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Beryn

Jucmumnina «/[imoBa iHO3eMHAa MOBay» BUKJIAAE€THCS 3TITHO OCHOBHUX BHUMOT J0
3MICTY JUCUMIUTIH, BHKIAJEHUX OCBITHBO-NPOQECIHHOI MPOrpaMor0 MiArOTOBKU
OakanaBpa 3a creuiagpHIicTIO 292 "MixkHapoJHlI €KOHOMIYHI BIAHOCHMHHU" B 00cs3l,
nepen0aueHoMy HaBYAJIbHUM IUIAHOM.

[Iporpama po3po0iena kadenporo MixHapoIHUX eKkoHOMIYHUX BigHOocuH [ITHTY 3
ypaxyBaHHSAM IMPHUHLIMIIB TUIIOBUX MIPOrpaM Ui HECTIEIaJbHUX (aKyJIbTETIB BY3iB.

[Iporpama 3 iHO3eMHOI MOBH Tepefdavae KOMIUJIEKCHE BUBYECHHS aHTJIIHCHKOI
MOBH 1 COpPSIMOBAHA Ha PO3BUTOK y CIyXadiB BIAMOBIAHUX TEOPETUYHUX 3HAHb, YMIHb,
HAaBUYOK Ta MOBHY NPAKTUKY Yy BUIJISAJ BUKOHAHHS MEPEKNIAJIB B YCHIA Ta MUCbMOBIN
dbopmax, aHOTyBaHHsS Ta pedepyBaHHS HoKyMeHTaiii. OcoOnuBa yBara MpUILTISETHCS
YUTAHHIO 1HO3EMHOIO0 MOBOIO JIITepaTypH 3 (PaxoBOi TUCIUILIIHH.

[IpenMeToM NpPaKTUYHUX 3aHATH € JIGKCHYHWA Marepiay moOyTOBOI, CyCHiIBHO-
MOJIITUYHOI Ta €KOHOMIYHOI TEMaTHUKH, a TaKoX (OHETHWYHI, TpaMaTHU4Hi, CTUIICTUYHI
MpaBuiia MO0y JOBH BUCIIOBIIIOBAHHS aHTTIHCHKOI0 MOBOIO.

Jlexcuka. Ilim yac BHBYEHHS KypcCy ciiyXadi MOBHHHI 3acBOiTH 200 JEKCUYHHMX
OJIMHUIIL CIIeiaabHOT JIeKCMKU Ta 400 OJMHUIL CYCHIIbHO-TIO0YTOBOI, EKOHOMIYHOT Ta
MOJIITUYHOI JIGKCHKHU. PO3NIMPEHHIO JIGKCMYHOTO 3aracy CIpHUSE ayJIUTOPHE YUTaHHS
CYCNUIbHO-TIOJITUYHOI Ta ()aXOBOi JIiTepaTypHu.

I'pamaTtika BHKIAZA€ThCA y TICHOMY 3B'A3KYy 3 JeKcuKor. OcoOnmBOi yBaru
3aCIyroBY€ BUBUEHHS OCOOJIMBOCTEHN Ta TPYAHOUIIB TPaMaTHUKHU, a TAKOX CTHUIICTUYHOTO
BUKOPHUCTAHHS TpaMaTUYHUX (HOPM ISl CIIIIKYBAHHS.

Meroro BUKJIAZaHHS AUCHMILIIH «/{U10Ba iHO3eMHa MOBa» Ta «MOBHO-KYJIbTypHA
KOMYHIKAI[isl IHO3EMHOIO0 MOBOIOY €:

- HABYUTH 3/100yBaviB-€KOHOMICTIB MPAKTUYHO BOJIOJITH aHTIIHCHKOI MOBOIO, a
caMe: pO3MOBIATH Ha TOOYyTOBI TEeMH, BECTH MiJIOBY Oecimy, YUTaTH JITEpaTtypy
CYCTUIBHO-TIOJITUYHOTO Ta EKOHOMIYHOTO HampsMKiB. 3abe3MeunuTd TpaMaTUYHUMU
3HAHHSMH, iK1 O JO3BOJIUIIM BUCIIOBIIIOBATH CBO1 JYMKH, BOJIOAITH HABUYKAMU MTUChMa, a
TaKOoX MepeKyaaTi Ta pedepyBaTi OpUriHaIbHY JITEpaTypy 3 daxy;

- ¢opmyBaTH y 3100yBadiB 3arajbHi Ta MpodeciiiHo OpieHTOBaHI KOMYHIKATHBHI
MOBJICHHEBI KOMIIETCHIIT (JIIHTBICTUYHY, COIIOJIHTBICTUYHY 1 TIparMaTU4Hy) s
3a0e3nedyeHHsT IXHhOro €(EeKTHBHOrO CIIJIKYBaHHS B akaJeMidHOMY Ta mpodeciiinomy
CEpEIOBMIIII;

- popMyBatH y 3100yBadiB 3arajibHi KOMIIETEHIIIT (IeKIapaTUBHI 3HAHHS, BMIHHS 1
HaBUYKH, KOMIICTCHI[I}O ICHYBaHHSI Ta BMIHHS BUUTHCS); 3a0€311eUyBaTH IHTETPATHBHICTh
HAaBUYOK 1 BMIiHb, TeOpii ¥ MPaKTHKH, peanizaiiro MUKIPEIMETHHX 3B’SI3KiB; CIPHATH
PO3BHUTKY 3Mi0HOCTEH /O CaMOOIIIHKKM Ta 3JaTHOCTI JI0 CaMOCTIMHOTO HaBYaHHS B
akajmeMiyHOMY Ta mpodeciiiHoMy cepenoBuii sk mijx yac HaB4aHHs B [THTY, Tak i mics
OTPUMAaHHS JUIIOMA PO BUIILY OCBITY;

- 3aiTy4atu 3700yBaviB IO TAKMX aKaJEMIYHUX BHJIB JISNIBHOCTI, SIKi aKTUBI3YIOTh
1 mami pO3BMBAIOTH YBECh CHEKTP IXHIX Mi3HABaJbHUX 3/10HOCTEH; O3HAHOMUTH
3m00yBayiB 3 HAIlOHAIBHO-KYJBTYPHHUMH OCOOJMBOCTSMU KpaiHM, MOBa SIKO1
BHUBYAETHCS,



- Jomomaratu 37100yBayaM y (OpMyBaHHI 3arajJbHUX KOMIIETEHLIH 3 METOI0
PO3BUTKY iX ocoOucTOi MoOTHBalii (IIHHOCTEH, 17eaiiB); 3MIIHIOBATH BIIEBHEHICTh
3m00yBaviB K KOPUCTYBa4iB MOBH, a TaKOX iX ITO3UTHWBHE CTaBJICHHS JO BUBYCHHS
MOBH;

- (QopMyBaHH HEOOXIJTHOI KOMYHIKaTUBHOI CIIPOMOXHOCTI B  c(epax
npodeciifHOro Ta CUTYaTUBHOIO CIIJIKYBAHHS B YCHIM 1 MUCBMOBHUX (popmax, HABUYOK
MPAKTUYHOTO BOJIOJIIHHS 1HO3€MHOIO0 MOBOIO B PI3HUX BHUJaX MOBJICHHEBOI MISUIBHOCTI B
o0cs131 TeMaTUKH, 10 00yMOBIJIeHa NMPOoeciiHUMU NOTpedaMu; OBOJIOIIHHS HOBITHbOIO
(haxoBo10 iHPOpMAIII€rO Yepe3 1HO3EMHI JIKepena;

- CIIPUSITU CTAHOBJIEHHIO KPUTUYHOTO CAMOYCBIJJOMJIEHHS Ta BMIHb CIIJIKYBaTUCA 1
poOUTH BaroMuii BHECOK Y MIDKHAPOJ/IHE CEPEIOBHUIIIE, [0 MOCTIMHO 3MIHIOETHCS;

- J0CATaTH IIMPOKOrO PO3YMIHHS BaXKJIMBUX 1 PO3IJIAHOBAHUX MIKHAPOJHMX
COIIOKYJIBTYPHUX TPOOJIEM, I TOTO MO0 JiSTH HAJICKHUM YUHOM y KYJIbTYPHOMY
po3MaiTTi mpodeciiiHuX Ta akaJeMIYHUX CUTYaIlli;

- crpuatu (opMyBaHHIO Yy 3/100yBadiB MO3WTUBHOTO CTaBJICHHS Ta MOBAarv Jo
3BUYAiB, TPAJUIIii, KyJbTypHOTO HaJ0aHHS KpaiHU, MOBa SIKOT BUBYAETHCS;

3aB/aHHS BUBYCHHS JUCHUILTIHU «JliJloBa iHO3eMHa MOBay.

- YJIOCKOHAJIOBATH TpaBWJIa HOPMATHUBHOI BUMOBHU aHIJIIMCHKOT MOBH 1 TpaBHIIa
YUTAHHS, BOJIOJIITH HUMH Ha MPAKTHIII,

- 3aCBOITH OCHOBHI TpaBWJa MOOYJOBU CKJIAJTHOCYPSJAHHX Ta CKIIAIHOIIIPSTHUX
pEYeHb Ta BMITH 3aCTOCOBYBATH 1X Y MOBJICHHEBIN AiSUIBHOCTI;

- OBOJIOJIITH CUCTEMOIO YaciB JIE€CIIB B aHMIMCHKIM MOB1 (aKTUB, TACHUB);

- BMITH CKJIAJIaTH CKJIAJIHE (cxkmagHOCYpsIHE Ta CKJIQJTHOTI IPSIAHE )
CTBEp/XKyBaJIbHE, 3alepeyHe, MUTaJIbHE PEUCHHS;

- 3acBoiTH 600 JMEKCHYHUX OJMHHUIIB, 3 AKX 200 eKOHOMIYHHUX TEPMIHIB, a TAKOXK
HAWOUIBII MOIIUPEH] KIIIIe 1 PEIUTiKH, SKI BXKUBAIOTHCS y TUIOBHX KOMYHIKAaTHBHUX
CUTYaIlisX;

- chopMyBaTH HABUYKHU MIJTOTOBJICHOTO Ta HEMIATOTOBIEHOTO MOBIIEHHS Yy MeXax
BU3HAUEHOT TEMATHKHU;

- YUTATH 31 MBHAKICTIO 90 CIIIB 32 XBUIIUHY;

- OBOJIOJIITM HAaBMYKAMM YWTAHHS OPHUTIHAJILHOI JIiTepaTypu 3 gaxy Ta OCHOBHUMHU
npuiioMaMu TIepeKIIay;

- BMITU pedepyBaTH HAYKOBY CTATTIO Ta MHCAaTH aHOTAII0 3a JOMOMOTOI0
CJIOBHHUKA;

- OBOJIOJITH HEOOXIJHUMH 3HAHHSAMH Ta HABUYKAMM IS BEICHHS JJIOBOI Oeciau B
MeKax MalOyTHBOI CTIEIiaIbHOCTI;

- OBOJIOJIITK HEOOXIIHMMM 3HAHHAMH Ta HAaBUYKaMH U1 BEJEHHS JUIOBOT
KOPECTIOHACHITIT (AIOB1 JIMCTU-3AMUTH, JINCTU-BIAMOBI/II, TUCTU-HArayBaHHs Ta iH.);

- 3100yBaTH Kpae3HaBuy iHpopmariito mpo Benukoopuranito/CIIA.

Y nmporeci BUBYEHHS JIHUCHMIUNIHM «J[iToBa 1HO3eMHa MOBa» 3a0€3MeUyeThCs
CHaJIKOEMHICTh 3HaHb 3700yBadiB-€KOHOMICTIB 3 MNPOPUIBHUMH AUCIMUILTIHAMU
,MixHaponHa exoHomika”, ,ExoHomika 3apyObKHHMX Kpain”’, ,J]HBecTyBaHHS”,
»MixHaponHi ¢piHaHcu”. BUKOPUCTOBYIOThCSI HA0YTiI TEOPETUYHI Ta MPAKTUYHI HABUYKU
11 0OrOBOpEHHS €eKOHOMIUHUX npobsieM B Ykpaini, €C ta BenukoOpuranii/CILIA.
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3micm oucuuniinu
«/linoea inozemna moea» 3a memamu

Cemectp V
Tema 1: Companies (KomnaHnii)
Company structure. (Ctpyktypa KoMIIaHii)
Types of ownership of companies. (Buau kommasiii 3a GopmMoro BIaCHOCTI)
Forms of entrepreneurship. (Popmu mignpueMHHUIITBA)
Making up a short annotation about a company.
(HanucanHs KOPOTKOi aHOTAIIIT ITPO KOMIIaHI0)

Hwnh e

Jlekcuka. Ilpu BuBueHHi Temu «Kommanis Ta i CTpyKkTypa» 3MICTOM
JIEKCUYHOr0 OJIOKY € OCHOBHI BHJIM KOMIIaHId 3 PI3HOIO (OPMOIO BJIACHOCTI B
VYkpaini ta BenukoOputaHii. JloCHiKyrOTbCsl OCOOIUBOCTI KOXHOTO 3 BHIIIB
KoMIaHii B YkpaiHi Ta BenukoOpuTaHii, a TakoX BU3HA4YalOThCS IEpEBaru Ta
HeIIOJIiKI/I KOXXHOT'O BUIY. Baromuwm € OIIaHYBAHHA HABUYOK HAITMCAHHIA aHOTaHﬁ
(cTpykTypa, TUIOBI ciioBa 4 (pas3u, Kl € HEBiJl'€MHOK YaCTUHOK HAIMCaHHS
aHoTarrii).

Kmouosi caoBa: to be involved in, activity, selling, production, industry,
information, technology, manufacture, a multinational, to operate, complicated,
structure, parent/holding company, to own (ownership), subsidiary, record company,
financial data, business community, carrier, to be committed to, quality, quantity,
broadcasting, co-finance, due (to), expansion, communication skills, under
pressure, applicant, company logo, brand name, to work for, to report to, integral
part, a closely knit team, to apply (for a post), Curriculum Vitae (CV), Personnel
Department, closing date (deadline), shortlisted candidate, to invest, to launch (a
product), to recruit (to hire), trainee, public company (plc), joint venture, open
joint-stock company, closed joint-stock company, private company, state-owned
company, company with limited liabilities (Itd), to enable, strategic planning,
editorial, business awareness, covering letter, equality, consumer, competitive,
software, chart, scheme, annotation.

I'pamaTuka. O3HailomyieHHS 3 OCOOJIMBOCTSAMH BUKOPHUCTAHHS 1H(IHITUBHHUX
rpyn. OcoOnuBYy yBary ciiji 3BEpHYTH Ha BIIMOBIIHO TAacHBHE Ta AaKTHUBHE
3HaUeHHSA  KOHCTpyKIi. O3HaliOMIeHHS 31  CTPYKTYpPOIO,  OCHOBHHMH
CIOJNlyYHUKAaMU  (OAMHAPHUMHM Ta  TApHUMH) Ta  TOPSIKOM  CIIB Yy
CKJIaTHOCYPSTHOMY pEYCHHI. Cnony4HuKu Ta IIOPSAOOK CIIIB y
CKJIQTHOMIIPSATHOMY PEUSHHI.

®onerurka. HeoOXigHO BMITH po3Mi3HABATH TEMAaTUYHY 1H(POpPMAIIiIO, PO3YMITH
OCHOBHY 1Ief0 Ta JeTali TeKCTy (Jianory), IHTEepmpeTyBaTH OCHOBHHM 3MiCT
TEKCTY (J1ajory).

IIuTaHHA 1J1 CAMOKOHTP 0JI10
1. What are main types of ownership?
2. Choose a company and describe its structure.
3. Draw organisational chart of a well-known company in Ukraine.
4. Draw organisational chart of a well-known company in the world.



5. What are most important departments a company should have?
6. What is the difference between a parent company and a subsidiary?

CamocriitHa podora
1. ITiaroTyBaT 10AATKOBY 1H(pOpPMAIIitO, JOMOBIIb a00 MPE3EHTALIII0 HA TEMY:
1.1. The peculiarities of a public company.
1.2. The peculiarities of a joint-venture.
1.3. The peculiarities of a company with limited liabilities.
2. IloBTOpUTH TpaBWiIa BUKOPUCTAHHA IH(IHITUBHUX TPy, NpaBuiia N0oOYyAOBU
CKIaJHOCYPSIIHUX Ta CKJIAJHOMIAPSAHUX pEUeHb Ta BHUKOHATH TpaMaTH4HI
BIIPABH.

Jliteparypa:

1. Anrnidickka MoBa. HaBuanbHuil moOciOHMK A1l 3400yBayiB CIHEIiaTbHOCTI
»MDKHapOaHI eKOHOMIYHI BigHocuHW /Yknagad: B.I. Munenko. —
Kiposorpaa: KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

Tema 2: Company Personnel
(ITepconas kommnaHii)

1. Labour and social relations in business (CorrianbHi BitHOCHHH Y Oi3HEC1)
2. Assets and liabilities of a company (AkTHBHU Ta MacuBU KOMIIaHi1)
3. Styles of management (Ctui yrpaBiiiHHS)

Jlekcuka. Ilpu BuBueHHi TemMu «llepcoHan KommaHii» 3MICTOM JIEKCUYHOTO
0JIOKY € OCHOBHI JIEKCHMYHI OJWHUII, BUPA3H, KJIilIe y chepi B3aEMHUX BiIHOCHH
Ha poOOYOMY MICIIi; CJIOBAa Ta THIOBI KJilimie 1 ¢pa3u Il CIIUIKYBaHHS y O13HEC
cepenoBuIlll. BaXiIuBuUM € 3acBOEHHS THUIOBUX ¢pa3 i1 pPO3MOBH Ha
MeperoBopax, KOHPEPEHINIAX Ta spMapKax.

KarouoBi cioBa: to earn salary, motivation, job satisfaction, social interaction,
colleague, status, position, achievement, assets, liabilities, productivity, styles of
management, to afford, inspirational, social life, to work overtime, counsellor,
performance appraisal, to set targets, to do a course, to prioritise, perks, Personnel
Officer, Advertising Executive, deadline, career, to match, value, recruitment
advert, a recruit, main quality, unique career, government policy, tax law, career
opportunities, interpersonal, confidence, to depend on/upon, revenue, challenge,
approach, body language, gestures, to tackle problems, to bang a fist, caveat
[‘keiviet], to be responsible for, to identify, qualification.

®onerurka. HeoOXigHo BMITH pO3Mi3HABATH TEMAaTUYHY 1H(QOPMAIIiI0, PO3YMITH
OCHOBHY 1I€l0 Ta JeTalll TeKCTy (Aianory), IHTEpHpeTyBaTH OCHOBHUM 3MICT
TEKCTY (I1aory).



IIuTaHHA 1151 CAMOKOHTPOJIIO:
1. What is the difference between a female and a male styles of management?
2. Which style of management is better?
3. What is assets and liabilities of a company?

CamocriitHa podora
1. [ligroryBatu AonaTkoBy iH(popMalito (J0MoBiab, pedepaT, MPEe3eHTallil0) Ha
TEMY:
1.1. Male style of management: advantages and disadvantages.
1.2. Female style of management: advantages and disadvantages.
2. TloBTroputn mnpaBmia CTYNEHIB MOPIBHSAHHSA B AHIJIINACHKIA MOBI, BUKOHATH
rpaMaTH4Hi BIPABH.

Jliteparypa:

1. Anrnidickka MoBa. HaBuanbHMil MOCIOHHMK aJisi 3400yBayiB CIHEIiaIbHOCTI
»MDKHapoOAHI eKOHOMIYHI BigHOocuHK /Yknanad: B.[. Munenko. —
Kiposorpan: KHTY, 2007. — 112 c.

2. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh
Gate, 2001. — 183 p.

3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. - 71 p.

4. Business Etiquette in Brief. The competitive edge for today’s professional.
Ann Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street,
Holbrook, MA 02343. — 144p.

5. Streamline English (Destinations). Audio course for intermediate level.
Oxford University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio
cassettes).

6. The language of trade. Jeanne S. Holden. Angie Campbell Group. — New York,
- 132 p.

Tema 3: Customers (KiienTun/cno:kuBaui).
1. Customer care. (Po6ota 3 Kii€eHTaMH)
2. Business correspondence. (Ckiagans oiliifHUX JIUCTIB)
3. Customer profile. (ITpodins kiaienTa)

Jlekcuka. [Ipu BuBueHHi Temu «KitieHTH/CTIOKUBa4Yi» 3MICTOM JIEKCHYHOTO
0JIOKy € Taki OCHOBHI TOHSTTS: TUMH KJIIEHTIB, MPodiab KIIEHTA, 0COOJIMBOCTI
poOOTH 3 KITIEHTaMH, MOPIBHSAHHA MOTped KiIi€HTIB B YKpaiHi Ta BenukoOpuTaHii,
MOTEHIIIHI TIPOOIeMH, sIKi MOXYTh BHHUKHYTH TiJ] 4ac poOOTH 3 KIIEHTaMH.
BaroMmum € ormanyBaHHSI HABUYOK CKJIaJIaHHS Ta HAITMCAHHS OQIIIHHUX JIMCTIB.

Karwuosi caoBa: customer, to provide goods, to provide services, insurance,
training, repeat business, customer loyalty, code of practice, customer care, to
complain about, employee, employer, queue (am. LINE), qualification, opening
hours, objective, What do you do? Business analyst, introductory session, to
enclose, to be dissatisfied with, food hamper, to take care of ..., balance, increase
Card limit, to charge, full range of services, workstation, purchase, delivery on



request, assembly services, discount, Assistant Manager, Multinational retailer,
courteous, to make an offer, to accept an offer, to refuse an offer, to put through,
aisle seat, to/a refund, store.

I'pamatuka. BaxiuBuM € IrpyHTOBHE MOBTOPEHHS OCOOJMBOCTEH yTBOPEHHS
MACMBHOI'O CTaHy JI€CIOBA y TENEPINIHbOMY, MUHYJIOMY Ta MalOyTHHOMY daci,
3aCBOEHHS NPAaBWJI YTBOPEHHS MACHUBHOTO CTaHy 3 MOJAQJIbHUMH JIECIIOBAMH Ta
MpaBUJI BXKUBaHHS 1H(QIHITUBY 3 4aCTKOIO t0.

®oneruxka. HeoOXigHO BMITH po3Mi3HABaTH TEMAaTUYHY 1H(POpPMAILIil0, pO3yMITH
OCHOBHY 1I€l0 Ta JeTajll TEeKCTy (Alanory), IHTEepHpeTyBaTH OCHOBHHI 3MiCT
TEKCTY (J1ajory).

IIuTaHHA 1151 CAMOKOHTPOJII0
1. What is customer profile?
2. What kind of training can you name?
3. What is customer loyalty?
4. What is the difference between two terms: to attach and to enclose?
5. Can you choose a company and make its customer profile?
6. What phrases can you use while working with a customer?
7. Give an example of direct and indirect questions.

CamocriitHa po0ora
1. IlinroTyBaTH JOTOBIIL HA TEMY:
1.1. Choose a company and make its customer profile.
1.2. Make up a dialogue between a client and a shop-assistant.
2. BuBuutH ciioBa Ta Bupasu 10 temu “‘Customers”
3. TloBTOopuTH mpaBWiia YTBOPEHHS MAacUBY 3 MOJAJIbHUMH JII€ECIOBAMHU  Ta
B)KMBaHHS 1H(IHITUBY 3 YaCTKOIO 10 Ta BUKOHATH TpaMaTUYHI BIIPABHU.

Jlitepartypa:

1. Anrmiticbka MoBa. HaBuanbHMii TOCIOHWK i1 3700yBadiB  CIEHIaJIBHOCTI
»MDKHapoaHI e€KOHOMI4YHI BigHocwHW /Yknamad: B.I. Mumenko. —
Kiposorpaa: KHTYVY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. First Insights into Business. Sue Robbins /Student’s book. — Longman: Edinburgh
Gate, 2001. — 183 p.

Tema 4. Troubleshooting
(BupimenHsi npodieM KOMIAaHii).
SWOT analysis. (SWOT anamis).
2. How to write reports and memos (OcoOnwBOCTI HamwcCaHHS 3BITY,
MEMOPaHIyMY).
Business advising. (HagaunHs 1i10BUX KOHCYJIbTAIIIH).
4. How to write a good SWOT analysis (Oco6mmBocti mHanmcanus CBOT
aHaIizYy).

=

w



Jlexcuka. IIpu BHBYEHH1 AaHOI TEMH OCOONMBY yBary HEOOXIJHO 3BEpHYTH Ha
BuBueHHA JIO Ta Bupa3iB, IO CTOCYIOTHCS MPOOJIEM KOMIMAHIi Ta iX BUPIIIEHHS.
Barome 3HaueHHs MarOTh OCHOBHI CJI0Ba Ta BUPA3H 3 TEMHU, Y4acThb y IUCKYCISIX Ta
opopMieHHS HEOOXIAHMX JOKYMEHTIB. BaromMum € BHBYEHHS CTPYKTYpHU
HaMKUCaHHS MEMOpPaHAyMYy, a TaKOK THUITOBI CJIOBa 1 BUpasu s ckiaganas CBOT
aHamizy.

Kimiouosi cioBa: to achieve goals, objective, to get the results, to re-plan the
strategy, management consultant, company’s performance, to recommend changes,
to make smth, more efficient, SWOT analysis, troubleshooting, to solve problems,
forward-looking company, to lose one’s reputation, to appoint MD, to generate
awareness, to encourage, to cut costs, to make money, to do well financially,
competitive, solutions, ‘quick fix’, ‘hard sell’, ‘soft sell’, proportion, average (on
average), decade, a fair deal, sub-committee, vehicle, appraisal-programme,
prospective buyer, to avoid problems, to be similar to smth/smb, survey, premises.

FpaMaTI/IKa. HpI/I BUBYEHHI TEMH BaXJIUBUM € rpyHTOBHe BUBYCHHA
ocoomuBoctert HamucanHs CBOT aHanmizy Ta CTPYKTYpH CKJIQJAHOMIIPSIAHUX
AO0OAaTKOBUX PCUCHDb Ta Hi)lpSIJIHI/IX IMPUYINHHN.

®oneruxka. HeoOXigHO BMITH po3Mi3HABaTH TEMAaTUYHY 1H(POpPMAIIil0, pO3yMITH
OCHOBHY 1Iel0 Ta JeTail TeKCTy (Iianory), IHTepHpeTyBaTh OCHOBHUN 3MICT
TEKCTY (Z11ajory).

IIuTaHHA 1151 CAMOKOHTPOJIIO:
1. Give the definition of a SWOT analysis.
2. What are the main factors to be taken into account while preparing a SWOT
analysis.
3. What is the role of SWOT analysis in a Business plan?
4. Make a SWOT analysis of a well-known company in the world.
5. Make a SWOT analysis of a well-known company in the region.

CamocriiiHa podora
1. IlinroTryBatn noaaTkoBY iH(popMariito (10MoBiab, pedepar, mpe3eHTalli) Ha
TEMY:
1.1. Tips for preparing a good SWOT analysis.
1.2. The peculiarities of writing a SWOT analysis in English.
2. [loBTOpUTH CTPYKTYpPY CKJIAIHOMIAPSIIHUX JOAATKOBUX PEUYEHBb Ta MIIPSTHUX
MPUYMHU T4 BUKOHATH IPAMAaTHYHI BIIPABH.
Jlireparypa
1. AHrmitickka MoBa. HaBuanmbHHI MOCIOHHMK MIs 3400yBadiB CIIEMiaTbHOCTI
»MDKHapoaHI eKOHOMIYHI BigHocwHHW /Yknagad: B.I. Mumnenko. —
Kiposorpaa: KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.
3. KommuiekT MOj0/10TO MiAMPHEMITST aHTIIHCEKOT MOBOIO 3 KOMIAKT-TUCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.
4. First Insights into Business. Sue Robbins /Student’s book. — Longman:
Edinburgh Gate, 2001. — 183 p.



Tema 5. Company history
(IcTopisn xoMnaHii)

1. The history of a company’s success (IcTopist ycnixy KommaHiki).

2. The FORD Company. (Ictopis komnanii Ford).

3. The main principles of making presentation of a company
(OcobumBOCTI Mpe3eHTAllil KOMITaHii).

Jlexcuxka. [Ipu BuB4YeHH1 Temu «IcTopist KOMMIaHI» 3MICTOM JIEKCUYHOT'O OJIOKY
Ta MepcreKkTuB. BaroMme 3HaueHHsI MalOTh OCHOBHI CJI0BA Ta BUPA3W Ha MO3HAUYCHHS
OCHOBHUX XapaKTEPUCTHUK IISUTHHOCTI KOMITaHii.

Kmiouosi ciioBa: marketing literature, annual report, company presentation, to
be established, founder, key events, to be backed by smb, to pioneer, production
line, assembly plant, sole, cushion, manufacturing rights, to negotiate the rights, a
quarter, disposable goods, to obtain a licence, asset management, to merge.

I'pamatuka. [Ipu BuUBUEHHI TeMH IcTopis KOMMaHii BaXJIUBUM € TIPYHTOBHE
BUBUCHHS CTPYKTYPH CKIIQHOMIIPSIHUX PECUCHb YMOBH, OCOOTMBOCTEH BXKUBAHHS
cnonyuHukiB in order to, while, a Takox CKIQAHOMIAPSAHUX pEYCHb Yacy 3i
3HAYCHHSIM oOjHo4YacHOCTi (cmonyunuku: While, when) ta cknagnomigpsaHux
peueHb yacy 31 3HaYCHHSM HACTyHHOCTI (cronmyuHuku the next, after). OcoGnuBy
yBary ciiiji 3BEpHYTH Ha Y3TOJKE€HHS YaciB y CKJIQJAHOMIIPSAIHUX pEeUeHb 4acy 3i
3HAYEHHSM HACTYITHOCTI.

donernka. HeoOxi1HO BMITH po3Ii3HABATH TeMaTU4YHY 1H(OPMAIIi0, PO3YyMITH
OCHOBHY 1l€l0 Ta JeTalll TeKCTy (aianory), IHTEpHpeTyBaTH OCHOBHHUM 3MICT
TEKCTY (iaory).

IuTanHsa 151 CAMOKOHTPOJIIO:
1. What are the main factors in making a successful presentation?
2. What are the electronic means to be used while presentation.

CamocriiiHa podora
1. IlinroTryBatn 1oaaTkoBY iH(popMarlito (TomoBiab, pedepar, Mpe3eHTaIlil0) Ha
TEMY:
1.1. How to make a good presentation of a company?
1.2. The problems you might encounter while making presentation.
2. TloBTOpUTH CTPYKTYpH CKJIAJHOMIAPSIAHUX PEUYCHb YMOBH, CKIAIHOIMIIPSIHUX
pEYeHb Yacy 31 3HAYEHHSM OJTHOYACHOCTI Ta CKJIQAHOMIAPSIAHUX PEUYCHb 4acy 31
3HAYEHHSAM HACTYITHOCTI 1 BAKOHATH TPaMaTUYH1 BIIPaBH.

Jliteparypa:

1. AHrnitickka MoBa. HaBuanmbHMI MOCIOHHMK I 3400yBadiB CIIEMiaTbHOCTI
»MDKHapoaHI eKOHOMIYHI BigHocuHK /Ykiamad: B.I. Munenko, —
Kiposorpaa: KHTY, 2007. — 112 c.

2. Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. —
59p.



3. KoMIiekT Mo0A0ro migmpUeEMIIsl aHTIIIMChKOI MOBOIO 3 KOMIAKT-IUCKOM
«Young Enterprise». Oxford University Press, 2000. — 60p.

4. First Insights into Business. Sue Robbins /Student’s book. — Longman:
Edinburgh Gate, 2001. — 183 p.

Cemectp VI
«Mo8HO-Ky1bmypHa KOMYHIKAWIA IHO3EMHOI0 MOBOIO» 3d MEMAMU

Tema 6: Business travel
(dioBa moaopox).

1. Foreign business trip (BigpsimkeHHs 3a KOPIOH)
2. Social conventions in business environment.

(Oco6aMBOCTI KPOC-KYJIBTYPHUX KOMYHIKAIIN y ILJIOBOMY CE€PEIOBHIIII)
3. Making up itinerary (Po3po0ka nporpaMu Bi3uTy J0 iHIIOT KpaiHu)
4. Peculiarities of business etiquette in the UK/USA.

(OcobnuBocTi eTukeTy y Bennkodpuranii).
5. Making oral and written contacts (YcHe Ta NIHCHMOBE HaJIaroKEHHS
KOHTAKTIB).
6. Booking tickets. Travelling by land, sea or air.

(3amoBieHHs KBUTKIB. [lomopox niTakom, aBTOMOOLIEM YU MOTSATOM).
5. Booking a hotel room (bpoHntoBaHHS KIMHATH y TOTEIII).

Jlekcuka. Ilpu BuBueHHI TemMu «JIUJTOBI MOMOPOXKI Ta ETHUKET MJLJIOBOTO
CHUIKYBaHHS» 3MICTOM JIEKCMYHOTO OJIOKY € OCHOBHI JIEKCHYHI OJIMHUIII, BUPaA3H,
Kiiie y cepi autoBoro criikyBanHsa. OcoOMuBY yBary Ciijl 3B€pHYTH Ha THIIOBI
dpasu ycHoro (mpw 3ycTpiui Ta 1O TelepoHy) Ta NHUCBMOBOrO (JIUJI0OBa
KOPECTIOH/ICHITIs1) HAJIaroJ>)KeHHsS KOHTAKTIB Ta BEJCHHS AUIOBUX MEPEroBOpIB, a
TaKOX TpaBWiIa JUIOBOTO €TUKETY Yy PI3HUX KpaiHax. Barome 3HaueHHsS MaroTh
OCHOBHI CJIOBa Ta BHpa3d Ha I[IO3HAYCHHS PI3HUX TPAHCIOPTHHUX 3ac00iB,
MOBJICHHEBI1 KJIiIIe CIMUIKYBaHHS Ha BOK3ai (B a€pomoOpTi), Y TPAHCIIOPTI, TUIIOBI
dpa3u Tpu KymiBii/pe3epByBaHHI KBUTKIB Ta OpOHIOBAHHS KIMHAaTH y TOTEII.
BaxxnuBo 3acBOiTH OCOOJMBOCTI HAMMMCAHHS JIUIOBOTO JUCTA (CTPYKTYpY, THIIOBI
¢dpa3u, OCHOBHI BUMOTH JI0 3MICTY).

Karouosi caosa: itinerary, business trip, colleague, cultural differences, social
conventions, to arrange a meeting, to find out, to guess, arrangements, suggestion,
a tour, obvious, staff, stuff, opposite opinion, opinion of the majority, business card,
the Mediterranean Sea, host’s family, office party, to compare, Chief Sales Director,
advertising campaign, Managing Director, to attend a conference, daily, Head
Office, to suffer from jet lag, culture gap, a tip, the rest, office lady, space, to be
promoted, to dominate, scheme, overseas, amusements, salary, to spill.

I'pamatuxka. [lpu BuB4eHHI Temu /[inoéa nodoposc BaXJIUBUM € TPYHTOBHE
BUBYCHHS CTPYKTYpU CKIATHOMIAPSATHUX O3HAYAIBbHUX PEUYEHb, OCOOIHMBOCTEH
B)KMBaHHS 1H(IHITUBHUX KOHCTPYKITIN Ta CKIATHOMIAPSTHUX PEUCHb METH.



®oneruxka. HeoOXiqHO BMITH po3Mi3HABaTH TEMAaTUYHY 1H(POPMAIIIIO, pO3YMITU
OCHOBHY 1I€l0 Ta JeTalll TEKCTy (Alanory), IHTEpHpeTyBaTH OCHOBHHM 3MICT
TEKCTY (J1ajory).

IIuTaHHAa 1151 CAMOKOHTPOJIIO:

1. Give the definition of social conventions.
2. What social conventions can you name?
3. Name the difference in exchanging a business card in Europe and in Asia.
4. What is a jet-lag?
5. What are the ways to book a hotel room?
6. Describe your trip abroad (or to another town).

CamocriitHa po0ora
1. [ligrotyBatu AonaTkoBy iH(opMalito (10MoBiab, pedepar, MPe3eHTallii0) Ha
TEMY:
1.1. Tips for telephone etiquette.
1.2. How to make positive first impression.
1.3. Difference in European and Asian etiquettes.
2. [loBTOpUTH CTPYKTYpU CKIAQAHOIMIAPSIHUX PEUCHb YMOBH, CKIAIHOIIIPSIHUX
pedYeHb  O3HAYAJIbHUX peYeHb, OCOOJMBOCTEH  BXKMBaHHSA  1H(QIHITUBHUX
KOHCTPYKIIIH Ta CKJIaJHONIAPAIHUX PEUYEHb METH 1 BUKOHATH IPaMaTU4H1 BIPABH.

Jliteparypa:

1. Anrmifickka mMoBa. HaBuanmbHMI MOCIOHUK IS 3100yBayiB CIEIIAIBHOCTI
»MDKHapoaHl eKOHOMI4HI BimHocuHM /Ykmamad: B.l. Mumenko.—
Kiposorpaa: KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. —
59p.

4. First Insights into Business. Sue Robbins /Student’s book. — Longman:
Edinburgh Gate, 2001. — 183 p.

Tema 7: Goods and services
(ToBapu Ta mocayru)
1. Features and types of goods and services (XapakrepucTrka Ta BUIU TOBapiB
1 mociyr)
2. Unique selling points of a product (YHikanbpHI XapaKTepUCTHKH TOBApY)
3. Customer profile (ITpodins kiaieHTa)

Jlekcuka. Ilpu BuB4YeHHI Temu «ToBapu Ta MOCIYTH» 3MICTOM JIEKCHYHOTO
OJIOKy € OCHOBHI JIGKCHYHI OJWHUII, BUpA3u, Kiime y cdepi BUTOTOBICHHS Ta
MPOJIAXy TOBAPY/TIOCTYTH: OMHUC MPOAYKTY 3a 30BHINIHIMU XapaKTEPUCTUKAMH,
OCHAIICHHAM Ta (YHKI[IOHATBHICTIO; BUAM Ta (OPMH TOCIYT; CIOBa Ta THUIOBI
KJIiie 1 ¢ppa3u A mpe3eHTallisl TPOAYKIlii; MOPIBHSIHHA NPOAYyKlii. BaxkauBum e



3aCBOEHHS TUNOBUX (pa3 ajig po3MoBH Ha sipmapky. Ciif 3BEpHYTH yBary Ha
omnopHi (ppa3u JyIs MPOBEACHHS aHAII3Yy TaOJHUIb Ta Jlilarpam.

Karouosi cmosa: Unique selling points, customer profile, product’s features,
benefits, durable, trim, shoulder strap, brass locks, top-of-the-range, dull, eye-
catching, high performance, to invent (invention), prototype, working model, to
overtake, to get backing, hose [houz], to steal, attitude, demand, proposition,
Marketing strategy, Comparative degree, Superlative degree, discreet, light fabric,
fmcg, consumer durables, media, slim, software, multi-lingual, interpreter,
databank, currency converter, on-screen menu, preview mode, turnover, award,
efficient, to withdraw, raw materials.

®oneruxka. HeoOXigHO BMITH po3Mi3HABaTH TEMAaTUYHY 1H(POpPMaILIil0, pO3yMITH
OCHOBHY 1Iel0 Ta JeTajll TeKCTy (Alanory), IHTEepnpeTyBaTH OCHOBHHI 3MICT
TEKCTY (J1ajory).

IIuTaHHA 1151 CAMOKOHTPOJIIO:
1. Give the explanation of Unique selling points of a product.
2. What is fast moving consumer goods?
3. What is consumer durables?

CamocriitHa po0ora
1. [TigroryBatu gonaTkoBy iHdopMallito (101moBiab, pedepart, MPe3eHTallil0) Ha
TEMY:
1.1. Make a presentation of a product giving its best features (USPs).
1.2. Make a presentation of service providing its best options.
2. IToBTOpUTH CTPYKTYpH CKIATHOMIAPSIAHUX TOMYCTOBUX PEUYCHB ISl BUPAKCHHS
HepeanbHO1, 6akaHo1 M1l B TENEPIITHbOMY Yaci Ta BUKOHATH IpaMaTUYHI BIIPaBH.

Jliteparypa:
1. Anrmiticeka MoBa. HaBuanbHuMii TOCIOHWK i1 3700yBadiB  CIEHIaIBHOCTI
»,MDKHapoaH1 ekoHOMIuHI BimHocwHM /Yknamgad: B.I. Munenko, — KipoBorpan:

KHTY, 2007. — 112 c.
2. First Insights into Business. Sue Robbins/Students’ book. — Longman: Edinburgh Gate,
2001. - 183 p.
3. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.
Tema 8. Retailing
(Po3npidna Toprisis)
1. Traditional and non-traditional ways of selling and shopping.
(TpamuiiitHi Ta HETPAIUITIHHI CITOCOOW TTOKYIIOK 1 TIPOJIAXKY ).
2. The history of a bar-code and its purpose.
(IcTopist BAHMKHEHHSI IITPUX-KOIY Ta HOTO PI3HOBHUJIH).
3. The IKIA Company — leader on the world market.
(Kommanist IKEA — minep po3npiOHOT TOPTiBIIi).
4. The main tips how to make a contract. (OcobauBoCTI HanTUCaHHS
KOHTPAKTY).



Jlekcuka. Ilpu BuBueHHI Temu «Po3apiOHA TOPriBIsS» 3MICTOM JIEKCHYHOTO
omoky € JIO Ta Bupa3u Ha MO3HA4YeHHsA (OpPM TOPriBiIi, OCOOJUBOCTEH 1X
oprasizalii, peryJitoBaHHs, il poil y MDKHApOJHIA eKOHOMIYHIN iHTerpauii. Kpim
TOrO CJIIJ 3BEpPHYTHM yBary Ha MEXaHI3MHU PETyIIOBaHHS TOPTiBIi, a TaKOX Ha
BU3HAYEHHS OCOOJMBOCTEH TOPriBeIbHOI MOJITUKA. Baromum € omnaHyBaHHS
HAaBUYOK HANTMCAHHS KOHTPAKTY.

Kmrouosi caosa: retailing, retail outlet, wholesaler, middleman, margin
[‘ma:dZIn], consumer, department store, supermarket, mail-order catalogue,
packaging, opening hours, queue, specialist retailer, chain store, door-to-door
sales, TV sales, e-commerce, cash and carry, benefits, entertainment, appeal,
insurance policy, to take smth for granted, barcode, pattern, electronic scanner,
to represent, underneath, three-digit code, to commemorate, supplier, package
size, a tin, checkout counter, till display, to deduct, stock total, a wide variety of
goods, switchboard operator.

I'pamatuka. BaxnuBuM € IpyHTOBHE MOBTOPEHHS OCOOJMBOCTEH YTBOPEHHS
dopm ymoBHoro crmocody (Conjunctive Il) ta 3acBO€HHS OCHOBHHX MPaBUJI LI0J10
cdep BxuBannas Conjunctive Il (y BBIUWIMBHX MPOXaHHSIX Ta MUTAHHAX, Y TOpajax,
y MOOaKaHHSIX).

®oneruxka. HeoOXigHO BMITH po3Mi3HABaTH TEMAaTUYHY 1H(POpPMAILIiI0, pO3YMITH
OCHOBHY 1Iel0 Ta JeTajll TeKCTy (Aianory), IHTEepnpeTyBaTd OCHOBHHI 3MICT
TEKCTY (JZ11ajory).

IInTanna AJId CAMOKOHTPOJII0
1. What is the main difference between traditional and nontraditional retailing?
2. What is e-commerce and name its main types?
3. What information is presented in a bar-code?
4. Name the main kinds of retailing outlets.

CamocriiiHa podora
1. IlinroTyBaTH MOMOBIIL HA TEMY:
1.1. Advantages of e-commerce.
1.2. Make a presentation about different types of retailing.
2. TloBTOpUTH TmpaBuiia OCOOJMUBOCTEH YTBOPEHHS (OPM YMOBHOTO CIOCOOY
(Conjunctive 1l) Ta 3acBo€eHHS OCHOBHUX TMpaBWi IMOAO0 chep BKUBaHHSA
Conjunctive Il Ta BUKOHaTH TpaMaTHYHI BITPaBH.

Jliteparypa:

1. AHrmitickka MoBa. HaBuanmbHMI MOCIOHMK mIs 3400yBadiB CIIEMiaTbHOCTI
6.050103 ,MixHaponHa ekoHoMmika” / VYkiagad: B.l. Munenko.—
Kiposorpan: KHTY, 2007. — 112 c.

2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.

3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. — 71 p.



Tema 9: Marketing and Advertisement
(MapxkeTuHr Ta pekjiama).
1. Marketing and Market (MapkeTHHT Ta pUHOK).
2. Marketing concepts (Konremniiii MapKeTHHTY ).
3. The ways of distribution of products or services (BuOip unisixie 30yTy
MPOIYKILIT).
4. Advertisement in the distribution system. Successful advertisement.
(Pexnama y mosituiti 30yty. [lopanu njs ycoinHo1 pexiamMu).
5. Brand-names and advertising logos (bpenau Ta pekiamMHi BUCIIOBH).

Jlekcuka. [Ipu BuBUeHHI TeMu «MapKETHHT Ta peKJIaMa» 3MICTOM JICKCHYHOTO
OJIOKy € OCHOBHI TMOHATTS PHHKY Ta MapKETUHTY, MapKETUHTOBOTO
IHCTpyMeHTapito. Bu3HayaroTbCs OCOONMBOCTI KOXKHOTO 31 HUIAXIB 30yTy
NPOYKITii, a TAKOK BU3HAYAIOTHCS TIEPEeBArv Ta HEJAOJIKH PI3HUX BHJIIB PEKIaMHU.
Crnin 3BepHYTH yBary Ha 0COOJIMBOCTI MOOYIOBH TEKCTOBOI pekiamu. Baromum €
OITAaHYBaHHS HABUYOK HAMMCAHHS PEKJIAMHOTO JIUCTA (CTPYKTYPH, TUIIOBUX CJIIB UM
¢dpas, CTHIIO, TUITY 3BEpTaHHS Ta iH.).

KmouoBi caoBa: effectiveness, brand-name, market, Marketing, policy,
Marketing concept, marketing tools, price policy, communication policy,
Distribution policy, ways of sales, product range, product quality, innovation of
product, customer satisfaction, price, areas of marketing, product focus, four Ps,
customer focus, solution, access.

I'pamarnka. O3HaifomyieHHs 3 0coOMUBoCTAMHU BHKopuctanHs Conjunctive y
CKJIAQHOMIIPSIHUX PEUYCHHSIM YMOBHU 31 3HAYEHHSM HepealbHOCTI. Bu3HaueHHs
OaraTo3HauHoCTI AiecioBa to do/to make Ta cdep ioro BKUBaHHS.

donernka. HeoOxi1HO BMITH po3Ii3HABATH TeMaTU4YHY iH(OpMAIIito, pO3yMITH
OCHOBHY 1€l0 Ta JeTalll TeKCTy (aianory), IHTEpHpeTyBaTH OCHOBHUM 3MICT
TEKCTy (iajory).

IInTanna AJId CAMOKOHTPOJII0
What is marketing?
What does marketing concept consist of?
What role does marketing policy play in the development of production?
What are the instruments in Marketing?
What factors do influence the market of products?
What is understood by the concept ,,Advertising and branding™?
What is communication policy? Its tasks.

NoakowdE

CamocriiiHa podora
1. ITigroTyBaTH 1OAATKOBY iH(pOpPMAIIifO, JOMOBIIb a00 MPE3CHTAIIII0 Ha TEMY:
1.1. Components marketing policy.
1.2. Introduction of marketing policy in enterprise.
1.3. Description of product (Choice of product and its presentation).



2. TloBroputH mnpaBwia 0coOJIMBOCTSIMH BUKOpucTaHHs Conjunctive y
CKJIQIHOMIIPSIHUX PEUYCHHSIM YMOBH 31 3HaUEHHSM HEpPEaIbHOCTI Ta BU3HAUCHHS
Oararo3znadHocti giecinoa to do/to make ta cdep ¥oro BKMBaHHS 1 BUKOHATH
rpaMaTU4HI BIIPaBH.
Jlitepatypa
1. Anrnidickka MoBa. HaBuanbHMil MOCIOHHMK aJisi 3400yBayiB CIENiaTbHOCTI
6.050103 ,Mixnapogna exoHomika” / VYwmamaud: B.I. Mwunenko. —
Kipoorpan: KHTY, 2007. — 112 c.
2. Starting a business: taking a closer look. Issued by HSBC Bank plc. Freepost. —
Manchester. — 57 p.
3. Guide to Virgin Group. June-2004. New Line Publishing, N.Y. — 2004. —
59p.
4. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. — 71 p.

Tema 10: International Trade
(MixxHapoaHa TOpriBJis)

1. International economic integration and international trade.  (MixuapoaHa
€KOHOMIYHA IHTeTrpallisi Ta MDKHApOAHA TOPTiBII).
2. The forms of international trade. (®opmu MixkHapOIHOT TOPTiBIIi).
3. Trade policy and protectionism. (TopriBenbHa NOJIITHKA Ta MPOTEKI[IOHI3M).
4. Regulation of international trade. (PerymroBaHHsS Mi>KHApOAHOT TOPTiBIIi).
5. World trade organisation (WTO). (CitoBa opraxizariisi TOprisii).

Jlekcuka. [Ipu BuBueHHI TemMu «MDKHaApOIHA TOPTIBISH» 3MICTOM JEKCUYHOTO
omoky € JIO Ta BHpasm Ha TO3HAYeHHS (HOpPM MDKHAPOIAHOI TOPTIBII,
oco0auBOCTEN X opraHizallii, peryJroBaHHs, 1i POl y MDKHAPOIHINA €KOHOMIUHIM
iHTerparii. KpiM Toro ciig 3BEepHYTH YyBary Ha MeEXaHI3MHU PETyJIIOBaHHS
MDKHApPOJHOI TOPriBili, METOAU MIDKHAPOIHOI TOPTiBIIi, a TAKOX Ha BU3HAUYCHHS
0COOJIMBOCTEH TOPTiBENBHOI TMOJITUKKA. BaromMuM € oOmnaHyBaHHS HaBHYOK
HAITUCAHHS KOHTPAKTY.

Kmrouosi cioBa: world trade, conference of world trade, commerce, trade
policy, protectionism, export, import, specialisation, the world market, additional
charge on border, VAT (Value Added Tax), trade agreement, invoice, organization
of world trade, commodities and services, money flow, capital, rate of exchange,
pay balance, free trade, economically powerful nations, selective protectionism,
industries, tariffs, advocates, willingness to negotiate non tariff measures, foreign
direct investment, procurement, associated with, procedures.

®ounerurka. HeoOXigHO BMITH pO3Mi3HABATH TEMAaTUYHY 1HPOPMAIIiI0, PO3YMITH
OCHOBHY 1Ief0 Ta JeTall TeKCTy (Jianory), IHTEepmpeTyBaTH OCHOBHHM 3MiCT
TEKCTY (J1ajory).

IIuTaHHA 1151 CAMOKOHTPOJII0
1. What is export and import? Give brief description.
2. What is the reason for Ukraine to imports some products and to export?


http://en.wikipedia.org/wiki/Protectionism

3. What are the risks involved in international trade?
4. Explain the meaning of Free Trade.
5. What is the role of WTO in the international trade?

CamocrTiiiHa podora
1. IlinroTyBaTH JOMOBIIH HA TEMY:
1.1. Advantages of WTO for Ukraine.
1.2. Minuses for Ukraine to be a member of WTO.
1.3. Export- and Import operations of Ukraine.

Jliteparypa:
1. Anrmidicbka MoBa. HaBuanbHuii MOCIOHUK i1 3700yBadiB CIEHIaIbHOCTI
6.050103 ,,MixHapoana exoHomika”/ Yknamad: B.I. Munenko. — KipoBorpas:
KHTY, 2007. — 112 c.
2. First Insights into Business. Sue Robbins / Students’ book. — Longman: Edinburgh
Gate, 2001. — 183 p.
3. First Insights into Business. Sue Robbins / Practice book. — Longman: Edinburgh
Gate, 2001. - 71 p.
4. Business Etiquette in Brief. The competitive edge for today’s professional. Ann
Marie Sabath. — Published by Bob Adams, Inc., 260 Center Street, Holbrook, MA
02343. — 144p.
5. Streamline English (Destinations). Audio course for intermediate level. Oxford
University Press. Oxford, 1998. — 84p. Units 1-74 (3 audio cassettes).

Tunosi JIeKCHKO-TPaAMaTUYHI 3aBIaHHS

I. Complete the following sentences using one of the words from the table.
a) raw materials b) salary c) labour  d) customer profile ) status
f) features @) labour costs  h) benefits 1) advertisement J) taxes

A company’s marketing department should decide what type of person will buy
their product and have a 1 or description of the consumer in mind. Then
they can design their advertisements. A good 2 should describe the
3 or characteristics of the product as well asthe 4  or advantages of
buying the product. The price of a product depends on various factors. Production
costs are affected by the availability of 5 | or workers and the availability of
6, or the things needed to make the goods. How much the company has to
pay the workers, or 7, is another factor, and also the amount the
government charges the company in 8 . The people who work for a
company, or the company’s labour force are the company’s most important asset.
Many different things motivate people to work, such as 9 | or money,
10 or the position they have in the company and society.
1 2 3 4 5 6 7 8 9 10



I1. Circle correct answer:
1. When I entered the office, most people ... at their desks.
a) worked b) were working c) have worked d) would work
2.We ... our reports yet.
a) had written b) haven’t written c) wrote d) write
3. Interest rates ... by 1% last year.
a) raised b) rose c) have risen d) have rosen
4. At the end of ... busy day, sleep is the best tonic.
a) the b) a c) these d) —
5. entire (which word is the synonym?)
a)young b)open c)proper d)whole

I11. Choose the correct answer.
1. ... coffee is very expensive at the moment.
A)The b)A «¢)— d)These
2. I haven’t given ... permission to borrow my calculator.
a) anyone b) somebody c) everybody d) no one

3. Jane and Tom play soccer for their school team. In the last game Jane scored

three goals and Tom scored only one. Jane plays ... aggressively than Tom.
a) as b) so C) more d) a few more

4. A tourist wants to know ... .

a) where are guided tours b) are there guided tours

c) where can they buy guided tours d) if there are guided tours

5. You ... be hungry after such a big dinner.

a) are allowed b)hadto c¢)can’t d)don’t have to

6. David and Rebecca Carter, who ... married about a year ago, recently bought a new

house.

a) have been b) was C) got d) has

7. Terry is in bed. He ... flu.

a) is having b) has been c) will be having d) was having

8. You’ve been out of work for several months, so you apply for a job that ...

doing something you don’t like.

a) involve b) will involve c) won’t involve d) will have involved

9. ... did Mr. Morris explain to that he had some personal problems?
a) Why  b) Who c) Whose d) Where

10. Without your help Bill would never have been able to get there on time, ..

a) won’t b) would c) wouldn’t  d) will

11. ... was a very heavy frost last night.

a) It b) There ¢) This d) That

12. Galileo proved that the Earth ... round the Sun.

a) had moved b) moves c¢)will move d)is moving
13. He promised ... all night.

a) working b) towork c¢)work d) to have worked

. he?



14. They were not allowed ... their presents until Christmas morning.
a)open  b)opening c)toopening d)toopen

15. This kind of fish ... with a white sauce.

a) served Db) had served c)isserved d) is being served

16. What would you do if there ... an earthquake?

a) was b) would be C)is d) had been

17. This person can ... .

a) depend b) be depended on c) depended on d) depend on

18. I remember ... the book in many bookshops, but I don’t remember what shops
they were.

a) tosee b) seeing c) to seeing d) being seen

19. Susan, ... brother you met at the party, is going to work in Africa.
a) whose b) who Cc) what d) whom

20.1... a cigarette a day but now I smoke ten.

a) was used to smoke b) am used to smoking

¢) got used to smoking  d) used to smoke

Translate the sentences into English using essential vocabulary:
1. Hama xommaHnis 3a0e3mnedye ToBapaMu Ta HaJa€ MOCIYTH CTaXKyBaHHS i

TPEHIHTY.

KoxHa kommnaHisg xoue MaTu OBTOPHUMN O13HEC 1 JOSITBHICTH 3 OOKY

KJTIEHTIB.

A mpairoro y BiauI poOOTH 3 KIIIEHTaMHU.

Bu xonmu-HeOy b CKap KMIIKCS Ha MOCIYTH 11i€1 KOMTaH1i?

CkinpkH pOOITHUKIB Ma€ 1€l poO0TO1aBeIb?

Bubaure, s He 3HaB, IO TYT € Yyepra.

Axwmii rpadik podoTu boro 6aHKy?

Slka OCHOBHA IJIH BalIoi KOMITaH11?

. UumMm 3aiimaeTech?

10.Bin HamaraeTbcs miATpUMYBaTH ce0e y hopMi Ta MIKIIYETHCS PO CBOE
310pOB’s1.

11.Bona He3a/10BOJIEHA YMOBAMU MO3UKH.

12.CxisbKH TpoIIel 3aIMIIIIOCS Y TeOe Ha paxyHKY?

13.bank 3HIMa€ IJIATHIO 32 MMOCIYTH MIOBHOTO CIIEKTPY MOCIYT.

14.Bu HagaeTe MOCIYTH JOCTABKH Ta 300pKH MEOJIiB 32 3HIKKAMH?

15. JIxon CMiT — MOMIYHHUK MEHeKepa. BiH 3aB1u YeMHUIA.

16.41 xouy, 106 MEeH1 MOBEPHYJIM T'POIIi B Mara3uHi.

17. Marks & Spencer — e MibkHapOoIHUIA pO3ApiOHHI TOPTOBEIIb, BIZIOMHI Y BCBOMY
CBITI.

18.41 xouy 3amoBuTH KBUTOK 10 [lapmxky. Micuie 6utst mpoxosy, Oyb-acka.

19.CkinpKkH MarasuHiB Mac Il KOMITaHisa?

N
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Tunosi JieKCHKO-TPaMaTHYHI 32aBJAHHS 10 CEMECTPOBOr0 KOHTPOJIIO

I. Choose the correct answer.

1. Go down ... Kingston Street and turn right into Mill road.
a) the b) a c) these d) —

2.1 don’t like milk in ... coffee.

a) - b) the Cc)a d) these

3. At the end of ... busy day, sleep is the best tonic.

a) the b) a c) these d) —

4. We’ll go for a walk if ... sun comes out.

a)a b) - c) the d) this

5. Could you give me ... information I asked for in my letter?
a) the b) a C) an d) this

6. ... two missing explorers have been found safe and sound.
a) — b) The c) That d) Some

7. ... President is the largest cruise ship in the world.

a) Some b) The c) A d) —

8. This is going to be fog and ... cold weather all next week.

a)a b) — c) the d) any
9. Please give me a cup of coffee with ... cream.
a)a b) the C) — d) any

10. Stella liked her job in London and she is hoping to find
... same sort of job in Newcastle.
a) the b) this C) — d) a
11. Does ... have change for a pound?
a) anybody b) anything c¢) someone d)somebody
12. I looked for my newspaper, but I couldn’t find it ... .
a) nowhere b) somewhere c) anywhere d) anything
13. ... would be silly to go out now.
a) There  Db) It c) Its d) -
14. Help ... to sandwiches, please.
a) yourselves b)you c)me  d)your
15. We have done this exercise ... .
a) ourself Db) yourself  c) ourselves d) yourselves
16. Neither ... likes rock music.
a)ofthey Db)girls c)ofus  d)outofus
17. That isn’t my key. ... is here.
a) My b) Me  ¢) Mine d) None of me
18. That was the ... movie I’ve ever seen.
a) worst  b) bad c) worse  d) worser
19. Those shoes cost ... mine.
a) muchan b)asmuchas c¢)moreas d)as more as
20. The people who arrived ... got the best seats.

more earlier b) most early c) the earliest d) much early
21. The smaller a garden is, ... it is to look after.



a) the easier b) more easy c) easier d) more difficult
22. 1 don’t know where ... .
a) did he go b) he went c) went he d) yesterday he went
23. I wonder who ... .
a) did help him to escape b) to escape did him help
¢) him helped to escape  d) helped him to escape
24. Do you know ... ?
a) what sort of city is Sydney b) what sort of city Sydney is
c) is Sydney sort of city d) sort of city what is Sydney
25. She asked him ... .
how much did he expect to earn
how much he expected to earn
how will he expect to earn
how many he expected to earn
26. ... Einstein speak English when he went to live in the USA?
a) Could b) Must c¢) Should d) Ought
27. Mary ... swim when she was three.
a) should b) may c)oughtto d)could
28. You ... be joking. No one buys two Rolls Royces.
a)haveto b)must c)should d)are able to

Translate the sentences into English using essential vocabulary:

1. Slka mispHICTH Ballol KOMITaH1i1?

2. Hamra xommaHist 3ajiy4eHa y BAPOOHUIITBO 3BYKO3aIKCIB.

3. Ham Bijgii BiamoBizae 3a BUPOOHUIITBO Ta MPOTaXK
KOHKYPEHTOCIIPOMO>KHUX TOBApIB.

4. B saKiii raiy3i BU npamroere?

5. Hamra miknapoHa KoMIIaHis Befe cBiit 6i3Hec y 30 kpaiHax cBiTy.

6. MarepuHChKa KOMITaHIs Ma€ CKJIAJIHY CTPYKTYPY Ta MOXKE BOJIOJITH
THIITUMHA KOMIIaHISIMHU.

7. Mu nparroeMo B 1ovipHii koMmadii B J{yomiHi.

8. Bu Bxe o3Haiiomuucs 3 (iHAHCOBUMH JTAHUMU I1i€1 MyOI19YHOT KOMITaH11?

9. bpuranchki ABiamniHii € OTHUMHU 3 HAUOUTBITUX aBiallepPEeBI3HUKIB.

10.KomriaHis € BiIJTaHOIO CBOIM KIII€EHTaM, SIKOCTi TOBapiB Ta PO3IITUPEHHIO
TIOCITYT T10 BCid KpaiHi.

11.Mu He 30upaemocs cmiB-QiHAHCYBATH 1€ TIPOEKT.

12.Bci npeTeHACHTH MalOTh TapHI KOMYHIKaTUBHI HABUYKH Ta JIIJIOBY
0013HAHICTb.

13.HavanpHuK BigALTy KaJIpiB € MIA3BITHUN reHEPATHbHOMY JUPEKTOPY.

14.Hamr Bijtis € HeBil’ €MHOIO YaCTHHOIO 3TYPTOBAHOI KOMaH/IH.

15.OcTtanns gata Ui MOJaHHS BallluX JOKYMEHTIB Ta pe3tome — 12.12.20009.

16.Kowmmanis imBectyBasa £1 000 000 y 3amyck HOBOTO TOBapy Ha PUHOK.

17.51 36uparoch 0OrOBOPUTH BCi YMOBH JIJIsi CTBOPEHHSI CITIUTHBHOTO
MIMPUEMCTBA.

18.Bama kommanis € BAT un 3AT?



19.Hama xomnaHis e TOBapUCTBO 3 0OMEKEHOIO BIANOBIAAIBHICTIO.

20.51 BianmoBizmaro 3a CTpaTerivyHe IUIaHYBAHHS Ta peJaryBaHHs TEKCTIB
peKIamMu.

21.CxinpKH criokuBaviB BikoM 10 50 poKiB Mae Baiia KoMnaHis?

22. PUHOK ITpOorpaMHOro 3a0e3nedYeHHs € qy>Ke KOHKYPEHTHUM ChOTO/IHI.

Tunosi 3aBaanus

JJ151 BCTAHOBJIEHHSI PiBHSA 3aJUIIKOBHUX 3HaHb 3100yBauiB |11 kypcy
I. Choose the correct answer.
1. They ... be tired. They’ve been traveling all night.
a) must b) can’t c¢) shouldn’t d) had to
2. Our English lessons at school were very boring. We ... long exercises and learn
a lot of grammar rules be heart.
a) must to write b) must write c) had to write d) to write
3. ... ride your bicycle, please, Jane?

a) Must 1 b) Should I ¢) May | d) Do I have to

4.1... in love with Bill since 1998.
aywas b)am  c) have been d) had been
5. The last time I ... Dick was in 1985.
a)saw b)haveseen c)see  d)had seen
6.1 ... a decision yet.
a) haven’t made b) made c)am making d) will make
7.1... two pages so far.
a) wrote  b) was writing  ¢) have written d) write
8.1... here all my life.
a) had lived b) was living c¢)am living d) have lived
9.1 ... to the dentist the other day.

a) have gone b)went c) have been  d) was going
10. When I lived in London, I ... through the park every day.
a) walked b) was walking c) have walked d) have been walking
11.1... my coffee at the time.

a) have drunk b) was drinking c) am drinking d) would drink
12. By the time the train finally ... in Santa Maria, I had come to several
conclusions.
a) had arrived b) was arriving c) has arrived d) arrived
13.1... Dick since 1985.
a) hadn’t seen b) didn’t see c) haven’t seen d) never saw
14.1 ... that you are wrong.
a) am feeling b) feel c) felt d) have felt
15. Charles ... just like his father.
a) looks b) is looking c¢) was looking d) have looked
16. Excuse me, but ... for someone?
a) do you wait b) have you waited
C) were you waiting  d) are you waiting
17. 1 must go to the doctor. My toothache ... worse.



a) had got b) was getting c) is getting d) gets
18. — Listen! Somebody is driving into the driveway.

— 1 ... anything.
a) don’t listen b) don’t hear c¢)am not hearing d) not hear
19.1... you’ll come to the party.
a) hoped b) hope c) will hope d)am hopmg
20. Dolphins and whales are mammals. They ... air.
a) are breathing b) haven’t breathed c) breathe d) aren’t breathing
21. Come on, or ... the plane!
a) we’ll miss b) we’ve missed c) we’re missing d) we miss
22. When I ... Jill yesterday she was cleaning her teeth.
a) phoned b) had phoned c) was phoned d) has phoned
23. Nobody ..., so the little boy took the packet of sweets from the shelf and put it
in his pocket.
a) watched b) watches c) was watching d) had watched
24. Michael offered me another drink but I decided I ... enough.
a) drank b) had drunk c¢) am drinking d) have drunk
25. By the time I got to the station, the train ... .
a) had left b) was leaving c) is leaving d) left
26. | was walking in town the other day when I ... Nelly.
a) meet b) was meeting c¢) have met d) met
27. When I entered the office, most people ... at their desks.
a) worked b) were working c) have worked d) would work
28. This time last year she ... for her FCE exam.
a) prepared b) was preparing c) has prepared d) is preparing

I1. Translate the sentences into English using essential vocabulary:

1. Sxi Touku po3apiOHOT TOPTiBIi BU 3HAETE?

2. Hamra kommaHist Mae OUTBIT HIXK 25 ONTOBUKIB, 3 SIKUMH CITiBITPAIIIOE.

3. Bu konu-HeOyap KOPUCTYBAIMCS MOCIyTaMu ITOcepeIHruKa?

4. TlosicHith JI>KOHY, IO Take Mapixa.

5. CKUTBbKH CTIOKMBa4iB KOPUCTYETHCS TOCTYTraMH 11i€1 KOMITaHii moAeHHO?

6. UuMm BiAPI3HAETHCS CylepMapKeT Bil yHiBepMary?

7. THKOJU 5 3aMOBJISIIO TOBAPH IMOIITOIO.

8. ki OCHOBHI BUMOTH JI0 YIIAKOBKHU MPOIOBOJIBYNX TOBAPIB?

9. PoznpibHa TopriBis 1€ 3a0e3MeueHHs] TOBapaMH Ta MOCIyTaMH KITIEHTIB.

10.CroroHi criokuBadi 371IHCHIOIOTH TIOKYTIKH 3 Iomy: uepe3 [aTepuer, TB
MOKYTIKHY Ta TOIITOTO.

11. SIxuii rpadix poboTH bOTo OaHKY?

12.Takonu, y cBsiTa, MO’KHA MTOOAYNTH JOBT1 YEPTHU y CyNIEpMapKeTax.

13.Bce HeoOXimHe 3HAPSAIAA JUIs PUOATKA MOXKHA TTPUAOATH Y
CIel1ai30BaHOMY MarasuHi.

14. @ypuwem — ue Meperka Mara3uHiB ONTOBOI Ta PO3APIOHOT TOPIiBIIL.



15.3aBTpa Mu 30upaeMocs BiaBiaTH (HaOpUUHHI Mara3uH.

16.Ha3BiTh OCHOBHI II€peBaru 1bOro TOBapy.

17.5Ix1 po3Baru iCHyIOTb Y bOMY MICTi?

18.MeHni e nogo0aeThCs.

19.Hagimuite 3araneHy 1HGOpPMAIIIIO TPO MOJITHKY CTpaXyBaHHS Balloi
KOMIIaHij.

20.Hikonu He cnpuiimMaiiTe m0-HeOyAb K HaJeKHE.

21.11lo Take mTpUX-KOI.

22.11iHa ToBapy 3UUTYETHCS EIEKTPOHHUM CKaHEPOM.

23.Hama xomnanis Oyze npeAcTaBiIsiTH HOBUM TOBAp Ha BUCTABLI HACTYITHOTO
THOKHS.

24, CK1TbKH MOCTAa4YaJIbHUKIB MA€ Ballla KOMITaHis?

25.51 NOBUHEH 3HATH PO3MIPU YIAKOBKH.

26.Bu MoxeTe mob6aunuTH 1iHYy Ha TOBAp Ha JAUCIUIET KACOBOTO amapary.

2 SIxuit 3aranbHUM 3amac ToBapiB BU MaeTe?

28.Ham cynepmapket nmpojiae Iupokuii BUOip ToBapis.

29.51x1 ocHOBHI1 (yHKIIIi TOBUHHA BUKOHYBATH TesieOHICTKA I1i€] KOMMaH1i?

30.Mu MaeMo po3paxyBaTHCs 3a TOBap Ha Kaci.

IHizcymMmKoBHii KOHTPOJIb
[TincymMKOBUI KOHTPOJIb MPOBOJUTHCS Y BUTJIAI €K3aMeHy. Ek3aMeH MpoBOIUTHCS
ICJIS MEPIIOTO Ta MICs APYroro CEMECTPy 3a pe3ysibTaTaMu KOHTPOJIO 3HAHb 3
YOTUPHOX BUJIIB MOBJICHHEBOT JISUTBHOCTI:
* ay/IitOBaHHS HE3HAHOMOTO TEKCTY CEPEIHBOI0 TPUBATICTIO 3-5 XB. Ta BUKOHAHHSI
TECTOBUX 3aBJaHb HAa PO3YMIHHS IIPOCIYXaHOTO TEKCTY;
* YHTaHHS Ta TEPEKJIa] YPUBKY 3HAHOMOIO TEKCTY, MOCTAHOBKA 5 BUIIB 3allUTaHb IO
TEKCTY,
* pecdhepyBaHHS TEKCTY;
* PO3KpHUTTS YCHOI TEMU;
* HaIMMCaHHS JEKCUKO-TPaMaTUIHUX TECTiB.

CIIMCOK PO3MOBHUX TEM, II1O BUHOCATBHCS HA EK3AMEH
MHICJIA V-ro CEMECTPY:

Po6ora 3 kiieHTaMu.

CknaganHs o(MIMiHHAX JIKCTIB.

[Tpodinb kmienTa.

CtpykTypa KOMIaHii.

Bunu kommaniii 3a ¢popmoro BiacHOCTI. PopMHU MiATPUEMHHUIITBA.

MapxkeTtuHr Ta pekiiama. Bumyu MapkeTuHTy, BUAH PEKIIAMH.

SWOT anamnis.

Oco0mMBOCTI HAaMMCAHHS 3BITY, MEMOPaHAYMY, HAJIaHHS TUTOBUX

koHcynbTanii. Harmcanas CBOT anamizy.

IcTopis ycmixy kommaniii Bic, Ford. OcobmmBocTi ipe3eHTartii KoMIaHii.

NGO~ WDE
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CIIUCOK PO3SMOBHMUX TEM, 1O BUHOCATHCA HA EK3AMEH
MICJIA VI-ro CEMECTPY:

[cTopist BUHUKHEHHS ITPUX-KOAY Ta HOr0 pi3HOBUAM.

Tpanuiiitai Ta HeTpaaUIIiiHI CTOCOOU MOKYIIOK 1 TPOJIAXKY.
Kommnanig IKEA — ninep po3npioHO1 TOPriBiIi.

Binpspkenns 3a kopaoH. OcoOJIMBOCTI KPOC-KYJIbTYPHHUX KOMYHIKaIIN Y
JJIOBOMY CEpEJIOBHIII.

Odopmnenns ¢akcy. Po3pobka mporpamu Bi3uTy A0 1HIIOI KpaiHu.
VYHIKaJIbHI XapaKTepUCTUKU TOBapYy.

XapakTepucTHKa Ta BUIU TOBAPIB 1 MOCHYT.

ComianbHi BIiTHOCHHHU Yy O13HECl. AKTUBH Ta MaCUBU KOMITaHIi.

. Ctuii ynpaBitiHHSL.

10. MibxHapoJHa EKOHOMIYHA IHTerpalisi Ta MI>XHApPO{HA TOPTiBJIS.

11. @opMH MI>KHAPOIHOI TOPTIBIIL.

Mwon e
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Ipukaan TeKCTy AJsl YUTAHHS TA JITEPATYPHOIO NMepeKJIaay Ha eK3aMeHi

International trade

International trade is exchange of capital, goods, and services across
international borders Or territories. In Most countries, it represents a significant share of
gross domestic product (GDP). While international trade has been present throughout
much of history (see Silk Road, Amber Road), its economic, social, and political
importance has been on the rise in recent centuries. Industrialization, advanced
transportation, globalization, multinational corporations, and outsourcing are all having a
major impact on the international trade system. Increasing international trade is
crucial to the continuance of globalization. International trade is a major source of
economic revenue for any nation that is considered a world power. Without
international trade, nations would be limited to the goods and services produced
within their own borders.

International trade is in principle not different from domestic trade as the
motivation and the behavior of parties involved in a trade does not change
fundamentally depending on whether trade is across a border or not. The main
difference is that international trade is typically more costly than domestic trade.
The reason is that a border typically imposes additional costs such as tariffs, time
costs due to border delays and costs associated with country differences such as
language, the legal system or a different culture.

International trade uses a variety of currencies, the most important of which are
held as foreign reserves by governments and central banks. Here the percentage of global
cummulative reserves held for each currency between 1995 and 2005 are shown:
the US dollar is the most sought-after currency, with the Euro in strong demand as
well.

Another difference between domestic and international trade is that factors of
production such as capital and labor are typically more mobile within a country than
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across countries. Thus international trade is mostly restricted to trade in goods and
services, and only to a lesser extent to trade in capital, labor or other factors of
production. Then trade in good and services can serve as a substitute for trade in
factors of production. Instead of importing the factor of production a country can
Import goods that make intensive use of the factor of production and are thus
embodying the respective factor. An example is the import of labor-intensive
goods by the United States from China. Instead of importing Chinese labor the
United States is importing goods from China that were produced with Chinese
labor. International trade is also a branch of economics, which, together with
international finance, forms the larger branch of international economics.

Ipukaan TekcTy Ajst pepepyBaHHS Ha eK3aMeHi
Joceio couianvno-exonomiunoi mooeni pozeumky Illeeuii ona Ykpainu
(ypueokx)

Opniero 13 HaWIIKaBIIIUX €BPONEUCHKUX KpaiH CTOCOBHO CBOI'O COIalbHO-
ekoHOMIYHOro po3BUTKY € IlIBewis. Tak 3BaHa Mozensb ,,IBEACHKOrO COIaNI3MYy”
MOCTIMHO 3HAXOJMUTHCS M1 YBarow €KOHOMICTIB, COIIIOJIOTIB Ta ICTOPHKIB, fKI
HaMararoThCsl JOCTIIMTH Ta BHBECTH 3arajibHy (OPMYJy YCHIITHOTO COIIaJbHO-
€KOHOMIYHOT'O PO3BUTKY IIi€T KpaiHM Ta ii BIUIUB Ha PO3BUTOK €KOHOMIKH THIIMX
EBPOICHCHKUX JICpPKaB.

3a ocTaHHI POKM ICHYBaHHsS KOJHMIIHBOTO PamsHchkoro Coro3y Ta HOro
TpaHcopMallii y He3aJleKH1 JiepKaBU MOXKHa OyJI0 MOYyTH BUPA3 ,,[IBEJCHKUIM
cormiamism”. JlaHuii TepMiH OyB JTOBOJII HE3BUYHUM JJISl TIEPECIYHOTO PAITHCHKOTO
IrpOMaJISTHUHA, TOMY III0 MICTHUB Yy c0O01 mapajokc. Sk KamiTamicTUYHa Jep)kaBa, 3
Ha3Boro IlIBeris, Moryiia MaTu 1Mo CyTi ,,KamiTadicCTHYHUN comianizm”. OnHiew 3
BIJINIOB1/IeH OYB 1HIWN BUpa3: BUPOOIATH MO-KAMITATICTUYHOMY, a CIIOKHBATH T10-
cormiarictuyaomy. | MabyTh TOMy OLIBIIICTD JTFOJEH HE PO3YMIIH, K COIiaai3M (B
PaIsHCHKOMY PO3YMiHHI), SIK YCTpid, MIr 0a3yBaTHCS Ha PUHKOBIM €KOHOMIII Ta
NPUBATHIM BIacHOCTI, mo TapaHtyBasm IlIBemii BUCOKHI pIBEHb PO3BUTKY
€KOHOMIKH, a 0COOJMBO 3a0€3IeUeHHs] OJIHOT0 3 HAaWBHINHMX PIBHIB COIIaJIbHOTO
3aXUCTY HACEJICHHS.

Onnak mapajoKcaIbHUN BHUpa3, SIKMA BC1 MaM’SITalOTh Bl paJsSHCHKUX YaciB,
HI TPO IO HE TOBOPHUTH MmBenaM. [lormsHyBIIM Kpi3b ICTOPil0 Ha PO3BUTOK
IIBEJICBKOT 1HIYCTpii, MOXKHa MOOAYMTH, IO BOHA 3aBXAU Oyja IPHUBATHOIO.
Jlep>xaBHa dYacTka wMaitHa He nepeBuinrye 10% ingycTpii. 3a Tpaawmiriero,
MepeBaXHO JIEpP>)KaBHUMHU OyiM Taki raigy3l €KOHOMIKH, $K JIICHHUIITBO,
eNeKTpoeHepreTuka. HuHI  3aiMIaeTscs — EepKaBHOK  TEBHA  YacTHHA
pynoBunoOyBanHsa. l[lIBencekuii Aep)KaBHUI CEKTOp HAMOUIBII PO3BUHYTHH Yy
cdepi comianpbHUX mociyr. Hampukiaz, y Takux Taimy3sx, SK OXOpPOHA 3J0pOB’S,
OCBIiTa, COIliaJIbHE CTPaxXyBaHHS, IO CTAHOBJISATH MOJIOBUHY CEepH MOCIYT, YacTKa
nepxKaBu JopiBHIOE 01U3bK0 90%.

Bonnowac, HeoOXigHO 3ayBaKUTH, LIO0 JepxaBHa BiacHicTe y IlIBemii
0a3yeThcsl Ha THUX CaMUX PUHKOBHX EKOHOMIYHHMX MPHHIIMIAX, IO 1 MpUBAaTHA
BIacHiCTh. OCTaHHIM YacoM JieprKaBa MparHe mepelaTd CBOK0 YaCcTKy Y MPUBATHUN
cektop. lle#t mporec, sSKkui JicTaB Ha3By ,,JACPEryisiis’, IOCUTh aKTUBHO
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npoxoauth y IlBewii. IHmIMMU cioBaMu, NOJIITUKA € TaKOlO, IO ypsAl Oaxae
KOHTPOJIIOBaTH Ta CTHUMYJIOBaTH BUPOOHUIITBO HE 4YE€pe3 BIACHICTh, a dYepes
PErYIISLI0 3aKOHIB 1 JOOPOBUIBHI YTOAW HA PUHKY Iparli.

[lonmiTHYHOIO TMEpPEeayMOBOIO IIBEACHKOI MOJENI CIYrye BUCOKOPO3BHUHEHA
KyJbTypa KOMIIPOMICY. 3a JIONIOMOTOI0 MapTHEPCTBA MK PI3HUMU KJIacamu,
rpynamMu Ta BEpCTBaMHU CYCHIJIbCTBA BUPILIYIOTHCS HABITh CaMi rOCTP1 KOH(MIIIKTH;
1 116 poOUTh MOXKJIMBUM IPOJIOBKYBAaTH €KOHOMIUYHE 3pOCTaHHS 3a 1HTEHCUBHUM
TunoM. Po3BUHYTa KyJIbTypa KOMIPOMICY mependavae, o oOu1B1i KOHPIIKTYOU1
CTOPOHH pOOJIATH KPOKH HAa3yCTpiy, OEpyUun 0 yBaru >KUTTEBO BAXKJIMBI IHTEPECH.
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