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THE ANALYSIS OF PREFERENCES OF YOUNG POLISH PEOPLE TO USE OF PAYMENT CARDS 

 

Most students in Poland are 20-25 years old. Many of them during their studies starts in gainful employment. 

From the first year of their study students often become banks clients, because they used a personal account to 

receive a scholarship and to receive financial support from their parents. Banks expect their loyal customers to 

continue this cooperation also after graduation so they strive to offer customized personal accounts to meet 

clients' needs by facilitating their access to settlement products, as well as insurance and even investment. 

The aim of this work is to analyze the preferences of young Polish people for realizing payments by cash or 

cashless with the use of payment cards against the background of the payment card market in Poland. 

In 2002 Poland, through adopting a law on electronic payment instruments, implemented the provisions of 

the Directive 2000/46/WE on running activities by institution of electronic money. According to law an 

electronic payment instrument (eip) is every payment instrument, including the access to funds at the distance, 

allowing the holder to perform operations via data storage media or electronic identification of the holder 

necessary to perform a transaction, a payment card or an instrument of electronic money in particular [1]. 

An electronic money instrument is understood as an electronic device where electronic money is stored, and 

an electronic card in particular, which allows to submit the account and a hard disk drive [2]. So, every payment 

card is an electronic payment instrument which is defined by the law on payment services as a card allowing 

cash withdrawals or enabling lodging a payment order through the acceptor or transfer agent, accepted by the 

acceptor in order to receive means due to him [3]. 

Bв ЭСО PШХТЬС ІКЭТШЧКХ BКЧФ’Ь НКЭК, КЭ ЭСО ОЧН ШП 2Q 2013 ЭСОЫО аОЫО 34,4Ц ЩКвЦent cards issued, 80,7% of 

which were debit cards, 18,4%credit cards, and 0,9% charge cards. Payments cards with the function of cash 

withdrawals from the cash dispenser accounted for 98,8% of the total. With regard to the type of security, the 

large part of cards on the market is hybrid cards, i.e. cards equipped both with a magnetic stripe and a 

microprocessor. These cards account for 87,39% of the cards functioning in Poland and they effectively replace 

the cards secured with only a magnetic stripe, which remain at the level of 12,2%. Only 0,36% (approx. 124 000) 

account for virtual cards [4]. 

Young people who only now enter onto the financial market are specific clients for banks. This generation is 

referred to as Generation Y. These are persons for whom the access to technology is vital. They feel at ease 

while using digital media and new technologies. Many of these persons regularly use social networks. They are 

prospective and at the same time difficult clients for banks. In December 2012 there was research carried out on 

a sample of 420 students which aimed at analyzing the attitudes of these persons towards cash and card 

payments. There were 257 females and 162 males in the group (one person did not mark the gender), and 92,8 

%of the respondents were at the ages 19-26. Almost 77% of the respondents were full-time students, and for 

75,5% of them their studies were free of charge. As for their domicile 26,9% of the respondents pointed at the 

country, and 41,9% - a city with the population over 200 thousand people. The rest pointed at smaller towns. 

About a half of the respondents declared that the average balance in their bank accounts do not exceed PLN 

1000-1500. 

Among the respondents, 33 persons declared they do not hold any payment card at all, 61,7% hold one debit 

card, and 9,3% - two or more. 17 persons (4% of the respondents) hold virtual cards, with 2 persons hold more 

than one card of this kind. 24,3% of the respondents hold one credit card, and 1,7% hold two such cards. 7 

persons (1,7% of the respondents) declared holding a pre-paid card. Taking into account the system, in which 


