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2. MeTa Ta 3aBAaHHA HABYAJILHOI JUCIUILTIHA
MeTo10 HABYAJIBLHOT TUCHUILTIHM € HaBYaHHS 31100yBadiB BHIOI OCBITH YCHOMY
i THCEMHOMY JUIOBOMY CIUIKYBAaHHIO AaHIJIIMCHKOIO MOBOIO Ta OCOOJIMBOCTSIM
NepeKIialy aHrIIHCBKOTO JIJOBOTO MOBJICHHS y cdepi OyXraaTepchbKoro oOJiKy,
ayauTy, OINOJATKyBaHHS 1 KOHTPOJO, (OpPMYBaHHS 3/aTHOCTI  CIIJIKYBAaTHCS

ACPKAaBHOIO Ta 1HO3eMHHUMHU MOBaMU K YCHO, TaK 1 MMCBMOBO.

3aBAaHHs TUCUMILTIHU: O3HAHOMJIEHHS 37400yBauiB BUIIOI OCBITH 13 3arajbHO-
TEOPETUYHUMHU NMUTAHHSIMH AUJIOBOrO CIIJKYBaHHS Ta mepekyany; GopMyBaHHS
NPaKTUYHUX HAaBHUYOK 1 BMIHb, HEOOXIJHUX Yy CHUIKYBAaHHI 3 MpPEJICTaBHUKAMU
IHIIUX KYJbTYp; HaBUaHHSA HAMMCAHHIO N1JIOBHUX JIUCTIB 1 pe3IOME aHTIINChKOIO
MOBOIO; (POPMYBAaHHS HAaBUUYOK JIITEPATYpHOTO MEpeKIany 3 YKpaiHCbKOI MOBH
Ha aHIJIMChKY 1 3 aHIJIKWChKOT HA YKpaiHChKY 3 JOTPUMaHHAM JIEKCHKO -
rpaMaTU4HUX 1 CTUJIICTUYHUX HOPM; (OPMYBaHHS BUCOKOTO pIBHA KYJIbTYpH
JJIOBOTO  CHUIKYBaHHA Yy cdepl Oyxraiarepcbkoro oOJiKy 1 OMOJATKyBaHHS,

dbopMyBaHHSI 3JaTHOCTI MPAIIOBATU Y MI>)KHAPOJHOMY KOHTEKCTI.

IlepeanymoBH /i1 BUBYEHHS AMCUMILUIIHM (CTPYKTYPHO-JOTiYHA cXeMa
niaroroBku  ¢axisusa). BpaxoByrouum MOCHIAOBHICTh HAKONUYEHHS 3HAaHb Ta
iHpopMarii, AUCHUIUIIHA BHUBYAETHCSA IMCIS BUKIQJAaHHS HACTYIMHUX JUCITUILIIH:
aHTJIIMCBhKOT MOBH, (JiIHAHCOBOTO OOJIKY, ayAUTy, AEpPKaBHOTO (DIHAHCOBOTO KOHTPOJIIO

MOTATKOBOI CHCTEMH Y KpaiHu, (JiHAHCIB.

Y pe3yJbTari BUBYEHHSI HABYAJIBbHOI IMCIHHUILIIHUA 3100yBay BHILOI OCBITH
NMOBHHEH OTPUMATH:

— 3IaTHICTH CIUJIKYBATUCS 1HO3EMHOIO MOBOIO.

— 31aTHICTh A0 MONIYKY, 00poOJieHHs Ta aHali3y iHGOopMallil 3 Pi3HUX JKEpen.

— 3aTHICTh TPAIIOBATA B MIXKHAPOTHOMY KOHTEKCTI.

— LinyBaHHs Ta moBara pi3HOMaHITHOCTI Ta MYJIbTUKYJIbTYPHOCTI.



PesyabTaTn HAaBYaHHS

— BwmiTu po3BHBaTH Ta MiJABUIIYBATH CBIM 3arajbHOKYJILTYpPHHUH 1 npodeciitHuii
piBEHb, CAMOCTIHHO OCBOIOBATH HOBI METOAMU POOOTH Ta 3HAHHS IIOAO KOMILJIEKCHOTO
OadyeHHs Cy4acHUX MPOOJIeM eKOHOMIKH Ta YIIpaBJI1HHS.

— BuIbHO cHiJIKyBaTHCS 1HO3EMHOIO MOBOIO YCHO 1 TMCBMOBO IpPH 0OTOBOPEHHI
PE3yNbTATIB JOCIIKEHB Ta IHHOBAITIH.

— 3piiicHIOBaTH MyOJIiYHI JAUIOBI 1 HAyKOBI KOMYHIKAIii 3aaJii BUPIIICHHS
KOMYHIKaTUBHUX 3aBJIaHb JEPKABHOIO Ta IHO3EMHUMHU MOBAMHU.

— JloTpumyBatucss HOpM mnpodeciiHOi Ta aKaJeMIYHOi €THUKH, MIATPUMYBATH
BPIBHOB&KEHI CTOCYHKM 3 4JI€HAaMU KOJIEKTHBY (KOMaHAM), CIIOKUBayaMH,

KOHTparcHTaMu, KOHTaKTHUMHU ay,Z[I/ITOpiHMI/I.

3. [Iporpama HaBYAJIbHOI U CHUILTIHI
Unit 1: Organizational structure and communication (Opranizauniiina

CTPYKTYpPa Ta KOMYHIKaii)

Main sectors of the economy. Diverse, interconnected and interdependent sectors
of economic activity. Types of organizations by form of ownership. Functional scope
and characteristics of organizations.

Organizational structure and communication. Two-dimensional model of the
organization. Organizational charts as an attempt to illustrate the formal relationships in
an organization, the main lines of communication, and the flow of authority and
responsibility at all levels of the management hierarchy.

Relationships in business organizations: types of relationships, span of control,

informal relationships.

Unit 2: Business correspondence (/lijioBe JiucTyBaHHS)

Types of business correspondence. Classification of business correspondence

according to the composition of the letter and its functions, classification based on the
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nature and tone of the message. Types of business correspondence depending on the
object (purpose).

Layouts (style) of business correspondence. Corresponding in English with
colleagues and partners: taboos and rules. Formal communication and its main
characteristics. General rules of business correspondence in English. Grammar for
correspondence.

Considering cultural characteristics when writing. Etiquette for responses to

business letters. How to write positive and negative letters. Forming a letter.

Unit 3: Pragmatic aspects of the modern business correspondence

(IIparMaTHYHi ACNIEKTH CYYACHOI0 ALIIOBOI0 JIUCTYBAHHS)

Features of modern business language. Sub-styles in an official business style.
The structure of business texts. The main features of business correspondence. Using
active language and positive language. Aspects that have a certain emotional impact on
the reader.

The main clichés and their impact on the reader. Modern tips for creating a
friendly, human and "natural™ business letter. The influence of "old-fashioned™" words
and expressions on the style and perception of business correspondence.

Etiquette of business correspondence. Opening sentences are important. Respect
for the respondent. Time limits for a polite response. Cliché substitutes. The volume of

a business letter and the volume of sentences.

Unit 4: Business telephoning (lisioBuii TesiedoHHUI 3B'A30K)

The structure of business telephone communication, its main stages. How to talk
professionally on the phone. Tips for learning business English phone phrases.

Business telephone conversation etiquette. Communication skills. Introduction /
establishing a contact. Provision of additional information. Accepting/receiving a call.
Request for additional information. The subscriber's request to wait / Call transfer.

Providing negative information. Problems with telephone communication. Leaving /
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receiving a message. General phrasal verbs. Useful phrases to be polite. Useful phrasal

verbs. 40 English phrases you need to know for business phone calls.

Unit 5: The major principles of accounting (OcHoBHi mnpUHIMIH

OyXraJarepcbKoro 00.iiky)

Accounting is the language of business. Accounting process. "The art of
recording, classifying, and summarizing in substantial form and in terms of money
transactions and events, and interpreting their results." Purposes and scope of
accounting.

Accounting concepts (principles). Classification of accounts. Accounting
systems. Simple and double accounting systems. Collection and analysis of accounting
documents. Golden rules of accounts. Display of information on accounting accounts.
Preparation of trial balance. The main balance equation. Adjusted trial balance.

Preparation of financial statements.

Unit 6: Principles of state financial control of Ukraine in the conditions of
European integration (IlpuHuunu aep:kaBHOT0 (piHAHCOBOro KOHTPOJIKO YKpaiHu

B YMOBaXx €BponeiicbKkoi iHTerparirii)

Theoretical and applied content of financial control. The control function of
finance. The essence of the control. Financial control as a special sphere of state control
related to the activities of financial institutions to detect violations of law, financial
discipline and expediency in the formation, distribution and use of state and municipal
monetary funds. Financial control as an element of the financial management system, a
special sphere of cost control over the financial activities of all economic subjects.

Principles of financial control of Ukraine. Three main forms of financial control:
preventive control, operational control, retrospective control. The main directions of
state financial control.

Comparative analysis of the principles of financial control of Ukraine and the

guidelines of financial control of the European Union.
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TeopeTuko-npukiIagHuii 3MicT (piHaHCOBOrO KOHTPOJIO. KoHTposibHa (QyHKIIISA
dinanciB. Cytbs KOHTpOJIO. DIHAHCOBUN KOHTPOJb SIK 0COOJMBa cdepa Jep:KaBHOTO
KOHTPOJTIO, MOB'A3aHa 3 MISUTbHICTIO (DIHAHCOBUX YCTAHOB IIOJ0 BHSIBICHHS MOPYIICHb
3aKOHHOCTI, (hIHAHCOBOI IUCHMIUIIHM Ta JOMIIBHOCTI Y (OpMyBaHHI, PO3MOALI Ta
BUKOPHUCTAHHI JIEP>KaBHUX 1 MyHIIUMATFHUX rpooBux (ouAiB. DiHaHCOBUI KOHTPOIIb
K €JIEeMEHT CHUCTeMH YIpaBiiHHS (iHaHCaMH, 0co0mBa chepa BUTPATHOTO KOHTPOIIO
3a ()1IHAHCOBOIO JISIIbHICTIO BCiX CY0'€KTIB IOCIIOIapIOBaHHS.

[IpuHuunu ¢$piHaHCOBOTO KOHTPOIO YKpaiHu. Tpu ocHOBHI (hopmH (piHAHCOBOTO
KOHTPOJIIO: TPEBEHTUBHUM KOHTPOJIb, OINEPATHUBHUI KOHTPOJb, PETPOCHEKTUBHUN
KOHTpPOJIb. OCHOBHI HalpsiMU J€p>KaBHOTO (PIHAHCOBOTO KOHTPOJIIO.

[TopiBHAIBHUI aHaIII3 MPUHLMUIIB (DIHAHCOBOTO KOHTPOJIIO YKpaiHU Ta KEPIBHUX

NPUHIUIIB (D1IHAHCOBOT'O KOHTPOITIO €Bporneiicbkoro Coro3y.

Unit 7: Financial statements as the basis of information for analysis

(PinaHcoBa 3BITHICTH SIK OCHOBA iH(opMallii 19 aHATI3Y)

The role of financial reporting in financial analysis and the principles of its
preparation. Purpose of financial reporting. Basic principles of financial reporting.

Characteristics of the main balance sheet items. Assets and their classification.
Composition of liability items of the balance sheet. Analysis of the activity and
financial condition of the enterprise. Horizontal balance equation. The equation of the
vertical arrangement of the balance.

Description of the main articles of the report on financial results.

The role of financial analysis in financial planning. Financial planning
techniques. Purpose of preparation of financing plan. The main objectives of the
financing plan. Current financial estimates. Medium-term financial planning. Long-term
financial planning. Five main goals of financial planning. The most significant ratios of

the main factors that must be reflected in the budget.
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4. Camocriiina podora

No HasBa nutanHs 1 TeMu Kinpkicte | KibkicTh

3/ TOIUH TOIUH
JCHHA 3a04Ha
dbopma dbopma

1 | Organizational structure and communication 10 15
Ne 1. The modern approach to relationships within an organization. ) 7
Ne 2. It is one of the tasks of management to link the various sub- 5 8
systems together, to ensure integration and co-operation, and to act
as boundary agent between the organization and the environment.

2 | Business correspondence 10 15
Ne 3. Business communication, its types and forms. 2 3
Ne 4. Ways to overcome barriers to effective business 2 4
communication.

Ne 5. Business correspondence. 3 4
Ne 6. Business letter structure in English and Ukrainian. 3 4

3 | Pragmatic aspects of the modern business correspondence 10 15
Ne 7. Lexico-grammatical peculiarities of English business letters in 3 3
original and translation.

Ne 8. Differences between British and American Business 2 4
Terminology.

Ne 9. Types of business letters. Resume. 3 4
Ne 10. Structural and semantic peculiarities of e-mail. 2 4

4 | Business telephoning 10 15
Ne 11. Business telephoning. Negotiations. 5 7
Ne 12. The main features of Ukrainian business telephoning and 5 8
negotiations.

5 | The major principles of Accounting 12 20
Ne 13. Accounting is a business language. 3 5
Ne 14. Accounting is a comprehensive system to collect, 3 5
analyze, and communicate financial information.

Ne 15. Collecting and analyzing accounting documents. 3 5
Ne 16. Posting in Journal. Preparation of Trial Balance. 3 5

6 | Principles of state financial control of Ukraine in the conditions 10 19
of European integration
Ne 17. Theoretical and applied content of financial control. 4 7
Ne 18. Principles of financial control of Ukraine. 3 6
Ne 19. Comparative analysis of the principles of financial control of 3 6
Ukraine and the guidelines of financial control of the European
Union.

7 | Financial statements as the basis of information for analysis 10 15
Ne 20. Underlying assumptions (basic principles): The accruals 3 3
principle, Going concern principle, Understandability.

Ne 21. Underlying assumptions (basic principles): Relevance, 3 4

Reliability, Comparability, Timeliness, Balance between benefits
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and costs

Ne 22. Financial analysis helps to plan, to understand the areas of 2 4
development and what should be improved in the operations of an

enterprise.

Ne 23. Financial planning is a process during which the basis for 2 4
mutually interrelated investing and financing decisions is being

prepared.

Bceworo 72 114

BukonanHs caMOCTIHHOT poOOTH 32 KOKHOI0 TEMOI Tiepedavyae HaCcTyHI BUIIN
PpOOIT:
- BUBYEHHS JICKI[IHHOTO MaTepiay;
- TepeKIIa HaBEJEHOTO TEKCTY YKPaiHChKOI MOBOIO;
- (¢opmymroBaHHs BUCHOBKIB (Te3uciB) oocsirom 500-1000 3HaKiB aHTIIHCHKOIO
MOBOIO 32 ITUM TEKCTOM;
- TMOIIYK Y BIAKPUTHX JiKepenax 1H(opMallii o0 TuTaHb CaMOCTIHHOT poOOTH,

HE BUCBITJIICHHUX Y HaBCACHOMY TEKCTI.

3apaannsa CPC 1. Organizational structure and communication

Modern Theory of Organization

The Modern Organization Theory describes organizations as an open social
system that interacts with the environments to survive, known as the Systems Theory
Approach. The System Theory of Management approach is an external factor that
measures the effectiveness based on long-term sustainability or growth.

A significant application of Systems Theory is in Business Organizations to
elucidate a particular approach to management. The Modern Organization Theory was
not originally a business theory but was proposed during the 1940s.

Modern Organizational Theories is divided into two major types — Systems
Theory and Contingency Theory. In this article, you will comprehend Systems Theory
and its contributions and criticisms in a detailed manner.

System Theory of Management
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The Systems Theory was proposed during the early 1960s. The Theory holds a
conceptual and analytical base, and thus the system presents a great significance on the
empirical research data.

In simple words, Systems Theory considers organizations as a network of
systems. A system can be either an organized or a complex whole, that is, it can be
referred to as a combination or an assemblage of things or parts that comprise a
complex unitary whole.

A system comprises different parts known as the subsystems, which are
interrelated to one another. Further, the various subsystems are arrayed based on a
particular scheme so that the complete system is more than a summation of the various
parts. This ensures the system's efficient functioning and secures every system with a
boundary that separates it from its environment.

Organizational Systems and Its Environment

There are two types of organizational systems:-

Open Systems: Open Systems interact with their environment, and all living
systems fall under this category.

Closed Systems: Closed Systems hold no interaction with their environment, and
all non-living systems fall under this category.

An organization is said to be an Open System if it incessantly interacts with its
environment. Therefore, to understand the working of an organization, one must
identify its boundary and through the organization's interaction with its environment as
an input-output model. An organization's inputs are information, energy, and materials
that an organization takes from its environment. The input consumed is then
transformed with machines and people's help and then supplies the output to the
environment.

An organization comprises multiple subsystems like Social subsystem, Technical
subsystem, and more. A few of these subsystems are independent and do not rely on the
interlinking through any other processes.

Hence, the Systems Theory involves the study of an organization and identifies

four major factors-
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The nature of Interdependence between the parts of the system

The strategic parts

The lists of the goals that the system is trying to approach

The list of any systems or processes which link the parts of the systems

together

Contributions of the System Theory of Management

1. Systems Theory offers an open-view of an organization and presents the
recognition of its environmental interface.

2. Systems Theory of Management is adaptive and dynamic

3. Systems Theory adopts a multi-dimensional and multilevel approach, and
therefore, it considers both the micro and macro aspects of the environment.

4. Cybernetics is another significant contribution to Systems Theory as it is the
science of communication and controls the man-machine system.

5. The Theory is drawn from several disciplines like Economics, Sociology,
Engineering, Psychology, etc.

6. The Systems Theory is descriptive, not normative or prescriptive, and the
Theory is also probabilistic and not deterministic and significantly emphasizes the
lateral relationships over vertical relationships.

Criticism of the Systems Theory

1. The Systems Theory does not present any framework, which does not apply to
all the organizations.

2. The Theory is not modern but is a synthesis of all the research contributions of
previous theories.

3. The Systems Theory is too abstract to be practical and does not specify any
precise and specific relationships between the social systems and the organization.

4. The Theory is an amalgamation of multiple Theories like Contingency Theory,
Decision Theory, and more and not a unified theory.

Modern Organization Theory — Systems Theory

Understanding the Modern Organization Theory- Systems Theory seemed to be a

difficult task before you could put your hands on the above content.
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However, understanding and comprehending something are two entirely different
things. Students might have got the required knowledge related to the topic.

But, to test that, you need to attempt some papers so that you get to know
whatever you've learnt.

Let us dive into some easy steps that can be followed to prepare for the topics of
the subject.

. Be Consistent: One of the most important steps that the students shall keep in
mind while preparing for anything is being consistent. To start with, you have to create
specific and realistic goals, make a schedule for yourself, set reminders for yourself and
make sure to reward yourself whenever you complete something. The benefits of being
consistent are many and the ones who try to maintain it surely scale heights. Students
shall remember that it is important to keep going even when you make mistakes and
also, it is very important to take breaks so that you’re able to improve your productivity
levels when you start again. The game doesn’t change overnight and that is why it is
important for you to give it some time to see appropriate changes.

. Be Passionate: Once you follow a passionate approach, you get what you
want. You just need to be crazy about your dreams, your goals, and be very focused.
Students shall understand that to convert dreams into reality, you don't just need to have
goals but you need to have that hunger for it. Having a passion doesn't only mean to
have a wish or a desire but also, real targets. While preparing, you need to set a goal for
yourself and try your level best to achieve it. You should keep cheering yourself up and
make your hunger for your dreams evident.

« Work Hard: The biggest truth of life is that you don't get anything without
hard work. It is the master key to success. Nothing is easy, everything has its own
consequences. Some people would like some subject, some would like the other. You
cannot be good at everything. Make a schedule for yourself but keep in mind that the
schedule made by you should be realistic and according to your habits. There would be
many times that your limiting beliefs would pull you behind but to be successful, you
have to convince yourself to keep moving ahead despite the hurdles that come along the

way.
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. Be Persistent: You can skyrocket your productivity by being persistent and
that can be done when you plan things. The best way to do it is by planning tasks for
each day in advance. With this, you shall also focus on achieving your daily targets. Of
course, there will be many obstacles on your way but with proper discipline, you can
sail through them. Apart from this, it is also important to maintain a positive and
motivated mindset so that you’re able to take control of your actions. After you define
your goals and wants, you shall be able to outline and develop your action steps.

« Push your Limits: Another important step that you should include while
preparing is pushing your limits up. Keeping a healthy competition with yourself is a
great way to do so. This would help you to beat the targets and observe your study

patterns. Thereafter, you can use these observations to improve your next plan of action.

3asmanns CPC 2. Business correspondence

4 Types of Business Communication

Business communication involves the exchange of information within members
of an organization and from the organization to outside parties. The four main types
include upward communication, downward communication, lateral
communication, and external communication.

The upward, downward, and lateral communication types refer to internal
business communication or information exchanged within an organization. This is

distinct from external business communication, which refers to interactions that

happen between the organization and an outside party.

We’ve outlined the strengths and weaknesses for each business communication
type and tips for successful communication in each scenario.

1. Upward communication

Like the name suggests, upward communication deals with any interaction that
travels up the hierarchy of your business. The most common example is when a direct
report communicates to a supervisor or manager. Another instance is when a manager

reaches out to directors or high-level executives.


https://smith.ai/blog/client-communication
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This type of business communication allows upper management to stay informed
about what is happening with the company. It also provides employees with the
opportunity to ask questions, raise concerns, or make suggestions.

Examples of upward communication:

« Direct report to manager

« Manager to high-level executive

Strengths of upward communication:

«Allows for the exchange of information from direct reports to upper
management

« Helps management respond to employee needs and identify problems before
they escalate

« Promotes interaction across different levels in a company

« Cultivates an open and friendly company culture

Weaknesses of upward communication:

« Communication is hindered by existing power dynamics because employees
may feel uncomfortable sharing information or being fully open and honest with
superiors

« Employees are often limited by their level of access to management, and they
need a clear channel of communication to successfully communicate up the
organizational hierarchy

2. Downward communication

Downward communication refers to the exchange of information from the top of
an organization down to lower levels of the organizational hierarchy. Although the
direction is the opposite of upward communication, these two types often work hand in
hand.

Examples of downward communication include when a manager relays
instructions to a direct report in an email or an executive communicates business goals
to a manager. This type of communication allows management to distribute
information, delegate responsibilities, and enforce standards.

Examples of downward communication:
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« Executive to manager

« Manager to direct report

Strengths of downward communication:

« Shares and disseminates information among the wider team

« Helps management delegate responsibilities and company priorities

« Communicates about the big picture (e.g., business goals, mission, etc.)

« Enforces regulations that must be followed

« Addresses disciplinary action or promotions

Weaknesses of downward communication:

« Organizational hierarchy may stifle efficient communication because
communicating messages from the top down is slow

. Messages may get distorted traveling down the organizational hierarchy

« Downward communication without upward communication may leave
employees feeling frustrated or undervalued

3. Lateral communication

When employees communicate across departments or with peers of equal rank in
the organization, this is considered lateral or horizontal communication. Lateral
communication examples include a coworker calling another coworker or a team of
managers deliberating a potential new hire.

The purpose of lateral communication is to foster collaboration and coordination
in an organization. Without productive lateral communication, an organization may fail
to reach their business goals.

Examples of lateral communication:

« Coworker to coworker

« Manager to manager

Strengths of lateral communication:

« Allows for knowledge sharing and problem solving

« Promotes team and interdepartmental cohesion and coordination

« Occurs quickly and without the need for top-level approval

« Supports employee productivity and morale
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« Helps avoid conflict within and across teams

« Prevents team silos and increases collaboration

« Lacks formality and lets workers speak openly

Weaknesses of lateral communication:

« There’s potential to foster an “us vs. them” mindset among separate teams

« Competition may hinder team cohesion and collaboration

« Lack of lateral communication may result in barriers that decrease productivity
« Less formality in communication can result in misunderstandings

4. External communication

External communication deals with the exchange of information from within the

organization to parties outside of the organization. For example, a team within your

company may send over a proposal for an outreach campaignto a client or your

organization may issue a press release to promote a new product or service.

This also includes any electronic communication that occurs through a website,

email, or social media from your organization to consumers, clients, or other parties.

Your organization’s external communication should be a top priority because it

manages your business’s reputation and outside relationships.

Examples of external communication:

« Organization A to Organization B

- Website to consumer

Strengths of external communication:

« Builds a positive reputation for your organization
« Fosters beneficial customer/client relationships

« Helps promote company growth and success
Weaknesses of external communication:

« There’s potential to harm your company’s reputation using poor external

communication

« When communicating externally, there’s less room for mistakes

o If internal communication needs work, external communication may be a

challenge
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3anannst CPC 3. Pragmatic aspects of the modern business correspondence

Differences between British and American Business English

Communication and dialogue are key elements for successful business
presentation, negotiation and agreement. Being crystal clear on the requirements and
perspectives of the other party are essential for reaching that win-win arrangement that
we are looking for. So, one would think that long as we are all doing business in
English, we should not have any problems with communication?

Well not quite — it is important to distinguish between the many variations of
English found in different countries, most notably British and American English.
Although both are the “English language”, there are very subtle differences between
them that reflect the deep differences in history, cultural values and the present reality.
The differences becomes more significant when you are designing your written
promotion strategy, for example, when answering the question “which style of English
should I use for my website which is intended for the American market?”.

There is an old saying that Britain and America are “two nations divided by a
common language” and this couldn’t be more true. Just because the two nations share a
common language, it does not necessarily mean that they share the same business
culture and practices. Very often you may think that doing international business with a
counterpart in English language will ease the complexity of the process, but in reality, it
may only mask some significant underlying differences that may determine whether you
succeed or fail in your mission.

To minimize the impact of the values and cultural differences in doing business in
American and British English (and there too many to list in just one article), it is
Important to at least understand the basic differences in the language itself. Having a
good understanding of the main idiomatic differences will help bridge the cultural gap
and improve the clarity of communication, which are key ingredients to a successful
business transaction.

Vocabulary

There are some key fundamental differences when it comes to vocabulary, “Do

you have a fag to spare?” — | was quite surprised the first time | was asked this
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question. To me, “fag” means a homosexual person, but in Britain, it means a
cigarette. Like this example, there are many such as “Vacation (American) / Holiday
(British)”, “Scarf / Muffler”, “Sneakers / Trainers”, etc...

Spelling

Although British and American spelling are very similar and should not be a
challenge to be understood, using the proper spelling for the specific audience is
important to show your professionalism and education level. In general, the key

differences are:

Description British vs. American

British words that end in —re often end in —er in American English Centre vs. Center

British words that end in —our often end in —or in American English Colour vs. Color

British words ending with —ise often end with —ize in American English Organise vs. Organize

British words ending in —ence often end with —ense in American English Defence vs. Defense
Grammar

There are no significant grammar differences between British and American
English that can lead to misunderstandings. However, when dealing professionally in
business situations, it is always to show your attention to detail and knowledge of the
language. One main grammatical difference is the choice of prepositions. For example,
in British we would say “Monday to Friday” whereas in America it would be “Monday
through Friday”. There are some additional subtle differences such as the use of
collective nouns (ie. My team “is” winning vs. My team “are” winning) and the use of
past tense vs. present perfect (ie. | “ate” too much vs. I've “eaten” too much)

Colloquialism

Every group of people, small or large, will always have its differences and

colloquialisms (colloquialism is a word or phrase that is not formal or literary, typically
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one that is used in ordinary or familiar conversation) are no exception. However, this
will be more important to keep in mind for verbal interactions since normally,
colloquialisms would not be used in written format. | will never forget the time when |
was not able to find my colleague because he was on the “first floor”. “First floor” in
London it referred to the floor above street level and for me it was the street level.
Don'’t let this happen to you too!

Some other typical daily colloquialisms are:

British English American English

“Go to the petrol station™ “Go to the gas station”

“I want to post this letter” “I want to mail this letter”

“Please put your rubbish in the waste “Please put your garbage in the trash
bin” can”

“The tyre is in the boot” “The tire is in the trunk”

In summary, although both nations, Britain and America, have English as their
national languages, there are many differences that can create confusion and
misunderstandings. The use of different vocabulary, spelling, grammar, and
colloquialisms are daily and real challenges one person has when interacting with
somebody who speaks the “other English”. Knowing the basic differences between the
two will help minimize the gaps and bring more clarity to communication when dealing
with British and American English. Your future business discussions in English will be

much clearer if you keep these differences in mind.

3appannsa CPC 4. Business telephoning

Negotiating by Telephone

Any time you are talking with someone, whether you’re chatting about what you
did at the weekend or negotiating an important deal, you and the other person are

receiving a lot of non-verbal information or “contextual cues”. These cues give the



22

words that are spoken appropriate meaning. Research shows that words make up 30%
or less of communication — the other 70% consists of non-verbal cues.

We rely heavily on body language such as gestures, posture, facial expressions
and tone of voice to give context to the words that we hear.

Face-to-face communication is a “rich” medium as all of the contextual cues,
from which a significant proportion of the meaning of a particular communication is
derived are present.

If we are communicating (or in this case negotiating) over the telephone then we
have lost all of the visual context cues, and in the case of email the verbal context cues
are absent also.

Therefore as negotiators we have to be very careful when negotiating in a
“leaner” medium such as over the telephone and particularly careful when negotiating
with the “leanest” medium of all — email.

Telephone Negotiation

Research has identified a collection of challenges to negotiating via telephone and
email:

. Parties communicating via telephone were found to be prone to more distrust,
competition, and contentious behavior than those in comparable face-to-face
Interactions

« Email negotiators rely more heavily on logical argumentation and the
presentation of facts, rather than emotional or personal appeals

« Email communicators are more task-orientated and depersonalized than those
engaged in face-to-face interactions.

« Information exchanged in email tends to be less nuanced than information
exchanged face-to-face and the elimination of important back-channel and clarifying
information such as speech acknowledgements (“OK”, “Uh-Huh” or Huh?”) compound
this.

« E-communication tends to be less inhibited than face-to-face communication
due to physical distance, reduced social presence, reduced accountability and a sense of

anonymity
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«The lack of social cues in e-communication causes people to act more
contentiously than they do in face-to-face encounters, resulting in more frequent
occurrences of swearing, name calling, insults and hostile behaviour.

« Email communicators trust their counterparts less than negotiators in similar
face-to-face interactions — at all stages of the process.

« E-negotiators are more likely to suspect their opposite of lying, even when no
deception has taken place.

As if negotiating in a demanding modern commercial world wasn’t already
challenging enough the research shows that negotiating via email and telephone makes
it even tougher!

The content of this post so far has been included with the intent of making
negotiators pay very close attention to the problems, pitfalls and challenges of
negotiating via the “leaner” medium of the telephone and email.

So let us now look at what we can do to maximise our chances of success when
negotiating via the telephone and email.

Telephone

« Build rapport by matching the voice pace and tone of the other party.

. Consider sending an agenda for the telephone by email in advance, put a frame
around the negotiation and detail the areas for discussion (pay careful attention to the
order of the agenda as many people have a tendency to address issues sequentially).

. Take the time at the beginning of a negotiation and during it for light
conversation and “small talk™.

. Listen to any voicemail message twice before responding. Then pause and
consider an appropriate response.

. Clarify more often than you would do in face-to-face negotiations.

« Summarise more regularly than you would do in face-to-face negotiations.

« Minimise distractions — turn off your computer monitor, move to a quiet office if

possible.
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« Concentrate fully on listening carefully to the other person — you are missing the
visual input and only have the auditory input so you must focus 100% of your attention
on the other person.

« Whenever possible initiate the telephone call to the other person. If they call you
unexpectedly ask if you can call them back. This allows you to be fully prepared and in
control.

« Do not skimp on your planning and preparation just because you are negotiating
over the telephone. Use a negotiation planning template that captures your objectives,
limits, needs, possible concessions, walk away points in etc in writing.

« Promptly transcribe your notes after each call. In telephone negotiations, you
have one less sense for your memory to depend upon. As you speak on the telephone
you will probably make some notes. Type or write them up as soon as you can after the
call into a structured format. Otherwise they may not make sense tomorrow!

« Send a summary of what you have agreed over the phone to the other party by
email. Ask the other party to confirm that they are in agreement with what is contained
within the summary e.g. “This is my understanding of what we have agreed to. If this is

incorrect or incomplete, please let me know within 24 hours.”

3asapanns CPC 5. The major principles of Accounting

Accounting is a business language.

Financial records and accounting reports tell the story of how a company is doing
financially, so it's no wonder that accounting is often referred to as the language of
business. When executives and decision makers talk about their companies' health, they
typically refer to financial statements. Income, expenses, debt and liabilities are all
components of financial documents and must be understood by anyone wanting to
communicate clearly in the business world.

The Coining of a Phrase

The phrase "accounting is the language of business” is attributed to Warren
Buffet, the chairman and CEO of Berkshire Hathaway, as he gave advice to a 17-year-

old investment intern during a CNBC interview and phone call. Buffet counseled the
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young man to study accounting language because it was the best way to learn how to
read financial statements. As with any foreign language, Buffet suggested it takes time
to get all the basics down and integrated into one's understanding and usage, but is
ultimately a main factor toward success in the business world.

Accounting 101 Terms

Like any language, accounting has its own set of terminology. Those in key
financial positions within a business must learn accounting language and, specifically,
learn the meaning behind unique terms to properly and effectively use them on a daily
basis. For example, accrual basis, diversification, a balance sheet, a trial balance and a
general ledger are all common accounting terms, but not everyone knows what these
terms mean. Anyone responsible for making decisions concerning a company's financial
direction must not only know what a balance sheet looks like, but understand its
individual components and how to read it.

Accounting Functions Create the Language

The functions performed by accounting departments serve as the basis for all
financial business communication within any company. Accountants and bookkeepers
follow daily, weekly and monthly procedures for recording and tracking important
financial data. The input of these routine business transactions into a company's books
and the subsequent monitoring that takes place in the form of reports communicates
important financial information that assists executives in their decision making. For
example, they might choose to make additional expenditures to spur growth or curtail
spending due to a lack of income.

Speaking the Language of Finance

Closely associated with accounting is the language of finance. Finance takes the
data and information presented in accounting documents and interprets it to make
business decisions. While accounting takes historical information from a company's
operations and puts it into an organized format, finance, as a discipline, takes the
gathered data, looks to the future and makes suggestions and decisions based on what
appears to be a wise and profitable course of action. Those in finance careers must not

only know how to interpret accounting language but to also ask the right questions. For
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example, what do specific numbers actually mean? Overhead is a large expense for
most companies, but is that expense allocated or distributed across each product that is
manufactured by the company, or is it presented as a single large cost? Understanding
the meaning behind the numbers is an important component of speaking the language of
business fluently.

A Global Language

Along with love and music, accounting too should be considered a universal
language. Numbers work the same way anywhere on the globe, and the understanding
of a company's bottom line on a balance sheet does not need interpretation across
borders. When global mergers or business deals take place, the parties involved can
easily understand the financial aspects of any deal by looking at financial reports. This
Is true for any business deal, even across industries locally or with individuals seeking
to invest in a new business opportunity. For example, an investor may not be familiar
with the particulars of a specific industry, but by investigating a company's financial
statements, they should be able to tell whether or not the business shows potential to be

a sound investment.

3asmannsa CPC 6. Principles of state financial control of Ukraine in the
conditions of European integration

Theoretical and applied content of financial control.

The introduction of controlling at enterprises and organizations showed that types
of controlling can be classified not only on the principle of coverage (strategic and
operational), but also in the areas of activity — financial controlling, controlling of
marketing, logistics, investments, innovative processes, controlling of personnel, etc.
One of its central areas in the overall controlling system organized at the enterprise is
financial control. Financial controlling is an effective coordinating system for ensuring
the relationship between the formation of information base, financial analysis, financial
planning and internal financial control, which ensures concentration of control actions
on the most priority areas of financial activity of the enterprise, timely detection of

deviations of its actual results from the envisaged and adoption of operational
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management solutions that ensure its normalization. At the same time, financial
controlling can be interpreted as a system of information support for the coordination of
all management subsystems, which involves the use of methods and procedures for
budgeting, strategic planning, management accounting, financial diagnostics, investor
relations, risk management and internal control, which are collectively focused on
improving financial efficiency, economic solutions and increasing the value of the
company. Financial control is at least also oriented to the current activity of the
enterprise, as it provides for the improvement of the efficiency of making prompt
management decisions. In this case, financial controlling is becoming increasingly
important for the current management of the enterprise, which is caused by the rapid
changes in the conditions of activity of both the enterprise and their clients. In such
circumstances, it is advisable to speak about the introduction of financial control, which
will allow you to make typical management decisions as quickly as possible. This
involves the availability of appropriate software and the development of specific scoring
control techniques.

Principles of financial control of Ukraine.

The mission of the Ministry of Finance of Ukraine is to provide financial basis for
the proper delivery of public functions supported by a well-balanced budgetary policy
as well as to create favorable conditions for a stable economic development by
managing public funds in line with the principles of balance, effectiveness, unbiased
approach, integrity, sustainability and transparency.

Principles of work:

. responsibility;

. transparency;

« openness to dialogue;

« ensuring budget fiscal needs along with creation of the favorable business
environment.

Comparative analysis of the principles of financial control of Ukraine and

the guidelines of financial control of the European Union.
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Zapanaa CPC 7. Financial statements as the basis of information for
analysis

What Is Financial Planning?

Financial planning is the process of taking a comprehensive look at your financial
situation and building a specific financial plan to reach your goals. As a result, financial
planning often delves into multiple areas of finance, including investing, taxes,
savings, retirement, your estate, insurance and more. As you might expect, a financial
planner typically offers financial planning services, though financial advisors often
double as planners themselves. To find an advisor who can help you build a financial

plan, try SmartAsset’s free financial advisor matching tool.

What Is Financial Planning?

Financial planning is the practice of putting together a plan for your future,
specifically around how you will manage your finances and prepare for all of the
potential costs and issues that may arise. The process involves evaluating your current
financial situation, identifying your goals and then developing and implementing
relevant recommendations.

Financial planning is holistic and broad, and it can encompass a variety of
services, which we detail below. Rather than focusing on a single aspect of your
finances, it views clients as real people with a variety of goals and responsibilities. It
then addresses a number of financial realities to figure out how to best enable people to
make the most of their lives.

Financial planning is not the same as asset management. Asset management

generally refers to managing investments for a client. This includes choosing the stocks,

bonds, mutual funds and other investments in which a client should invest their money.

However, the same professionals who offer asset management services can also
offer financial planning. A financial planner is effectively one type of financial advisor.
Advisors can earn certifications focused on financial planning, the most notable of

which is certified financial planner.



https://smartasset.com/retirement/retirement-calculator
https://smartasset.com/retirement/find-a-financial-planner?utm_source=smartasset&utm_medium=referral&utm_campaign=sma__falc_relevant&utm_content=financialplanning&utm_term=topintext
https://smartasset.com/retirement/investment-management-what-it-means
https://smartasset.com/investing/investment-calculator
https://smartasset.com/investing/what-is-a-mutual-fund
https://smartasset.com/financial-advisor/what-is-a-certified-financial-planner-cfp
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Understanding the Different Types of Financial Planning

A financial planner may offer a variety of services to you. These services will
often be considered in concert with one another. This helps the planner put together an
overall plan that considers all aspects of your current situation and future aspirations.

Here are eight common services that are generally offered as part of financial
planning:

— Tax planning: Financial planners often help clients address certain tax issues.
They can also figure out how to maximize your tax refunds and minimize your tax
liability. Certain advisors may also be able to actually help you with preparing
your taxes and filing your annual taxes.

— Estate planning: Estate planning seeks to make things a bit easier for your

loved ones after you die. Preparing a will may be part of a financial planner’s services.
Estate planning also helps prepare for any estate tax you may be subject to.

— Retirement planning: You presumably want to stop working someday.
Retirement planning services help you prepare for that day. They ensure that you’ve
saved enough money to live the lifestyle you want in retirement.

— Philanthropic planning: It’s always nice to give something to people who
need it or help a cause close to your heart. Financial planning can help you ensure
you’re doing it efficiently and getting all the tax benefits you’re eligible for.

— Education funding planning: If you have children or other dependents who
wish to pursue a college degree, you may want to help them to pay for it. Financial
planning can help make sure you are able to do so.

— Investment planning: Though financial planning doesn’t have to include the
actual management of your assets — but most often does — it can still help with
your investment portfolio by mapping out how much you should be investing and in
which types of investments.

— Insurance planning: A financial planner can help you evaluate your insurance
needs. Some financial planners are also licensed insurance agents and can sell you
insurance themselves. However, they’ll likely earn a commission, which would create a

conflict of interest.
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— Budgeting: This is perhaps the cornerstone of financial planning. A planner
can make sure you are spending the right amount given your income and can also make
sure that you aren’t going into debt.

The exact services offered by a financial planner will vary based on the
individual. Make sure the financial planner you choose offers the services you need.

What’s Part of a Comprehensive Financial Plan?

The most important thing your financial planner will do for you is right their

name: putting together a financial plan for you and your family.

A financial plan is a complete overview of the steps you’ll have to take to achieve
the goals you lay out for yourself. These objectives could include paying for your
children to go to college, giving to charity, paying for a comfortable retirement or
maximizing the amount of money you pass down to your children.

Your financial planner will help you create a financial plan after talking to you
about your goals and needs. Then they’ll engage in a variety of services, described in

the section above, to help you achieve your goals.

5. InauBigyaabHi 3aB1aHHS

[nauBigyansHi 3aBOaHHsA € OAHIEI 3 GOpM Oprasizailii HaBYAJIBHOTO IPOIIECY,
sgKa Tependayae CTBOPEHHS YMOB JUIsl peaiii3ailii TBOPUUX MOXKJIMBOCTEW CTYICHTIB
4yepe3 1HJMBIAYyalbHO-CIIPSIMOBAHUM PO3BUTOK 1X 3A10HOCTEH, HAYKOBO-IOCIIIHY
poOOTYy Ta TBOpUy MisUIbHICTE. BoHa Mae Ha MeTi MOTJUOJIEHHS, y3araJlbHEHHS Ta
3aKpIIUICHHS 3HaHb, $KI CTYJACHTH OJEPKYIOTb B TIPOLIECI HABYAHHS a TaKOXK
3aCTOCYBaHHS LMX 3HAaHb Ha TNpakTull. [HAMBIAyalbHI 3aBAAHHS BUKOHYIOTHCS
CTyJ€HTaMU CaMOCTIIHO MiJ] KEPIBHUIITBOM BHUKJIa/1aya.

[HnuBinyanbHi 3aBOaHHSA 3 JUCHMILTIHM «JlimoBa 1HO3eMHAa MoOBa B ayJuTi,
Jiep>)kaBHOMY (DIHAHCOBOMY KOHTPOJII Ta EKCHEPTH31» CIPSMOBaHI Ha TMOTIHOJICHE
OTIPAITIOBaHHS TEOPETUYHUX OCHOB, MPOCIYXaHOTO JICKIIHHOTO MaTepialy; BHBYCHHS
OKpeMHX TeM ab0 THuTaHb, IO TMepeadadeHi JJs CaMOCTIMHOTO OIpaIfOBaHHS;
MIJTOTOBKY KOHCIEKTIB HAaBYAJIbHOI Ta HAYKOBOI JITepaTypH; Mia0ip, CUCTEMATH3allil0

Ta OINpaIlOBaHHS HOPMATHUBHUX TOKYMEHTIB. JIJIsl OKpeMHUX CTYACHTIB 1HAWBIIyalbHI
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3aBAaHHS MalOTh HAYKOBO-AOCIITHUHN XapaKTep Ta COpsIMOBaH1 Ha MIPOBEJICHHS BIIACHUX
HAyKOBHX JOCII/DKCHb, IMJATOTOBKY JO OJiMIIaa, KOH(EepeHIid Ta HayKOBUX
myOmikamii. Y 1boMy BUMNAQAKY 1HIAWBIAyajdbHI 3aBIaHHS Iepea0adaroTh MPOOIEMHY
TEMAaTHUKY.

Bukianad mpoBOAUTH 1HIMBITYalbHO-KOHCYJIBTaTUBHY POOOTY BIAMOBIAHO 0
rpadika 3 HaJlaHHS TPYMIOBUX Ta 1HAWBIIYAIbHUX KOHCYJBTAIIN 3 METOIO MOTIHOICHHS
BUBUYCHHS CTYJCHTaMH TEOPETHUYHOIO JIEKLIMHOrO0 Martepiady AUCHUILTIHU «/JlioBa
1HO3€eMHa MOBa B ayJuTi, JEp:KaBHOMY (PIHAHCOBOMY KOHTpOJI Ta €KCHEepTHU31» Ta
MPAKTUYHOTO MOTO 3aCTOCYBaHHSI.

3a TeMaTUKOI HABUAJIbHOI AUCHUIUIIHA «/[1JloBa 1HO3eMHAa MOBa B ayJMTIi,
JepkaBHOMY (DIHAHCOBOMY KOHTPOJI1 Ta €KCIEPTH31» OCHOBHUMHU € KOHCYJbTAIIlT 3:

— PpO3'ICHEHHS Ta YTOUHEHHS MaTepiajy JEeKIIii;

— JleTamizailii Ta YyTOYHEHHS MUTaHb MO0 TeMaX, 10 BUHOCSITHCS Ha CaMOCTIHHE
BHBYCHHS.

Y  mpomeci  BUKOHaHHS ~ CaMOCTIMHOTO — 3aBlIaHHS ~ CTYJEHT  OTPUMYE
IHIUBITyIbHUN 1HCTPYKTaX. [HAMBIAYyanbHO-KOHCYJIbTaTUBHA POOOTA JIEKTOpPA IO/I0
BUKOHAHHSI CTYJEHTOM 1HAMBIAYaJbHOTO 3aB/IaHHS BKIIIOYAE:

— TOTOJKEHHS TEMH 1HJMBIIyaJIbHOTO 3aBJIaHHS T4 YTOYHEHHS HOTO CTPYKTYPH;

— BU3HAUEHHSA TOBHOTHU PO3KPUTTA 3MICTYy IHIMBITYaJbHOTO  3aBJIaHHS
CTYICHTOM;

— HaJAaHHS JOMOMOTH Y 10001 CTYJEHTOM JTOJaTKOBUX METOJINYHUX, HAYKOBUX
Ta CTAaTUCTUYHUX MarepiaiiB, a TaKOoX CIeHiaibHOl JITepaTypyd 3 IUCHUILIIHH,
HEOOX1THUX JIJIs1 1HIUB1AyaJIbHOTO 3aBJaHHs B MPOILIECT CaMOCTIHHOT poOOTH;

— MIATOTOBKY CTYyJACHTa J0 3aXUCTY 1HAWBIIYaJIbHOTO 3aBJIaHHS 3 JUCIUIUIIHU
«/inoBa 1HO3eMHa MoOBa B ayauTi, JAepKaBHOMY (PIHAHCOBOMY KOHTpOJI Ta
EKCIIePTU31».

KoHcynbTatii mpoBoaATECS OJMH pa3 Ha THKIICHb.

Jlnst  BUKOHAaHHS  IHAMBIAYyaJbHUX  3aBAaHb  CTYJACHTaM  IPOIMOHYETHCS
HUKYCHABE/ICHA TEMATHKA!

1. What are the main peculiar features of business communication?
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What barriers to effective business communication can you distinguish?
How can a notion “business letter” be defined?

How should your letters sound?

What are stylistic peculiarities of business letters?

What are linguistic peculiarities of business letters?

What are communicative peculiarities of business letters?

How should a business letter be structurally organized?

© 0o N o g R~ W N

What are the peculiar features of patterns of punctuations used in business
letters?

10. What are the peculiar features of business letter styles?

11. What is the message as one of the important element of the business letter?

12. What is the method for writing any letter?

13. How can you organize the information of your letter?

14. What is the form of a complimentary close if the letter starts with the
salutation “Dear Mr Brown™?

15. Point out the difference between business letter layout in English and
Ukrainian.

16. What are the components of the semantic structure of a business letter?

17. What role do abbreviations play in business letter writing?

18. What are the ways of translating English syntactic constructions used in
business letters?

19. What are common and different features used in business letter writing in
English and Ukrainian?

20. What purpose does a resume serve?

21. If you had little or no experience, which resume would probably be better:
chronological or functional?

22. What is the communicative aim of business letters within the trade?

23. What is the difference between business and informal telephone talk?

24. How to make a business call to people you do not know?

25. What are the most frequent techniques of negotiations?
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26. What skills does an accountant require in respect of external reports?

27. What skills does an accountant require in respect of internal reports?

28. What would financial reports look like if they were prepared on a cash flow
basis?

29. What are the characteristics of the data that make them relevant?

30. What are the characteristics of the data that make them reliable?

31. How useful is cash flow accounting for making management accountable?

32. How useful is cash flow accounting for reporting to external users?

33. What are taxes even for?

34. How is the decision made as to how much someone has to give in taxes?

35. What are the principles of taxation in economics?

36. What is income tax? How is it calculated?

37. How do taxes impact the economy?

38. What constitutes “good” tax policy?

39. How competitive is my country’s tax code?

40. What is “double taxation*“?

6. MeToan HaBYAHHS

[lin yac BUKJIalaHHS HABYAJILHOI AUCIUILIIHU «J[1710Ba 1HO3eMHa MOBa B ayJIUTI,
Jep>)kaBHOMY (DIHAHCOBOMY KOHTPOJI Ta EKCIEpPTU31» 3aCTOCOBYIOTHCS HACTYITHI
METOJIH:

- cloBecHi (JIekii, Oecian);

- HaoyHi, mig dYac Jnekmii (iHdopMmaliiHuX, aHATITUYHUX, MPOOJIEMHHMX) Ta
MPaKTUYHUX 3aHATh, B TOMY YHCII 3 BAKOPUCTAHHSIM MYJIbTUMEIIMHOTO 3a0€3MeYCHHS;

- MpPaKTUYHI, ]| YaC BUKOHAHHS MPAKTUYHKUX POOIT, 33714, BIPAB;

- 1HTEpaKTUBHI METOJW HABYAHHS TiJ 4Yac MPOBEACHHS ONUTYBAHHS, aHAJI3y
NPaKTUYHUX CUTYyalld, AUCKYCIi, MO3KOBOIO WITYpMY, AUIOBHX 1rOp, pO3TJsAy Keic-
CTaflM;

- 1HHOBAIIIHI, 30KpeMa MPOEKTHO-AOCIITHUIILKUI METO/; 1HTerpOBaH1 METO/IH;

3aHATTS 13 BukopuctanHsaMm IKT. 3actocoByroThcs HacTynmHi i1H(oOpMaliitHO-
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KOMYHIKaIIiHI TEXHOJOTII Ta AHKUTAI-IHTpYMeHTH: 1udpoBi iHcTpymMeHTu Google,
mporpaMHi TpoaykKTH Biag Microsoft, mporpamue 3a0e3nedeHHs i1 MPOBEACHHS
onHuTyBaHbh Mentimeter;

- METOJM JUCTaHIIMHOTO HaBYaHHA 3a jomomororo Iatdopm: Moodle Ta

Zoom.

7. Kpurepii Ta 3aco0u oniHIOBaHHA

Buay KoHTpOJIIO: TOTOYHUM, ITiICYMKOBHM.

®dopMa MiICYMKOBOTO KOHTPOJIO: 3aliK. OLIHKY MIJCYMKOBOTO CEMECTPOBOTO
KOHTPOJIO y (opMmi 3aliKy CTaHOBUTh cyMa OalliB 3a pe3yJbTaTaMd MOTOYHOTO
KOHTPOJIIO, PYODKHUX KOHTPOJIB Ta OaiB, HAOpaHWX 3/100yBayeM BHUILOiI OCBITU MPHU
CKJIaZJaHH1 CEMECTPOBOIO 3aIKY.

[Ipotsirom cemecTpy 3700yBad MOXKE€ OTpUMaTH MakcumyM 60 OaiiB, B TOMY
YHUCITi 32 mepmuii pyOiKHUNA KOHTpob — 30 OaniB, 3a apyruit pyOiKHUN KOHTpOIh — 30
6amiB, 40 GaxiB BUHOCATHCS Ha 3aiK. KibkicTh 0aliB, ojep)kaHa 37100yBayeM BHIIOL
OCBITHU Ha 3aJIiKy, JOJAEThCS O PE3yJbTaTiB PyODKHUX KOHTPOJIB, IO pa3oM CKJIagae
OILIIHKY 3HaHb 3400yBaya BMILOI OCBITH 3 HaBuYajdbHOI JucuuIUIiHU 3a 100-0anbHOIO
MIKaJOK Ta TEPEeBOAMTHCS B OIIHKY 3a mmkajmoro €KTC 1 HaIloHaIbHOIO MIKAJIOH0
(«3apaxoBaHOY, «HE3apPaXOBAHOY).

[Io moroyHOMYy KOHTpOJIIO 3700yBay Mae MOMJIMUBICTH OTpUMATH Oaiau 3a
AKTUBHICTh Ha JICKIIMHUX Ta MPAKTHUYHUX 3aHATTIX, BUSBJICHHS PIBHSA I1JITOTOBKHU
3100yBayiB 13 3a3HAYEHOI TEMHU MiJ 4Yac OMNUTYBAHHS, TECTYyBaHHsS, Mpe3eHTallll
IHIWBITyaJIbHUX 3aBJaHb, BUPIIMICHHS KEHCIB, CHUTYallIMHUX 3aBJaHb, PO3PAXYHKOBUX
3a/1a4, y4acTl B HAyKOBO-TIPAKTUYHUX KOH(EpeHLIsIX, MATOTOBKH MMy OIiKaIlli.

MeToau KOHTPOJIIO: CIIOCTEPEKEHHS 32 HAaBYAJIBHOIO ISUTBHICTIO CTY/ICHTIB, YCHE

OIIMTYBAHHSI, TECTOBUM KOHTPOJIb.
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[Ikana ouinoBanuga: HaioHaasHa ta ECTS

Cyma banis 3a O1iHKa 32 HAIIOHAILHOIO IIKAJIOK0
BC1 BUIH Oriuka .
HABYAJIbHOI ECTS | Wi eK3aMeHy, KypCOBOT'O IMTPOEKTY AU 3aJIIKY
JUSITTBHOCTI (poGoTH), IPAaKTHKH
90 - 100 A BiJIMIHHO
82-89 B
74-81 C Aobpe 3apaxoBaHO
64-73 D .
60-63 E 3aJJ0BUTLHO
35-59 EX HE33J0BUIHHO 3 MOXKIIUBICTIO HE 3apax0oBaHO 3 MOMJIUBICTIO
MMOBTOPHOTO CKJIAJIaHHS TIOBTOPHOTO CKJIaJITaHHSI
HE33J0BUIHHO 3 000B’I3KOBUM HE 3apaxoBaHo 3 000B’I3KOBUM
0-34 F MMOBTOPHUM BUBUYEHHSIM MOBTOPHUM BUBYCHHSIM
JUCHUATLIIHA JUCHUTLIIHA
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