Baromum € onanyBaHHs HABUYOK HallMCAHHS aHOTALlli HA CTaTTI,
TEKCTU (CTPYKTYpY, THUIIOBI CJIOBa YU (ppasu, sIKl € HEBIJ €EMHOIO YaCTUHOKO HAIlMCAHHS
aHoTari).

Key words (KawuoBi caoBa): European Union, European Comission, Common
Foreign and Security Policy, Council of the EU, European Central Bank,
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intergovernmentalism, supranationalism, legal system, Treaties of the EU,
economic cooperation, integration, business congress, international business.
I'pamatuka. IloBTOpeHHs 1 y3arajabHeHHs BUBYEHOro. [liIroToBKa 10 HamucaHHS
M1JICYMKOBOTO KOHTPOJIIO.
®onetuka. HeoOximHO BMITH pO3Mi3HABATH TEMATU4YHY 1H(OpMALIO, PO3YMITH
OCHOBHY 1JIC}0 Ta JeTayll TEeKCTy (Jaiajory), 1HTepIpeTyBaTH OCHOBHHUH 3MICT TEKCTY
(mianory), pedepyBaHHS CTaTT1, HEBEIUKOTO 32 0OCSATOM TEKCTY.

IIuTaHHd AJ9 CAMOKOHTPOJIIO
1.What is the European Union? What are its aims?
2. How does it work?
3. What does the EU include?
4. Where do political centers of the EU located?
5. What are the official languages of the EU?
6. How many States Members does the EU consist of?
7. What is the legal system of EU based on?
8. What does the judicial branch of the EU consist of?
9. Define the notions of a single economic market and eurozone.
10. What are the problems to the way of integration of Ukraine to the EU?

Camocriiina po6orta
[linroTyBatu noaaTkoBy iH(oOpMaIliito, Tomik ado mpoekt (Power Point) Ha Temy:

1. European Union as an economic and political union.
2. Ukraine and the EU.

3. Common Foreign and Security Policy of the EU.

4. Economic and Monetary Union of the EU.

5. Four Freedoms of the European Union.

Jlitreparypa:
1. Anrmiiickka mMoBa. HapuanpHuii mociOHuMK aisa cTyneHTtiB Il Kypcy cmenianbHOCTI
«MixkHapo/iHi eKOHOMIYH1 BigHOCHMHU»./ Ykianadi: Munenko B.I., Kpacnoa O.l. —
KHTYVY, 2008. — 167 c.
2. Bep6a JI. T'., I'pammatrka coBpeMeHHOTO aHriuiickoro sizbika: CrnpaBounuk/ JI. T
Bepb6a, I'. B. Bep6a. — Kues: Jloroc, 2001. — 368c.
3. Craig, Paul; Grainne De Burca , P. P. Craig. Activities of the European Union. EU
Law: Text, Cases and Materials (4th ed. ed.). Oxford: Oxford University Press. 2005. —
p.15.
10. The Institutions of the European Union edited by John Peterson, Michael
Shackleton, 2nd edition (Oxford University Press, 2006. — 350 p.

Tema 6: Companies (Komnanii)
1. Company structure. (CTpykTypa KOMMaHii)
2. Types of ownership of companies. (Buau kommaniii 3a popmMoro BIaCHOCTI)
3. Forms of entrepreneurship. (Popmu mianpueMHHUIITBA)

13



4. Making up a short annotation about a company.
(HamucanHst KOpOTKOI aHOTAIII1 TPO KOMIIAHII0)

Jlekcuka. Ilpu BuBueHHi Temu «Kommanis Ta ii CTpykTypa» 3MICTOM JIEKCUYHOTO
0JIOKY € OCHOBHI BHJM KOMITaHI# 3 pi3HOW (OPMOIO BJIACHOCTI B YKpaiHi Ta
Benuko6puTtanii. JJociimKyrOThCa 0COOIMBOCTI KOKHOTO 3 BU/IIB KOMMaHIA B YKpaiHi
Ta BemukoOpuraHii, a Tako)X BH3HAYAIOTHCS TEpPEBard Ta HEIOJIKH KOXXHOTO BUY.
BaromuMm € omanyBaHHS HaBHYOK HANMCAHHS aHOTAIil (CTPYyKTypa, THUIIOBI CJIOBa YU
(bpasu, Kl € HEBil EMHOIO YACTUHOIO HATTMCAHHS aHOTAIli1).

Kuarouosi ciioBa: to be involved in, activity, selling, production, industry, information,
technology, manufacture, a multinational, to operate, complicated, structure,
parent/holding company, to own (ownership), subsidiary, record company, financial data,
business community, carrier, to be committed to, quality, quantity, broadcasting, co-
finance, due (to), expansion, communication skills, under pressure, applicant, company
logo, brand name, to work for, to report to, integral part, a closely knit team, to apply
(for a post), Curriculum Vitae (CV), Personnel Department, closing date (deadline),
shortlisted candidate, to invest, to launch (a product), to recruit (to hire), trainee, public
company (plc), joint venture, open joint-stock company, closed joint-stock company, private
company, state-owned company, company with limited liabilities (Itd), to enable,
strategic planning, editorial, business awareness, covering letter, equality, consumer,
competitive, software, chart, scheme, annotation.

I'pamaTuka. O3HailoMJIeHHS 3 OCOOJMBOCTSIMU BUKOPHCTAHHA 1H()IHITUBHUX TPYII.
OcoOmuBYy yBary ciiji 3BepHYTH Ha BIJNOBIAHO IMACHBHE Ta AaKTUBHE 3HAYCHHS
KOHCTPYKITiA.  O3HaliOMJIEHHS 31 CTPYKTYpPOIO, OCHOBHHUMH  CIHOJIYYHHKAMU
(OMMHApPHMMHU Ta TMAPHUMH) Ta TOPSAKOM CIIB Yy CKIQIHOCYPSTHOMY pPEUYCHHI.
Croy4HHMKH Ta OPSAJOK CIIIB y CKJIAJHOMIIPSIAHOMY PEUCHHI.

®onetuka. HeoOximgHO BMITH pO3Mi3HABATH TEMATU4YHY 1H(OpMAIIiO, PO3YMITH
OCHOBHY 1JIC}0 Ta JeTayl TEKCTy (Jaiajory), 1HTepHIpeTyBaTH OCHOBHHUH 3MICT TEKCTY
(miasnory).

ITuTaHHA 1J CAMOKOHTPOJII0
What are main types of ownership?
Choose a company and describe its structure.
Draw organisational chart of a well-known company in Ukraine.
Draw organisational chart of a well-known company in the world.
What are most important departments a company should have?
What is the difference between a parent company and a subsidiary?
Camocriiina poborta
1. ITigroTyBatu 0JaTKOBY 1H(OpPMAIIitO, TOTIOB1Ib a00 MPE3EHTALIII0 HA TEMY:
1.1. The peculiarities of a public company.
1.2. The peculiarities of a joint-venture.
1.3. The peculiarities of a company with limited liabilities.
2. TloBTopuTH mpaBWja BHUKOPUCTAHHS 1H(QIHITUBHUX TpyM, MpaBuja MOOYI0BU
CKJIQTHOCYPSAHUX Ta CKJIATHOMIAPAIHUX PEUYEHb Ta BUKOHATH FPaMaTU4HI BIIPABH.

A S
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Jlitepartypa:

1. Anrmiickka MoBa. HapuanpbHUN MOCIOHMK JJISI CTYACHTIB CIHEHIAIbHOCTI
,,Mi>KHapoaH1 ekoHOMI4YHI BigHOcHHM /Ykianad: B.I. Munenko. — KipoBorpan:
KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,
2001.- 183 p.

Tema 7: Company Personnel
(ITepconas koMmnaHii)

Labour and social relations in business (CortianbHi BITHOCHHU y 0i3HECI)
. Assets and liabilities of a company (AKTHBH Ta TaCHBH KOMITaHi1)
3. Styles of management (CTuii ynpaBiiHHS)

N =

Jlekcuka. Ilpu BuB4YeHH1 Temu «llepconan kommnaHii» 3MICTOM JIEKCUYHOTO OJIOKY €
OCHOBHI JIGKCUYH1 OJMHHUIII, BUpA3H, Kiilie y cpepi B3aEMHUX BIJIHOCHMH Ha POOOYOMY
MICIIl; CJlOBa Ta THUMOBI Kiimie 1 (pa3u Ui CHUIKYBaHHA Yy OI3HEC CEpEeIOBHIIIL.
BaxxnuBuMm € 3aCBOEHHS TUMIOBUX (Ppa3 i po3MOBHU Ha MEPETOBOpax, KOH(EPEHIIisIX Ta
spMapKax.

KuarwuoBi cioBa: to earn salary, motivation, job satisfaction, social interaction,
colleague, status, position, achievement, assets, liabilities, productivity, styles of
management, to afford, inspirational, social life, to work overtime, counsellor,
performance appraisal, to set targets, to do a course, to prioritise, perks, Personnel
Officer, Advertising Executive, deadline, career, to match, value, recruitment advert, a
recruit, main quality, unique career, government policy, tax law, career opportunities,
interpersonal, confidence, to depend on/upon, revenue, challenge, approach, body
language, gestures, to tackle problems, to bang a fist, caveat [ ‘keiviet], to be responsible
for, to identify, qualification.

®onetuka. HeoOximgHO BMITH pO3Mi3HABATH TEMATU4YHY 1H(OpMAIIIO, PO3YMITH
OCHOBHY 1JIC}0 Ta JeTayll TEKCTy (Jiajory), 1HTepHIpeTyBaTH OCHOBHHUH 3MICT TEKCTY
(miamory).

IIuTaHHd 1J CAMOKOHTPOJIIO:
1. What is the difference between a female and a male styles of management?
2. Which style of management is better?
3. What is assets and liabilities of a company?

Camocriiina poborta
1. IligrotyBatu 1ogaTKoBy iHGOpPMAIliO (JI0MOB1Ib, pedepar, npe3eHTallin) Ha TEMY:
1.1. Male style of management: advantages and disadvantages.
1.2. Female style of management: advantages and disadvantages.
2. IloBropuTu mpaBWJia CTYNEHIB TMOPIBHSHHA B aHIJIHCBKIA MOBi, BHKOHATHU
rpaMaTHyHI BIPABHU.
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Jlitreparypa:
1. Anrmiickka ™MoBa. HapuanpHuUN MOCIOHMK JJIsI CTYACHTIB CIHEHIIbHOCTI

,2MixHapoaHi exoHomiuHi’/Ykianau:B.I. Munenko. — KipoBorpan: KHTY,
2007. — 112 c.

2. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,
2001.- 183 p.

3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. - 71 p.

4. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.

5. Streamline English (Destinations). Audio course for intermediate level. Oxford
University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio cassettes).

6. The language of trade. Jeanne S. Holden. Angie Campbell Group. — New York, -
132 p.

Tema 8: Customers (KimienTu/cnokuBaui).
. Customer care. (Po6oTa 3 Kj1ieHTaMM )
. Business correspondence. (Cknamgadast opiliiiHUX JTUCTIB)
3. Customer profile. (Ilpodins kiienTa)

N —

Jlexcuka. Ilpu BuBuenHi Temu «KiieHTH/crokuBadi» 3MICTOM JEKCUYHOTO OJIOKY €
Taki OCHOBHI TOHSTTS: TUIHU KII€HTIB, Mpo(diiib KIi€HTa, OCOOIMBOCTI pPoOOTH 3
KJII€EHTaMH, TOPIBHAHHS MOTped KiIi€HTIB B YKpaiHi Ta BenmkoOputanii, mOTEHIIHI
npoOsiieMu, SKI MOXYTh BHUHHUKHYTHM TiJ] 4ac poOOTH 3 KiieHTamMu. Baromum e
OTaHyBaHHS HABUYOK CKJIQJaHHS Ta HAMCAHHS OQIUIHHUX JTUCTIB.

Kurouosi caoBa: customer, to provide goods, to provide services, insurance, training,
repeat business, customer loyalty, code of practice, customer care, to complain about,
employee, employer, queue (am. LINE), qualification, opening hours, objective, What
do you do? Business analyst, introductory session, to enclose, to be dissatisfied with,
food hamper, to take care of ..., balance, increase Card limit, to charge, full range of
services, workstation, purchase, delivery on request, assembly services, discount,
Assistant Manager, Multinational retailer, courteous, to make an offer, to accept an
offer, to refuse an offer, to put through, aisle seat, to/a refund, store.

I'pamaTnka. BaxniuBuMm € TIpyHTOBHE MOBTOPEHHS OCOOJMBOCTEH YTBOPEHHS
MAaCUBHOTO CTaHy /I€CIOBa y TEMepillHbOMY, MHHYJIOMY Ta MailOyTHbOMY daci,
3aCBOEHHSI MPABUJI YTBOPEHHS IMACUBHOTO CTaHY 3 MOJQIBHUMH JIECIOBAMHU Ta TIPABUI
BXKMBaHHS 1H(IHITUBY 3 YaCTKOIO f0.

®onernka. HeoOXimHO BMITH pO3Mi3HABATH TEMATHUHY 1H(OpMAIIIO, PO3YyMITH
OCHOBHY 1JIf0 Ta JieTalli TeKCTy (Jiajory), 1IHTEpNpeTyBaTH OCHOBHHMU 3MICT TEKCTY
(miasory).

IIuTaHHA 19 CAMOKOHTPOJIIO
1. What is customer profile?
2. What kind of training can you name?
3. What is customer loyalty?
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4. What is the difference between two terms: to attach and to enclose?
5. Can you choose a company and make its customer profile?

6. What phrases can you use while working with a customer?

7. Give an example of direct and indirect questions.

CamocriitHa podoTa
1. [TinroTyBaTH 1OTOBIAL HA TEMY:
1.1. Choose a company and make its customer profile.
1.2. Make up a dialogue between a client and a shop-assistant.
2. BuBuuTH ciioBa Ta Bupasu 10 temu “‘Customers”
3. IloBTopUTH mpaBuja YTBOPEHHS MAaCHUBY 3 MOAAJBHUMH J1€CIIOBAMU Ta BXKUBAHHS
1H(IHITUBY 3 YaCTKOIO f0 Ta BUKOHATH TpaMaTH4HI BIIPaBH.

Jlitreparypa:
1. Anrmiickka MoBa. HaBuanbHMI TOCIOHHMK Uil  CTYACHTIB  CIEHIAIBHOCTI
,,MDKHapoaH1 eKkoHOMIuHI BigHocuHM /Ykianmad: B.l. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

Tema 9. Troubleshooting
(BupimeHHsi npo6JsieM KOMIaHii).
1. SWOT analysis. (SWOT anamni3).
2. How to write reports and memos (OcoOIMBOCTI HATUCAHHS 3BITY, MEMOPAHIyMY).
3. Business advising. (HaganHst AT0BUX KOHCYJIBTAIIH).
4. How to write a good SWOT analysis (OcobmuBocti Hanmucanas CBOT ananizy).

Jlekcuka. Ilpu BuBYEHHI JaHOI TeMH OCOOJHMBY yBary HEOOXiJHO 3BEpHYTH Ha
BuBuUeHHs JIO Ta BupasiB, 1110 CTOCYIOThCS MPOoOJeM KOMIaHii Ta ix BUpilieHHs. Barome
3HAYEHHS MAalOTh OCHOBHI CJIOBA Ta BUPa3u 3 TEMU, Y4acTh y AUCKYCIsX Ta 0GOPMIICHHS
HEOOX1THUX JTOKYMEHTIB. BaromMum € BUBYEHHS CTPYKTYPH HAIlMCAaHHS MEMOPAHyMY, a
TaKO TUIOBI cjI0Ba 1 BUpa3u ais ckiaganus CBOT ananizy.

Kurouosi ciioBa: to achieve goals, objective, to get the results, to re-plan the strategy,
management consultant, company’s performance, to recommend changes, to make smth,
more efficient, SWOT analysis, troubleshooting, to solve problems, forward-looking
company, to lose one’s reputation, to appoint MD, to generate awareness, to encourage,
to cut costs, to make money, to do well financially, competitive, solutions, ‘quick fix’,
‘hard sell’, ‘soft sell’, proportion, average (on average), decade, a fair deal, sub-
committee, vehicle, appraisal-programme, prospective buyer, to avoid problems, to be
similar to smth/smb, survey, premises.

I'pamatuka. [Ipy BUBUEHHI TEMHU Ba)XXJIMBUM € I'PYHTOBHE BHBYEHHS OCOOJMBOCTEH
HanucanHd CBOT awnanizy Ta CTpyKTypH CKJIAQIHOMIAPSIHUX JOJATKOBHX pPEUYEHb Ta
HAPSIAHUX TPUYUHH.

®doneruka. HeoOXiHO BMITH pO3MI3HABATH TEeMAaTHUYHY 1HGOPMAIlI0, PO3YMITH
OCHOBHY 1/If0 Ta JieTalli TEKCTy (Jiajory), IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY
(miamory).
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ITuTaHHA 1J9 CAMOKOHTPOJIIO:
. Give the definition of a SWOT analysis.
2. What are the main factors to be taken into account while preparing a SWOT
analysis.
What is the role of SWOT analysis in a Business plan?
Make a SWOT analysis of a well-known company in the world.
Make a SWOT analysis of a well-known company in the region.

[E—

S W

Camocriiina podorta
1. [TinroryBatu momaTKOBY iH(pOpPMAIIiIO (OTIOBIAB, pedepat, mpe3eHTaIlil0) Ha TEMY:
1.1. Tips for preparing a good SWOT analysis.
1.2. The peculiarities of writing a SWOT analysis in English.
2. TloBTOopuTH CTPYKTYpy CKIQAHOMIAPAIHUX JAOAATKOBHX PEYEHb Ta MiAPSAHUX
IPUYUHYU Ta BUKOHATU I'paMaTU4H1 BIIPABH.

Jlitreparypa
1. Anrmiickka wmoBa. HaBuanbHMII TOCIOHMK JJIi CTYACHTIB  CIEIiadbHOCTI
,,MiKHapoaH1 eKoHOMIuH1 BiHOcuHM /Ykianad: B.I. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. KommiekT MoOJ00T0 MANPUEMITS AHTIIHCHKOI MOBOIO 3 KOMITAKT-IHCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.

4. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,
2001.-183 p.

Tema 10. Company history
(IcTopist kommnaHii)
1. The history of a company’s success (IcTopist ycrnixy KoMmaHiii).
2. The FORD Company. (Ictopist komnasii Ford).
3. The main principles of making presentation of a company
(OcobauBOCTI Mpe3eHTallli KOMIIaHii).

Jlexcuka. [lpu BuBUeHHI TemHu «lcTopis KOMOaHIl» 3MICTOM JIEKCUYHOTO OJIOKY €
OCHOBHI TOHATTS CTOCOBHO I1CTOpii CTBOPEHHS KOMIIaHii, Ii CTPYKTypH, mpoOieMm Ta
MepCcreKTuB. Barome 3Ha4YeHHS MarOTh OCHOBHI CJIOBa Ta BUpPa3d Ha IMO3HAYCHHS
OCHOBHUX XapaKTEPUCTHUK AISTbHOCTI KOMIIaHii.

KuarwuoBi ciaoBa: marketing literature, annual report, company presentation, to be
established, founder, key events, to be backed by smb, to pioneer, production line,
assembly plant, sole, cushion, manufacturing rights, to negotiate the rights, a quarter,
disposable goods, to obtain a licence, asset management, to merge.

I'pamaTtuxa. [Ipu BuB4YeHH1 TemMu [cTOpis KOMMNaH1i BaXXJIMBUM € IPYHTOBHE BUBUYCHHS
CTPYKTYPH CKJIQJHOMIIPSAHUX PEUYEHb YMOBH, OCOOJIMBOCTEW BXKMBAHHS CIIOJYYHUKIB
in order to, while, a TakOX CKJIQIHOMIAPSAIHUX PEUEHb YaCy 31 3HAUEHHSIM OJTHOYACHOCTI
(cmonmyunuku: while, when) Ta CKJIagHOMIAPSAIHUX pEUYEHb Yacy 31 3HAYEHHSIM
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HacTynmHocTl (cmoiyyHuku the next, after). OcoOGauBYy yBary ciij 3BEpHYTH Ha

y3rOJIKEHHS YaciB y CKJIQJAHOMIIPSAHUX PEYCHb Yacy 31 3HAUEHHSIM HACTYITHOCTI.
doneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMAaTHYHY 1HGOPMAIlII0, PO3YMITH

OCHOBHY 1JI€f0 Ta JieTalli TeKCTy (Aiajory), 1IHTEpNpPeTyBaTH OCHOBHHMM 3MICT TEKCTY

(miasnory).

IIuTaHHd AJ CAMOKOHTPOJIIO:
1. What are the main factors in making a successful presentation?
2. What are the electronic means to be used while presentation.

Camocriiina poborta
1. [TinroryBatu momaTkoBy iH(GOpPMAIIiIO (IOTIOBiAB, pedepat, mpe3eHTaIlil0) Ha TEMY:
1.1. How to make a good presentation of a company?
1.2. The problems you might encounter while making presentation.
2. TloBTOpUTHU CTPYKTYpH CKJIQJAHOMIAPSAHUX PEUYECHb YMOBH, CKJIQJHOMIIPSIAHUX
pedyeHb Yacy 31 3HAUYEHHSIM OJHOYACHOCTI Ta CKJIATHOMIAPAIHUX pEYeHb Yacy 3i
3HAYEHHSM HACTYIHOCTI 1 BUKOHATH I'PaMaTU4HI BIIPABH.

Jliteparypa:
1. Anrmiiiceka ™moBa. HaBuanbHUN TOCIOHHMK [T CTYIEHTIB CHEIIaJbHOCTI
,MikHapoaHi ekoHOMIYHI BimHocuHN /Ykmanad: B.I. Munenko, — KipoBorpan:

KHTY, 2007. — 112 c.
2. Guide to Virgin Group. June-2004. New Line Publishing, N.Y. —2004. — 59p.
. KommiekT Mmoomoro manpueMils aHTIIHCBKOI MOBOIO 3 KOMITAKT-IHCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.

(8]

Tema 11: Business travel
([TlinoBa momopo:x).

1. Foreign business trip (BiapsikeHHs 3a KOPIAOH)
2. Social conventions in business environment.

(Ocob6IMBOCTI KPOC-KYIBTYPHUX KOMYHIKAIlIN y I1IJIOBOMY CEpPEIOBHIIII)
3. Making up itinerary (Po3po0xka rnporpamu Bi3UTY JI0 1HIIIOT KpaiHM)
4. Peculiarities of business etiquette in the UK/USA.

(OcobnuBocTi eTukery y BenukobpuTaHnii).
5. Making oral and written contacts (Y cHe Ta TUChbMOBE HAJIaroXKCHHsI KOHTAKTIB).
6. Booking tickets. Travelling by land, sea or air.

(3amoBneHHs KBUTKIB. [logopoxk iTakoM, aBTOMOO1IEM YU MOTSATOM).
5. Booking a hotel room (bpoHtoBaHHS KIMHATH y TOTeJ1).

Jlexcuka. [Ipu BuBYeHHI TeMH «[17I0BI TOAOPOXKI Ta €TUKET JILJIOBOTO CITUIKYBaHHS»
3MICTOM JIGKCUYHOTO OJIOKY € OCHOBHI JIEKCMYHI OJWHHII, BUpa3H, Kiime y cdepi
JiI0BOTO criyikyBaHHs. OCOOJIMBY yBary Ciiji 3BEpHYTH Ha TUIOBI (Ppa3u ycHOro (rpu
3ycTpiui Ta mo TenedoHy) Ta MUCHMOBOTO (JIJIOBAa KOPECHOHACHINIS) HaJaroKeHHS
KOHTAKTIB Ta BEJCHHS AUIOBHX TEPEroBOPiB, a TAKOX MpPaBHJIA [IJIOBOTO E€TUKETY Yy
pi3HHX KpaiHax. Barome 3HadeHHs MalOTh OCHOBHI CJIOBAa Ta BUpPa3d Ha TO3HAYCHHS
PI3HUX TPAHCHIOPTHUX 3ac00iB, MOBJICHHEBI KIIIIE CHUIKYBaHHS Ha BOK3all (B
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aepomopTi), y TPAHCHOPTI, THUMOBI (pa3d NpH KYIMiBJIi/pe3epByBaHHI KBUTKIB Ta
OpOHIOBaHHS KIMHATH y roTefi. BaXinBo 3acBOITH OCOOJIMBOCTI HAIlMCAHHS J1JIOBOTO
nucTa (CTPYKTYpY, TUIOBI ¢pa3u, OCHOBHI BUMOTH JI0 3MICTY).

Kurwuosi cioBa: itinerary, business trip, colleague, cultural differences, social
conventions, to arrange a meeting, to find out, to guess, arrangements, suggestion, a
tour, obvious, staff, stuff, opposite opinion, opinion of the majority, business card, the
Mediterranean Sea, host’s family, office party, to compare, Chief Sales Director,
advertising campaign, Managing Director, to attend a conference, daily, Head Office, to
suffer from jet lag, culture gap, a tip, the rest, office lady, space, to be promoted, to
dominate, scheme, overseas, amusements, salary, to spill.

I'pamatuka. [lpu BuBYeHHI Temu Jlinosa noooporc  BaXJIUBUM € TPYHTOBHE
BUBYCHHS CTPYKTYpPH CKJIQIHOMIIPSAHUX O3HAYaJbHUX pPEUYEHb, OCOOIMBOCTEH
BXKMBaHHS 1H(QIHITUBHUX KOHCTPYKIIIH Ta CKIaAHONIAPATHUX PEUCHb METH.

®donetuka. HeoOXiHO BMITH pO3MI3HABATH TEeMaTUYHY 1HGOPMAIlI0, PO3YMITH
OCHOBHY 1JI€f0 Ta JieTalli TeKCTy (Jiajory), 1IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY
(miasnory).

ITuTaHHA 1J CAMOKOHTPOJIIO:
1. Give the definition of social conventions.
2. What social conventions can you name?
3. Name the difference in exchanging a business card in Europe and in Asia.
4. What is a jet-lag?
5. What are the ways to book a hotel room?
6. Describe your trip abroad (or to another town).

Camocriiina poborta
1. [TinroryBatu momaTkoBy iH(GOpMAIIiIO (OTOBIAB, pedepat, mpe3eHTAaIlil0) Ha TEMY:
1.1. Tips for telephone etiquette.
1.2. How to make positive first impression.
1.3. Difference in European and Asian etiquettes.
2. TloBTOpUTHU CTPYKTYpH CKJIQJAHOMIAPSAHUX PEUYECHb YMOBH, CKJIQJHOMIIPSIAHUX
peyeHb O3HaYaJbHUX pEUYeHb, OCOOIMBOCTEH BXKMBaHHS 1H(IHITUBHUX KOHCTPYKIIN Ta
CKJIQJHOMIAPSTHUX PEYEHb METH 1 BUKOHATH IPAMATHYHI BIPABH.

JlitepaTtypa:

1. Anrmiiceka ™moBa. HaBuanbHUN TOCIOHHMK [T CTYIEHTIB CHEIIaTbHOCTI
,MiKHapoaH1 ekoHoMIiuHI BigHOcuHM /Yknamad: B.l. Munenko.— KipoBorpan:
KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —

Manchester. — 57 p.

Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. — 59p.

4. KoMIUIEKT MOJIOAOTO MIAIPUEMIIS aHTTIHCHKOI MOBOIO 3 KOMITAKT-IUCKOM Young
Enterprise.

W
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Tema 12: Goods and services
(ToBapu Ta mocayru)
1. Features and types of goods and services (XapakTepucTHKa Ta BUAU TOBAPIB 1
MOCITYT)
2. Unique selling points of a product (YHikanpH1 XapaKTepUCTUKH TOBAPY)
. Customer profile (ITpodinp kiieHTa)

W

Jlexcuka. [Ipu BuBdueHHi Temu «ToBapu Ta MOCIYTH» 3MICTOM JIEKCHYHOTO OJIOKY €
OCHOBHI JIGKCMYHI OJWHUII, BHpa3d, Kiilme y cdepl BUTOTOBIEHHS Ta MPOAAKY
TOBapPY/MOCIYTU: OMHUC MPOIYKTY 3a 30BHIIIHIMUA XapaKTEPUCTHUKAMHU, OCHAIICHHSIM Ta
(GYHKIIOHANBHICTIO; BUAM Ta (OPMHU TOCIYT; CJIOBAa Ta THUIOBI Kiimie 1 ¢pa3u s
Mpe3eHTalllsl MPOAYKIIil; MOPIBHSIHHS MPOAYKIi. BaXauBUM € 3aCBO€HHS TUIIOBUX (pa3
Uis po3MOBH Ha sipMapky. Ciia 3BEpHYTH yBary Ha OMOpPHI (pa3ul Al MPOBEICHHS
aHaji3y TaOJauIlb Ta Jlarpam.

Kurouosi ciioBa: Unique selling points, customer profile, product’s features, benefits,
durable, trim, shoulder strap, brass locks, top-of-the-range, dull, eye-catching, high
performance, to invent (invention), prototype, working model, to overtake, to get
backing, hose [houz], to steal, attitude, demand, proposition, Marketing strategy,
Comparative degree, Superlative degree, discreet, light fabric, fmcg, consumer durables,
media, slim, software, multi-lingual, interpreter, databank, currency converter, on-screen
menu, preview mode, turnover, award, efficient, to withdraw, raw materials.

®onernka. HeoOXimHO BMITH pO3MI3HABATH TEMATHUHY 1H(OpMAIIIO, PO3YyMITH
OCHOBHY 17Iel0 Ta JeTall TEKCTy (J1ajory), IHTepHpeTyBaTH OCHOBHUN 3MICT TEKCTYy
(miamory).

IIuTaHHA AJ CAMOKOHTPOJIIO:
1. Give the explanation of Unique selling points of a product.
2. What is fast moving consumer goods?
3. What is consumer durables?

CamocriitHa podoTa
1. IligrotyBatu noaaTkoBy iHGOpMaIliO (JI0MOB1Ib, pedepar, npe3eHTallin) Ha TEMY:
1.1. Make a presentation of a product giving its best features (USPs).
1.2. Make a presentation of service providing its best options.
2. TloBTOpHUTH CTPYKTYypH CKIATHOMIAPSIHUX JOMYCTOBUX PEYCHBb MJI BHUPAKCHHS
HepeanbHOi, Oa)kaHoT1 /il B TeNMepilIHbOMY Yaci Ta BUKOHATH IpaMaTU4Hi BIPABH.

Jliteparypa:
1. Anrmiiceka wMoBa. HaBuanpHUNT TOCIOHMK JUIsl  CTYIEHTIB  CHEIaJbHOCTI
,MDKHapoaH1 eKOHOMIuHi1 BigHocunm /Ykianad: B.I. Munenko, — KipoBorpan:

KHTY, 2007. — 112 c.
2. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,

2001.-183 p.
3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh Gate,
2001.-71 p.
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4. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.

5. Streamline English (Destinations). Audio course for intermediate level. Oxford
University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio cassettes).

Tema 13. Retailing
(Po3apiona ToprisJsi).
1. Traditional and non-traditional ways of selling and shopping.
(Tpamurifini Ta HETPAAUIIIIHI CTOCOOM MOKYTIOK 1 MMPOIAXKY).
2. The history of a bar-code and its purpose.
(IcTopis BUHUKHEHHSI IUTPUX-KOLY Ta HOTO PI3HOBUIN).
3. The IKIA Company — leader on the world market.
(Kommanist IKEA — nigep po3npiOHOT TOPriBii).
4. The main tips how to make a contract. (OcoOJIUBOCTI HaNIMCaHHSI KOHTPAKTY).

Jlexcuka. IIpu BuB4YeHHI Temu «Po3apiOHa TOPriBiisl» 3MICTOM JEKCHYHOTO OJIOKY €
JIO Tta BUpa3su Ha moO3HAUYCHHS (OpPM TOPriBii, OCOOIMBOCTEN iX oOpraHizarii,
peryjtoBaHHs, ii poyli 'y MIKHApOJHIM eKOHOMIuHiM iHTerpamii. KpiMm Toro ciin
3BEpPHYTHM yBary Ha MEXaHI3MU PETYJIOBaHHS TOPTiBJl, a TaKOX HAa BU3HAYCHHS
0COOJIMBOCTEN TOPTiBEeNbHOI MOJITUKUA. Baromum € omaHyBaHHS HAaBUUYOK HaIlMCaHHS
KOHTPaKTy.

Kuarwuosi cioBa: retailing, retail outlet, wholesaler, middleman, margin [‘ma:dZIn],
consumer, department store, supermarket, mail-order catalogue, packaging, opening
hours, queue, specialist retailer, chain store, door-to-door sales, TV sales, e-commerce,
cash and carry, benefits, entertainment, appeal, insurance policy, to take smth for
granted, barcode, pattern, electronic scanner, to represent, underneath, three-digit code,
to commemorate, supplier, package size, a tin, checkout counter, till display, to deduct,
stock total, a wide variety of goods, switchboard operator.

I'pamaTtuka. BaxiuBuMm € rpyHTOBHE MOBTOPEHHS OCOOJIMBOCTEH yTBOpEHHS (Qopm
ymoBHOro crnoco0y (Conjunctive II) Ta 3acBo€eHHS OCHOBHHUX IMpaBWiI 1070 cdep
BxuBaHHs Conjunctive Il (y BBIWIMBUX NpOXaHHSAX Ta MNHUTAHHAX, Y Mopajgax, y
moOa)kaHHAX ).

®onernka. HeoOXimHO BMITH pO3Mi3HABATH TEMATHUHY 1H(OpMAIIIO, PO3YyMITH
OCHOBHY 17Ief0 Ta JeTajl TEKCTy (J1ajory), IHTepHpeTyBaTH OCHOBHUN 3MICT TEKCTY
(miamory).

IIuTaHHA AJ CAMOKOHTPOJIIO
1. What is the main difference between traditional and nontraditional retailing?
2. What is e-commerce and name its main types?
3. What information is presented in a bar-code?
4. Name the main kinds of retailing outlets.

CamocriitHa podoTa
1. IligroTyBaTH I0MOBI/Ib HA TEMY:
1.1. Advantages of e-commerce.
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1.2. Make a presentation about different types of retailing.

2. TloBropuTu mpaBuia OCOOJMBOCTEW YTBOpPEHHS (OPM YMOBHOIO CHOCOOY
(Conjunctive II) Ta 3acBo€HHS OCHOBHUX MpaBui 11070 cep BxuBaHHs Conjunctive I
Ta BUKOHATH rpaMaTU4HI BIPABH.

Jlitepartypa:

1. Anrmiiceka ™moBa. HaBuanbHUN TOCIOHHMK [T CTYIEHTIB  CHEIIaJbHOCTI
,MiKHapoaH1 ekoHoMiuHI BigHOcuHM /Yknamad: B.l. Munenko.— KipoBorpan:
KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. KommiekT MoOJ0O0TO MANPUEMIT AHTIIHCHKOI MOBOIO 3 KOMITAKT-IHCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.

4. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,
2001.-183 p.

Tema 14: Marketing and Advertisement
(MapkeTuHr Ta pekiama).

1. Marketing and Market (MapKkeTUHT Ta PUHOK).

2. Marketing concepts (Konuerniii MapKkeTHHTY).

3. The ways of distribution of products or services (Bubip musxiB 30yTy mpoayKirii).
4. Advertisement in the distribution system. Successful advertisement.

(Pexnama y momitumi 30yty. [lopaau mys ycnimHoi pekiaMn).
5. Brand-names and advertising logos (bpenau Ta pexiaamMHi BUCIOBH).

Jlexcuka. [1pu BuBueHHi Temu «MapKeTHHT Ta peKiIaMa» 3MICTOM JEKCHYHOTO OJIOKY
€ OCHOBHI TMOHATTS PHUHKY Ta MAapKETUHTY, MapKETHHTOBOTO 1HCTPYMEHTapilo.
BusHauaroTbcst 0COONIMBOCTI  KOXXHOTO 31 MNUIAXIB 30yTy MPOAYKIi, a TaKoxX
BHU3HAYAIOTHCS TIEPEeBard Ta HEOOJIKH Pi3HUX BUAIB pekinamu. Ciil 3BepHYTH yBary Ha
0COOMMBOCTI TMOOYAOBH TEKCTOBOiI pekJiaMd. Baromum € omaHyBaHHS HaBHYOK
HaNMCaHHS PEKJIAMHOTO JHCTa (CTPYKTYypH, THIIOBUX CIIB 49U (pa3, CTUIIO, THUITY
3BEpPTaHHS Ta 1H.).

Kuruosi ciosa: effectiveness, brand-name, market, Marketing, policy, Marketing
concept, marketing tools, price policy, communication policy, Distribution policy, ways
of sales, product range, product quality, innovation of product, customer satisfaction,
price, areas of marketing, product focus, four Ps, customer focus, solution, access.

I'pamatuka. O3snaiiomyieHHS 3 ocoOnuBocTsAMU BukopuctanHs Conjunctive y
CKJIQJHOMIAPATHMX PEUYEHHSIM YMOBU 31 3HAUEHHAM HEpeaJbHOCTi. BuzHaueHHs
OaraTo3HavHOCTI JiecnoBa to do/to make Ta cep ioro BKUBaHHS.

®doneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMAaTHUYHY 1HGOPMAIlIIO, PO3YMITH
OCHOBHY 1/If0 Ta JieTalli TEKCTy (Aiajory), 1IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY

(miasnory).

IIuTaHHA 19 CAMOKOHTPOJIIO
1. What is marketing?
2. What does marketing concept consist of?
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What role does marketing policy play in the development of production?
What are the instruments in Marketing?

What factors do influence the market of products?

What is understood by the concept ,,Advertising and branding*?

What is communication policy? Its tasks.

NoWwnseWw

Camocriiina poborta
1. ITigroTyBatu 0JaTKOBY 1H(QOpPMAIIiIO, TOTOB1Ib a00 MPE3EHTALIII0 Ha TEMY:
1.1. Components marketing policy.
1.2. Introduction of marketing policy in enterprise.
1.3. Description of product (Choice of product and its presentation).
2. lTloBroputu mpaBuna  ocobiuBocTsiMA  BukopuctanHs  Conjunctive y
CKJIQIHOMIAPSAHUX PEUYCHHSIM YMOBHM 31 3HAUEHHSM HEPEATbHOCTI Ta BU3HAYEHHS
Oarato3nayHocTi jiecioBa to do/to make Ta cdep Horo BXKHBaHHS 1 BUKOHATH
rpaMaTUyHI1 BIPABH.

Jlitreparypa
1. Anrmiickka wMoBa. HaBuanbHMII TOCIOHMK JJIi  CTYACHTIB  CIEIiadbHOCTI
,,MiKHapoaH1 eKoHOMIuH1 BijHocuHM /Ykianad: B.I. Munenko. — KipoBorpan:

KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.
Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. — 59p.
4. KOMIUIEKT MOJIOZIOTO TIANPHUEMIISI AHTIIACHKOI MOBOIO 3 KOMIAKT-AUCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.

(8]

Tema 15: International Trade
(Mixxnapoana ToprisJist)

1. International economic integration and international trade.
(MixHapoHa €KOHOMIYHA IHTETpallisl Ta MiXKHAPOHA TOPTIBIIA).
The forms of international trade. (dopMu Mi>kHapOIHOT TOPTIBIII).
Trade policy and protectionism. (TopriBenpHa MoIITUKA Ta MPOTEKIIOHI3M).
Regulation of international trade. (PeryiroBanHs MI>KHapOJAHOT TOPTIBII1).
World trade organisation (WTO). (CiToBa opraHi3aitisi TOPTiBJIi).

SN w

Jlexcuka. IIpu BuB4YeHHI TeMu «MDKHApOAHA TOPTIBIs» 3MICTOM JIEKCUYHOTO OJIOKY
€ JIO Ta Bupasu Ha mo3HaueHHS (HOPM MIKHAPOJHOI TOPriBii, OCOOTUBOCTEH iX
oprasizailii, peryJjroBaHHs, ii pojl y MDKHApOAHIN ekoHOMI4HiM iHTerpamnii. Kpim Toro
CHiJl 3BEpHYTH yBary Ha MeEXaHI3MHU PETyJIIOBaHHS MIKHAPOJHOI TOPTiBJIl, METOAM
MDKHApPOHOT TOPTiBJll, a TAKOX HA BU3HAYEHHS OCOOJMBOCTEH TOPTiBEJIBHOI MOJITHUKH.
Baromuwm € onanyBaHHsI HAaBUYOK HAMMCaHHS KOHTPAKTY.

Kurouosi cioBa: world trade, conference of world trade, commerce, trade policy,
protectionism, export, import, specialisation, the world market, additional charge on
border, VAT (Value Added Tax), trade agreement, invoice, organization of world trade,
commodities and services, money flow, capital, rate of exchange, pay balance, free
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trade, economically powerful nations, selective protectionism, industries, tariffs,
advocates, willingness to negotiate non tariff measures, foreign direct investment,
procurement, associated with, procedures.

doneruka. HeoOXiHO BMITH pO3Mi3HABATH TEeMAaTUYHY 1HGOPMAIlIIO, PO3YMITH
OCHOBHY 1JI€f0 Ta JieTalli TEKCTy (Jiajory), 1IHTEpNpeTyBaTH OCHOBHHMM 3MICT TEKCTY

(miasnory).

IIuTaHHA AJ CAMOKOHTPOJIIO
1. What is export and import? Give brief description.
2. What is the reason for Ukraine to imports some products and to export?
3. What are the risks involved in international trade?
4. Explain the meaning of Free Trade.
5. What is the role of WTO in the international trade?

CamocriitHa podoTa
1. IligroTyBaTH I0MOBI/Ib HA TEMY:
1.1. Advantages of WTO for Ukraine.
1.2. Minuses for Ukraine to be a member of WTO.
1.3. Export- and Import operations of Ukraine.

Jliteparypa:
1. Amrmiiceka wMoBa. HaBuanpHUN TOCIOHMK JUIsl  CTYIEHTIB  CHEIaJTbHOCTI
,MiKHapoaHi exoHomiuHI BigHocwHM /Yknamad: B.I. Mwunenko. — KipoBorpan:

KHTY, 2007. — 112c.

2. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh Gate,
2001.—- 183 p.

3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh Gate,
2001. =71 p.

4. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.

5. Streamline English (Destinations). Audio course for intermediate level. Oxford
University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio cassettes).
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Tunosi JJeKCHUKO-rPaAaMaTH4HI 3aBIAHHA
I. Complete the following sentences using one of the words from the table.
a) raw materials b) salary c) labour d) customer profile e) status

f) features g) labour costs  h) benefits 1) advertisement ]J) taxes

A company’s marketing department should decide what type of person will buy their

product and have a 1 or description of the consumer in mind. Then they can
design their advertisements. A good 2 should describe the 3 or
characteristics of the product as well as the 4 or advantages of buying the

product. The price of a product depends on various factors. Production costs are affected
by the availability of ___ 5, or workers and the availability of ___ 6, or the things
needed to make the goods. How much the company has to pay the workers, or ___ 7 |
1s another factor, and also the amount the government charges the company in 8 .
The people who work for a company, or the company’s labour force are the company’s
most important asset. Many different things motivate people to work, such as 9
or money, 10 or the position they have in the company and society.

1 2 3 4 5 6 7 8 9 10

II. Circle correct answer:
1. When I entered the office, most people ... at their desks.
a) worked b) were working c) have worked d) would work
2.We ... our reports yet.
a) had written b) haven’t written c) wrote d) write
3. Interest rates ... by 1% last year.
a)raised b)rose c¢)haverisen d)have rosen
4. At the end of ... busy day, sleep is the best tonic.
a) the b)a c) these d) -
5. entire (which word is the synonym?)
a)young b)open c¢)proper d) whole

I1I. Choose the correct answer.

1. ... coffee is very expensive at the moment.

A)The b)A «c¢)— d)These
2. T haven’t given ... permission to borrow my calculator.

a) anyone b) somebody c)everybody d) no one
3. Jane and Tom play soccer for their school team. In the last game Jane scored three
goals and Tom scored only one. Jane plays ... aggressively than Tom.
a) as b) so C) more d) a few more
4. A tourist wants to know ... .
a) where are guided tours b) are there guided tours
¢) where can they buy guided tours d) if there are guided tours
5. You ... be hungry after such a big dinner.
a) are allowed b)hadto <c¢)can’t d)don’thave to
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6. David and Rebecca Carter, who ... married about a year ago, recently bought a new house.
a) have been b) was c) got d) has

7. Terry is in bed. He ... flu.

a) is having b) has been c¢) will be having d) was having

8. You’ve been out of work for several months, so you apply for a job that ... doing
something you don’t like.

a) involve b) will involve ¢) won’t involve d) will have involved

9. ... did Mr. Morris explain to that he had some personal problems?

a) Why b) Who ¢) Whose d) Where

10. Without your help Bill would never have been able to get there on time, ... he?
a) won’t b) would ¢) wouldn’t d) will

11. ... was a very heavy frost last night.

a) It b) There c¢) This d) That

12. Galileo proved that the Earth ... round the Sun.

a) had moved b) moves c¢) willmove d)is moving

13. He promised ... all night.

a) working b)towork c¢)work d)tohave worked

14. They were not allowed ... their presents until Christmas morning.

a)open b)opening c)toopening d)to open

15. This kind of fish ... with a white sauce.

a) served b) had served c)isserved d) is being served

16. What would you do if there ... an earthquake?

a) was b) would be c)1is d) had been

17. This person can ... .

a) depend b) be depended on c) depended on d) depend on

18. I remember ... the book in many bookshops, but I don’t remember what shops they
were.

a)tosee b)seeing  c)to seeing d) being seen
19. Susan, ... brother you met at the party, is going to work in Africa.
a) whose b) who ¢) what d) whom

20.1 ... a cigarette a day but now I smoke ten.
a) was used to smoke b) am used to smoking
c¢) got used to smoking  d) used to smoke

Translate the sentences into English using essential vocabulary:

Harmma xommnanis 3a6e3nedye ToBapamMu Ta HaJla€ TIOCIYTH CTAKyBaHHS 1 TPEHIHTY.
Koxna koMIanisg xoue MaTu MOBTOPHUI O13HEC 1 JOSIBHICTH 3 OOKY KITI€HTIB.

S mparirioro y BiAAUT poOOTH 3 KIIEHTAMHU.

Bu konmn-HeOy b CKap KUITUCS Ha MOCIYTH I1€1 KOMMIaHii?

Ckibku pOOITHHKIB Mae 1iei poOoToaaBelb?

Bubaure, 51 He 3HaB, IO TYT € Yepra.

Axwuit rpadixk podoTH 1bOro 6aHKy?

SIka ocHOBHA IIJIb BalIoi KOMITaHii?

9. Yum 3aiimaerecn?

10.Bin HaMaraeTbest mMiATpUMYBaATH ce6e y popMi Ta MIKIYETHCS PO CBOE 310POB’ 5.
11.Bona He3a10BOJIEHAa YMOBAMU ITO3UKH.

XN B D=
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12.CK17bKH TpOIIIEH 3aJIUIIUIOCS y TeOe Ha paxXyHKY?

13.baHK 3HIMa€ MJIATHIO 32 MOCIYTH OBHOTO CIIEKTPY MOCIYT.

14.Bu HajaeTe MOCIYry AOCTaBKU Ta 300pKH MeOJIIB 32 3HUKKAMU ?

15.JI>)xon CMIT — TOMIYHUK MeHeKepa. BiH 3aBxau YeMHUIA.

16.51 xouy, 11006 MEeH1 TOBEPHYJIM T'POIIIl B Mara3uHi.

17.Marks & Spencer — 11e MbKHApOTHHM pO3APIOHHI TOPTrOBEILlb, BITOMUI Y BCHOMY CBITI.
18.41 xouy 3amoBuTH KBUTOK 110 [Tapmxky. Micue Oi1st mpoxony, Oyab-iacka.
19.CkinbKku Mara3uHiB Ma€ s KOMIaHis ?

Tunosi JeKCUKO-rpaMaTHYHi 3aBJIaHHA 10 CEMECTPOBOT0 KOHTPOJII0

I. Choose the correct answer.

1. Go down ... Kingston Street and turn right into Mill road.
a) the b) a c) these d) -

2. I don’t like milk in ... coffee.

a) - b) the c)a d) these

3. At the end of ... busy day, sleep is the best tonic.

a) the b)a c) these d) -

4. We’ll go for a walk if ... sun comes out.

a)a b) - c) the d) this

5. Could you give me ... information I asked for in my letter?
a) the b) a ¢) an d) this

6. ... two missing explorers have been found safe and sound.
a) — b) The c) That d) Some

7. ... President is the largest cruise ship in the world.

a) Some b) The c)A d) -

8. This is going to be fog and ... cold weather all next week.

a)a b) — c) the d) any
9. Please give me a cup of coffee with ... cream.
a)a b) the c)— d) any

10. Stella liked her job in London and she is hoping to find
... same sort of job in Newcastle.

a) the b) this c)— d)a

11. Does ... have change for a pound?

a) anybody b) anything c)someone d)somebody
12. I'looked for my newspaper, but I couldn’t find it ... .
a) nowhere b) somewhere c)anywhere d) anything
13. ... would be silly to go out now.

a) There b) It c) Its d) -

14. Help ... to sandwiches, please.

a) yourselves b)you  c)me d) your

15. We have done this exercise ... .

a) ourself b) yourself c¢) ourselves d) yourselves
16. Neither ... likes rock music.
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II.

a) of they b) girls c) of us d) out of us
17. That isn’t my key. ... is here.
a) My b) Me ¢) Mine d) None of me
18. That was the ... movie I’ve ever seen.
a) worst b) bad c)worse  d) worser
19. Those shoes cost ... mine.
a)much an b)asmuchas c¢)moreas d)as more as
20. The people who arrived ... got the best seats.
more earlier b) most early c) the earliest d) much early
21. The smaller a garden is, ... it is to look after.
a) the easier b) more easy c) easier d) more difficult
22.1don’t know where ... .
a) did he go b) he went c) went he d) yesterday he went
23. 1 wonder who ... .
a) did help him to escape b) to escape did him help
¢) him helped to escape  d) helped him to escape
24. Do you know ... ?
a) what sort of city is Sydney b) what sort of city Sydney is
c¢) is Sydney sort of city d) sort of city what is Sydney
25. She asked him ..
how much did he expect to earn
how much he expected to earn
how will he expect to earn
how many he expected to earn
26. ... Einstein speak English when he went to live in the USA?
a) Could b)Must c¢) Should d) Ought
27. Mary ... swim when she was three.
a) should b) may c)oughtto d)could
28. You ... be joking. No one buys two Rolls Royces.
a) haveto b)must c¢)should d) are able to

Translate the sentences into English using essential vocabulary:

1. fxa misybHICTH BAIIOi KOMITaHii?

2. Hama xoMmanis 3aimyueHa y BUpOOHUIITBO 3BYKO3aIHCIB.

3. Ham Binain BiAmoBigae 3a BAPOOHULITBO Ta MPOJAK KOHKYPEHTOCIIPOMOKHUX

TOBapIB.

4. B sxiii ramy3i BU npaiioere?

Hamma mixnapoaHa kommaHisg Bene cBiil 6i3Hec y 30 kpaiHax cBiTy.

MatepuHChbKa KOMITaH1s Ma€ CKJIAHy CTPYKTYpPY Ta MOX€e BOJIOJIITH 1HIIUMU

KOMITaHIsIMU.

Mu npairoeMo B Jo4ipHiil koMmadii B [{y0iHi.

Bu Bxxe o3Haiomunucs 3 piHaHCOBUMU JaHUMH 1€l MyOa19YHOT KOMMaH1i?

. bpuTanceki ABianiHii € oqHIMH 3 HAHOTBIINX aBianepeBi3HUKIB.

0 KomnaHis € BiIITaHOIO CBOIM KITI€EHTaM, SKOCTi TOBapiB Ta PO3MIUPEHHIO MOCITYT
0 BCiid KpaiHi.

11.Mu He 30upaemocs criB-(iHaHCYBAaTH LeH POEKT.

SN

5 0%
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12.Bci npeTeH1IeHTH MaloTh TapHI KOMYHIKaTUBHI HABUYKH Ta A1JIOBY 0013HAHICTb.
13.HayanpHUK BIIIITY KaapiB € MiA3BITHUN TreHEpaTIbHOMY JUPEKTOPY.

14.Ham Biiaia € HEB1I' €MHOIO YACTUHOKO 3TypPTOBAHOT KOMaH/IH.

15.0cTanHs nata ajis MoJaHHs BallluX JTOKYMEHTIB Ta pe3tome — 12.12.2009.
16.Kommanis inBectyBana £1 000 000 y 3amyck HOBOTO TOBapy Ha PUHOK.

17.51 36uparoch OOrOBOPUTH BCl YMOBH JIJIsl CTBOPEHHS CI1JIBHOTO IiANPHUEMCTBA.
18.Bama xommnanis € BAT uu 3AT?

19.Hamia komMrmasist rie TOBapruCTBO 3 0OMEKEHOIO BIAMOBITATBHICTIO.

20.51 BiAmoBigao 3a CTpaTeriuHe IIaHyBaHHS Ta peAaryBaHHs TEKCTIB pEeKJIaMHu.
21.Cki1bpKM CIOXKUBaYiB BikoM 10 50 poKiB Mae Ballia KOMIaHis?

22. PurOK mporpaMHOTro 3a0€3MeUYeHHS € Ty’Ke KOHKYPEHTHUM ChOTOTHI.

Tunosi 3aBaaHHA
JJISI BCTAHOBJICHHSI PiBHSI 32JIMIIKOBUX 3HAHD 3 AHIJIIHCHKOI MOBH

I. Choose the correct answer.
1. They ... be tired. They’ve been traveling all night.
a) must b) can’t ¢) shouldn’t d) had to
2. Our English lessons at school were very boring. We ... long exercises and learn a lot
of grammar rules be heart.
a) must to write b) must write c¢) had to write d) to write
3. ... ride your bicycle, please, Jane?

a) MustI b) ShouldI ¢) May I d) Do I have to
4.1 ... in love with Bill since 1998.

a)was b)am ¢) have been d) had been
5. The last time I ... Dick was in 1985.

a) saw b)haveseen c)see d) had seen
6.1 ... a decision yet.
a) haven’t made b) made c¢)am making d) will make
7.1... two pages so far.
a) wrote b) was writing  c¢) have written d) write
8.1... here all my life.

a) had lived b) was living c¢) am living d) have lived

9.1... to the dentist the other day.

a) have gone b) went c)havebeen d)was going
10. When I lived in London, I ... through the park every day.
a) walked b) was walking c¢) have walked d) have been walking
11.1... my coffee at the time.

a) have drunk b) was drinking ¢) am drinking d) would drink
12. By the time the train finally ... in Santa Maria, I had come to several conclusions.
a) had arrived b) was arriving c¢) has arrived d) arrived
13.1... Dick since 1985.
a) hadn’t seen b) didn’t see c) haven’t seen d) never saw
14.1... that you are wrong.
a) am feeling b) feel c)felt d) have felt
15. Charles ... just like his father.
a) looks b) is looking c) was looking d) have looked
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16. Excuse me, but ... for someone?
a) do you wait b) have you waited
C) were you waiting d) are you waiting
17. I must go to the doctor. My toothache ... worse.
a) had got b) was getting c¢) is getting d) gets
18. — Listen! Somebody is driving into the driveway.
—1 ... anything.
a) don’t listen b) don’t hear c¢) am not hearing d) not hear
19.1... you’ll come to the party.
a) hoped b)hope c)willhope d)am hoping
20. Dolphins and whales are mammals. They ... air.
a) are breathing b) haven’t breathed c) breathe d) aren’t breathing
21. Come on, or ... the plane!
a) we’ll miss b) we’ve missed c¢) we’re missing d) we miss
22. When I ... Jill yesterday she was cleaning her teeth.
a) phoned b) had phoned c) was phoned d) has phoned
23. Nobody ..., so the little boy took the packet of sweets from the shelf and put it in his
pocket.
a) watched b) watches c) was watching d) had watched
24. Michael offered me another drink but I decided I ... enough.
a) drank b) had drunk c) am drinking d) have drunk
25. By the time I got to the station, the train ... .
a) had left b) was leaving c) is leaving d) left
26. I was walking in town the other day when I ... Nelly.
a) meet b) was meeting c) have met d) met
27. When I entered the office, most people ... at their desks.
a) worked b) were working c) have worked d) would work
28. This time last year she ... for her FCE exam.
a) prepared b) was preparing c) has prepared d) is preparing

II. Translate the sentences into English using essential vocabulary:

1. SIxi Touku po3apiOHOT TOPriBii BU 3HA€ETE?

2. Hama kommanist Mma€ OiIbIT HIXK 25 ONTOBUKIB, 3 SIKUMU CITIBIIPAITIOE.

3. Bu konu-HeOy b KOPUCTYBAIIMCS MOCIyraMu OCepeIHuKa?

4. TlosicHiTh JI>KOHY, 1110 Take Mapixa.

5. CKIIbKH CHIOKMBAY1B KOPUCTYETHCS MOCIYTraMH I1€T KOMITaHii IIIOI€HHO?

6. YumMm BiApi3HSIETHCS CynepMapKeT B yHiBepMary?

7. THKOJU 51 3aMOBJISIIO TOBApHU MOMITOIO.

8. SIKi OCHOBHI BUMOTH JI0 YITAKOBKH MPOIOBOIBYHMX TOBAPIB?

9. Po3apiOHa Toprisis 1ie 3a0e31eueHHs TOBapaMu Ta MOCIyraMy KIII€HTIB.

10.CroroaHi crio’kuBayi 3A1MCHIOIOTH MOKYIIKH 3 AoMy: yepe3 [nrepuer, TB nokynku
Ta MOIITOIO.

11.5xuit rpadik podoTu pOro 0aHKy?

12.1akomu, y cBSITa, MOXHA TOOAYUTH JIOBT1 YEPTH y CyNepMapKeTax.
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13.Bce HeoOxiaHe 3Haps A A1 puOajky MOXKHA MPUA0ATH Y CIIeliali30BaHOMY
MarasuHi.

14.@ypuem — 11e Mepexa Mara3uHiB ONTOBOI Ta pO3APIOHOT TOPTIBII.

15.3aBTpa mu 30upaeMocs BifBiiaTh GaOpPUIHUI MarasuH.

16.Ha3BiTh OCHOBHI IlepeBaru H0ro TOBapy.

17.51k1 po3Baru iCHYIOTb y IIbOMY MICT1?

18.MeHi 11e mogo0aeThCs.

19.Haginutite 3aranpHy iHQOpMAIIiIO IPO NOJITHKY CTpaxyBaHHS Balloi KOMIaHi.

20.Hikonu He cripuiiMaiiTe mo-HeOyaAb K HaJleXKHE.

21.11o Take WITPUX-KOJ.

22.11iHa TOBapy 3UUTY€ETHCA €JICKTPOHHUM CKaHEPOM.

23.Hamma kommanisa Oy/e mpeACTaBIATH HOBHM TOBap Ha BUCTABIl HACTYITHOTO
THKHSL.

24.Ck1JIbKM TIOCTavaIbHUKIB Ma€ Ballla KOMIaHis?

25.51 moBUHEH 3HATH PO3MIPH YIAKOBKH.

26.Bu moxeTe MobauyuTy LiHY Ha TOBap Ha JUCIUIET KACOBOTO amapary.

27.5lkuit 3araqbHUM 3ammac ToBapiB BU MaeTe?

28.Harmm cynepmapkeT npojae mupoKuil BUOIp TOBapiB.

29.4xi ocHOBHI (DyHKIIIT TOBUHHA BUKOHYBATH TeIE(POHICTKA 111€1 KOMITaHii?

30.Mu MaeMo po3paxyBaTHCs 3a TOBap Ha Kaci.

IlincymkoBHii KOHTPOJIb
[lincyMKOBHIT KOHTPOJIb TMPOBOJUTHCS y BHUIVIAAI €K3aMeHy Ta 3amiky. Ek3amen
NPOBOAMTHCS TICHA TEpPUIOr0 CEeMECTpy, a 3aliK MiCAs JPyroro ceMmecTpy 3a
pe3ylbTaTaMi KOHTPOJIIO 3HaHb 3 YOTUPHOX BUI1B MOBIIEHHEBOI I1SJIBHOCTI:
* ayJilOBaHHS HE3HAHOMOro TEKCTYy CEpeJHBbOI0 TPUBANICTIO 3-5 XB. Ta BHUKOHAHHA
TECTOBUX 3aBJIaHb HAa PO3YMIHHS MIPOCIYXaHOTO TEKCTY;
* YUTAHHSI Ta [IEPEKIa]l YPUBKY 3HAHIOMOTO TEKCTY, TOCTAHOBKA 5 BU/IIB 3aIMTaHb JI0 TEKCTY;
* pedepyBaHHS TEKCTY;
* PO3KPUTTS YCHOI TEMHU;
* HaMMCaHHS JIEKCUKO-TPaMaTHYHUX TECTIB.

CIIUCOK PO3MOBHUX TEM, 11O BUHOCATBHCS HA EK3AMEH
MICJIA V-ro CEMECTPY:

Po6ora 3 kinieHTamu.

CknaganHs oiiiHUX JTUCTIB.

ITpodinb kmieHTA.

CrpykTypa KOMITaHii.

Buau kommanii 3a popmoro BiaacHocTi. DopMu MiANPHEMHUIITBA.

MapxkeTHHr Ta pekiiama. Buau MapKeTHHTY, BUIIA PEKJIAMHU.

SWOT anaunis.

Oco0a1BOCTI HATMCAHHS 3BITY, MEMOPAHIYMY, HaJJaHHS IUTOBUX KOHCYJIbTAIlIH.

Harmmcannss CBOT anamisy.

IcTopis ycnixy kommaniii Bic, Ford. Oco0nuBocTi mpe3eHTaitii KoMmaHii.

PN B LD =
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CIIMCOK PO3SMOBHUX TEM, IO BUHOCATBHCS HA EK3AMEH
IHICJIA VI-ro CEMECTPY:

. IcTopis BUHMKHEHHS ITPUX-KOAY Ta HOTO Pi3HOBHIM.
Tpaauiiiidi Ta HETPAUIIIITHI CITOCOOM TOKYTIOK 1 MPOAAXKY.
Komnanis IKEA — nigep po3apiOHOi TOPTiBIIL.
Binpsmxenns 3a kopaoH. OcoOMUMBOCTI KpPOC-KyJIbTYPHHX KOMYHIKALii y
TJIOBOMY CEPEIOBHIIT.
Odopmiienns ¢pakcy. Po3poOka nmporpamu Bi3uTy 110 1HIIOT KpaiHH.
VYHIKaIbHI XapaKTEPUCTUKH TOBApY.
XapakTepucTrKa Ta BUAM TOBAPIB 1 MOCIHYT.
CormianbHi BITHOCHHM y O13Heci. AKTUBH Ta TAaCUBU KOMITaHi].
Crwmi ynpaBTiHHS.

10. Mi>kHapoHa €KOHOMIYHA 1HTErpallisi Ta M>KHApO{HA TOPTIBIISL.

11. @opmMu MDKHAPOIHOT TOPTIBIIL.

B -

O 0N oW

IIpukaaa TeKCTy 1JI YUTAHHA Ta JiTEPATyPHOIO NMepeKJIaay Ha 3aliKy

International trade

International trade is exchange of capital, goods, and services across international
borders or territories. In most countries, it represents a significant share of gross
domestic product (GDP). While international trade has been present throughout much of
history (see Silk Road, Amber Road), its economic, social, and political importance has
been on the rise in recent centuries. Industrialization, advanced transportation,
globalization, multinational corporations, and outsourcing are all having a major impact
on the international trade system. Increasing international trade is crucial to the
continuance of globalization. International trade is a major source of economic revenue
for any nation that is considered a world power. Without international trade, nations
would be limited to the goods and services produced within their own borders.

International trade is in principle not different from domestic trade as the
motivation and the behavior of parties involved in a trade does not change
fundamentally depending on whether trade is across a border or not. The main difference
1s that international trade is typically more costly than domestic trade. The reason is that
a border typically imposes additional costs such as tariffs, time costs due to border
delays and costs associated with country differences such as language, the legal system
or a different culture.

International trade uses a variety of currencies, the most important of which are
held as foreign reserves by governments and central banks. Here the percentage of
global cummulative reserves held for each currency between 1995 and 2005 are shown:
the US dollar is the most sought-after currency, with the Euro in strong demand as well.

Another difference between domestic and international trade is that factors of
production such as capital and labor are typically more mobile within a country than
across countries. Thus international trade is mostly restricted to trade in goods and
services, and only to a lesser extent to trade in capital, labor or other factors of
production. Then trade in good and services can serve as a substitute for trade in factors
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of production. Instead of importing the factor of production a country can import goods
that make intensive use of the factor of production and are thus embodying the
respective factor. An example is the import of labor-intensive goods by the United States
from China. Instead of importing Chinese labor the United States is importing goods
from China that were produced with Chinese labor. International trade is also a branch
of economics, which, together with international finance, forms the larger branch of
international economics.

IIpukaan Tekcry 1is pedepyBaHHs Ha 3aJiKy
Hoceio coyianbho-eKoHoMiunoi moodeni po36umKy
Illgeuii ona Ykpainu (ypueok)

OpnHiero 13 HaWIKaBIIIMX €BPOMEHCHKUX KpaiH CTOCOBHO CBOI'O COIllaJIbHO-
eKoHOMIUYHOro po3BUTKy € [lBemis. Tak 3BaHa Mopenb ,,IIBEICHKOTO COLiami3My”
MOCTIMHO 3HAXOJUTHCS IMJI yBaror €KOHOMICTIB, COIIOJIOTIB Ta 1CTOPHKIB, SKi
HaMararThCs JOCHIMUTH Ta BUBECTH 3arajibHy (QOpMyJy YCHIIIHOIO COLIAJIbHO-
€KOHOMIYHOT'O PO3BUTKY Ill€i KpaiHW Ta ii BIUIMB Ha PO3BUTOK EKOHOMIKH 1HIIHX
€BPOIEUCHKUX JIEPIKAB.

3a ocrtaHHl poOKM ICHYyBaHHS KoiuimHbOoro Paasacekoro Corozy Ta iioro
TpaHcopmarllii y He3aJeXHl Jep)KaBU MOXXHA Oylio TOYyTH BHpa3 ,,IIBEICHKUAN
comianmizm”. Jlanuit TepmiH OyB [IOBOJII HE3BUYHUM [UJIsl MEPECIYHOTO PAASHCHKOTO
rpOMajisHUHA, TOMY IIO MICTHB y coOl mapajokc. fIK KamiTaaiCTU4Ha JAep)kKaBa, 3
HazBoro [lIBemis, mMorima Martu MO CYTI ,KamTamcTHuHUN cormiamizMm”’. OpHieo 3
BiAMOBiiel OyB IHIIMKA BHUpPA3: BUPOOJATH MO-KAMTATICTUYHOMY, a CIOKHUBATH TIO-
comiajgictTuyHoMy. I mMaOyTh TOMy OUIBIIICTH JIOJIEH HE PO3YMUIM, SIK comiamisMm (B
pPaIsSHCHKOMY pPO3YMIiHHI), K YCTpid, Mir Oa3yBaTUCs Ha PUHKOBIM EKOHOMIIl Ta
IPUBATHIN BJIACHOCTI, 110 rapanTyBaiu LlIBerii Bucokuii piBeHb PO3BUTKY €KOHOMIKH, a
0c0o0I1BO 3a0€3MeYEHHs OJTHOTO 3 HAMBUIIMX PIBHIB COLIAIBHOTO 3aXUCTY HACEJICHHS.

Opnak napafioKcaibHUM BUpaA3, IKUW BCl IaM’ SITAlOTh BiJl PaASHCHKHUX YaciB, HI PO
M0 HE TOBOpPUTH MmiBeAaMm. [lorisHyBIIM Kpi3b ICTOPIIO Ha PO3BUTOK UIBEICHKOI
1HAyCTpli, MOXKHAa TOOAYWTH, IO BOHA 3aBXIU Oyja MpuBaTHOW. Jlep’kaBHa YacTka
MmaiiHa He mepeBuinye 10% iHpycTpii. 3a Tpaauili€ro, MEPEeBaXHO AEp>KaBHUMU Oyiu
Taki Tajdy3l EKOHOMIKH, SIK JICHHUIITBO, eJeKTpoeHepreTuka. HuHi 3amummaerscs
JepKaBHOIO TI€BHA YacTUHa pynoBuaoOyBanHsa. IlIBeacbkuil aep:kaBHUIl CEKTOp
HANOUIBII PO3BUHYTUH y cdepi couiaabHUX mocayr. Hampuknana, y Takux ramyssix, siK
OXOpOHA 37I0pOB’sl, OCBITA, COLIaJbHE CTPaxXyBaHHs, II0 CTAHOBIATH MOJOBHHY cepu
MOCITYT, YacTKa JepaBu A0piBHIOE OIu3bK0 90%.

Boanouac, He0OXiHO 3ayBaXkKUTH, 110 JiepKaBHA BiacHICTh y IlIBerii 6azyeTbcs Ha
TUX CaMHUX PUHKOBHX €KOHOMIYHMX MPUHIIMIAX, IO 1 MPUBATHA BIacHICTh. OCTaHHIM
4acoM Jiep:KaBa IMparHe rnepeaTy CBOIO YacTKy y nmpuBaTHUM cexTop. Llei nporiec, sikuii
JICTaB Ha3BY ,,AEPEryJALis”’, JOCUTh aKTUBHO mpoxoauTh y IBemii. Inmmmu cioBamu,
MOJIITUKA € TaKOI0, 10 ypsAl 0a)ka€ KOHTPOJIOBATH Ta CTUMYJIOBATH BUPOOHUIITBO HE
Yyepes BJIACHICTh, a Yepe3 PEryJIAIii0 3aKOHIB 1 JOOPOBIILHI YTOJIU HA PUHKY Mpalii.
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[TomiTHYHOO MTepeyMOBOIO MIBEIACHKOT MOJIEINI CIIYTy€ BUCOKOPO3BHHEHA KYJIBTYpa
KOMIIPOMICy. 3a JOMOMOTOI MMapTHEpCTBA MK pI3HUMH KJlacamH, TpylNmaMd Ta
BEPCTBaAMHU CYCIUJIBCTBA BUPIIIYIOTHCS HaBITh caMi TOCTpl KOH(JIIKTH; 1 1€ pOOUTH
MO>KJIMIBUM TIPOJIOBXKYBAaTH €KOHOMIYHE 3pOCTaHHS 32 IHTEHCUBHHMM TUTIOM. Po3BHHYyTa
KyJbTypa KOMIIpOMICY Tependayae, 1mo oOuB1 KOHGIIKTYHOYl CTOPOHU POOISATh KPOKH
Ha3yCTpiy, OEPyUHr 0 YBAr KUTTEBO BAXKIIUBI IHTEPECH.
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